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NAEA  Hears  Optimistic  Reports 
On  Fall  and  Holiday  Business 


Members  Have  Average  Linage  Increase  of 
12-14%  for  Year . . .  Chevalier  and  Breckenridge 
See  Indications  for  Continued  Upward  Trend 


:H1CAG0,  Oct.  17 — Marked  increases  certain  factors  are  working  to  nourish  A  lengthy  description  of  what  news- 

in  newspaper  advertising  linage  further  expansions:  (1)  Bank  deposits  papers  might  expect  from  advertising 

»fre  reported  by  members  of  the  . . * 

Sew^per  Advertising  Executives’  purchases  are  being  made  for  cash, 

Hisociation,  in  meeting  here  Monday  putting  bank  dei^sits  to  work.  (3) 

nd  Tuesday.  Forrest  R.  ~  “ 

hi  Moines  Register  and  Tribune, 

.tsident  of  the  Association,  declared 
hat  the  increases  in  some 
twspapers’  linage  on  the  year  to  date 


are  at  an  all-time  high.  (2)  Security  research  and  study  of  their  consumers’  A  Columbus  trio  at  NAEA  meeting.  Left 

desires  was  given  by  William  J.  Shine,  to  right:  Harvey  R.  Young  and  Guy  H. 
Ross  Federal  Research  Corporation.  Bullock  of  the  Columbus  Dispatch,  and 
Geneva,  Excess  reserves  of  member  banks  arc  Robert  A.  Wolfe,  Dayton  Daily  Sidney  R.  Phillips,  Ohio  State  Journal, 
at  record  high  levels  indicating  that  News,  also  discussed  the  consumer 

credit  is  likely  to  be  easy  and  that  with  particular  reference  to  the  co-  Pace,  Danville  (Ill.)  Commercial- 
member  interest  rates  will  tend  to  stay  low.  operative  movements.  News;  O.  G.  Bass,  Beloit  ("ms.)  News, 

In  short  the  b^se  for  substantial  credit  Staff  Systems  Discussed  ^‘^or,  Troy  (N.  Y.)  Record 

_  f  rr  .  .  V  Newspapers. 

- Systems  of  staff  organization,  bonus  ^here  .was  another  approach  to  ad- 

plans,  sales  contests,  and  reports  and  vertising — by  Dean  Frank  L.  Mott,  of 
data  filing  were  discussed  respectively  University  of  Iowa  JoumaUsm 

by  Hollis  J.  Nordyke,  Ames  (la.)  School,  whose  subject  was  “What  To- 
Tribune;  Walter  Stecher,  Omaha  day’s  Advertisers  Can  Learn  From  the 

^World-Herald,  and  Leon  H.  Summy,  History  of  Advertising.’’ 

Goshen  (Ind.)  News-Democrat.  The  Association’s  prizes  in  two 

Declaring  that  newspaper  advertis-  population  classes  were  awarded.  For 
ing  had  been  a  forgotten  and  neglected  papers  of  less  than  50,000  circulation, 
force  during  the  depression,  Arthur  the  trophy  for  the  best  all-around  ex- 
T.  Robb,  editor  of  Editor  &  Publisher,  hibit  went  to  the  Wausau  (Wis.) 
urged  newspapers  to  make  the  use  of  Record-Herald,  and  second  place  to 
their  columns  convenient  rather  than  the  Sheboygan  Press.  The  plaque  for 

difficult  for  advertisers.  He  urged  the  best  individual  idea  was  won  in 

adjustment  of  advertising  rates  where  this  class  by  the  Owensboro  (Ky.) 
needed  to  end  the  “bootlegging’  of  Messenger-Inquirer,  and  the  second 
general  accounts  through  local  retaU  award  by  the  Marion  Star. 
channels  and  the  protection  of  both  in  grouo  II,  over  50,000  circulation, 
the  advertising  agency  and  the  special  top  award'  for  the  best  all-around  ex¬ 
representative  against  revenue  losses  hibit  was  taken  by  the  New  York  Sun, 
through  this  evasion.  with  the  Indianapolis  News  as  the 

-  What  newspapers  are  doing  to  in-  runner-up.  First  nrize  for  the  best 

ting.  Left  to  right:  Irving  Buntman,  NAEA  their  advertising  incomes  was  individual  i^dea  in  this  class  was  won 

hillipi,  Rockford  (111.)  Star  and  Register-  graphically  developed  by  an  exhibit  by  the  Richmond  News-Leader,  with 

lan.  Indianapolis  Star;  J.  T.  Griscom.  Nash-  which  surrounded  the  meeting  room  the  New  Orleans  Item-Tribune  in  sec- 


)■  business  will  be  brisk  throughout  York  and  Chicago  staffs  are  being  . 

e  country.  enlarged,  and  most  of  the  promotion 

Chevalier  Is  Optimistic  matter  promised  to  members  last  year 

■Mother  optimUtic  note  was  sounded  has  been  delivered.  ’Those  who  have 

Willard  Chevalier,  publisher  '^sed  it  report  excellent  results,  he  ^  •  >'  r  ^  V  ^ , 

BusinessWeek.  He  referred  to  re-  Demands  upon  the  Bureau  by  v- 

^'upward  spiral  of  business  re-  advertisers  and  agencies  are  increas-  ^ 

•«ry  and  commented-  National  linage  is  up  for  most 

^,mart  business  knows  that  a  seller’s  ^nd,  barring  some  catastrophic 

‘Tket,  when  buyers  are  most  sensi-  ‘^^^nge  in  the  national  picture  it 

^  h  the  time  to  strengthen  cus-  should  continue  to  go  up.  he  said. 

relations.  It  is  advertising  that  Membership  is  at  its  highest  point 
“"is  up  customer  recognition,  ac-  delinquency  m 

'face,  and  preference,  and  makes  1939,  Secretary-Treasurer  Irving  C. 

aU  the  time’  orders.’’  Buntman  reported. 

Mthough  the  long-term  prospects  Business  as  usual,  dealt 

or  Mother  push  higher  with  a  mass  of  technical  questions. 

“"u  ”  Chevalier  continued,  “it  Don  May,  Chicago  Daily  News,  illus-  V 

leU  to  be  conservative  and  to  re-  trated  the  principals  of  layout,  with 

aber  that  some  part  of  the  cur-  charcoal  drawings,  emphasizing  that 

;^ion  has  been  due  to  the  good  design  must  ^  fimctional  to  Newspaper  Adverflsl 

Md  cover  up  before  war  attain  its  best  success.  He  drew  sev-  Left  to  right:  Franklin  E.  1 

^d  Aould  make  itself  felt.  By  eral  examples  from  arrangements  m  committee;  W.  E.  Payn 

*  repetition,  radiation  meas-  News;  Wm.  Ellyson, 

iK  -u  inventories  that  have  ure,  symmetry,  opposition,  and  unity,  ^  Yancey.  Owensboro  (Ky.)  Messeng. 

ig  DUUt  up  must  be  used  before  we  which  he  said  constituted  the  basic  Marion  (O.)  Star,  New  Orleans  Item-Tr 

*Pcct  another  buying  wave.  But  principles  of  advertising  layout.  in  contest,  were  not 


tei.  .  \ 
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C.  G.  Wellington  Heads 
AP  Managing  Editors 

Kansas  City  Star-Times  Executive  Succeeds 
N.  R.  Howard  . . .  Million  Words  September 
War  Volume,  Evans  Discloses 

MANAGING  EDITORS  of  Associated  Harris,  of  the  Hutchinson  (Kan.)  Her- 
Press  member  newspapers  held  their  aid. 
seventh  annual  conference  in  New  Pictures  held  the  floor  for  a  whole 


iference  in  New  Pictures  held  the  floor  for  a  whole  meeting,  Homestead.  Hot 

York  last  week,  day,  the  morning  session  taking  the  Springs,  W.  Va. 

hearing  directly  form  of  a  panel  discussion  led  by  F.  October  26-27— rAAAA,  Pa- 

from  the  men  A.  Resch,  executive  picture  editor,  cific  Council,  annual  conven- 

who  gather  and  with  several  staff  men  who  demon-  tion.  Hotel  Del  Monte.  Del 

move  the  news  strated  their  camera  equipment  in-  Monte,  Calif, 

and  the  pictures  eluding  several  “big  berthas.”  That  ses-  October  29-.^l — Texas  Circu- 

and  how  the  sion  was  off  the  record.  lation  Mgrs.  Assn.,  26th  annual 

daily  job  gets  it-  Later  Harvey  Dcuell,  managing  edi-  convention.  Beaumont. 

self  done.  The  tor  of  the  New  Yoik  Daily  News,  col-  _ 

program  was  laborated  with  M.  J.  McEvilly,  picture  j  ,  j 

long  and  detailed,  assignment  editor  of  the  Daily  News,  of  sports  copy  and  reported 

and  because  of  in  an  illustrated  demonstration  of  how  that  much  progress  had  been  made 

the  intimate  na-  to  get  the  most  out  of  apparently  un-  direction.  . 

ture  of  many  of  dramatic  negatives  by  proper  cropping  has  been  acconiplished 

o..t  nf  nictnr,.  pipmpnts.  he  Said,  by  shortening  the 


EDITOR  &  PUBUSHER 
CALENDAR 

October  22-24  —  Mid- Atlan¬ 
tic  Circulation  Mgrs.  Assn.,  20th 
annual  convention,  Columbia, 
S.  C. 

October  24  —  New  England 
Daily  Newspaper  Assn.,  Fall 
meeting,  Copley  Plaza  Hotel, 
Boston. 

October  25-2() — Ohio  Circula¬ 
tion  Mgrs.  Assn.,  meeting.  Neil 
House,  Columbus.  O. 

October  2.5-28 — ANA.  annual 
meeting.  Homestead.  Hot 
Springs.  W.  Va. 

Oct<»bcr  26-27— rAAAA,  Pa¬ 
cific  Council,  annual  conven¬ 
tion.  Hotel  Del  Monte.  Del 
Monte,  Calif. 

October  29-.^  1 — Texas  Circu¬ 
lation  Mgrs.  Assn.,  26th  annual 
convention.  Beaumont. 


they  were  con¬ 
ducted  informally  on  an  off-the-record 


C  G  Wellinqton  fhe  discussions,  and  blocking  out  of  picture  elements,  y’  r  ^  •  a 

w.  V7.  yreiiingTon  .  .  ,  .  average  length  of  sports  stories  and 

.1  ..I  f  n  they  w^re  con-  Libel  m  New.  o«d  Pictures  by  the  elimination  of  considerable 

ducted  informally  on  an  off-the-record  ^  jggal  background  was  brought  routine.  Wrestling,  subject  of  con- 

understanding  with  the  reporters  ^ear  by  Frank  Dennis,  Oklahoma  siderable  discussion  a  year  ago, 
present.  C.  G.  Wellington,  Kansws  (-jjy  Times,  whose  topic  was  "Pic-  practically  has  disappeared  from  the 

City  Star  and  Times,  was  elected  ^ures  and  the  Laws  of  Libel.”  sports  report. 

chairman,  succeeding  Nathaniel  R.  Dennis  has  made  a  compre-  “in  a  general  wav.  we  have  at- 


average  length  of  sports  stories  and 
by  the  elimination  of  considerable 
routine.  Wrestling,  subject  of  con- 


oiu,  aip,  xw.ico,  ^y^es  and  the  Laws  ol  L.iDei.  sports  report, 

chairman,  succeeding  Nathaniel  R.  Dennis  has  made  a  compre-  “in  a  general  way,  we  have  at- 

Howard.  Cletwland  News.  Neil  D.  hensive  survey  of  the  legal  litera-  tempted  to  produce  readable,  enter- 
Swanson.  Baltimore  Evening  Sun.  was  {nj.e  covering  the  use  of  pictures  in  taining  features,  especially  for  after- 
elected  vice-chairman.  nows  and  advertising.  There  is  little  fnt-not«inn  tViat 


elected  vice-chaiiman.  news  and  advertising.  There  is  little  noon  papers,  without  forgetting  that 

Coverage  of  war  news  and  new  pic-  libel  law,  either  in  the  statutes  or  in  our  essential  obligation  still  is  to 
ture  developments  occupied  consider-  the  decisions  specifically  distinguish-  cover  the  news.  We  have  tried  too 
able  meetir.g  time.  John  Evans,  for-  ing  between  libel  by  text  and  libel  adopt  a  realistic  attitude  toward 
eign  and  cable  editor,  described  the  by  picture.  The  courts  in  most  states  sports,  as  free  from  objectionable 
troubles  to  which  correspondents  have  have  been  reluctant  to  find  against  over-enthusiasm  as  we  can  make  it. 
been  put  to  get  their  news  out  of  the  publishers  in  cases  where  invasion  This  largely  is  in  response  to  what 
war-bound  nations.  Lloyd  Lehrbas,  of  the  right  of  privacy  was  claimed  fpej  jg  steadily  increasing  reader 
for  instance,  Evans  said,  had  filed  his  by  the  plaintiff.  The  only  two  states  intelligence  as  it  relates  to  sports 
flash  on  the  assassination  of  the  Ru-  in  which  laws  were  enacted  protect-  page  reading.” 
manian  Premier  five  different  ways,  ing  this  specific  right  have  been  New  R«s*areli  Aid.  Feature  Work 


and  his  first  bulletin  reached  New  York  and  California. 


York  38  minutes  after  filing.  The  last 
arrived  28  hours  later. 


m  which  laws  were  enacted  protect-  page  reading.” 

ing  this  specific  right  have  been  New  Research  Aid.  Feature  Work 

York  and  California.  at^  *  o 

^  .  s  ,  , ,  M.  J.  Wing,  AP  Feature  Service 

The  ^lifornia  law  was  held  un-  ^^itor,  emphasized  the  importance  of 
conshtutional,  and  the  New  York  fact-finding  and  research  in  laying 


Maddening  Delay,  on  New.  Las  been  so  rnodified  by  judicial  groundwork  for  effective  news 

The  principal  effect  of  censorship  to  decisions  that  it  is  seldom  invoked  features, 
date  has  been  maddening  delays  on  today.  Several  cases  now  pending  encourage  our  writers  to  cram 

news.  Very  little  has  been  cut  from  i^enUoned  by  Mr.  Dennis  as  much  pertinent  information  into 

AP  stories,  Evans  said,  by  either  tlie  probable  mportance  ^  as  little  space  as  possible,”  he  said. 

French  or  the  British  censors.  The  hooks  cramming  information  is  like 

Germans  have  been  alertly  liberal  in  ^  g^norallv  nro  ‘^oo^ing  a  rabbit  pie;  first,  you  have 

their  censorship  policy.  The  British  fow  that  the  cou.^  generaUy  pro-  ^he  rabbit, 

system  he  said  is  gradually  working  right  of  the  newspaper  to  “The  only  sure  way  we  have  found 

sysien .  ,  g  y  g  print  pictures  for  their  news  value.  .  „  .  information  is  to  Aia  for  it 

toward  more  ^tisfactory  arrange-  protection  has  not  been  so  gen-  We  have  r^arehers  who  do  Tittle 

ments;  it  is  stil  slow  but  is  more  erally  extended  to  publications  with-  T®  researchers  who  do  little 

tolerant  than  in  e  ear  y  ays  o  e  ^  peculiar  news  element  of  the  .^^3^  recently,  we  put  our  system 

r,  .  ,  J  J  a  f  dally  press.  .^^^ork  on  Background  Maps,  the 

September  produced  a  flow  of  copy  jport.  New.  Reduced  once-a-week  mao  feature  that  has 


NEWS  AND  FEATURE  HIGfflJGHTS 
IN  THIS  ISSUE 


September  ^oduced  a  flow  of  copy  jport.  New.  Reduced  once-a-week  map  feature  that  has 

i^n^min  unnfnfp  whlTi  has  Defamation  and  breach  of  trust  had  unprecedented  popularity.  Each 

1.000,(^  y^ords-a  volume  which  has  elements,  map  represents  a  week’s  work  by  a 

since  been  brought  into  more  ma  ag  -  j^^gg  privacy,  in  most  research  man  as  well  as  by  a  skilled 

able  proporUons.  j^g^  publisher.  cartographer.” 

DeWitt  MacKenzie,  war  columnist.  Sports  Editor  Herbert  Barker  re-  Wing  emphasized  that  the  AP 
described  his  efforts  to  treat  the  wars  ferred  to  the  decision,  reached  at  last  Feature  Service,  while  doing  its  part 
developments  objectively  in  his  daily  year’s  conference,  to  reduce  the  vol-  with  good  European  war  features,  has 
comment.  The  propaganda  of  the  last 
war  was  mild  and  easy  to  handle, 

compared  with  the  present  output,  a  ^  ^ 

statement  which  he  declared  had  been  NEWS  AND  FEATURE  HIGHLIGHTS 

true  since  the  war  situation  became  TWTQ  TQCTTr 

acute  last  December.  ixllO  idOUEi 

Inturnal  Cansership  Rigorous  NAEA  Hears  Optimistic  Re-  Short  Takes  .  18 

Lloyd  Stratton,  AP  assistant  general  ports  on  Fall  and  Holiday  Editorial .  26 

manager,  was  reluctantly  induced  to  Business .  3  Personals  27-28 

tell  some  of  his  impressior^  of  Europe.  Many  Speal^rs  Honor  ABC . .  5  Exhibitors’  Test  Reaction 

from  which  he  returned  just  prior  to  Inland  Weighs  War  Influence;  14 

the  meeting.  Feels  Prices  Will  Hold  Firm  7  T  T  t,  '  V  o .  Z 

Regardless  of  the  censorship  on  news  neA  Votes  to  Increase  Mem-  „  „  Readers  Say. .... .  35 

going  out  of  the  country,  the  internal  bership  Dues  100% .  9  How  Newspaper  Advertising  . 

censorship  in  both  France  and  Britain  a  A/txrorticir.a  Works  36 

was  much  more  rigorous.  Both  coun-  in  NewsjMper  Promotion  Reviw^  38 

tries  are  being  kept  in  the  dark,  he  .  ,  . ' .  "  ”  1 .  , ,  New  Rolfe  Comic  Makes  US 

said,  by  the  domestic  blue  pencil  JLe  A<^ertising  Surv^......  11  Debut  Through  NEA .  40 

wielders.  September  Linage  Declined  September  Linage  in  Leading 

The  managing  editor  who  spent  his  .  12  Cities  . . 42-43-44 

summer  this  year  as  an  AP  reporter  Our  Own  World  of  Letters . .  16  Shop  Talk  at  ‘“niirty  . 48 

turned  up  in  the  person  of  John  P. 
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not  gone  over  to  war  news  entirely 
“In  times  like  these,”  he  said,  “the 
w’omen’s  feature  pages,  the  sport 
feature  pages  and  the  comics 
take  on  greater  rather  than  less  im¬ 
portance.  Readers  can  turn  to  those 
pages  at  least  and  get  away  from  it 
all.  It  is  important  to  dig  for  gav 
stories  and  for  spot  features  crowded 
off  the  wires  by  the  war— and  we 
i’.ie  doing  it.” 

“Maps  today  have  come  to  be  as 
vital  as  the  spot  pictures  themselves.’' 
said  Mr.  Resch  in  his  review.  “Often 
the  map  is  more  vital— especially 
when  by  the  vei-y  nature  of  things 
spot  pictures  simply  are  not  avail¬ 
able.  During  the  last  18  months, 
more  particularly  during  the  last  six 
months,  spot  news  map  production 
in  the  AP  photo  service  has  become 
a  major  industry. 

30  Basic  Maps  Used 
“Once  we  had  only  a  handful  of 
basic  maps  to  guide  our  efforts.  Now 
we  have  more  than  30  base  maps 
covering  all  parts  of  the  world,  from 
which  to  work  quickly.  All  these 
are  filed  away  in  negative  form. 

“From  a  picture  production  stand¬ 
point,  by  any  yardstick,  the  year  has 
been  the  most  strenuous,  the  most 
exciting,  certainly  the  most  difficul: 
and  most  costly  year  we  ever  have 
had.  Certain  it  is  that  the  nation's 
newspapers  this  year  have  published 
more  news  pictures  than  ever  be¬ 
fore.” 

Wall  Street  has  become  keenly  in¬ 
terested  in  the  publication  of  securi¬ 
ties  quotations  the  past  year,  accord¬ 
ing  to  Claude  A.  Jagger,  financial  edi¬ 
tor.  Exchanges  have  been  surveyin: 
the  distribution  of  prices  exhaustively 
and  the  feeling  that  newspaper  use  of 
tables  might  be  curtailed  was  an  im¬ 
portant  factor  early  last  summer  it 
the  exchanges’  decision  not  to  extend 
the  trading  hours  beyond  3:00  pm. 

“Incidentally,”  he  concluded,  “I  ait 
reliably  informed  that  the  Stock  Ex¬ 
change  is  seriously  considering  a  na¬ 
tionwide  newspwper  advertising  cam¬ 
paign.” 

Social  functions  are  not  a  major  par 
of  this  meeting — two  luncheons,  the 
annual  dinner,  and  on  Saturday  a  trir 
to  the  World’s  Fair  made  up  the  pt'  ■ 
gram. 

Thursday’s  luncheon  was  held  at  t--.: 
offices  of  the  New  York  Times,  when 
Arthur  H.  Sulzberger,  president:  Co 
Julius  Ochs  Adler,  general  manager 
Charles  Merz,  editor;  Eldwin  L.  Jame- 
managing  editor;  Raymond  H.  McCa* 
night  managing  editor,  and  other  ex; 
ecutives  were  hosts.  A  brief  infonr.; 
greeting  was  spoken  by  Mr.  Sur- 
berger.  William  Allen  i^ite  was  th' 
speaker  at  the  Friday  luncheon,  ai> 
speaking  informally. 

The  1940  meeting  will  be  held 
Louisville. 

■ 

TRIBUTE  TO  LIBRARIES 

The  importance  of  the  newspapt 
library  in  supplementing  the 
of  war  in  Europe  was  stressed  by 
Luther  Harr,  treasurer  of  the  Fn'--' 
delphia  Record,  at  the  monthly  m«t; 
ing  of  the  Special  Librariw  Cour^ 
at  the  Record  recently.  “I  ^ 
exaggerating.”  he  said,  “when  I 
that  no  modem  metropolitan  P*^, 
could  operate  successfully  for  a  me- - 
without  a  library  and  the  public  o» 
our  newspaper  libraries  a  f' 

for  their  quiet,  modest,  but 
efficient  and  painstaking  service-  • 
library  is  the  accumulated  wisd't 
the  paper,  its  memory  center,  its  m“  " 
tor  and  guide.  All  of  us  gladly  ^ 
knowledge  our  indebtednes  “ 

newspaper  libraries  and  their  liW 
ans.  May  their  tribe  increase. 
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Many  Speakers  Praise  ABCs 
Twenty-five  Years  of 


Testimonial  Honors  O.  C.  Harn  .  .  .  Resolution 
Of  Appreciation  for  Stodghill .  .  .  Billingsley 
Urges  Better  Newspaper-Agency  Relations 


CHICAGO,  Oct.  19  —  Harmony  on  all 
fronts  featured  the  silver  annivers 


niemlK-rs  of  the  new^naiier  division,  ilo  by  the 
ailoption  of  this  resolution  express  our  pro¬ 
found  appreciation  of  .Mr.  Stodghill 


arv  convention  opening  here  today  of  gentlemen,  as  an  outstanding  newspaperman, 
^  j.  „  ^  ineniber  tvt*r  interested  in  furthering 


the  Audit  Bureau  of  Circulations 
More  than  250  were  in  attendance. 

The  opening  session  was  devoted  to 
tributes  from  each  division  of  the 
Bureau  for  the  25  years  of  continued 
progress  in  making  the  ABC  a  vital 
force  in  the  publishing  and  advertis¬ 
ing  business.  Aside  from  general 
pproval  of  the  recommended  revi¬ 
sions  in  the  Bureau's  publicity  rules, 
major  policy  matters  were  pro¬ 
posed. 

Horn  Honored 

Highlight  of  today’s  luncheon  pro- 
mam  was  the  presentation  by  Presi¬ 
dent  P.  L.  Thomson,  on  behalf  of  the 
directors,  of  a  testimonial  resolution, 
honoring  the  untiring  efforts  of  Or¬ 
lando  Clinton  Harn,  retiring  manag- 
mg  director,  after  a  quarter  of  a  cen¬ 
tury  of  service  to  the  Bureau. 

Mr.  Harn  was  given  a  tremendous 
ovation  by  the  membership  and  was 
obtiously  moved  by  the  honor  paid 
him. 

James  N.  Shryock,  successor  to  Mr. 
Ham,  announced  appointment  of  Wil¬ 
liam  Hoffman,  manager  of  the  ABC 
New  York  office,  as  assistant  managing 
director.  Mr.  Hoffman  will  continue 
lobe  in  charge  of  the  New  York  office. 

Upsetting  past  traditions,  the  news¬ 
paper  divisional  meeting  proved  to  oe 
a  harmonious  gathering,  with  all  busi¬ 
ness  transacted  in  31  minutes.  E.  R. 
Hatton,  Detroit  Free  Press;  J.  Noel 
Macy,  Westchester  County  Newspa¬ 
pers;  and  Harry  S.  Webster,  San  Ber¬ 
nardino  (Cal.)  Sun  &  Telegram,  were 
renominated  as  directors  from  the 
newspaper  division.  Approval  was 
§iven  the  suggested  revisions  in  the 
Bureau’s  publicity  rules,  as  previously 
reported  in  E.  &  P.  for  Oct.  14.  Mr. 
^ey  explained  the  revision  was 
merely  for  clarification  and  did  not 


the  true  puriHi'-t-s  uf  the  .\UC." 

Col.  Adler  reaffirmed  his  contention 
that  some  solution  should  be  found  to 
provide  representation  on  the  ABC 
board  for  newspapers  of  more  than 
100.000  circulation.  He  did  not,  how¬ 
ever,  propose  any  specific  action  to  be  space  buying  for  'Vick,  as  an  advertis- 
taken.  er,  and  orders  for  space  for  publish- 


vertisers,  spoke  as  an  individual 
advertiser  and  as  ANA’s  representa¬ 
tive.  He  took  occasion  to  pay  special 
tribute  to  the  part  played  by  news¬ 
papers  in  the  successful  expansion  of 
the  Vick  business.  On  this  point  he 
declared: 

“Earlier  I  said  that  the  Audit  Bureau 
had  brought  order  out  of  chaos  in 


President  P.  L.  Thomson  (center)  confers  with  James  N.  Shryock,  newly-appointed  ABC 
managing  director  (left)  and  O.  C.  Harn,  retiring  head,  at  Chicago  convention  this 

week. 


involve 

policy. 


At  the  opening  session  of  the  con¬ 
vention,  commemorating  the  silver  an¬ 
niversary  of  the  ABC,  speakers,  rep¬ 
resenting  the  newspapers,  farm  pa¬ 
pers,  business  papers,  advertisers,  ad¬ 
vertising  agencies  and  the  Advertis¬ 
ing  Federation  of  America,  paid  trib¬ 
ute  to  the  work  of  the  Bureau.  Each 


any  fundamental  change  in  showed  how  ABC  has  been  of  particu- 


great  Be; 
lut  bifib. 
rvice.  T 
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gladly 
!ss  to  • 
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Ktsolittieii  Honors  Stodghill 

A  resolution  of  appreciation  was 
in  recognition  of  Howard  W. 
todghill’s  eight  years  of  service  as 
an  ^  director.  Mr.  Stodghill,  now 
Pnbl^er  of  the  Atlanta  Georgian  and 
unday  Advertiser,  resigned  last 


iows; 


eis.  I  want  to  explain  that  statement 
because  it  is  important  in  a  co-opera¬ 
tive  organization,  such  as  the  ABC, 
that  sellers  as  well  as  the  buyers  reap 
monetary  rewards  from  their  efforts 
and  investments.  Both  must  get 
dividends. 

Vick  Boilt  on  Newspaper  Ads 

"The  Vick  business  has  been  built 
on  advertising  from  the  very  outset. 
Its  advertising  career  started  in  a 
small  way  in  a  few  local  newspapers. 
Those  newspapers  sold  goods  at  a 
profit.  For  this  good  and  sound  rea¬ 
son  more  newspapers  were  added. 
During  those  early  days,  out  of  every 
dollar  of  profit  that  was  earned  Vick 


lar  benefit  to  his  fellow  members, 
united  into  one  co-operative  organ¬ 
ization  under  the  banner  of  the  Audit 
Bureau  of  Circulations. 

Walter  M.  Dear,  Jersey  City  Jersey 
Journal,  ANPA  vice-president,  speak¬ 
ing  for  newspajxers,  said  in  part; 

‘We  rejoice  that  even  in  this  highly  UUUdl  U1  piAJlll  Uldl  Wd2)  Cell  lieu  V  ICIV 

P^g  from  the  ABC  board.  The  competitive  field  there  is  a  remarkable  poured  back  —  invested — seventy-five 

Och  proposed  by  Col.  Julius  mutuality  of  good  will  and  an  earnest  cents  in  more  advertising.  Vick  be- 

'York  Times,  and  was  effort  to  co-operate  in  maintaining  came  a  national  operation  through 

by  William  Schmick,  Balti-  the  principles  and  ideals  of  the  Audit  profitable  newspaper  advertising, 

je  Sun.  Text  of  the  resolution  fol  -  Bureau.  “For  its  emergence  —  step-by-step 

“On  those  rare  occasions  when  a  fiom  a  small  local  business  into  a  na- 

newspaper  publisher  was  cited  before  tional  and  international  business  by 

the  Board  for  a  breach  of  the  rules  the  newspapxer-by-newspaper  route, 

and  the  evidence  was  laid  before  the 
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Board,  sitting  in  its  judicial 'capacity, 
the  other  Directors  always  looked  to 
the  new.spaper  members  to  recom¬ 
mend  what  action  should  be  taken. 
The  exercise  of  this  judicial  function 
is  an  imptortant  phase  of  the  Board’s 
work  and  the  fact  that  these  situations 
can  be  quietly  straightened  out  by  the 
machinery  we  have  set  up,  instead  of 
resorting  to  law  or  to  an  appeal  to 
the  Government  is  a  striking  advan¬ 
tage  of  such  an  organization  as  the 
ABC.’’ 

Allan  T.  Preyer,  vice-president. 
Vick  Chemical  Company  and  board 
that  we.  the  chairman.  Association  of  National  Ad- 


'Vick  naturally  and  very  humanly  feels 
a  deep  sense  of  thankfulness  to  Ameri¬ 
can  newspapers.  And  I  want  to  take 
this  opportunity  to  express  that  thank¬ 
fulness  at  this  time.  .  .  . 

“As  Chairman  of  the  Association  of 
National  Advertisers  I  also  want  to 
say  that  the  memibers  of  the  Associa¬ 
tion  are  not  only  proud  of  the  fact  that 
the  ABC  has  definitely  delivered  to 
the  advertising  business  the  benefits 
it  was  created  to  deliver,  but  that  it 
has  proved  that  buyers  and  sellers  of 
advertising  can  intelligently  and  cour¬ 
ageously  work  together  in  a  co-opera¬ 
tive  organization.’’ 

Mason  Britton,  vice-chairman.  Mc- 
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Craw-Hill  Publishing  Company  and 
president  of  the  Associated  Business 
Papers,  urged  greater  consideration  be 
given  business  papers  which  bear  the 
stamp  of  ABC,  stating; 

“It  is  a  common  complaint  among 
business  papers  that  an  advertising 
agent  will  consider  very  carefully  the 
ABC  statement  of  general  media,  but 
pay  little  attention  to  the  ABC  state¬ 
ment  of  a  business  paper,  or  whether 
that  paper  has  an  ABC  statement.  The 
Associated  Business  Papers,  the  na¬ 
tional  organization  of  the  better  busi¬ 
ness  papers,  thinks  so  much  of  the 
ABC  that  membership  in  the  ABC  is 
a  qualification  for  membership  in  the 
ABC.  But  we  would  like  more  co¬ 
operation  from  buyers  of  advertising, 
and,  everything  else  being  equal,  we 
believe  they  should  put  the  ABC  pub¬ 
lication  first  on  their  lists.” 

Promotion  Work  Welcomed 
In  the  manufacturing  and  industrial 
fields,  Mr.  Britton  said,  the  ABC  is  not 
known  well  enough.  “Some  manu¬ 
facturers  don’t  know  whether  ‘ABC’ 
means  the  American  Bowling  Con¬ 
gress,  the  Alcoholic  Beverage  Commis¬ 
sion,  or  just  the  first  three  letters  of 
the  alphabet,”  he  added.  “That’s  why 
we  welcome  the  work  of  the  Promo¬ 
tion  Committee  in  making  better 
known  the  ABC,  the  ABC  reports, 
and  in  impressing  on  the  buyers  of 
advertising  the  importance  of  using 
these  reports  intelligently.” 

Norman  S.  Rose,  advertising  direc¬ 
tor,  Christian  Science  Monitor,  and 
AFA  president,  told  of  the  federation’s 
activities  to  combat  anti-advertising 
propaganda  and  the  so-called  con¬ 
sumer  movement.  He  said  the  AFA 
has  a  four-point  program;  (1)  Posi¬ 
tive  consumer  education;  (2)  Com¬ 
munity  public-relations  program;  (3) 
Textbook  propaganda  investigation; 
(4)  Vigilance  on  state  legislation. 

“This  work  is  tremendously  impor¬ 
tant  to  all  publishers,  and  the  Federa¬ 
tion  is  grateful  for  the  support  which 
your  members  have  given,”  he  said. 

Agency  Relations  Studied 
Allen  L.  Billingsley,  president.  Fuller 
and  Smith  and  Ross,  Inc.,  Cleveland, 
and  board  chairman  of  the  American 
Association  of  Advertising  Agencies, 
delved  deeply  into  newspaper-agency 
relations  with  the  comment  that  “if 
this  meeting  will  afford  a  background 
of  constructive  examination  of  that 
question  and  point  the  way  to  im¬ 
provement — then  we  may  be  able  to 
chalk  up  another  accomplishment  for 
the  ABC  somewhat  beyond  the  field 
for  which  it  was  originally  intended.” 

Mr.  Billingsley  told  of  a  one-man 
inquiry  he  has  conducted  during  the 
past  two  years  among  publication  men 
to  obtain  uninhibited  appraisals  of 
agencies  “over  the  third  highball  or 
in  other  circumstances.”  He  displayed 
sheets  of  “gripes  against  advertising 
agencies”  by  business  paper  publish¬ 
ers,  by  magazines  and  by  newspaper 
publishers  and  newspaper  representa¬ 
tives,  and  then  read  20  critical  com¬ 
ments  from  the  newspaper  list  “be¬ 
cause  so  many  of  you  here  today  are 
newspapermen.” 

“These  gripes  do  not  indicate  any¬ 
thing  acute  in  the  relations  between 
your  business  and  ours,”  he  added. 
“Far  from  that;  I  present  them  simply 
as  sources  of  dissatisfaction  that 
neither  you  nor  we  .should  like  to 
think  of  as  permanent.” 

The  long  list  dealt  with  supposed 
agency  preferences  and  practices 
which  the  publication  men  believe 
were  working  to  the  disadvantage  of 
newspapers  as  a  media.  “I  think  I 
could  explode  a  lot  of  them,”  com¬ 
mented  Mr.  Billingsley.  “I  could  cer¬ 
tainly  show  that  you  publishers  have 
your  responsibility  for  some  of  the 
conditions  of  which  you  very  vehe¬ 
mently  complain. 

“The  more  thoughtful  agencies  are 
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concerned  about  such  criticisms — they 
want  to  attempt  to  correct  them — and 
to  do  that  they  are  examining  their 
buying  practices  as  well  as  publishers’ 
selling  practices,  to  see  what  real 
causes  for  criticism  exist.  We  want 
good  publisher  relations,  for  the 
mutual  benefit  of  publisher,  agency, 
and  advertiser. 

“There  are  two  basic  principles 
which  we  can  clearly  follow,  and  in 
most  instances  do  follow.  These 
principles,  when  exemplified  in  intelli¬ 
gent  practice  should  produce  good 
media  relations  between  agencies  and 
publishers. 

“First  principle:  agencies  cannot 
afford  to  be  prejudiced  against  any 
classes  of  media.  It  ought  not  be 
necessary  to  elaborate  that,  in  view 
of  the  fact  that  most  all  the  larger  and 
more  desirable  accounts  \ise  many 
media.  Agencies  are  selected  for  their 
skill  in  advertising,  and  for  their  in¬ 
tegrity;  certainly  they  continue  to  hold 
accounts  because  of  these  qualities, 
and  not  because  of  enthusiasm  for  any 
one  class  of  medium  as  against  others. 

“Newspapers,  for  example,  are  at  no 
competitive  disadvantage  within  agen¬ 
cies  because  of  the  cost  or  difficulty 
of  handling  the  advertising  that  ap¬ 
pears  in  them.  As  a  matter  of  fact, 
newspaper  advertising  costs  the  aver¬ 
age  agency  less  to  handle  than  does 
radio.  According  to  my  observation, 
this  suspicion  of  agency  prejudice  does 
not  exist  among  men  in  contact  with 
agencies,  but  rather  among  some  of 
the  ‘higher  ups’  in  newspaper  busi¬ 
ness  departments.  We  would  like 
your  help  in  eradicating  that  fallacy, 
as  one  of  the  fundamental  handicaps 
in  our  relations. 

‘‘Let  me  say,  too,  for  the  record,  that 
agencies  would  like  to  give  publishers 
and  publishers’  representatives  com¬ 
plete  information  in  advance  of  mak¬ 
ing  lists.  We  would  like  to  disclose 
all  the  pertinent  facts;  but  in  just 
enough  instances  we  have  had  sorrow¬ 
ful  experiences  from  such  procedure 
that  tend  to  make  us  cautious.  That’s 
a  problem  which  you  publishers,  by 
better  understanding  the  nature  of 
our  relationships,  can  help  to  solve. 

“Second  principle:  The  space  de¬ 
partment  is  really  the  media  relations 
department  of  an  agency — but  many 
agencies  have  been  a  little  late  in  ac¬ 
quiring  that  viewpoint.  This  explains 
why  there  is  foimdation  for  some  of 
your  complaints  against  our  prac¬ 
tices. 

Full  Authority  Needed 

“The  space  department  should  be 
armed  with  full  authority,  of  course. 
It  should  be  competently  manned  by 
men  of  experience  and  judicial  mind. 
Publishers’  representatives  can’t  be 
blamed  for  impatience  about  having  to 
deal  with  clerks  or  mere  buffers.  The 
space  department  should  handle  its 
relations  with  publishers  so  that  the 
publishers  will  feel  that  they  get  the 
fairest  possible  break.  It  is  possibly 
true  that  some  agencies  have  consid¬ 
ered  their  space  departments  as  no¬ 
profit  departments,  and  accordingly 
have  manned  them  with  less  expen¬ 
sive  men  and  followed  procedures 
which  kept  expenses  at  a  mini¬ 
mum. 

“I  want  to  assure  you  that  the  trend 
in  agencies  is  to  put  better  men  and 
more  responsible  men  in  space-buying 
positions.  I  want  to  assure  you  that 
the  Four  A  management  is  emphasiz¬ 
ing  to  its  members  the  impKjrtance  of 
sound  media  relations  policies.  There 
was  never  as  much  emphasis  on  that 
matter  in  Four  A  programs  as  there 
is  today. 

“You  notice  that  I  have  not  pre¬ 
sented  a  list  of  our  gripes  against  you. 
It  will  not  be  safe  for  you  to  assume 
that  there  are  none;  but  it  seems  to 
me  that  one  sacrificial  offering  will  be 
enough  for  today.  Your  turn  is  com- 
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GROUP  AT  NAEA  CONVENTION 


Smiles  mark  this 
NAEA  group  at  Chi¬ 
cago  session.  Left 
to  right:  Col.  Leroy 
W.  Herron,  Wash¬ 
ington  Star;  Presi¬ 
dent  Forrest  R. 
Geneva,  Des  Moines 
Register  &  Tribune; 
W.  S.  Bowman,  South 
Bend  (Ind.)  Tribune; 
and  Charles  B.  Hin¬ 
kle,  Lima  (O.)  News. 


ing  up.  My  hope  is  that  by  showing 
you  that  we  are  conscientiously  exam¬ 
ining  your  gripes  against  us — you  may 
be  prompted  to  examine  our  gripes 
against  you — and  that  all  who  make 
up  this  business  of  advertising  may 
be  more  conscious  of  the  shortcomings 
of  viewpoint  and  practice  that  produce 
unfortunate  relations.  In  that  pro¬ 
cedure,  maybe,  lies  the  most  direct 
route  to  almost  perfect  relations  for 
all  of  us.” 

Butler  Looks  to  Future 

From  the  standpoint  of  publishing 
and  advertising,  the  Audit  Bureau 
“put  a  sound  basis  under  advertising 
and  made  possible  its  great  expansion 
in  the  years  following  1914,”  Burridge 
Butler,  publisher.  Prairie  Fanner, 
Chicago,  who  was  one  of  the  original 
organizers  of  ABC,  told  the  conven¬ 
tion. 

“In  its  future  policies  I  would  not 
sacrifice  any  of  the  high  standards 
which  have  been  set  up  by  the  ABC 
which  put  advertising  into  big  busi¬ 
ness  and  which  preserved  it  during  the 
troublesome  time  the  last  10  years,” 
said  Mr.  Butler.  “But  I  would  like  to 
emphasize  that  the  association  in  its 
audit  should  take  steps,  and  these 
steps  at  once,  to  recognize  and  bring 
to  the  attention  of  the  advertiser,  with 
all  its  authority,  the  difference  be¬ 
tween  quality  circulation  and  quantity 
circulation  which  is  sold  under  high 
pressure  methods. 

“I  would  like  to  see  the  next  step 
of  ABC  along  the  lines  of  measuring 
values.  If  the  ABC  can  go  ahead  and 
measure  the  influence  of  that  circula¬ 
tion,  it  can  do  as  great  a  job  for  adver¬ 
tising  in  the  next  25  years  as  it  has  in 
the  past.  You’ve  told  the  advertiser 
how  much  he  gets — now  tell  him  what 
he  gets. 

“It  is  a  challenge  to  the  great  ABC. 
The  great  ABC  must  come  at  grips 
with  it  to  find  a  way  to  test  a  publica¬ 
tion  as  to  the  service  it  renders  the 
reader,  and  correspondingly  a  true  test 
of  the  service  it  offers  to  the  ad¬ 
vertiser.” 

President  Thomson  reported  that  a 
refund  of  10%  of  the  past  year’s  dues, 
amounting  to  approximately  $34,000, 
has  been  voted  by  the  directors  and 
that  the  checks  are  now  ready  to  go  in 
the  mails.  The  ABC  payroll  was  $10,- 
000  less  than  in  1938,  so  that  in  spite 
of  a  decrease  in  income  the  Bureau 
closed  its  fiscal  year  Aug.  31  with  a 
margin  of  $12,337  revenue  over  ex¬ 
pense. 

“In  each  of  the  past  three  years  there 
has  been  a  margin  between  income  and 
expenses  which  was  carried  to  oper¬ 


ating  reserve,”  he  stated.  ‘The  direc¬ 
tors  now  feel  that  this  reserve  is  more 
than  adequate  to  cover  the  Bureau’s 
obligation  of  service  to  the  members, 
and  have  accordingly  voted  a  refund.” 

Bureau  membership  on  Aug.  31 
stood  at  an  all-time  high  of  2,006,  the 
report  stated,  topping  the  previous 
figure  of  2,005  reached  in  1930. 
Divided  by  classes  the  membership  is: 


National  Advertisers .  221 

Ix>ca1  Advertisers  .  30 

Advertising  .\Kencirs: 

Full  Service  . 62 

.•\ssoci.ite  and  Duplicate  Service .  71 

Miscellaneous  .  3 

Newspapers  . 1,024 

\Veekiics .  46 

Magazines  .  222 

Farm  Papers  .  57 

Husiness  Papers  .  270 


2,006 

“The  net  increase  of  19  beyond  last 
year’s  membership,”  Mr.  Thomson  re¬ 
ported,  “was  mostly  in  the  publisher 
divisions  where,  off-setting  a  loss  of 
51  publishers,  there  were  77  new  mem¬ 
bers  added.  Thirteen  publishers  re¬ 
signed  as  the  result  of  consolidations, 
20  because  publications  were  discon¬ 
tinued,  8  were  dropped,  the  member¬ 
ships  of  2  were  canceled  and  one  mem¬ 
ber  was  expelled.” 

Weekliei*  Response  Disappointing 

The  report  expressed  “disappoint¬ 
ment  that  the  Bureau’s  efforts  to  at¬ 
tract  the  better  type  of  weekly  news¬ 
papers  to  see  the  importance  of  audited 
circulation  has  not  as  yet  been  par¬ 
ticularly  productive.”  Only  14  week¬ 
lies  have  come  in,  it  was  stated. 

Audits  made  during  the  year 
totaled  1,599;  39  fewer  than  in  1938, 
with  a  carry-over  of  only  53  audits  this 
year  against  109  a  year  ago. 

Mr.  Thomson  brought  up  the  ques¬ 
tion  of  the  ABC’s  position  on  reader- 
ship  surveys,  particularly  whether 
the  Bureau  is  likely  to  broaden  its 
scope  to  include  inquiries  of  this  kind. 
“It  is  my  judgment,”  he  said,  “that 
such  surveys  should  be  left  for  pub¬ 
lishers  and  other  groups  to  make,  and 
their  value  left  to  buyers  to  appraise. 
The  Bureau  will  continue  to  report 
verified  figures;  and  it  is  our  hope  that 
the  ANA  and  the  AAAA  will  continue 
to  find  in  these  ABC  reports  the  basis 
for  their  valuable  supplementary 
studies  of  media  and  market  cover¬ 
age.” 

The  percentages  of  total  circulations 
in  the  U.  S.  and  Canada  verified  by 
ABC  are  as  follows,  Mr.  Thomson  re¬ 
ported:  Daily  newspapers  —  U.  S., 
89.41%;  Canada,  94.59%;  total  for  both, 
89.8%.  General  magazines — U.  S. 
and  Canada,  78.40%.  Business  papers 


THREE  DAILIES  RAISE  PRICE  TO  5  CENTS 

THE  NEWBURGH  NEWS,  a  Gannett  newspaper,  the  Port  Jervis  Union 
Gazette,  and  the  Middletown  Times-Herald,  the  only  three  daily  newspa¬ 
pers  published  in  Orange  County,  N.  Y.,  simultaneously  raised  their  retail 
price  to  5c  Monday,  following  a  meeting  10  days  ago  in  an  effort  to  offset  in¬ 
creased  costs.  “There  was  very  little  adverse  reaction  in  circulation  following 
the  change”  executives  of  the  papers  told  Editor  &  Publisher  Thursday.  The 
retail  price  of  the  papers  affected  had  been  3c  a  copy.  The  papers’  rates  also 
have  been  raised  from  15c  to  25c  per  week  by  carrier. 


— U.  S.,  27.95%.  Farm  papers  U  « 
and  Canada,  81.42%. 

Discussing  future  policies,  M: 
Thomson  said,  “buyers  are  asking  jj. 
some  provision  which  will  suppleme- 
book  audits  with  an  outside  check-u 
of  distribution;  and  publishers  gener 
ally  do  not  oppose  this,  if  its  cost  a 
be  kept  under  control.  As  one  mea' 
to  this  end,  a  committee  is  inves; 
gating  whether  the  service  of 
organizations  could  be  utilized  ! 
checking  up  carrier  distribution  ar 
the  like  at  less  cost  than  having  c„ 
own  auditors  perform  such  work.  I- 
recent  years  a  new  technique  has  b« 
developed  for  surveys  of  this  charac¬ 
ter,  and  the  plan  of  using  such  grou: 
may  have  possibilities. 

Mop  Question  Unsettled 

“There  is  still  a  feeling  on  the  pa: 
of  many  buyers,”  the  report  eontir 
ued,  “that  newspapers  are  missing  c 
opportunity  in  failing  to  show  in  the. 
publishers’  statements  some  vk 
representation  of  the  territory  covere; 
A  committee  of  directors  is  still  study¬ 
ing  this  subject,  but  no  specific  p!a: 
has  as  yet  been  proposed  which  the; 
have  been  ready  to  recommend  to  ft 
Board  or  to  the  members.  Some  da. 

I  hope  we  can  find  a  solution  to  thl 
problem  which  will  merit  the  approvi 
of  both  buyers  and  publishers.” 

The  advertiser  division  passed  ; 
resolution,  reaffirming  its  belief  tk 
some  form  of  “visualizing”  newspapa: 
circulation  would  be  of  value  to  buy¬ 
ers  of  space  and  should  be  develop;; 
by  the  ABC  board.  Advertiser  men 
bers  also  recommended  a  liberaliza¬ 
tion  of  the  Bureau’s  publicity  rulr 
to  encourage  greater  use  of  ATC  re¬ 
ports  in  publishers’  promotional  mate¬ 
rial.  The  new  directors  were  noin.  | 
nated  by  the  advertiser  division,  alor.  ^ 
with  the  renomination  of  five  othe^ 
Those  nominated  from  the  advertix' 
division  arc: 

F.  F.  Davis,  General  Electric  Con 
pany;  Eben  Griffiths,  Socony-Vacuu' 
Oil  Company,  Inc.;  John  H.  PlarJ 
Kraft-Phenix  Cheese  Corp.;  G.  I 
Schaeffer,  Marshall  Field  and  Con- 
pany;  P.  L.  Thomson,  Western  Elecun; 
Company;  and  John  C.  Carson,  H.  v 
Heinz  Company,  for  two-year  tenr.; 
Mr.  Carson  was  nominated  to  succef;  i 
J.  W.  Dineen,  General  Motors  Con 
W.  S.  McLean,  Fisher  Body  Corp.  *- 
nominated  for  a  one-year  term  to  suc¬ 
ceed  Leo  Nejelski,  who  recently  re¬ 
signed  from  the  Board  upon  assumn- 
new  duties  with  the  Pepsodent  Con. 
pany.  e 

Endorse  Publicity  Rule  Ckaigts 

The  advertising  agency  division  re  l 
nominated  B.  C.  Duffy,  Batten,  Bi’- 
ton,  Durstine  and  Osborn,  Inc.,  a  - 
H.  H.  Kynett,  of  Aitken,  Kynett  C 
as  directors  for  a  two-year  ter 
Agencies  endorsed  the  recommendc. 
changes  in  the  publicity  rules,  but  rt 
jected  the  suggestion  from  a  busi.  > 
paper  advocating  the  one- issue  m 
for  figuring  renewal  percentages. 

Business  paper  members  nomk 
Paul  I.  Aldrich,  national  provisione: 
as  a  director  and  approved  ffie  re- 
sion  of  publicity  rules. 
paper  division  renamed  Fred  n®* 
Successful  Fanning,  as  I., 

opposed  any  change  in  gift 
tions.  Magazine  members  rerw- 
nated  Phillips  Wyman.  McCall 
poration,  and  endorsed 
publicity  rules  and  consideri^  - 
question  of  bulk  and  gift 

Addressing  the  annual  ABC  tr- 
eon,  William  B.  Warner, 

McCall  Corporation  and  exei^- 
committee  chairman,  National  ■ 
ciation  of  Manufacturers  .summon ;; 
the  broad  objectives  of  the 
tion  as  follows:  .  , 

(1)  Higher  standards  of  hv^g 
(Continued  on  page  i 


II 

F 


CHIC 

ovc 

tion 

tions 

Daily 

voted 

venti 

such 


A  foi 
pend 
Hetni 


bers 
meet 
ful  ii 
no  ir 
pape: 
ture 
pean 
Of 
print 
Dare 
expe: 
news 
weigl 
state 
papei 
ready 
dicat 
a-tor 
the  fi 
there 
cided 
durir 
point 
taxat 
war 
man 
t'boui 


Th( 

overs 

then 

mills 


or  tw 
he  sa 
if  we 
Mr.  j 
to  ho 
also 
print 
circu 
space 
advei 
on  w 


^  _  VVV  W  Manchester  College.  Speaking  from 

Inland  W ei^hs  ^V_ar  _liif luenco; 

T|"  sight  and  keen  perception  that  Ameri- 

r  1  r  III  can  newspapermen  had  in  forecasting 

^  ^  ™  ”•  ”  — —  —  —  Ijjg  war.  American  correspondents 

were  formerly  accused  of  “over-rat- 

No  Shortage  of  Newsprint,  E.  P.  Adler  Reports  th®  war  situation,  he  said,  but 

^  *  events  have  proved  they  were  right. 

. . .  MacKinnon  Analyzes  Wage-Hour 

K  ,  T'  1  ft  TN*  J  nose  for  news  and  a  keen  sense  of 

Act . .  .  Fortune  Survey  Discussed  what  was  happening,”  said  the 

speaker,  who  asserted  tJiat  American 

Bv  GEORGE  A.  BRANDENBURG  newspaper  readers  are  getting  an  ac- 

^  curate  account  of  the  European  situa¬ 

tion. 

CHICAGO,  Oct.  18— Greatly  concerned  discussed  the  Wage  and  Hour  Act  in  by  point,  Mr.  Thomason  asserted  that  inland  members  took  time  from 

over  the  war  in  Europe  and  its  rela-  its  relation  to  newspapers,  in  view  of  however  “thin  the  Fortune  suiwey  program  to  pay  fitting  trib- 

tion  to  editorial  and  business  opera-  the  reduction  in  hours  from  44  to  42  may  be,  and  whatever  the  myriad  of  McCutcheon.  dean  of 

lions  of  the  American  press,  Inland  later  this  month.  He  said  the  act  is  differences  between  newspapers  and  Chicago  Tribime  cartoonists,  at  to- 
Daily  Press  Association  members  de-  now  headed  for  a  constitutional  test  their  readers,  the  thought  expressed  luncheon  Mr  McCutcheon’s 

voted  a  major  part  of  their  fall  con-  in  the  U.  S.  Supreme  Court,  based  on  by  10,000  interviewed  cannot  be  profit-  cartoon,  “Injun  Summer,”  was 

vention  here  this  week  to  discussing  cases  outside  the  newspaper  businps.  ably  overlooked  “I  maintain  that  it  exacted  in  tableau  by  students  of  the 

such  problems.  More  than  225  mem-  He  pointed  to  the  fact  that  NLRB  has  is  worth  our  while  to  consider  what  Northwestern  University  school  of 

these  people  have  to  say  and  to  ex- 

amine  ourselves  to  see  what  part  of  Vesident  Tom  H.  Keene,  Elk- 
their  criticism  IS  merited,  he  said.  ^  ^ 

Agreeing  with  many  of  Fortunes  ^  r  ,  ^,,ntHhntinn  bis  fpllnw 


No  Shortage  of  Newsprint,  E.  P.  Adler  Reports 
. . .  MacKinnon  Analyzes  Wage-Hour 
Act . .  .  Fortune  Survey  Discussed 
By  GEORGE  A.  BRANDENBURG 


lions  of  the  American  press.  Inland  later  this  month.  He  said  t 
Daily  Press  Association  members  de-  now  headed  for  a  constitut: 
voted  a  major  part  of  their  fall  con-  in  the  U.  S.  Supreme  Court, 
vention  here  this  week  to  discussing  cases  outside  the  newspaper 


President  Tom  H.  Keene,  Elk¬ 
hart  (Ind.)  Truth,  spoke  words  of 
praise  for  the  contribution  his  fellow 


conclusions  and  taking  issue  wUh  jjoosier  has  made  to  journalism  and 
others.  Mr.  Thomason  summarized  his  presented  him  with  a  walking  stick  as 


position  by  stating: 


a  gift  from  the  Inland.  The  veteran 


“Though  newspapers  which  violate  cartoonist  responded  with  a  rich  and 


the  ethical  standards  that  we  have  set 


homely  autobiographical  account  of 


up  for  ourselves,  and  that  most  of  us  ^is  many  years  of  newspaper  experi- 
practice,  fall  by  the  wayside  every 

year,  I  believe  I  am  correct  in  the  ,  u,  t- 

statement  that  the  total  number  of  Risks  of  War  Time 

newspapiers  sold  is  constantly  larger,  Ward  Just,  Waukegan  (Ill.) 


constantly  growing.  And  all  of  us  News-Sun,  chairman  of  the  Inlands 
know  that  the  individual  newspapers  agency  and  representative  relations 
whose  circulation  is  greater  are  those  committee,  reported  that,  following  a 
who  practice  the  methods  calculated  joint  meeting  earlier  today,  the  com- 
to  gain  and  hold  their  readers’  confi-  mittee  formulated  a  program  for  con- 
dence;  and  those  that  fail  are  those  tinned  co-operation,  but  details  are 
who  practice  the  methods  calculated  yet  to  be  perfected.  A  rejxirt,  he  said 
to  lose  reader  confidence.  We  are  would  be  presented  at  the  Inland  con- 
members  of  a  profession,  we  are  cn-  vention  next  February. 


A  foursome  at  Inland  Chicago  meeting.  Left  to  right:  Col.  Wm.  Southern,  Jr.,  Inde¬ 
pendence  (Mo.)  Examiner;  Fred  Schilplin,  St.  Cloud  (Minn.)  Times-Journal;  I.  N. 
Heminger,  Findlay  (O.)  Republican-Courier;  and  J.  A.  Callahan,  Mankato  (Minn.) 
Free  Press. 


gaged  in  business,  a  business  that  is 
dependent  primarily  and  fundament.al- 


Inlanders’  fall  convention  took  on 
special  significance  this  week  in  view 


ly  on  the  number  of  readers  who.so  of  the  European  war  and  piossible  rap- 
confidence  we  have  gained  to  the  idly  changing  conditions  in  U.  S.  news- 


i-ree  Kress.  point  where  they  buy,  and  continue  to  paper  business  because  of  the  situa- 

bers  and  guests  attended  the  two-day  ruled  that  newspapers  arc  engaged  in  news  and  comment  and  fea-  tion  abroad.  President  Keene  sounded 

lul  ideas,  considerable  reassurance  of  whether  papers'  circulations  go  out- 
no  unmediate  serious  threat  to  news-  side  the  state. 

^per  fxxketbooks  and  a  clearer  pic-  l.  A.  Clark.  Pontiac  (Ill.)  Leader, 
e  of  i^ues  at  stake  in  the  Euro-  sugge.sted  the  Inland  take  the  neces- 

sary  legal  steps  to  test  the  constitu- 
tionality  of  the  Wage  and  Hour  Act, 

1^'  contending,  in  his  opinion.  Congress’ 

pyno.!'**”  Ua  )  Times,  whose  long  regulation  of  newspaper  working  con- 
.  Inland  chairman  of  ditions  is  in  violation  of  the  freedom 

new^rmt  committee,  gave  added  f  jj,  nress  He  asserted- 

weight  to  his  counsel.  Mr.  Adler  ne  asserts, 

stated  there  is  no  shortage  of  orint  Freedom  Is  Abridged 

paper  in  U.  S.  or  Canada.  Prices  al-  “The  freedom  of  the  daily  press  to 
feady  announced  by  several  mills  in-  employ  those  persons  whose  minds 
^ate,  he  stated,  that  the  present  $50-  meet  in  full  harmony  with  the  objec- 
a-ton  rate  will  remain  the  same  for  fives  of  the  publisher  has  been 
“je  first  six  months  of  1940.  He  added  abridged. 

iittle  possibility  of  a  de-  “The  freedom  of  the  daily  press  to 
M  increase  in  newsprint  prices  meet  emergencies  peculiar  to  the  press 
unng  the  latter  half  of  1940.  He  has  been  abridged  by  the  enactment 

pointed  out,  however,  that  increased  of  law.  _ 

war  and  probabilitv'  o^^^^ortaee^^f  l  ♦  freedom  of  the  preso  to  ciicu  Prominent  Inlanders  and  their  wives  at  Chicago  convention  this  week.  Left  to  right: 
'nanpowerTter  on  late  across  state  borders  has  been  q.  Lindsay.  Quincy  (III.)  Herald-Whig;  Mrs.  Lindsay:  Mrs.  Joel  H.  Bixby,  Muskogee 

^boutVrL  in  ^  ^  abridged  &  j;  Jes  Democrat;  Oscar  Stauffer.  Stauffer  Newspapers:  Mr.  Bixby,  and 

-rise  in  price.  -‘The  freedom  of  the  press  to  work  Henry  S.  Blake.  Capper  Publications. 

Warns  Against  Hoarding  at  the  business  of  publishing  and  pre- 


■  a  rise  in  price. 

Warns  Against  Hoarding 


Prominent  Inlanders  and  their  wives  at  Chicago  convention  this  week.  Left  to  right: 
A.  O.  Lindsay.  Quincy  (III.)  Herald-Whig;  Mrs.  Lindsay;  Mrs.  Joel  H.  Bixby.  Muskogee 
(Okla.)  Phoenix  &  Times  Democrat;  Oscar  Stauffer,  Stauffer  Newspapers;  Mr.  Bixby,  and 
Henry  S.  Blake,  Capper  Publications. 


Those  who  have  formerly  purchased  paring  to  publish  at  weekly  hours  of  tures  that  we  provide.  Until  the  day  the  keynote  of  the  meeting  in  his 
werseas  newsprint  are  now  faced  with  employment  prevailing  in  the  commu-  comes  when  total  newspaper  circula-  opening  remarks,  when  he  stated: 

necessity  of  buying  from  Canadian  nity  has  been  abridged  and  the  press  tions  decline  we,  as  publishers,  can  be  “War  is  attended  by  rising  costs  of 
"***“  are  being  asked  to  make  one  has  been  discriminated  against  as  reasonably  assured  that  despite  our  living  and  increased  costs  of  doing 
w  two-year  contracts  with  such  mills,  compared  to  other  enterprises  of  busi-  shortcomings  we  are  gaining  in  pub-  business.  War  imposes  upon  all 
^  said.  “We  will  serve  our  ends  best  ness  within  the  community  of  publi-  Uc  confidence.  And  while  none  of  us,  branches  of  society  severe  restrictions 
huy  our  normal  supply,”  declared  cation.”  in  my  judgment,  can  afford  to  over-  and  restraints.  War  may  even  go  so 

to  warned  publishers  not  Although  no  poll  was  taken  as  to  look  the  implications  of  any  thought-  far  as  to  utterly  destroy  all  civil 

oard  print  paper.  Members  were  sentiment  of  Inland  members  con-  ful  study  of  our  shortcomings,  we  are  liberty  itself, 
pj.  to  hold  down  on  news-  cerning  Mr.  Clark’s  contentions,  .t  probably  on  the  right  track.”  “The  threat  of  war  not  only  has  pre- 

pi  '^“[’sumption,  eliminating  “waste”  was  indicated  the  question  will  be  con-  .  _  j  *  d  •  ^  sented  many  problems,  but  it  has 

uation,  avoiding  too  generous  sidered  by  the  Inland  board.  Foreign  orrespon  en  %  raise  greatly  augmented  the  responsibility 

^'^t  of  proportion  to  S.  E.  Thomason,  Chicago  Times  pub-  Inlanders  were  treated  to  a  thorough  of  the  press  as  a  leader  in  thought  and 
on  w  *t**'®’  getting  a  fair  price  lisher,  presented  a  penetrating  analy-  review  of  events  leading  up  to  the  opinion,  and  as  an  honest,  able  inter- 
P  P^Per.  sis  of  Fortune’s  recent  survey  on  “The  Europiean  war,  as  viewed  by  Dr.  An-  preter  of  trends  and  events.  May  I 


“The  threat  of  war  not  only  has  pre¬ 
sented  many  problems,  but  it  has 
greatly  augmented  the  responsibility 


Inlanders  were  treated  to  a  thorough  of  the  press  as  a  leader  in  thought  and 
review  of  events  leading  up  to  the  opinion,  and  as  an  honest,  able  inter- 


£  r  roriunes  recent  survey  on  ine  r.uropiean  war,  as  vieweu  ui.  i-m-  pieiei  oi 

AJffA  of  the  Press  and  the  People.”  Answering  drew  W.  Cordier,  head  of  the  depart-  express  tl 

Pccial  Standing  Committee,  the  questions  raised  in  the  study,  point  ment  of  hi.story  and  political  science  ( (  ,i 


the  conviction  that  we  shall 
niitiiiiii'd  on  next  I'aiic) 


EDITOR  &  PUBLISHER 


Inland  Weighs 
War  Influence 

continued  from  page  7 

measure  up  to  our  responsibility,  and 
wholly  fulfill  our  obligation  to  a 
people  which  is  depending  upon  the 
newspapers  of  the  land  for  faithful, 
courageous  and  enlightened  leader¬ 
ship.” 

Dcfir*  to  Restrict  Costs 

Desire  for  accurate  information  on 
how  to  hold  down  operating  costs  in 
the  face  of  current  conditions  was  re¬ 
flected  in  questions  asked  by  members 
at  the  Inland’s  executive  session 
forum,  conducted  by  Vice-President 
Clinton  F.  Karsteadt,  Beloit  (Wis.) 
News.  Typical  of  many  questions  pro- 
poimded  was  that  dealing  with  the 
price  of  metal.  It  was  reported  there 
was  a  general  stiffening  in  the  market 
price  of  this  commodity,  but  publishers 
were  urged  to  confine  their  buying  to 
actual  needs  in  order  to  prevent  a 
price  rise  out  of  proportion  to  the  law 
of  supply  and  demand. 

A  suggestion  was  made  that  Inland 
make  a  comprehensive  study  of  taxes. 


BUREAU'S  EXPANSION-ADVISORY  COMMITTEE 

Members  of  Bureau  of  Advertising.  ANPA,  Expansion-Advisory  Committee  at  Chicago 
meeting  this  week.  Left  to  right,  seated:  John  E.  Lutz,  Chicago  special  representative; 
Col.  Leroy  W.  Herron.  Washington  (D.  C.)  Star;  William  A.  Thomson,  Bureau  manag¬ 
ing  director;  Fred  G.  Pearce,  Altoona  (Pa.)  Mirror;  and  Frank  E.  Westcott,  Gary  (Ind.) 
Post-Tribune.  Standing,  left  to  right:  Ray  McKinney,  New  York  special  representative; 
Irwin  Maier,  Milwaukee  Journal;  Chesser  M.  Campbell,  Chicago  Tribune;  A.  G.  Ruth- 


both  federal  and  state,  as  they  relate  Chicago  special  representative;  and  Forrest  R.  Geneva,  Des  Moines  Register  & 

to  the  ever-increasing  burden  should-  Tribune. 

ered  by  newspapers.  Such  a  study  - 

will  probably  be  undertaken  during  ^arl  E.  Hanway,  Ca.sper  (Wyo.)  fl*!:  QylQ 
the  coming  year.  Tribinie-HernH.  outlined  a  state-wide  tJjU/OfsO  OnOxXUMG 


Under  the  heading  of  cutting  co  -  ggjg^  campaign  inaugurated  by  his 
■ — ”  Inlanders  were  informed  that  ... 


old  mats  could  be  sold  for  1  to  3  cents  Wyoming  who  was  faced  with  a  sur- 
each  for  insulating  puijwses  m  horries.  canned  goods  prior  to  process- 

garages  and  on  farms.  The  suggestion  i„(,  this  year’s  pack.  He  told  how  the 
was  made  that  newspapers  offer  these  Xribune-Herald  and  other  co-operal- 


mats  for  sale  through  their  classified 
columns. 

Report  of  Directors 

The  convention  opened  Tuesday 
morning  with  a  report  of  the  Inland 
directors’  meeting.  The  board  did  not 
recommend  any  increase  in  member¬ 
ship  dues  in  approving  a  1940  budget 


Earl  E.  Hanway.  Casper  (Wyo.)  QC  Q^Q  Q1-.  j-l yf 
rribinie-HernH.  outlined  a  state-wide  OxlOTlUgG 

sales  campaign  inaugurated  by  his  ^  ,  •  •  __ 

japer  to  aid  a  leading  canner  in  neported  in  JN.  Y. 

A^yoming  who  was  faced  with  a  sur- 

dI  us  of  canned  goods  prior  to  process-  c*  K*linrtC 

ing  this  year’s  pack.  He  told  how  the  ^  UIIUSJ 

rribune-Herald  and  other  co-operal-  A  shortage  of  $5  843.12  in  the  funds 
mg  newspapers  conducted  an  editorial  of  the  Newspaper  Guild  of  New  York, 
.nd  advertising  campaign  that  caused  covering  a  period  from  Nov.  1.  1936, 


ing  newspapers  conducted  an  editorial 


this  surplus  to  dwindle,  saving  the 
firm  from  possible  disaster. 

Belles  Warns  Publishers 
Stephen  Bolles.  editor  of  the  Jaues- 
ville  (Wis.)  Gazette,  made  his  first  ap¬ 
pearance  before  the  Inland  since  his 


to  May  31,  1939,  during  which  time 
the  guild’s  income  was  $204,253.53,  was 
reported  to  the  quarterly  membership 
meeting  by  Nat.  J.  Einhorn.  newly- 
elected  secretary,  the  night  of  Oct.  18 
at  the  Hotel  Astor. 

The  reason  for  the  shortage  cannot 


10-month-old  strike  against  the  Chi¬ 
cago  Herald- American,  printers  of  the  ' 
Chicago  Daily  News  chapel  of  CTU 
No.  16  went  on  record  last  week  in  * 
opposing  the  guild  for  its  activities  ' 
against  the  Hearst  paper. 

By  nearly  unanimous  vote,  the  Daily 
News  chapel  voted  to  “indorse  and 
approve  the  resolution  passed  last 
week  by  the  Herald-American  chapel 
of  the  union,  condemning  the  CIO 
guild’s  job-wrecking  tactics  and  ma¬ 
licious  propaganda.” 

Action  by  the  Daily  News  printers 
marked  the  first  formal  protest  made 
by  local  newspaper  union  groups  out¬ 
side  the  Herald-American  plant. 

On  the  legal  strike  front,  Superior 
Judge  John  J.  Lupe  issued  on  Oct 
16  a  temporary  injunction  restraining 
the  Herald-American  management 
from  “committing  any  act  of  violence 
against  the  persons  or  property  of 
members  of  the  Chicago  Newspaper  | 
Guild  local  71  or  the  American  News¬ 
paper  Guild.” 

St.  Louis  Contract 

A  CONTRACT  between  the  St.  Louis  i 

Newspaper  Guild  and  the  morning 
Globe-Democrat  was  signed  Oct.  10 
covering  110  employes  in  commerciil 
departments.  It  is  the  first  between 
the  paper  and  the  guild,  w'hich  has 
an  understanding  only  for  editorial 
employes.  The  agreement,  effective 
Oct.  16,  to  run  until  December,  1940, 
provides  for  a  five-day  week,  sever-  '• 
ance  pay,  and  minimums. 

■ 

2  Photo  Agencies 
Ask  Clients  to 
Share  War  Costs 

Wide  World  "Voluntary"  t 

Increase  Averages  20%  . . . 

INP  Raises  Some  Rates  I 

Wide  World  Photos  has  increased  it? 


totaling  $20,000.  It  was  announced  that  to  Congress  last  fall.  He  reason  for  the  shortage  cannot  Wide  World  Photos  has  increased  it? 

Inland  membership  embraces  286  stating  he  formerly  “looked  determined,  according  to  the  guild’s  weekly  service  rates  to  newspapers  on 

members  in  19  states  and  two  Can-  ^0^^-  Congress  from  the  press  Certified  Public  Accountant,  the  an  average  of  20'7f,  and  Internationa!  ' 


adian  provinces.  Inland  cost  compari-  now 

son  studies  will  include  Penn^’lvania  y_..  ^ 

Newspaper  Publishers  Association  as  t  . 

well  as  Southern  Newspaper  Publish-  to  the  '  ho 

ers  Association  next  year,  it  was  newspaper,  asserl 
stated.  reason,  the  influe 

Mark  R.  Byers.  Wausau  (Wis.)  Atlantic  seaboar 
Record-Herald,  delivered  an  eloquent  Congress 

testimonial  in  memory  of  the  late 
Frank  H.  Burgess,  former  publisher  ^e  warned  his 
of  the  LaCrosse  (Wis.)  Tnbunc  and  ^er  to  a  free  pre 
president  of  the  Inland  in  1922-23.  In-  because  of  i 
landers  also  honored  O.  C.  Ham.  re-  declaring  that  o 
tiring  managing  director  of  the  Audit 


gallery,  but  now  is  obliged  to  “look  '’^port  stated,  because  many  of  the  News  Photos  also  has  requested  an  in-  I 
up”  to  the  pres.s  as  a  Congressman.  “«»‘ber  lost  or  misplaced."  crease  “at  some  points,  depending  upon 

In  a  more  serious  vein,  he  paid  tri-  Occurred  During  Eagle  Strike  the  rate  paid,  because  of  higher  pic- 
bute  to  the  “home  town”  hinterland  The  bulk  of  the  shortage,  the  report  coverage  costs  imposed  by  the 

newspaper,  asserting,  for  some  peculiar  said,  occurred  during  a  strike  by  the  European  War,  Editor  &  Publishb 
reason,  the  influence  of  the  press  of  the  guild  against  the  Brooklyn  (N.  Y.)  learned  this  week.  i 

Atlantic  seaboard  is  greatly  exagger-  Eagle,  in  1937-38,  and  represented  “a  Wide  World  asked  permission  to  m- p 
ed  in  Congress.  difference  between  guild  receipts  and  crease  its  service  price,  according  to 

He  warned  his  audience  of  the  dan-  recorded  disbursements.”  It  is  these  Frank  J.  Gilloon,  sales  manager,  wd 
;r  to  a  free  press  in  this  country  to-  records  that  are  lost  or  misplaced.  the  res^nse  to  the  request  by  news 
IV  because  of  war  clouds  in  Euroof*.  Einhorn  reported  that  A.  J.  Isser-  papers  has  been  very  grea  ,  ®  ,  1 


ger  to  a  free  press  in  this  country  to¬ 
day  because  of  war  clouds  in  Europo 


-  -  ,  w  declaring  that  onlv  bv  **ptpmal  viwi—  man,  counsel  for  the  guild,  ^vould  re—  -  -  , 

iwders  also  honored  O.  C.  J^rn-  re-  American  newspaper.s  Pert  on  the  legal  responsibility  for  the  the  higher  price  was  “entirely  volun- 

tiring  marmgmg  director  of  the  Audit  ^  £j.pg  press  “There  can  shortage  at  the  next  meeting  of  the  tary”  and  it  had  been  asked  of  P^c- 

Bureau  of  (Iirculatjoiw.  J^es  N.  „„  free  press  without  a  free  nation.”  guild  assembly,  its  governing  body,  tically  all”  of  Wide  World’s  mwthar 


Frank  J.  Gilloon,  sales  manager,  and 
the  response  to  the  request  by  news¬ 
papers  has  been  “very  great,”  he  said  , 
Mr.  Gilloon  explained  that  payment  of  ^ 


Shryock,  newly-appointed  ABC  man-  ^  P*-^®**  '^“bout  a  free  nation, 

aging  director,  was  introduced  by  ®  ' 


Veme  E.  Joy,  Centralia  (Ill.)  Senti¬ 
nel,  ABC  director. 

Urgat  Battar  idifarial  Daptt. 

Edwin  J.  Paxton,  Jr.,  associate  edi¬ 
tor,  Paducah  (Ky.)  Sun-Democrat, 
gave  publishers  something  to  think 
about  when  he  proposed  an  increased 


he  said.  “within  the  next  two  weeks.” 

J  ••  u  J  J-  Louis  Gross,  CPA  and  a  partner  in 

Be  on  your  guard  he  warned  edi-  the  firm  of  Arthur  J.  Seed  &  Company, 
ors  fac^  with  sifting  propaganda  accountants  for  the  guild^is- 


100  clients,  effective  Oct.  1.  The  w-  > 
crease  has  averaged  about  20^,  Mr 
Gilloon  estimated. 

Mr.  Gilloon,  just  returned  from  « 


ftom  facts,  a^rtii^  that  there  «  a  covered  the  discrepancy  in  the  guild’s  three-week  business  trip  in  the  mid- 
Maginot  or  West  Wall  in  U.  S..  it  is  he  “does  west,  also  announced  the  addition  0 


10^  Paducah  (K;.)  Sun-Democrat,  this  nation  does  not  want  war.  not  attribute  the  shortage  to  theft.”  the  Harnsburg  (Pa.)  Telegraph  ^ 

gave  publishers  something  to  think  “There  never  was  a  time  when  there  Termed  "Bookkeeping  Error"  Scranton  (Pa.)  Times  as  Wide  Woria 
about  when  he  proposed  an  increased  su‘rh  a  need  for  more  editorial  revealed  the  guild’s  strike  ^boto  clients, 

cost  in  doing  business  by  devoting  ^  Americanism,  started  on  .  was  learn^  l^uestd  in- 

more  money  to  developing  news  and  be  declared.  weeks,  “onal  News  Photos  has  re^ 

L-ditorial  departments  of  newspapers.  Tuesdays  luncheon  program  was  $3000  each  week.”  creased  rates  trom  some  iivr 

He  reminded  publishers  that  readers  dedicated  to  "the  ladies  of  the  Inland.”  -phe  report  is  based  on  an  audit  but  details  of  how 

buy  newspapers  to  read  the  news  and  Many  Inland  newspaper  women  ex-  delivered  to  the  New  York  Guild  on  sf'aring  abnormal  costs  ^esuiunK  ^ 

declared  that  advertisers  were  often  ecutives  and  wives  of  Inlanders  at-  Sept.  14.  1939.  It  was  presented  to  the  ‘be  war  were  not  available,  n 

more  appreciative  of  live  news  mate-  tended  the  session  and  enjoyed  an  Executive  Committee  on  Sept.  25,  and  derstood  that  the  r^uests  , 

rial  than  publishers  themselves.  He  afternoon  and  evening  of  special  en-  to  the  Representative  Assembly  the  made  gradually  on  the  strengm 


tor,  Paducah  (Ky.)  Sun-Democrat,  ,  ,  uot  attribute  the  shortage  to  theft 

gave  publishers  something  to  think  There  never  was  a  time  when  there  Termed  "Bookkeeping  Error" 
about  when  he  proposed  an  increased  ^“‘^b  a  used  for  more  editorial  Einhorn  revealed  the  guild’s  sti 

00^  in  doine  b^Kess  by  devoting  P«ges  devoted  to  pl„n  Amenenism. '  ,  "“TJ'Sle  wTiersUnS 
more  money  to  developing  news  and  ne  oeciareo.  g^p^ 

editorial  departments  of  newspapers.  Tuesday  s  luncheon  program  was  -vost  the  guild  $3  000  each  week ' 


editorial  departments  of  newspapers.  Tuesday  s  luncheon  program  was 
He  reminded  publishers  that  readers  dedicated  to  "the  ladies  of  the  Inland.  ’ 
buy  newspapers  to  read  the  news  and  Many  Inland  newspaper  women  ex- 
declared  that  advertisers  were  often  ecutives  and  wives  of  Inlanders  at- 
more  appreciative  of  live  news  mate-  tended  the  session  and  enjoyed  an 


Sept.  13,  1937,  and  ran  for  15  weeks, 
“cost  the  guild  $3,000  each  week.” 

The  report  is  based  on  an  audit 
delivered  to  the  New  York  Guild  on 


viRTi  LiiciL  1.11^  - 

made  gradually  on  the  strength  ' 


iiai  uiaii  puuiiaiiA-iB  Liiciiiacivco.  iic  - -  - -  . . t,  ^  v...  jne  nepreseniaiive  Assemoiy  xne  - - - viiViatnoBCf' 

referred  to  the  vast  array  of  mechani-  tertainment  arranged  by  Mrs.  Helen  following  day,  their  first  meetings  crea.sed  expenditures  ana  inmi  s  , 


cal  equipment  in  most  newspaper  Hart  Hurlbert,  Warren  (O.)  Tribune 


.  .  .  .  rluriDert,  Warren  (U.)  Inbune-  after  presentation  of  the  audit, 

plants,  asserting  that  news  and  edi-  Chronicle,  chairman  of  the  Inland  "There  is  nothing  to  indicate  it  (the 
torial  coverage  need  the  same  kind  of  women  publishers  and  managers  com-  shortage)  to  be  anything  but  a  book¬ 
planning  in  order  to  have  “stand  by’’  mittee.  keeping  error;  that  is,  money  spent 

capacity.  He  suggested  that,  perhaps.  Members  witnessed  the  showing  »)f  during  the  strike  and  not  recorded  in 
if  publishers  would  spend  the  same  -'All  in  a  Day,”  a  motion  picture  deal-  the  guild’s  books,”  the  report  noted, 
amount  of  money  set  aside  for  circu-  ing  with  the  editing,  production,  de¬ 
lation  promotion,  for  new  reporters  livery  and  public  service  of  the  Poit  Chicago  Strike  Continues 

and  extra  editors  and  deskmen  they  Huron  (Mich.)  Times-Herald.  The  BESIDES  THE  AFL  resolution  adopted 


might  improve  their  papers  to  the  film  was  presented  by  W.  W.  Ottaway 


benefit  of  all  concerned. 


president  of  the  Times-Herald. 


at  Cincinnati,  condemning  tactics 
of  the  Chicago  Newspaper  Guild  in  its 


eral  appeal  has  been  made  J 

was  felt  higher  charges  would 
apply  in  all  cases.  j 

HAS  5-DAY  WEK  | 

The  Wilmington  (Del.)  Mon^  1 
News  and  Journal-Every  Event^-  | 
16  inaugurated  a  five-day  week  » 
editorial  and  news  departments.  I 
days  off  are  regulated  on  a  stags  j 
basis.  1 


NEA  Votes  to  Increase 
Membership  Dues  100 


id  £;hicAG0,  Oct.  17 — Upon  recommen-  or  two  big  special  campaigns  to  build 
dation  of  the  NEA  Advisory  Council,  circulation,”  he  said, 
el  National  Editorial  Association  He  advocated  a  series  of  six  or 
0  of  directors  today  voted  a  100%  seven  good  renewal  letters  instead  of 

icrease  in  membership  dues,  effective  the  so-called  cheap  and  cryptic  penny 
iii  1940.  Action  was  taken  after  policy  postcard.  Surveys  show  that  letters 
R  natters  had  been  thoroughly  discussed  outpull  postcards  by  more  than  30%, 
by  the  council,  consisting  of  NEA  he  added.  Adopt  the  “you”  view- 
directors  and  members  of  the  Newspa-  point  instead  of  “we,”  he  explained, 
per  Association  Managers,  Inc.  adding  that  merits  of  the  paper  are  the 

Under  the  new  dues  structure,  affili-  worst  thing  to  talk  about  in  renewal 
ated  state  press  associations  will  pay  letters. 


NAM  Urges 
National 

Newspaper  Week 


Hafk  H.  CItgq,  FBI  assistant  director,  (standing),  addressing  NEA  Advisory  Council 
iiHiclieen  at  Chicago.  Oct.  16.  Seated,  left  to  right:  Floyd  Hockenhull,  Circulation 
Minagament;  Kenneth  S.  Gordon,  Chicago  manager,  West-Holliday  Co.;  Howard  W. 
filmar,  Greenwich  (Conn.)  Press,  NEA  president;  Vernon  Sanford,  Oklahoma  Press 
Auociation,  retiring  NAM  president;  Dean  Kenneth  Olson,  Northwestern  University; 

^  Fed  Minder,  Nebraska  Press  Association,  NAM  president;  and  Arne  Rae,  NEA 
executive  secretary. 

52  per  member  to  NEA  and  individual  “Visibility  and  Milline”  was  the  sub- 
I  inembers  will  be  assessed  $10  annually,  ject  of  a  talk  by  Kenneth  S.  Gordon. 

It  is  estimated,  according  to  President  Chicago  manager  of  West-Holliday 
*  Howard  Palmer,  Greenwich  (Conn.)  Company,  Inc.,  special  representatives. 
I  Preu.  the  increased  dues  will  net  $14,-  Mr.  Gordon  demonstrated  how  the 
iW  in  the  association’s  $20,500  budget,  non-metropolitan  newspaper  can  corn- 
approved  for  1940.  The  balance  will  bat  the  bugaboo  of  milline  rate  by 
I  come  from  various  NEA  services  to  showing  that  greater  "visibility  ’  in 
members,  it  was  stated.  the  smaller  paper  makes  possible  effec- 

Serviee  Bureau  Separated  »>ve  use  of  comparatively  smaller  ad- 

The  board  also  voted  to  separate  vertising  .space.  He  urged  natiom* 

'irlxrariicorK  n/xn^inf^r  nf»w.<snanpr  adver- 

>ewspaper  Association  Service  Bur 


.  .  _ _ *eau 

from  NEA,  turning  the  bureau  over  to 
N'AM.  with  operations  to  be  under  the 


Carsons  plan,  previously  lepoited  in  Members  of  Newspaper  Association  Managers,  Inc.,  at  17th  annual  convention  in 
E.  &  P.,  is  directed  primarily  at  the  Chicago  last  week.  Left  to  right  (seated):  J.  S.  Hubbard,  Indiana;  James  W.  Weir, 
“little  fellow”  who  says  he  “can  t  af-  West  Virginia;  Harry  S.  Schenk,  Oregon;  Carl  A.  ZIelle,  Wisconsin;  Allen  E.  McGowan, 
ford  to  advertise.”  Minnesota;  Vernon  T.  Sanford.  Oklahoma,  retiring  president;  Fred  J.  Minder,  Nebraska 

^41.  Unloaded  Ice  Boxes  president;  Arne  Rae,  National  Editorial  Association;  and  Fred  W.  Kennedy,  Washing- 

eu-  „  -11  fo"-  Standing,  left  to  right;  John  B.  Long,  California;  Don  Reid,  Iowa,  secretary. 

By  presenting  a  visual  sales  presen-  j  c.  Seymour,  Georgia;  Gene  Alleman,  Michigan;  Edwin  A.  B^mis,  Colo- 

j  at  tation  on  the  value  of  adveitising  in  raJo;  J.  Howard  Rusco,  Kansas;  Doyle  L.  Buckles,  Alabama;  Sam  Schwleger,  Arkansas: 

ity,  effectiveness  of  newspaper  copy,  to-  Bruce  R.  McCoy.  Louisiana;  Robert  B.  Smith.  Virginia,  vice-president;  and  Frank  H 

[ol_  gether  with  a  "package”  of  three-inch  Hutchinson,  New  York, 

apd  ads  to  run  over  a  period  of  three 

months,  the  Roanoke  Times  and  the  a.ssociati.in.  Representatives  from  mson.  New  York,  and  Doyle  Buckles. 
World-News  has  added  78  new  ac-  21  state  press  associations  were  pres-  Alabama. 

counts  during  the  past  year,  said  Mr.  ent.  Considerable  discussion  was  de-  Field  managers  gave  ample  thought 
Carson.  These  accounts,  all  among  voted  to  newspaper  public  relations  to  ways  and  means  of  improving  in- 
ilk"  email  merchants  who  had  never  ad-  problems,  resulting  in  the  adoption  of  formational  service  to  non-metropoli- 
ng-  vertised  in  the  new.spaper  before,  rep-  <he  following  resolution:  tan  publishers  and  methods  of  increas- 

iing  increase  of  more  than  $19,003  “Whereas,  in  the  light  of  world  con-  ing  newspaper  revenue.  In  connectio-i 

in  revenue,  he  added.  ditions  today  the  American  public  with  the  latter  problem,  Mr.  Minder 

An  aftermath  of  Mr.  Carson’s  talk  f-hould  be  appreciate  of  the  freedom  of  outlined  a  plan  to  establish  a  classi- 
on  developing  new  avenues  of  local  *he  pre.ss  in  the  United  States,  and  ^  fied  advertising  department  in  the 
advertising,  was  the  experience  cited  “Whereas  there  have  been  attacks  Nebraska  Press  A.s.sociation  to  solicit 
iur-  by  W.  H.  Rodgers.  Benrdstoir ii  (Ill  )  directed  at  American  newspapers  and  national,  regional  and  local  cla.ssified 
!kly  Star.  He  told  how  a  local  ice  manu-  a*  advertising  as  an  economic  insti-  advertising  for  member  papers. 

ila-  faeturer,  loaded  down  with  a  large  tution  and  1  fl  dOn  CTVTTUTfC! 

lory  number  of  ice  boxes,  placed  a  full  page  •  Whereas  since  this  freedom  of  the  lU»4yU  UL/JNlbol  tlNTRIKS 

ub-  ad  in  the  Star  and  sold  110  boxes,  printed  word  is  peculiar  in  this  coun-  The  New  York  Herald  Tribune  1939 

By  offering  a  special  price  of  one  box  try  it  appears  wise  that  American  Amateur  Photv.  Contest,  the  winning 

f  to  for  $89,000  or  two  boxes  for  $94,  he  newspaper  readers  be  impressed  with  pictures  of  which  wore  published  in 

Four  was  able  to  induce  numerous  people  the  reliability,  integrity  and  enterprise  the  gravure  .section  of  the  paper  Sun- 
1  ef-  to  “club  together”  and  purchase  ice  of  their  newspapers  so  that  this  condi-  day  recently,  received  26,179  print.s 
one  boxes.  As  a  result,  the  ice  dealer  not  tion  might  be  continued.  from  10,490  entrants. 
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Ad  Plan  Gets  Retailers 
To  Ask  for  Linage 


50  Newspapers  Co-operating  in  Crusade 
Developed  by  W.  R.  Robinson,  Muncie 
(Ind.)  Press  . .  .  Results  Obtained 
By  KERMIT  T.  SLACK 


vertiser  at  a  time,  convince  him  of 
the  value  of  newspapers  in  his  na¬ 
tional  advertising  program,  and  create 
new  business  for  the  newspapers. 

The  battle  is  now  raging  and  the 
Robinson  Plan  points  the  way  to  ef¬ 
fective  strategy  in  recapturing  lost 
ground  for  newspapers  in  the  na¬ 
tional  advertising  field. 


Among  Advertising  Folk 


DETERMINING  upon  a  one-man  cru¬ 
sade  to  capture  a  larger  share  of  the 
national  advertising  dollar  for  news¬ 
papers.  Wilbur  R.  Robinson,  assistant 
business  manager  of  the  Muncie  (Ind.) 
Evening  Press,  last  March  proposed  a 
plan  of  action  to  200  newspapers  in  all 
parts  of  the  country. 

More  than  150  of  them  expressed  in¬ 
terest  in  the  idea  and  out  of  their 
combined  expressions  of  opinion  Mr. 
Robinson  evolved  a  second,  better 
plan  which  is  now  in  active  operation 
by  some  50-odd  papers  to  which  the 
plan  was  submitted.  Many  other  pa¬ 
pers  have  expressed  the  intention  of 
pursuing  the  plan.  also. 

Many  Indorsements 
Aimed  at  combating  the  inroads  of 
the  magazines  into  the  national  linage 
of  newspapers,  the  Robinson  Plan 
employs  the  tactics  of  welding  into  a 
single  cannon-ball  of  sales  effort  the 
scattered  bird-shot  of  newspaper  so¬ 
licitation  from  all  over  the  country  so 
that  it  can  blast  through  the  rhino- 
hide  of  sales  resistance  itistead  of  pep¬ 
pering  ineffectually  upon  the  potential 
advertiser.  Mr.  Robinson’s  files  con¬ 
tain  letters  of  endorsement  for  the 
plan  from  many  of  the  leading  firms  of 
publishers’  representatives,  as  well  as 
newspapers,  and  promises  of  their 
hearty  co-operation  in  putting  it  into 
more  widespread  effect. 

The  plan  is  based  upon  the  premise 
that  the  controlling  factor  in  the  place¬ 
ment  of  national  schedules,  to  a  con¬ 
siderable  extent,  can  be  miide  the  re¬ 
tailer  who  sells  the  goods  to  the  con¬ 
sumer.  This  part  of  the  plan  is  not 
new.  but  from  this  point  it  takes  a  dif¬ 
ferent  tack. 

Instead  of  each  newspaper  working 
upon  the  retailer  and  distributor 
wholly  for  recommendations  to  switch 
current  national  schedules  from  one 
paper  to  the  other  in  the  same  city — 
the  old  dog-eat-dog  competition — the 
Robinson  Plan  proposes  that  all  news¬ 
papers  work  upon  their  retailers  and 
distributors  for  recommendations  to 
a  given  manufacturer,  not  now  using 
newspapers  at  all,  to  include  news¬ 
papers  in  his  national  advertising  pro¬ 
gram.  And  all  newspapers  to  work 
along  these  lines  upon  a  limited  num¬ 
ber,  say  five  or  six,  manufacturers  at 
the  same  time.  In  this  way,  with  re¬ 
quests  coming  from  retailers  and  dis¬ 
tributors  from  all  over  the  country  at 
the  same  time,  to  a  given  manufac¬ 
turer,  the  evidence  of  the  newspapers’ 
powers,  as  expressed  in  the  opinions 
of  the  retailers  who  sell  the  goods  to 
the  consumer,  could  be  made  tre¬ 
mendous. 

Battle  of  Statistics 

Of  course,  the  manufacturer  will 
write  back  to  his  outlets  and  quote 
statistics  provided  to  him  by  the  mag¬ 
azines  to  show  what  a  wonderful  ad¬ 
vertising  coverage  he  is  giving  the  re¬ 
tailer  in  that  city.  But  the  newspa¬ 
pers,  working  closely  with  the  re¬ 
tailer.  can  provide  statistics  about 
their  own  citv  that  will  knock  into  a 


cocked  hat  many  of  the  arguments 
put  forth  by  the  manufacturer. 

This  has  already  happened  in  va¬ 
rious  instances,  and  some  rather 
startling  points  have  been  brought  out. 
For  example,  in  the  case  of  a  linoleum 
maker,  who  was  using  magazines  and 
not  using  newspapers,  Mr.  Robinson 
had  a  telephone  survey  made  in  Mun¬ 
cie  to  determine  just  what  coverage 
the  the  product  was  getting  in  that 
city.  This  survey  was  especially  sig¬ 
nificant  inasmuch  as  Muncie  has  been 
chosen  repeatedly  as  the  “Typical 
American  City.”  Therefore  it  may  be 
taken  as  somewhat  representative  of 
other  cities  as  well. 

The  survey  covered  of  the  tele¬ 
phone  subscribers,  who  constitute 
42%  of  the  homes  in  Muncie.  The  five 
leading  home  magazines  were  found 
to  have  a  combined  representation  in 
the  phone  subscribers’  homes  of  5,870 
out  of  a  combined,  claimed  circula¬ 
tion  in  the  city  of  8,565.  But  44%  of 
the  phone  subscribers  did  not  get  any 
of  these  publications.  This  meant, 
then,  that  68%  of  the  magazines’  com¬ 
bined  circulation  was  going  into  about 
2.3%  of  the  city's  homes  (since  the 
phone  subscribers  accounted  for  only 
42%  of  all  homes,  and  only  56%  of  this 
group  got  any  of  the  magazines). 
Therefore,  the  remaining  77%  of  the 
city’s  homes  were  being  covered  with 
the  scattered  32^f  of  the  magazines’ 
circulation. 

Better  Coverage  in  Newspapers 

Reduced  to  figures,  this  showed  that 
there  were  9,604  homes  being  covered 
by  2,695  magazines,  less  than  one  in 
three,  not  counting  any  duplication. 

The  Robinson  Plan  would  provide 
this,  and  similai*,  information  to  the 
retailer  and  show  him  how  just  one 
insertion  in  the  local  newspaper  would 
give  him  far  better  coverage  than  that. 

Another  startling  point  was  brought 
out  in  connection  with  this  same  lin¬ 
oleum  maker,  too,  who  told  the  re¬ 
tailer  how  the  magazine  campaign, 
through  prestige,  would  educate  peo¬ 
ple  to  use  linoleum  in  all  rooms  of  the 
home.  This  argument  was  blasted  by 
the  fact  that  the  magazines  were  going 
largely  into  the  phone  subscribers’ 
homes,  and  since  phone  subscribers 


V.  E.  (“Bob”)  ATKINSON,  JR.,  has 
been  appointed  by  C.  E.  Paulson, 
president  of  Addisplay,  San  Francis- 
cisco,  as  Califor- 


V.  E.  Atkinson 


nia  representa¬ 
tive  in  charge  of 
sales  and  service. 
Mr.  Atkinson  has 
for  the  last  two 
years  been  in  the 
San  Francisco 
office  o  f  West- 
Holliday,  Inc.,  in 
charge  o  f  food 
accounts.  For¬ 
merly  he  was 
with  F  e  n  g  e  r  - 
Hall,  Ltd.  Addis¬ 
play  is  a  new 


of  the  G-E  appliance  and  merchandise 
department,  by  Boyd  W.  Bullock,  ad¬ 
vertising  manager. 

William  F.  Valentin,  veteran  news¬ 
paperman  and  publicist,  has  been 
named  director  of  a  new  public  rela¬ 
tions  service  instituted  by  Meldrum 
and  Fewsmith,  Inc.,  Cleveland  agency 
He  started  with  the  Brooklyn  Eagle 
and  later  was  with  the  Philadelphia 
North  American  and  the  Philadelphia 
Inquirer. 

Harold  F.  Vaughan,  account  execu¬ 
tive  of  Doremus  &  Co.,  Boston  ofiSce. 
will  give  an  eight  lecture  course  in 
“Fundamentals  of  Advertising”  at  the 
Garner  Auditorium,  State  House,  Bos¬ 
ton.  under  auspices  of  the  State  Divi¬ 
sion  of  University  Extension,  begin¬ 
ning  Oct.  24. 

Brice  E.  Hayes,  formerly  with  J 
Walter  Thompson  Co.,  has  joined  the 
copy  staff  of  Charles  Daniel  Frey  Co, 
Chicago  agency. 

Henry  L.  Kronstadt,  formerly  ac¬ 
count  executive  with  the  Henry  J. 
Kaufman  Agency,  Washington,  D.  C, 
has  opened  his  own  agency  in  the 
Printcraft  Building,  Washington. 
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copy  layout  and  product  display  serv¬ 
ices  provided  by  newspapers  for  the 
improvement  of  food  store  advertisers. 
For  three  years  it  has  been  under  test 
in  Washington,  and  today  130  Pacific 
Northwe.st  newspapers  are  providing 
the  service  to  their  advertisers. 

Harry  A.  Berk,  vice-president  of  J. 
Stirling  Getchell,  Inc.,  has  resigned  to 
open  his  own  agency.  The  new  or¬ 
ganization  will  be  known  as  Harry  A. 
Berk.  Inc.,  with  offices  in  the  Graybar 
Bldg.,  New  York. 

David  G.  Jones,  for  the  last  14  years 
with  N.  W.  Ayer  &  Son,  Inc.,  has  re¬ 
signed  to  join  Donovan-Armstrong, 
Philadelphia  agency. 

Robert  Holliday,  president  of  West- 
Holliday  Co.,  newspaper  representa¬ 
tives,  San  Francisco,  presided  at  a 
meeting  in  Portland,  Ore.,  Oct.  15,  at¬ 
tended  by  representatives  of  eight 
Washington  and  eight  Oregon  newspa¬ 
pers  which  met  with  West-Holliday 
officials  to  discuss  national  advertising 
problems.  Paul  West,  Chicago,  vice- 
president  of  the  company;  Floyd 
Sparks,  San  Francisco,  sales  manager; 
J.  C.  Allison,  Seattle  office  manager; 
and  M.  Ross  Mackey,  Portland  man¬ 
ager,  spoke. 

Donald  S.  Kennedy,  an  account  ex¬ 
ecutive  with  Charles  Daniel  Frey  Co., 
Chicago  agency,  for  the  last  14  years, 
has  been  made  a  vice-president  of  the 
organization  and  secretary  of  the  firm. 

J.  W.  Milford,  formerly  publicity 
director  of  the  Lamp  Department  of 
General  Electric  Company,  and  for 
five  years  public  relations  counsel  to 
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PABST  BREWING  CO.  is  using  a 
general  list  of  newspapers  from  coast 
to  coast  to  announce  the  famous  Pabst 
Blue  Ribbon,  after  an  absence  of  many 
years,  is  back  on  every  bottle  of  Pabst 
beer  brewed  in  Milwaukee  and  Peoria  ,  ^ 

Introductory  color  page  ads  appeard 
in  Chicago,  Milwaukee  and  Peoria  jadvei^ 
Lord  &  'Thomas  handles  the  account.  !conside 
To  enlarge  the  market  for  the  prod- 
ucts  of  New  England  states,  the  mar-  i  ‘ 
keting  committee  of  the  New  Encland 
Council  is  sponsoring  a  10-day  pro¬ 
motional  campaign  called  “New  Eng¬ 
land  Days”  through  advertising  space 
in  newspapc'rs,  special  posters  and 
automobile  .stickers. 

The  Norge  Divis'on  of  the  Borc 
Warner  Corp.,  has  placed  its  accoun 
with  Craemer-Krassclt  Co..  Milwau¬ 
kee.  The  agency  handled  Norge  ad¬ 
vertising  for  many  years  until  Novem¬ 
ber,  1938. 

Starting  Oct.  16  Wheatena  Corp-  h 
announcing  a  six-week  prize  contest 
using  600  and  1,000-line  adverUsing  in 
23  metropolitan  newspapers. 

Advertising  Inc.,  is  the  agency. 

Using  300  weeklies  and  200  dailiei' 
the  Heneph  Corp.,  New  York, 
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promote  Sulpho-Kaps 
&  Fishel.  New  York  is  the  agency. 

Holland-American  Line  in  co-^ 
eration  with  the  Bermuda  Trade 
VEXOPMENT  Board  is  promoting  ® 
service  of  the  SS.  Nieuw  ,  . 

to  Bermuda  which  was  schediUM 
start  Oct.  21.  New  York,  Philadelphia 
being 


sinner 
etters 
'bans” 
Ktiiial  A 


are  generally  conceded  to  be  the  the  Illuminating  Engineering  Society,  ^N^^W  Charles 

higher-than-average  income  families,  and  recently  with  the  public  relations  Hoyt  Co  idace  the  account. 


these  people  are  the  very  ones  least 
likely  to  be  persuaded  to  use  linoleum 
in  any  rooms  other  than  the  kitchen 
and  bath. 

It  was  brought  out  that  the  news¬ 
paper  could  accomplish  this  objective 
much  better  by  its  complete  coverage 
of  all  income  groups. 

The  linoleum  company  during  the 
first  week  in  October  used  a  nation¬ 
wide  newspaper  campaign  to  promote 
a  special  “week,”  first  since  1930. 

In  each  individual  city  this  plan  can 
be  put  to  work.  The  newspapers, 
working  in  close  co-operation  with 
local  retailers,  can  marshal  their  heavy 
artillery  of  concerted  effort  and  train 
their  guns  on  a  single  potential  ad- 


division  of  N.  W.  Ayer  &  Son  specializ¬ 
ing  in  television  promotion,  resigned 
last  week  and  has  established  his  own 
business  as  promotion  and  public  re¬ 
lations  counsel,  with  offices  at  225  West 
39th  Street,  New  York  City. 

Leo  P.  Botts.  Jr.,  account  executive 
of  Donohue  &  Co.,  New  York,  has  re¬ 
signed  and  on  Nov.  1  will  join  a  New 
York  publishing  firm  to  handle  pro¬ 
motion  for  one  of  its  magazines. 

A.  L.  ScAiFE,  for  several  years  in 
charge  of  the  advertising  and  promo¬ 
tion  of  General  Electric  refrigerators 
and  other  products  of  the  company’s 
specialty  appliance  division  at  Cleve¬ 
land.  has  been  appointed  assistant  ad¬ 
vertising  and  sales  promotion  manager 


Hance  Brothers  &  White.  Inc..  ^ 
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susi 

The 

>ned 

Presid 


advertising  and 

counsel.  An  advertising  campai? 
will  be  released  shortly. 

Hall  Brothers.  Inc..  JL 

manufacturer  of  “Hallmark  ^  ^ 

cards,  has  appointed  Henri,  u 
McDonald,  Inc.,  Chicago  agency.  ^ 
H.  W.  Kastor  &  Sons  Co., 
using  newspapers  in  the  Sou 
Southwest  for  a  test  campai^ 
Custodian  Face  Powder,  prod 
Custodian  Toiletries.  Chicago. 
Guenther-Bradford  &  Co.,  ' 
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ncy  is  using  newspapers  in  a  few  jj^  detail  how  the  various  promotions 

Mints,  introducing  a  new  product,  T  V%  ^  A  V  F  R  T  T  Q  T  W  ^TTRVFV  handled.  The  booklet  sells  for 

D*y  Skin  Cosmetics  Co.,  Holly-  *  *1  £\  XJ  V  u  XI  X  X  O  X  1™  VJT  O  W  XI  Y  u  X  $1.75  and  is  distributed  by  the  Press 

Cal.  By  WARREN  L  BASSETT  Publishing  Company,  Fort  Myers. 

Four  hundred  different  items  from  The  author,  after  working  on  sev- 

fflore than  75  clients  made  up  the  stock  ■  i  a*  tktu*  i.  o  u  r*  i  e  Florida  dailies,  became  advertis- 

of  the  general  store  booth  set  up  by  opOClCll  PrOinotiOIlS  vV niCil  SolCl  £xtrCI  opCICO  ing  manager  of  the  News-Press  in 

BiUen,  Barton,  Durstine  &  Osborn,  THEIRE  ARE  TWO  schools  of  thought  tising  amounted  to  nearly  6,000  inches.  1931.  He  is  past  president  of  the 

tic.,  at  the  Minneapolis  Centennial  newspaper  advertising  circles  “The  campaign  accomplishes  two  Florida  Newspaper  Advertising  Asso- 

ExposmoN,  Oct.  2-7,  where  the  booth  concerning  special  campaigns,  special  things,”  he  says.  “It  will  educate  the  ciation. 

won  second  prize  over  nearly  a  hun-  pages  and  editions.  Some  executives  people  to  the  fact  that  the  merchants  __  nj"  Cii 

dred  other  booths.  feel  the  paper  would  get  the  linage  have  complete  stocks,  and  it  will  make  Urges  Admen  to  Sell 


dred  other  booths.  feel  the  paper  would  get  the  linage  have  complete  stocks,  and  it  will  make  Urges  Admen  to  SeU 

^  T*  •  X  anyway,  and  pay  little  attention  to  the  general  public  feel  a  little  guilty 

UrQ6S  LoCCll  Tie-ins  lor  special  effort,  while  others  feel  that  it  when  they  go  out  of  town  to  buy  ^Cl©US,  ilOI  OpQCe 

«  .«  1  /^.~*YiT^rrirfric  ^  valuable  hoeing  of  the  field  and  merchandise  that  can  be  purchased  at  Sell  ideas  rather  than  space,  G( 

rlQuOIlQl  ilo  only  increases  volume  and  rev-  home.”  Dunscomb,  publisher,  Berkeley  ( 

Increased  advertising  expenditures  enue,  but  provides  local  solicitors  Another  city-wide  retail  promotion  Daily  Gazelle,  urged  in  an  addres; 

|by  the  gas  industry  have  created  a  extra  opportunities  to  contact  which  proved  very  successful  was  fof^  ibis  montli’s  meeting  of 


Demonstration  Week  for  the  week  of 
Sept.  11,  because  of  the  Great  Allen- 


new  and  greater  desire  for  modern  g^  businessmen.  staged  Oct.  2-7  by  the  Allentoicn  (Pa.)  Northern  California  Newspaper  Ad- 

appliances,  it  was  said  by  Benjamin  q^j.  view  is  that  any  effort  is  Morning  Call  and  Evening  Chronicle  vertising  Managers’  Association  held 

jC.  Adams,  vice-president  and  general  in  co-operation  with  the  retail  division  in  San  Francisco. 

manager  of  The  (jas  Service  Company,  Chamber  of  Commerce.  Too  much  advertising  today  is  “Me 

Ka-nsas  City,  Mo.,  in  talking  before  the  _  _  ^  description  of  the  plan  by  Charles  “jo’.’  ^r.  Dunscomb  said,  ex- 

opening  ®  annua  con  fjSStl^  '  C.  Curtis,  advertising  director,  follows:  Pjaming  that  by  that  he  meant  most 

venuon  of  the  American  Gas  A^-  j  fwmi  i  “The  local  merchants  decided  not  to  display  space  went  to  mere  competi- 

ciauon,  m  New  York  recent  y.  Mr  /  .  co-operate  with  the  National  Retail  tion  in  prices. 

Adams  appear  ®  ^  .mulhhn  (•(  UKr-:  ^  Demonstration  Week  for  the  week  of  ^ 

secuon  program  leadmg  a  discussion  ,  g 

on  the  subject  of  Pubhc  Relations.  ,  <  I  town  Fair  being  held  the  following 

In  developing  this  subject  he  J  ^  However,  they  decided  the 

speaker  tr.b^e  to  the  value  ,  2  would  be  their  retail 

and  results  obtained  through  news-  .•  i 

paper  advertising  and  he  recommended  j  promo  ion  wee 

to  the  utUity  executives  that  they  |  “The  advertising  staff  of  the  paper 

[tie  in  newspaper  advertising  in  their  !  developed  a  campaign  featuring  each 

!  local  communities  with  the  national  ?ciTC.chuw  h  .sunl.ay  i  jgy  g  certain  page  of  retail  business, 

advertising  campaign  being  conducted  ’  '  .  .  -  -  .  Monday,  they  featured  the  city  itself 

i  in  national  magazines.  HOl’t-WtlLL  STORtS  as  being  the  business  part  of  Penn- 

"But  the  gas  utlities  should  not  stop  -  -  '  sylvania’s  fourth  largest  trading  area. 

there,”  he  warned.  “There  is  another  The  Tuesday  advertisement  featured 

advertising  medium  which  should  be - ibe  dollar  volume  of  retail  business. 

considered  and  used  if  tbe  utilities  are  valuable  which  keens  local  solicitors  Wednesday  advertisernent  fea- 

to  obtain  the  maximum  for  their  ad-  „  their  toes  and  outs  linace  in  the  Allentown  proximity  to  the 

venising  dollar.  That  is  the  newspa-  ^  ^  "tyle  center  in  New  York  and  the 

I*:.  It  is  up  to  the  individual  organi-  interesting  instances, 


“Let  us  get  back  to  a  fundamental, 
to  the  principle  of  getting  the  reader 


town  Fair  being  held  the  following  ^be  stores,  ^  he  proposed.  “The 

week.  However,  they  decided  the  Question  today  is:  Can  you  get  the 
week  of  Oct.  2  would  be  their  retail  readers  into  the  stores  and  can  you 
promotion  week.  them  when  they  get  there? 

i.rrn-  j  1  <x  r  fu  this  Connection,  he  warned,  there 

The  advertising  staff  of  the  paper  .  ,  ,._  ’  ,  ^ 

j  ,  j  •  ,..,isa  sharp  difference  between  sellmg 

developed  a  campaign  featuring  each  ,,  »•  i  xi  j 

day  a  certain  page  of  retail  business.  ^umor  and 

Monday,  they  featured  the  city  itself  curiosity -raising  matter  is  im^rtant 
as  being  the  business  part  of  Penn-  obtaining  attention  in  advertising. 


on  meir  loes  ana  puts  iinaKe  in  me  York  and  the 

,  r  ■  ^  ..  ...  ready,  availability  of  up  to  the  minute 

A  number  of  interesting  instances,  merchandise  through  the  local  stores 
not  all  of  them  original,  hav-e  come  o  ^  000 


vertising  dollar.  That  is  the  newspa-  paper 

jpe..  It  is  up  to  the  individual  organi-  ^  number  of  interesting  instances, 
a.ions  in  their  local  situations  to  ad-  jjjj  q£  jj^em  original,  have  come  to 
hertise  in  the  home  town  paper,  if  we  hand,  where  newspapers  have  sold 


iviuiiuciy,  iiicy  iCTdiuicu  uic  city  itacii  •  t_A  •  •  ^  a*  •  i  ..  . 

as  being  the  business  part  of  Penn-  I", 

sylvania’s  fourth  largest  trading  area.  ,  linked  with  serious  sales 

-I^e  Tuesday  advertisement  featured  ^ 

the  dollar  volume  of  retail  business,  is  er  s  a  e  .  ^ 

The  Wednesday  advertisement  fea-  A  A  71  71  m  *1 

tured  the  Allentown  proximity  to  the  **'^'*»**»  a  UCIIIC  ^OUIlCll/ 

style  center  in  New  York  and  the  To  Meet  Oct.  26, 27 

ready,  availability  of  up  to  the  minute  -ti  j  ’  j  •  ui  -n 

u  1-  .u  u  iu  1  1  *  -  Todays  advertising  problems  will 

merchandise  through  the  local  stores  ■  ■  j  .  .u  cc/L  i 

,  Mil  <inn  •  u  V  be  scrutinized  at  the  fifth  annual  con- 

and  so  on.  Nearly  1,000  inches  of  in-  ,  ..  ,  .u  n  -c  /-■  -i  a 

,  1  J  u  vention  of  the  Pacific  Council.  Amer- 


iie  to  progress  in  creatinu  a  desire  for  Vu  stitutional  copy  was  placed  by  mer- 

progress  in  creating  a  aesire  101  extra  space  through  .special  campaigns.  icanAssociationofAdvertisingAgen- 

the newest  and  best  in  modern  gas  an-  c,v.,  a  ebants.  The  high  point  of  the  week  .  ,  Vioiri  nd  TV/ir,.ito  r"-.! 


the  newest  and  best  in  modern  gas  ap¬ 
pliances.  The  public  must  be  told  of 


From  Sam  A.  Factor,  advertising 
manager  of  the  Washington  (Ind.) 


the  advancements  and  improvements  u  ^  i  * '  ping  night,  at  which  time  all  stores 

that  have  "Ide  in  Herald,  we  learn  of  a  Go  To  Church  and  windows  were  dressed  up 

i  iiavc  well  maae  m  new  gas  ap-  Sunday  senes.  Copy  runs  ten  inches  ,  .  j  j  r  *1.  u  * 

PJances  and  there  is  no  better  way  of  columns  Within  a  short  time  awarded  for  the  best 

te-e.’nphasizing  the  storv  that  is  being  _ _ _ _ .! _ _ _  window  featuring  new  fall  merchan- 


inlH  ^stzing  the  story  that  is  being  seven  sponsors  were  signed  and  more  ,.  .  • 

rputnl  iban  through  paid  3j.g  expected.  The  ads  appear  over  ,  ,  , 

X  u  ^be  single  signature  of  a  sponsoring 

‘  ®^'^®Jbsing,  the  speak-  firm.  Those  participating  to  date  in- 


,,  .  cies,  to  be  held  at  Del  Monte,  Cal., 

was  the  semi-annual  Window  shop-  r,  ,  nc  j  ot 

.,,  .  ,,  .  Uct.  2b  and  27. 

ping  night,  at  which  time  all  stores  m  ts  r»  i  j  • 

J  .  J  ,  ,  T.  D.  Palmer,  advertising  executive 

close  and  windows  were  dressed  up  ,, _ v  i  -r  u  j- 

J  .  J  J  f  .u  u  .  ot  Ibe  New  York  Times,  will  discuss 

and  prizes  were  awarded  for  the  best  ,  «  .  ,  , 

.  J  ,  ,  .  ,  ,,  ,  the  probable  effect  of  the  war  on  ad- 

window  featuring  new  fall  merchan-  i  ■  ,i.- 

Tx  vertismg  volume  in  this  country  at 


seven  spnnsu.s  weie  si^neu  nna  n.n.e  ^  ...  nv 

are  expected.  'The  ads  appear  over  Chamber  of  Commerce  mV  it 

the  single  signature  of  a  sponsoring  ^  impress  on  Allentown  stores,  vice-president.  McCann-Erick- 


son,  will  speak  on  “Is  Public  Relations 


"said,  “is  one  of  our  most  imnor-  ,  u  pa*nv.p«uns  vu  aeve  ...-  advisability  of  institutional  copy.  r".  „T  V 

bnt  m  t  mosi  impor  elude  a  grocer,  an  optometrist,  a  paint  ■'  ‘  ,  Counsel  an  Advertising  Agency  Func- 

means  ol  contacting  the  public  we  store,  a  creamery,  an  auto  dealer,  a  “The  campaign  was  very  successful.  t?  —  „f  .1.., 


and  Joseph  R.  Gerber,  of  the 


lui  newspapers  it  is  pos-  utility  and  a  jewelry  store,  both  from  the  standpoint  of  the  re-  Portland  agency  bearing  his  name, 

“we  10  obtain  the  most  comnlete  cov-  m _ _ . _  _£ _ 1  tailer  and  the  newsoaners’  viewDoint.  ,.,;ii  _ 


siWe  to  obtain  the  most  complete  cov- 
wage— reach  everv  member  of  the 
family,  b  all  walks  of  life.” 


Washington,  Ind..  is  a  town  of  around  ^nd  the  newspapers  viewpoint. 

10,000  population.  One  ad  appears  believe  that  the  effort  was  worth 

each  Fridav  and  coDv  is  checked  bv  ^be  expense,  not  because  of  the  volume 


10,000  population.  One  ad  appears 

each  Friday  and  copy  is  checked  by  .  .  .  ,  .  , 

AD  WDMPM'O  “TJUKto"  the  local  ministerial  association.  advertising  inserted,  but  because 

WUiyitJN  b  cAlMb  Corpus  Christ!  Plan  of  the  exceptional  appeal. 

‘he  average  Corpus  Christi,  Tex.,  a  new  varia-  Toledo,  the  Sunday  Times  is  puo- 

tion  of  the  old  “Shop  at  Home”  cam-  l^h^ng  a  series  of  15  full-page  adver- 

M  °  advertising,  form  j  j  highly  successful.  Pub-  TTn  « 

and  folders  among  a  series  of  C  Craig  of  the  Corpus  37  Toledo  industrialists,  business 

MM  to  advertisers  at  the  sixth  an-  rLwei  nien  and  individuals. 

intercity  Conference  of  Titled^“You  Can  Get  It  in  Comus  ^rst  ad  appeared  Sept.  3.  Each 


taller  and  the  newspapers  viewpoint,  discuss  competitive  solicitation. 

We  believe  that  the  effort  was  worth  a.  C.  Neilsen,  of  the  A.  C.  Neilsen 
the  expense,  not  because  of  the  volume  Company,  Portland,  will  talk  on  what’s 
of  advertising  inserted,  but  because  the  flow  of  goods  to  the  con- 


of  the  exceptional  appeal.” 

In  Toledo,  the  Sunday  Times  is  pub¬ 
lishing  a  series  of  15  full-page  adver¬ 
tisements  on  safe  driving  sponsored 


sumer  movement  and  Vernon  C. 
Myers,  research  director  of  Look,  will 
tell  of  the  Look  eye  camera  findings 
as  they  concern  advertising. 

■ 

Advertising  Increases 


is  head.  V  . an  c^hl-coiu.n  Schick  EmploySS  460% 

^  Dook-Cadillao  riotr..;*  K  ^ .  J'  .  picture  of  a  fatal  accident  and  its  vie-  The  largest  advertising  campaign  in 


TT  A  1  ^  ^  unrisii,  vne  campaign  openeu  < 

-Cadillac  Hotel,  Detroit,  Oct.  13  was  completed  Sept.  30 


SKPrasiON  omciAL 

rened  br-^  executive  council,  con-  divided  into 
.  .*.*'.*■*’^*^^‘1,  Oct.  15  directed  mpptinps  wpr 


10  aim  was  ooiiiumit^u  otrui.  ou.  ...  a  ui  i  u  - - — — - 

The  first  step  was  to  enlist  the  CO-  tim  or  victims.  A  black-bordered  the  company’s  history  has  brought  an 
operation  of  the  Chamber  of  Com-  .®t  ‘he  l^t  gives  10  rules  ‘oj  safe  increase  of  from  248  to  1,145  employes. 


Then  the"  merchants  were  '^“hin  the  past  four  weeks 

into  22  classifications  and  ?tch.  is  the  heading  of  the  text,  vvhich  in  the  factory  of  Schick  Dry  Shaver, 
1  for  each  class  be-  ^  sermon  on  safe  driving  ^  q£  Stamford,  Conn.,  according  to 


Presidpnf  ^‘'t-  directed  meetings  were  held  for  each  class  be-  “  T  1  g  V  ♦  pn  1"*"  ’  Stamford,  Conn.,  according  to 

!'otifv  Wdbam  Green  officially  to  £ore  a  promotion  day  for  each  was  set.  f"*!  which  ends  with  an  exhortation  ^  Johnson,  advertising  manager. 

This  wL  to  permit  groups  to  plan  spe-  to  face  the  facts,  drive  sanely  and  help  The  campaign,  launched  Sept.  13, 

®®''®tes,  cial  stunts,  such  as  parades,  etc.,  if  reduce  useless  slaughter.  centers  around  the  nine  weeks  “trade- 

>per  tor  refusal  to  pay  they  wished.  The  various  groups  Took  Six  Weeks  to  Sell  in”  drive  inaugurated  by  the  company. 

CIO  ^  to  combat  placed  both  co-operative  and  tie-in  The  series  was  prepared  and  sold  It  will  terminate  Nov.  15. 

rjspended*  drives.  The  I'm  was  advertising  on  their  own  special  days,  by  H.  J.  Gadel.  It  took  6  weeks  to  sell.  In  the  current  drive  approximately 
“  tlot.  5.  addition,  a  $50  prize  was  offered  to  In  connection  with  special  pages  75%  of  the  $200,000  being  expended 

N.  Y  AfPMr'V  ’rr\  n/irwr-ry  ‘he  person  who  compiled  the  most  and  editions,  we  have  received  from  directly  by  the  company  is  being  used 
jj  •  I  10  MOVE  complete  list  of  the  brands  of  mer-  Joe  Ansley,  advertising  manager  of  in  280,000  lines  in  daily  newspapers  in 

jjy  .^^^‘^rickson,  Inc.,  New  York  chandise  for  sale  in  the  city,  together  the  Fort  Myers  (Fla.)  Netes-Press,  the  55  key  cities  throughout  the  United 
agency,  will  move  from  with  a  list  of  goods  made  locally.  second  edition  of  his  “Bag  of  Tricks  States,  the  remainder  being  split  be- 
Prjjj  g  .“"Avenue  to  the  Associated  Publisher  Craig  reports  to  us  that  For  Selling  Extra  Linage”  which  con-  tween  national  magazines  and  point- 
«,  Oct  Rockefeller  Plaza,  the  co-operative  advertising  placed  tains  500  ideas  and  suggestions  used  of-sale  promotion.  In  addition  Schick 

Util  ii  agency  will  occupy  as  a  result  of  the  campaign  totalled  by  the  News-Press  during  the  past  dealers  are  using  approximately  1,000,- 
"•  t‘th  and  13th  floors.  4  000  inches  while  the  tie-in  adver-  12  years.  It  is  illustrated,  and  covers  000  lines  in  local  newspapers. 


the  co-operative  advertising  placed  tains  500  ideas  and  suggestions  used  of-sale  promotion.  In  addition  Schick 
as  a  result  of  the  campaign  totalled  by  the  News-Press  during  the  past  dealers  are  using  approximately  1,000,- 
4,000  inches,  while  the  tie-in  adver-  12  years.  It  is  illustrated,  and  covers  000  lines  in  local  newspapers. 
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H-E.e  P.  LINAGE  INDEX-  j" 

1  101%  EQUALS  AVERAGE  1 934  35 -36 -37  SB  / 

.  ^  1  'TH  ^  n-'i  . 

NEWSPAPER  LINAGE— 52  CITIES 


JFMAMJJASQND 


Sept.  Linage  Off  1.9  70, 
First  Drop  in  8  Months 


(Compiled  by  EDITOR  &  PUBLISHER 
Records  measurements) 

from 

Media 

19.19 

19.18 

ot 

K  iv  P 

Total  Advert i 

Linage 

I.iiKiKC 

19.18 

Index 

Septem’.er 

_  1III.9.17.11.1 

ll).1.8()9.247 

98.1 

95.5 

Auffust 

_  9()..S.>.S.742 

8h. 101.667 

101.1 

96.9 

l>ist)lav  (.)iilv 

SepleiiilKT 

....  SI. 052.687 

8.>.49’.792 

98.. 1 

94.7 

_  (i9. 4111. .149 

6.1.. >9.1.494 

106. .t 

95.7 

(‘lassififtl 

SepteitdHT 

_  ’(I.SS4.4J(> 

2l..37(>,455 

97.7 

98.7 

AiiKU-.t 

_  .’1.11.S..194 

20.808.17.1 

101. 1 

101.4 

Uetaii 

SeptetnlKT 

....  (•l.»)()i..'47 

6.1.0.11.767 

97.8 

98  5 

Augll^t  .  .^J,021,7<M 

Dfpartnunt  Store 

49.29.S..182 

101  5 

100.7 

Septenilier 

_  .>h.74(...l.SS 

27.217.617 

98  ^ 

100.1 

_  _>1.4.S().0I4 

20.5.12..12.S 

104.1 

|0|.(, 

( letieral 

Septendter 

_  I.S.()4.i.2«.l 

1.1.887.719 

94.7 

84.0 

AURtl>I 

_  l’..S27.n71 

12.174.778 

109.2 

8.^.6 

.\iitoniotive 

SeptendK-r 

_  .1.(I66.8.SI 

2..161.578 

129.6 

8.1.2 

AuriiM 

_  .1..S1>..110 

2.622.568 

1. 1.1.9 

71.1 

Kitianeial 

SepleniLer 

_  1 .278.n0fi 

1.208.728 

10.5.7 

94.0 

August 

_  1..149.i6<) 

1.200.766 

112  4 

101.9 

REFLECTING  the  influence  of  the 

six-weeks-old  European  war — speci¬ 
fically,  abandonment  of  copy  by  travel 
and  shipping  agencies,  and,  generally, 
by  curtailing  of  publicity  expenditures 
by  business  —  newspaper  advertising 
linage  in  September  declined  1.9%  and 
registered  its  first  loss  in  the  last  eight 
months. 

Based  on  Media  Records  measure¬ 
ments  for  52  cities,  only  two  classifica¬ 
tions  registered  increases — automotive, 
with  a  substantial  29.6%  gain,  and 
financial,  with  a  5.7%  rise. 

On  the  debit  side  of  the  ledger,  gen¬ 
eral  linage,  suffered  the  largest  loss, 
5.3%,  while  classified  showed  a  2.3% 
drop  and  retail  one  of  2.2%. 


Department  store  copy  and  dis¬ 
play  classifications  both  registered  a 
1.7%  loss. 

September’s  total  advertising  stood 
at  95.5%  on  the  Editor  &  Publisher 
Index,  average  for  the  month  for  the 
last  five  years. 

On  the  Index,  the  various  classifica¬ 
tions  stood  as  follows; 

Display,  94.7%;  classified.  98.7%;  re¬ 
tail,  98.5%;  department  store,  100.1%; 
general,  84.0%;  automotive,  83.2%,  and 
financial,  94.0%. 

Billings  of  the  CBS.  NBC,  and  MBS. 
for  September,  were  up,  the  chains 
registering  gains  of  60.2%,  11.3%,  and 
5.1%,  respectively,  over  the  compara¬ 
tive  1938  period. 


New  Zanesville 
Paper  Built 
Plant  in  2  Months 

Coal  Operator  Earl  Jones, 
Starts  Doily  in  $250,000 
Building 

Zanesville,  O.,  Oct.  18 — When  the 
first  issue  of  the  Zanesville  (O.)  Neic? 
is  published,  Sunday,  Oct.  22.  it  will 
be  exactly  two  days  short  of  two 
months  from  the  day  Earl  J.  Jones, 
millionaire  Muskingum  County  coal 
operator,  started  to  raze  a  three-story 
apartment  building  to  make  way  for 
his  new  $250,000  newspaper  plant, 
thereby  setting  a  mark  unique  in 
newspaper  history. 

Publisher  of  the  new  afternoon  and 
Sunday  paper  is  Clark  Beach,  who  ad¬ 
mits  he  had  no  intention  of  returning 
to  the  newspaper  business  when  he 
retired  from  an  executive  post  on  the 
Lancaster  (Pa.)  Eagle-Gazette  in  1936. 
James  Alexander,  only  a  few  years 
out  of  college  and  son  of  the  late 
James  Alexander,  Sr.,  former  editor  of 
the  Zanesville  Signal,  is  managing 
editor. 

'Independent'  Policy 

The  paper  is  to  be  independent,  with 
Mr.  Beach  having  a  free  hand  in  edi¬ 
torial  and  other  policies. 

For  three  years  Mr.  Jones  was  ob¬ 
sessed  with  the  idea  of  starting  a 
newspaper  in  Zanesville,  during  which 
time  he  worked  almost  daily  on  the 
sympathies  of  Mr.  Beach  to  join  in  the 
enterprise. 

First  step  was  the  razing  of  a  three- 
story  building  one  block  off  Zanes¬ 
ville’s  main  business  street.  Wreckers 
toid  Mr.  Jones  it  would  take  two 


weeks  to  complete  the  job  and  with 
his  customary  initiative,  he  dismissed 
them,  brought  in  his  own  mine  equip¬ 
ment  and  crews  and  had  the  building 
down  in  two  days  instead  of  two 
weeks. 

The  new  building,  valued  at  $75,000, 
is  a  two-story  structure  of  concrete, 
brick  and  steel.  Its  all-new  equip¬ 
ment  is  valued  at  $175,000  and  in¬ 
cludes  two  Duplex  unit  tubular  twin- 
12  presses  equipped  to  print  color 
wherever  and  whenever  desired.  Six 
color  comics  have  been  contracted  for 
and  a  feature  section  also  will  use 
color.  The  building  also  boasts  a 
complete  photographic  and  engrav¬ 
ing  plant.  The  News  will  use  Excel¬ 
sior  8-point  type  on  a  9-point  slug. 

90  Employes 

Approxinrately  90  employes  will 
make  up  the  plant  personnel  at  the 
start,  many  of  them  returning  to  their 
native  Zanesville  from  newspaper  jobs 
in  other  cities. 

At  present  the  Zanesville  Publishing 
Co.  publishes  the  only  two  dailies  and 
a  Sunday  newspaper  in  this  city.  The 
Times-Recorder  is  morning  and  Re¬ 
publican.  while  the  Signal  is  after¬ 


noon  and  Democratic.  The  two  com¬ 
bine  to  publish  the  Sunday  Times- 
Signal.  W.  O.  Littick  is  president  and 
publisher  of  the  papers. 

The  Zanesville  News  will  sell  for 
two  cents  daily  and  five  cents  Sunday. 

The  Times-Recorder  dropped  the 
prices  of  its  Sunday  edition,  this  week, 
from  six  cents  to  five  cents,  with  a  20- 
cent  combination.  The  Signal  has 
added  a  new  stock  final  edition. 

The  45-year-old  owner  of  the  new 
Zanesville  News  is  described  by  his 
publisher  as  “the  most  dynamic  force 
I  have  ever  known.”  Mr.  Jones  owns 
several  Muskingum  county  mines,  in¬ 
cluding  one  of  the  most  modernly- 
equipped  completely  mechanical  mines 
in  the  United  States.  He  bought  out 
a  barge  company  so  he  could  operate 
his  own  barges  on  the  Mu.skingum 
River.  He  sells  his  entire  output  to 
the  Ohio  Power  Co. 

■ 

J.ubbock,  Tex.,  Times 
Suspends  After  Year 

Lubbock  ,  Tex.,  Oct.  17 — After  53 
weeks  of  operation,  the  Lubbock  Daily 
Times,  a  five-day  afternoon  and  Sun¬ 
day  paper,  suspended  here  after  edi¬ 
tions  of  Oct.  16. 

In  a  front  page  statement  directed 
to  the  public.  J.  D.  Garnett,  owner, 
said  conditions  did  not  warrant  con¬ 
tinuation  and  thanked  subscribers  and 
advertisers  for  their  support.  He  said 
the  Lubbock  County  Herald,  free  dis¬ 
tribution  weekly,  would  take  over  the 
Times  circulation  list. 

Larry  L.  Sisk,  former  Scripps-How- 
ard  news  executive  who  was  in  charge 
during  the  last  six  weeks  of  operation, 
has  joined  the  Amarillo  Times,  after¬ 
noon  tabloid,  as  executive  editor. 
T.  E.  Johnson,  Times  editor  and  its 
founder  in  1937,  resigned  Oct.  16. 

Suspension  of  the  Times  leaves  the 
Avalanche- Journal  papers  again  alone 
in  the  field.  The  Avalanche- Journal 
Publishing  Co.,  publishes  the  Lubbock 
Morning  Avalanche,  Lubbock  Evening 
Journal  and  Sunday  Avalanche-Jour¬ 
nal,  of  which  Chas.  A.  Guy  is  editor 
and  publisher,  and  Parker  F.  Prouty, 
general  manager. 


FAIR  LABOR  STANDARDS  ACT  EFFECTIVE  OCT.  24 

WASHINGTON,  D.  C.,  Oct.  18 — Effective  Oct.  24,  the  Fair  Labor  Standards 
Act  will  reduce  the  number  of  working  hours  per  week  and  increase  the 
hourly  wage  of  employes  subject  to  the  statute  whose  employment  is  not 
already  covered  by  collective  bargaining  agreements  sanctioned  by  the  Wage 
and  Hour  division.  On  the  first  anniversary  of  the  law’s  effective  date,  the 
maximum  work  week  (at  standard  wages)  becomes  fixed  at  42  hours,-  and 
the  hourly  wage  minimum  becomes  30  cents.  ’The  standards  for  the  first  year 
were  44  hours  and  25  cents.  No  change  in  the  law  peculiarly  affecting  the 
newspaper  publishing  business  becomes  operative.  Employees  of  publishing 
companies  who  have  been  paid  25  cents  an  hour  and  have  been  employed  not 
more  than  44  hours  per  week,  as  a  result  of  the  wage-hour  law,  will  enjoy  the 
new  schedules.  Except  for  persons  whose  conditions  of  employment  must  be 
adjusted  to  meet  the  changed  regulations,  there  will  be  no  need  for  changes 
in  newspaper  operation. 


FOR  &  published' 

Memphis  Daily 
To  Celebrate 
100th  Birthday 

Memphis,  Tenn.,  Oct.  16— The  Com. 
mercial  Appeal,  founded  in  1840  whe- 
Memphis  was  a  straggling  river  hamlr 
of  a  few  wooden  shacks  and  UK 
inhabitants,  will  celebrate  its  lOOti 
anniversary  next  Jan.  1. 

Probably  no  newspaper  in  Americ 
has  had  a  more  color^l  history  thar 
this  journal  which  its  first  editor 
Col.  Henry  Van  Pelt,  a  staunch  Demo, 
crat  of  the  old  school,  named  ths 
Appeal  in  the  hope  of  “appealing  ic 
the  sober  second  thought  of  the  peo¬ 
ple”  after  Martin  Van  Buren’s  defer 
for  re-election  to  the  presidency  k 
1840.  The  paper  today  is  the  direr 
descendant  of  the  first  Democratic 
newspaper  published  in  Memphis.  It;  ; 
name  was  changed  to  the  Commercia 
Appeal  in  1894. 

Fled  During  Civil  War 

Two  other  chapters  in  the  paper's 
record  of  service  to  the  South  stanc  * 
out.  One  was  in  the  Civil  War  wher 
the  Appeal,  known  as  “the  Bible  oi 
the  Confederacy,”  loaded  its  type  and 
press  in  a  box  car  and  fled  from  Mon- 
phis  when  the  city  was  captured  1^ 
the  Union  Army  in  June,  1862,  and 
thus  began  its  historic  three-yee 
wandering  over  the  South.  It  ms 
published,  successively,  at  Grenada 
Miss.,  Meridan,  Miss.,  Jackson,  IGs. 
Atlanta  and  Montgomery  before  At 
Federals  finally  caught  up  with  it  t 
Columbus,  Ga.,  in  1865  and  destrojdi 
its  equipment.  It  returned  to  Mem¬ 
phis  and  resumed  publication  hen 
in  November  of  that  year. 

The  other  chapter  was  during  the 
yellow  fever  epidemic  that  abnos 
depopulated  Memphis  in  1878.  claimui; 
over  3,000  lives  and  rendering  thous¬ 
ands  more  ill.  Though  all  but  is 
editor  and  one  printer  fell  victins 
to  the  terrible  plague,  the  Appea. 
never  missed  an  issue;  at  times  it  was  1 
reduced  to  a  single  sheet  which  was 
largely  a  list  of  the  day’s  dead.  r 

As  far  back  as  its  beginning,  the 
Commercial  Appeal  has  advocated  i 
diversification  in  the  Cotton  South, 
an  editorial  policy  that  is  being  im¬ 
plemented  today  by  its  nationally 
known  “Plant-to-Prosper”  competi¬ 
tion.  Thousands  of  farmers  in  the 
South  are  now  enrolled. 

Centennial  Edition 

In  celebration  of  its  100th  birthday 
the  Commercial  Appeal  will  issue  a 
huge  Centennial  Edition,  reviewing  me 
progress  of  Memphis  and  the  Mid- 
South  during  the  past  100  years,  w 
Jan.  1,  1940.  According  to  Frank  h 
Ahlgren.  executive  editor  of  the  pape^ 
and  Capt.  Enoch  Jr.,  general  nmn^j- 
10,000  copies  of  this  “Centennial  Em- 
tion”  will  be  printed  on  rag  pa^r  to- 
permanent  filing  in  libraries,  univera- 
ties  and  schools  throughout  the  wor 
Robert  Talley,  former  managing  eito- 
of  NEA  Sendee,  Cleveland,  is  emte. 
of  the  "Centennial  Edition”  and  A. 
Bailey  is  advertising  director.  _ 

In  preparation  for  the  paper  s  ce 
tenary  celebration,  a  series  o 
weekly  radio  programs  dramatism. 
outstanding  events  in  the 
the  Commercial  Appeal  and  the  • 
South  is  now  being  broadcas  . 
WMC,  the  Commercial  Appeals^' 
tion.  In  November,  Memphis 
ness  men  whose  firms  have 
existence  here  for  50  years  or  • 
will  be  guests  of  the  „ 

Appeal  at  a  banquet  at  which 
will  be  a  nationally  known  spe  ^ 

The  Commercial  Appeal  is  n® 
Scripps-Howard  newspaper,  . 

been  purchased  by  that  organ 
in  1936. 
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14,4% 

of  Oh«o*i  Volymo 


ADJACENT 

COUNTIES 


Sliilc  of  Ohio  by  Counties 


Total  Salts 
as  Wtakt-ISSl' 


Ciiyaheqa  County  ...  (Cleveland)  .$279,341,143.06 
•ff  Counties  (Adjacent  to  Cleveland). .  184,236,050.23 
Hamilton  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ....  82,240,580.4$ 

-^Summit  County . (Akron) .  73,Si21, 643.77 

Montqomery  County  (Dayton)  ...  69,855,720.73 

yt  Mahoning  County ....  (Youngstown)  $0,596,429.18 

yy  Stark  County . (Canton)  ...  49,297,809.06 

Total  for  above  9  markets. .  .51,022,553,300.79 

Grand  total  for  state .  1,283,778,104.98 

Nl  A  ladicalos  Xreas  el  COMf4Cr  CIEVE14N0  MARKET 


/  5.7% 

of  Okio'i  Vtly 

SUMMIT 

COUNTY 


•f  Ohio's  Vsloiiit:  •!  Ohio's  Volamo 


MAHONING 

COUNTY 


STARK 

COUNTY 


$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49,297,809 


‘TMl  COMFACT  CLEVSIANO  MARKIT  SM7.990.etl.19— 4t*.»  OF  OHIO'S  RETAIL  SAISS- 


Right  now  the  ineJustry  in  and  around 
Cleveland  is  alive  with  the  hum  of  in¬ 
creased  activity.  Even  at  night  the  skies 
glow  red  with  the  reflection  of  thousands 
of  tons  of  molten  metal  being  prepared  for 
use  all  over  the  world. 

The  latest  figures  show  this  prosperous 
area  equalling — and  in  many  cases  exceed¬ 
ing  in  production  and  sales  other  top  spots 
in  the  country.  In  retail  sales  it  accounts 
for  36.2%  of  Ohio’s  total. 

Only  by  using  the  Plain  Dealer  can  adver¬ 
tisers  sell  this  2-in-l  market — Cleveland 
PLUS  the  26  adjacent  counties — at  a  sin¬ 
gle  low  cost.  It’s  the  sure  way  to  make 
your  advertising  pay  an  extra  dividend. 

Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 


In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring  counties 
ore  indicated  by  the  two  shaded  bars. 


of  this  2-in-l  market.  Then  ask  your  ad¬ 
vertising  agency  how  the  Plain  Dealer 
covers  it  at  ONE  low  cost. 


CLEVELAND  PLAIN  DEALER 


National  Riprcsi  ntatives,  John  B.  IVoodivard,  Inc. 


The  Columbus  Dispatch 


where  a  court  test  of  the  constituticr 
I  have  attended  ality  of  the  law  has  been  started  Tf 
commission  said  it  had  suspended  ” 
advertising  program,  financed  by  t 
tax,  pending  a  settlement  of  the  su 
werebt- 

ex. 


means  I  hope  gradually  to  be  able  to  we  get  a  fair  deal  and  some  improve- 
liquidate  the  vacation  problem.  ment  in  conditions. 

Certain  outfits  have  rigged  up  tern-  numerous  emergency  meetings  the  past 
porary  sleeping  accommodations  for  two  weeks  at  which  plans  of  cam- 

the  staff,  or  rather  for  key  staffers,  paign  have  been  figured  out.  _  _  _ _ 

Charles  Sutton,  foreign  editor  of  the  The  hectic  pace  at  which  most  of  but  that  all  other  functions 
Express,  for  example,  sleeps  at  the  the  correspondents  have  had  to  live  ing  carried  on.  The  commission  e 

Express  every  night  except  Saturday,  and  work  the  past  few  months  is  plained  that  it  had  made  advertisi 

I  am  maintaining  my  own  car  at  a  having  its  inevitable  effect.  Strangely  commitments  and  would  need  the ! 

nearby  garage,  and  it  is  instantly  enough,  I  find  I  can  do  with  precious  receipts  to  meet  them, 

available  for  emergency  work  such  little  sleep  these  days,  and  feel  quite 

as  transporting  us  northward.  Also,  fit,  but  some  of  the  main  stemmers 

there  are  still  plenty  of  taxis,  which  are  keeling  over.  Ralph  Barnes  has 

can  be  used  in  an  emergency.  gone  into  the  hospital  with  a  bad 

All  of  us  are  not  too  happy  about  kidney  attack.  Bob  St.  John  has  de- 

the  fact  the  war  is  making  us  bach-  veloped  appendicitis,  Freddie  Kuhn 

elors  by  compulsion,  but  I  imagine  is  looking  sick  and  I  understand  soon 

we  will  get  used  to  this  state  of  life  will  go  home,  while  a  big  proportion 

after  a  while.  of  the  others  are  doing  a  lot  of  belly 

There  is  considerable  profiteering,  rubbing  and  eye  rolling  as  though 

and  prices  tend  to  go  higher.  I  figure  they  are  in  extremis.  Probably  the 

there  will  be  precious  little  left  out  result  of  the  sandwiches  they  sell 

of  our  salaries  after  all  the  sharks  around  here. 

have  taken  their  mouthfuls.  I  have  found  my  two  trips  into  the 

The  war  set-up  naturally  has  meant  quiet  of  the  country  the  past  two 

great  changes  in  the  routine,  particu-  Sunday  afternoons  an  excellent  anti- 

larly  my  own.  I  find  it  more  and  more  dote,  and  have  returned  feeling  ex¬ 
necessary  to  spend  long  periods  out  ceedingly  refreshed.  Main  thing  to 

of  the  office,  either  at  the  Ministry  avoid  in  these  times,  as  I  see  it,  is  ‘ 

attending  conferences,  seeing  people  developing  a  mental  as  well  as  a  ■ 

outside,  or  straightening  out  the  prob-  physical  blackout  in  this  town  at  d  nflfl  noiTi 

lems  which  daily  arise.  All  the  bureau  night.  IDl/UUU  miUrtUUUii 

heads  are  having  to  do  just  the  same,  ■ 

and  all  are  grumbling  just  as  fiercely  TFCTTMf^  Hn  T  AW  ^holarship  of  $1,0W  at^e  Colum.. 

as  myself  at  having  to  waste  so  much  ■  •  v,  University  Graduate  School  of  Jor 

time  to  get  so  little.  I  hesitate  to  The  Michigan  apple  commission  has  nalism.  New  York,  for  the  conu:. 
leave  the  office  except  when  compelled  announced  that  its  activities,  mcluding  academic  year  to  Nick  Popa  c 
to,  particularly  because  I  feel  I  have  collection  of  the  state  apple  tax,  were  Omaha,  Neb.,  was  announced  recen  . 
to  Lep  the  closest  possible  control  continuing  in  all  but  Berrien  county  by  Dean  W.  Ackerman, 
over  the  file.  No  doubt  the  time  will  — - - - - - - 


War  Life  Eases 
For  London 
Correspondents 


URGES  NEWSPAPER  ADJ 

Increased  use  of  newspaper  advent 
ing,  spread  throughout  the  year  ratk 
than  condensed  into  a  single  week,  v 
urged  in  Detroit,  Oct.  16,  by  Joseph  I 
Behan,  vice-president  of  the  Mass 
chusetts  Mutual  Life  Insurance  Coir 
pany,  in  an  address  before  the  L; 
Advertisers  Association.  Mr.  BeL, 
is  chairman  of  the  association’s  anns. 
message  committee,  which  each  yet 
puts  on  an  advertising  campaign.  I; 
said  that  this  year  the  campaign,  i' 
week  of  Oct.  23,  would  be  publicize. 
700  to  800  newspapers,  the  large 
number  ever  used.  Karl  Ljung  : 
Greensboro,  N.  C.,  was  elected  pres 


Use  this 
y  to  Sale 
Central  Ohio 


Unlock  sales  in  this  rich,  compact 
Central  Ohio  territory  that  is  conceded 
to  be  one  of  America’s  most  important 
markets.  The  Columbus  Dispatch 
covers  this  area  thoroughly  .  .  .  leads  by 
a  wide  margin  in  total  circulation,  in 
city  circulation,  and  in  HOME  DELIV¬ 
ERED  circulation,  ...  as  well  as  in 
practically  every  advertising  classifica¬ 
tion  tabulated  by  Media  Records.  / 


linnu'diale  effect  «if  the  wasp  waist  fad  in  women’? 
fashions  is  a  50  jxer  cent  hooin  in  hnsine.ss  for  corset 
manufacturers  in  Worcester. 


ICven  the  controversy  over  this  new  fashion  is 
lielping  business,  manufacturers  claim.  While 
husbamls  .scoff'  and  experts  argue — sales  soar. 

“We’re  selling  in  50  stt)res  that  we  never  .sold  to  be- 
U>rc,  and  in  at  least  100  more  that  haven't  bought  from 
ns  in  recent  years,"  .says  Donald  II.  Dalbeck  of  the 
Royal  Worcester  Corset  Co.  Other  Worcester  manu¬ 
facturers  report  handsome  gains. 

The  wholesale  value  of  Worcester-made  cor- 
sets  in  1938  (before  the  Wasp)  was  over  $1,1>*6,- 
000  —and  this  is  only  one  of  many  widely  diver- 
^  sified  industries  that  contribute  to  Worcesters 

traditionally  stable  prosperity. 

/  Cover  this  rich  industrial  market  through  the 

A  '  I  'I'elegram-Gazette  —  dominant  medium  of  all 

Central  Massachusetts,  .\verage  net  paid  cir- 
cniation  more  than  125,000  daily. 


Address  the  National 
Advertising  Depart¬ 
ment  for  further  in¬ 
formation  about  this 
newspaper  and  the 
market  it  serves. 


GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Attociatet,  National  Representative* 


New  Yerk.  Detroit.  Chicago, 
Atlanta,  Los  Angeles,  San  Fransisoo 


National 

Represontallves 
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f^ermaiM  taaffrcAetl  mn  9Mmck  in  force  aa<tmft  French  advance 
foveet  in  the  Movetle  tector  near  the  tuMemburg  border  vr^lor^r* 
^rlrtnjr  ika  French  back  into  France  before  ther  teare  repmlied.  The 
French  hatted  the  Oarmane  north  of  the  frontier  town  of  4pach  and 
drove  them  back  lo  within  one  hundred  yarda  of  iJbe  border.  Mean* 
tvhUa  haary  iVaai  ifoop  concentration  wot  reported  around  Lanier* 
onif  in  the  Black  F'ereat.  Cerman  inhobitanla  were  repor^d 
being  vemoted  from  toana  and  aUtnge$  m  Baden^  incfn^ing  Karta* 
ruhot  while  tha  French  were  raid  to  be  meting  out  their  motionais 
from  tha  triangla  formed  by  Birrembourg,  Lauterbomrg  and  balla 
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rusn  rrenen  dock  inio  i  netr  uten  i  erruory 

Lr  KnETHERLANDS  VI 


I'  <town  along  tba  hUherto  iiw 
Rhine  frontier.  Both  high# 
mands  wara  aald  m  have  f 
their  forces  farther  towa# 

I  front,  although  there  wae  nu 
tion  which  aide  moved 
I  One  of  the  main  cotw 
;  points  on  both  aides  waa/ 

I  ba  around  and  within  Jr 
AhlnC'Lauter  angle,  w/ 

I  preasure  haa  been  parv 
I  In  recent  weeks.  / 

I  In  additlm.  a  /  . 

I  placed  concentmtlM  g.1^ 
j  forests  between  w  Lll^ 

Wlasemboiurg.  Inlw 
here  indicated  « 
leat  night  moved# 
towns  and  viUaif  f 

eluding  the  Cit^f  h\7 

make  room  tor  ti  L#  Y 

The  same  acUvitf  * 

side  the  WU^irj 
Seitz  triangle  sUr 
Despite  gray/  _ 

frequeQt  drlzal 

j  Rhine  Valley.  J  ^ 

,  both  sides  of  tl 
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/  Every  major  war  dispatch  appearing  in 
the  New  York  Herald  Tribune  is  illustrated 
by  detail  maps  spotting  the  exact  areas  of 
action,  captioned  with  a  quick  news  summary. 

These  Herald  Tribune  day-to-day  maps  are 
last-minute.  A  new  process  gives  them 
greater  legibility.  They're  re-drawn  nightly. 
Some  times  they’re  re-edited  between  edi¬ 
tions  as  final  news  of  each  day’s  military 
action  comes  in. 

NEW  YORK 


24  HOURS  OF  WORLD  HISTORY 
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®0ppka  Satlp 


TOPEKA,  KANSAS 


CAPPER  PUILICATIONS,  l« 
Ar^hur  Capper,  Presideat  eed  Pek' 
OFFICES  .  .  .  New  York,  Ckicepe,  : 

Kontos  City,  San  Troiicisco 


a  number  of  after  a  term  in  his  father’s  bank  in  ish  Embassy  staff.  When  the  U.  S. 

.  .  LaPorte.  But  commercial  work  irked  entered  the  war  Wile  left  his  post  as 
years— Sheean,  him  and  he  haunted  the  newspaper  a  daily  column  writer  for  the  Mail  to 
_  offices  hoping  for  a  job.  His  big  join  the  Intelligence  Section  of  Gen- 

a  chance  came  in  September,  1898,  when  eral  Pershing’s  G.H.Q. 

Harry  Armstrong,  city  editor  of  the  Returning  to  the  U.  S.  after  the 
Chicago  Record,  then  published  by  war,  Cyrus  Curtis  made  Wile  chief 
Victor  Lawson,  gave  him  an  assign-  of  the  Washington  bureau  of  the  Phil- 
ment  to  get  a  story  on  the  tryout  of  a  adelphia  Public  Ledger.  In  1923.  Wile 
new  street  car  fender  which  would  joined  the  Washington  Star  writing  a 
save  the  lives  of  unfortunate  pedes-  tri- weekly  column  on  the  editorial 
trians  who  stepped,  rolled  or  were  page,  “Washington  Observations,’’ 
flung  in  the  street  car's  path.  The  which  is  syndicated,  and  daily  edi- 
story  was  well  done  and  Wile  had  the  torials  on  foreign  affairs, 
great  satisfaction  of  seeing  it  on  page  He  was  perhaps  the  first  radio  polit- 
one  just  as  he  had  written  it.  He  was  ical  commentator,  starting  in  1923  for 
given  a  regular  job  at  $22  a  week  and  NBC  at  the  height  of  the  Teapot 
his  career  in  journalism,  which  took  Dome  oil  scandal,  and  has  continued 
him  to  the  capitals  of  Europe  and  to  this  down  to  the  present  time, 
youth  imbued  with  the  desire  to  write,  Washington,  was  begun.  There  were  There  is  not  space  in  this  review 
who  as  a  boy  issued  a  pen-and-ink  great  journalistic  figures  in  the  Chi-  to  retell  some  of  the  many  delightful 
evening  paper  for  family  consump-  cago  of  that  day,  George  Ade,  John  anecdotes  concerning  newspaper  peo- 
tion,  who  entered  banking  but  nursed  McCutcheon,  Malcolm  McDowell,  and  pie  and  persons  in  high  places  which 
a  deep  ambition  to  become  a  re-  others,  and  the  young  cub  was  fired  stud  the  pages  of  Mr.  Wile’s  memoirs, 
porter,  who  seized  his  chance  with  with  ambition.  He  roamed  widely  and  saw  men  and 

zeal  and  industry  when  it  came,  and  So  well  did  he  cover  his  assign-  events  with  a  newspaper  reporter’s 
who  went  forward  with  drive  and  ments  that  in  1900,  when  Edward  trained  eyes. 

ability  tintil  he  reached  the  topmost  Price  Bell,  then  London  correspondent.  An  appealing  quality  of  the  book  is 
level  of  his  chosen  profession.  needed  an  assistant  because  of  the  the  generous  treatment  given  the  many 

If  the  book  lacks  the  profundity  of  press  of  Boer  War  news.  Wile  was  friends  in  newspaper  work  and  on  the 
political  analysis  and  personal  ®oul~  selected.  outside  who  have  helped  the  author 

searching  which  has  marked  the  books  His  account  of  his  descent  upon  Lon-  along  his  way.  He  had  a  talent  far 
of  younger  men,  it  is  undoubtedly  be-  don,  a  green  but  aggressive  American  making  friendships,  a  talent  no  news- 
cause  Mr.  Wile  passed  his  formative  newspaperman,  is  one  of  the  most  in-  paper  writer  can  well  be  without, 

years  in  a  fairly  stable  and  prosperous  teresting  parts  of  the  book.  The  book  has  an  excellent  index, 

world  untom  by  conflicting  ideologies.  Then  began  a  period  of  service  It  is  published  by  Bobbs  Merrill  and 
Now  66,  Mr.  Wile  was  41  years  old  abroad  as  Berlin  correspondent  for  the  is  priced  at  $3.75. — W.  L.  B. 
when  the  Wc^d  War  l^gan  and  he  Chicago  Daily  News,  the  Chicago  ____  “ 

was  56  in  1929  when  the  great  Era  Tribune,  the  New  York  Times,  and  GETS  RUPPERT  ACCOUNT 
of  Insecurity  began  in  t  is  coun  ry,  L,ondon  Daily  Mail.  He  covered  many  George  E.  Ruppert,  president,  Jacoib 
and  arotuid  the  world.  eventful  story  and  scored  his  quota  Ruppert  Brewery,  New  York,  an- 

Excitiaq  News  Work  Stressed  of  scoops.  He  served  the  Daily  Mail  nounced  Oct.  18  the  appointment. 
His  book  will  interest  the  average  for  13  years  in  Berlin  and  tells  many  effective  Nov.  15,  of  Ruthrauff  &  Ryan, 
working  newspaperman  perhaps  the 
more  because  of  its  emphasis  on  ex¬ 
citing  jobs  well  done — and  properly 
rewarded — and  its  comparative  lack  of 
heavy  analy.sis  of  politics  and  states¬ 
manship. 

The  author  was  born  in  LaPorte. 

Ind.,  in  1873.  son  of  a  prosperous  and 
brilliant  country  banker  of  Jewish- 
Bavarian  stock  who  immigrated  to 
this  country  in  1848.  Because  of  his 
father’s  deep  friendship  for  and  as¬ 
sistance  to  the  founding  fathers  of 
Notre  Dame  Univ'ersity,  young  Wile 
entered  there  in  1888.  but  because  of 
family  reverses  he  was  forced  to  leave 
in  1891.  However,  he  was  awarded 
an  honorary  Doctor  of  Laws  degree 
by  his  alma  mater  in  1924. 

In  his  youtli  he  had  become  an  ex¬ 
pert  in  shorthand  and  typewriting 
and  this  aided  him  to  obtain  work  as 
a  secretary  in  a  Chicago  grocery  firm 


THERE  HAVE  been 
more  profound  books  of  newspaper 
memoirs  in  recent 
Duranty,  Lyons. 

Gunther,  etc.  —  ■ 

but  there  have  I 
been  few  more  I 
delightful  than  I 
“News  Is  Where  I 
You  Find  It,"  M 
the  record  of  40  * 

years'  reporting  « 
here  and  abroad 
by  Frederic  Wil¬ 
liam  Wile. 

It  is  a  journal- 
istic  success  story  ^ 
of  the  old  pat-  | 
tern,  of  a  bright 


Frederic  W.  Wile 


TAHOVS 

TAMIIY. 


1  u  p  e  k  a  is  the 
lioiiie  of  Capper  Puls 
lirations.  Inc.,  pul,, 
lislw  *rs  of  The  Topeka 
Daily  C.apital.  and 
also  the  world's  larg¬ 
est  piihlishers  of  farm 
journals.  This  dual 
aetivity  is  specifically 
important  to  national 
advertisers  for  the 
very  name  has  come 
to  he  identified  with 
aggn'ssively  construe- 
tivc  work  in  hehall 
of  niillioiis  of  FKO- 

l‘LK  WHO  COL. NT. 


“Since  midsummer  this  Reserve  ilistrici 
has  come  along  with  a  rush  .  .  .  expansion 
in  payrolls  in  the  capital  goods  industries 
has  been  broad  and  swift.  Farm  income 
is  improving  as  the  result  of  the  com¬ 
modity  rise,  and  the  outlook  for  increased 
litirchasing  power  here  is  about  the  best  the 
eoiiiitry  offers  at  the  present  time.'’ 

Sept.  30.  1939 


BUSINESS  WEEK 

says: 


Four  million  imli- 
vidiial  suhscrihers 
look  to  Capper  pule 
lications  for  guidance. 
The  Daily  Cajiital  is 
jiroutl  t»f  iM'ing  ineni- 
hcr  of  an  illustritius 
family.  It  nquires 
an  ama/ing  amount 
of  white  print  paper 
to  perform  this  si-rv- 
iee — if  placed  in  a 
single  strip  24  inches 
witle,  it  wtmld  be 
IST.-SOO  miles  long- 
enough  to  spin  about 
seven  -  and  -  one  -  half 
times  around  the 
equator. 


New  Car  Sales  Inere.tse  31 
inif  first  8  niontlis  of  lO.'tO. 


iS’l  new  residence 
9  nioutli-  ol  1939, 


kit  Ik*  spots 


Over  SI 


(Dir  four  major  implfniciit  manu- 
faftiin-r^  fatt*  a  biiylmr  surtre*. 


MR.  SPACE  BUYER:  Here's  Real  Pay  Dirt  for  Your  Client 


hot  k^  tko  spots 


tM  count/ 


A  Member  of  the  Illinois  Markets 


Drilling  for  sales  is  like  drilling  for  oil 
.  .  .  you  have  to  work  with  the  right  rig 
and  hit  the  right  spots.  The  Sun  is  a 
newspaper  that  can  do  the  job  for  you 
in  New  York.  It  taps  the  areas  where 
sales  are  easier  .  .  .  where  both  respon¬ 
siveness  and  buying  power  are  higher. 


f^THIRD 
'  LARGEXT 
MARKET 
IN  ILLINOIX 
.  OUTXIDE 
^CHICAGO  ' 


NEW  YORK 
hits  the  right  spots 


Nat‘1  Rep.  The  Allen-Klapp-Frazier  Co. 
rhif’uwfk  llrtnklt 
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Advertising  ^ Dollars^  go  Farther 

Ohio  offers  Advertisers  Top  Soles  Possibilities  BECAUSE 
Total  Retail  Sales  in  Ohio  have  jumped  48.5%  from 
1933  to  1938.  This  puts  Ohio  in  2nd  place  of  all  States 
in  percentage  of  gain  during  the  last  5  years.  There's 
Money  being  Spent  in  Ohio! 

r,  These  statistics  from  Walter  P.  Burn  &  1 
I  Associates,  Inc.,  Survey  of  Business  Re¬ 


covery,  copyrighted  in  September  Print¬ 
ers  Ink  Monthly. 


BRUSH-MOORE  NEWSPAPERS 

Advertising  ^Dollars  ^  go  Farthest 

Brush-Moore  Newspapers  in  Ohio  give  full  coverage  in 
6  Exclusive  Markets.  They  give  coverage  without 
duplication,  without  waste.  They  give  Advertisers  a 
Market  of  826,144  Industrious,  Busy  People  .  .  .  People 
who  are  buying  because  there's  Money  to  Spend  in  Ohio. 


CANTON  REPOSITORY 
STEUBENVILLE  HERALD-STAR 

Represented  by  Story,  Brooks  Sc  Finley 

PORTSMOUTH  TIMES 
MARION  STAR 
east  LIVERPOOL  REVIEW 
SALEM  NEWS 

Represented  by  John  VV.  Cullen  Co. 


Brush-Moore 

Newspapers 

COVER  SIX 
INDISPENSABLE 


"  - 


L.  J  teadily,  surely,  every 
vital  industry  listed  in  Rock¬ 
ford's  quite  diversified  payroll 
activities  shows  increasing 
progress.  Retail  stores  report 
continuing  sales  gains.  One 
such  store,  two  weeks  ago  had 
.the  largest  single-day  sales  in  its 
30-year  history.  Daily  circulation 
increases  attest  to  growing  in¬ 


terest  in  the  humanized  treat¬ 
ment  of  news  in  the  Rockford 
Morning  Star  and  Register- 
Republic.  Here's  the  market 
(353,000  strong),  here  are  the 
newspapers  (delivered  by  car¬ 
rier  in  107  towns)  that  form  the 
precious  base  from  which  ad¬ 
vertising  and  sales  success 
stories  are  molded. 


ister-Republic 
rni  no  5ta 


In  the  \\  ashington.  D.  C..  Market,  eoinprising  Vi  a!-hinp- 
ton  and  the  25-mile  shopping  radius  into  Maryland  and 
Virginia — T/ie  Star  is  the  “MUST  ”  inedinin  for  producing 
results. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 


With  Sunday  Morning  Edition 


Nt«  Yark  Offic* 
DAN  A.  CARROLL 
110  E.  42*0  8L 


WASHINGTON,  D.  C. 


ChleM*  0R«* 
J.  E.  LUTX 
TrikuM  Trrtf 


Skott  i&kei 


THERE  HASN’T  BEEN  much  love  lost 
between  Gov.  John  Bricker  of  Ohio 
and  former  Gov.  Martin  L.  Davey 
since  the  two  battled  against  each 
other  for  the  governorship  last  year. 
And  so  telegraph  editors  receiving 
Scripps-Howard  state  wire  copy 
gasped  when  they  read: 

“Governor  Bricker  today  proclaimed 
Oct.  27  as  Davey  day.  The  occasion, 
he  said,  ‘this  year  particularly,’  should 
be  ‘a  significant  day  in  the  lives  of  our 
people’.’’ 

A  correction,  a  little  later,  suggested 
that  “Navy”  be  substituted  for 

**Davey.” 

■ 

CAESARIAN  TWINS  were  bom  in 
San  Diego  recently,  The  doctor  and 
health  department  figured  out  that 
this  was  a  one-in-62.000  occurrence 
and  that  the  twins  probably  were 
the  only  ones  thus  born  in  San  Diego. 
The  San  Diego  Sun.  Scripps-Howard 
newspaper,  gave  the  yarn  a  fine  play 
with  art.  Shortly  thereafter  five 
mothers  phoned  the  Sun  saying  their 
twins  also  were  bom  via  the  Caesar¬ 
ian  route. 

“It  made  a  good  follow-up  in  which 
we  expressed  our  embarrassment,” 
said  Editor  Richard  L.  Chase. 

■ 

AN  OUT-OF-TOWN  newspaper  cor¬ 
respondent  submits  this  letter  re¬ 
ceived  from  Glen  Perrins,  managing 
editor  of  the  Ogden  (Utah)  Standard- 
Examiner:  “A  letter  was  received 
from  you  at  the  newspaper  office  re¬ 
garding  a  recent  assignment,  but 
owing  to  the  gross  inefficiency  of  my 
secretary,  it  became  lost  before  I 
had  an  opportunity  to  answer  it  and 


Rockford  High  Wins  |  |  i 
An  Army  Officer  |  p '  iffS 

Roc  klord  liigli  m  Imol  I  ll^P^  i  . 

u<i<.,R.<).  r.f'.driii.  1  iht 

an  i  III  |)<)  I  I  <>  III  .\iin>  |  ^ 
olfircr  review  ».  llieii  MrfU  f 
praisev  llie  oiillil  In  llie  I  ,  l*rC 
skie^  a*.  .Ill  (iiiNl.iiiilina  |  |  '  ^  I  ||  ^ 
r.iclel  org.i  n  i  z.il  inn  .  |<* 

Sudi  an  ileni  i<  big  ■  :  ^  P  3 
news  tn  llie  more  I  ban  !  I  ,  Ql  | 
jl.lKHI  families  w  bn  '.jl  |:l 
riailv  real  b  Inr  I  heir 
Knikinril  new  v|). •pels  ij  |||*^ 
willi  an  eagerness  borne  M 


give  you  instructions  on  the  con¬ 
vention.” 

Under  the  editor’s  signature  the 
secretary  footnoted:  “It’s  a — lie.  I 
have  never  seen  your  letter.  The 
editor  probably  has  it  filed  in  his 
Sunday  suit!” 

■ 

IRWIN  A.  COFFEY,  publisher  of  the 
Greenfield  (Cal.)  News,  a  weekly, 
ran  a  somewhat  different  advertising 
testimonial  recently,  as  follows: 

“ADS  BRING  QUICK  RESULTS 
“'The  publisher  last  week  in¬ 
serted  a  ‘lost’  advertisement  for 
two  keys.  Going  home  three 
hours  later  he  recovered  them  in 
another  pair  of  trousers — showing 
the  effectiveness  of  advertising.” 

■ 

WEDDING  item  from  Akron  Beacon- 
Journal: 

“Miss  Dorothy  Jones  became  the 
birde  of  Albert  Jackman  of  Kent,  O., 
Sept.  16.  in  Ft.  Wayne,  Ind.” 

■ 

Kdit'ir  &  Publisher  will  p.iy  $2  for  e.ich 
■‘Short  Take’’  .iccepted  and  published.  Those 
not  used  will  not  be  returned. 

CAUSES  SPY  SCARE 

Lucius  Beebe  of  the  New  York  Her¬ 
ald  Tribune  reportorial  staff  came 
near  landing  behind  the  bars  in  Wa¬ 
tertown,  Mass.,  recently.  While  Beebe 
was  trying  to  take  a  picture  of  the 
Boston  and  Albany’s  601  roaring  into 
town  for  his  second  book  on  American 
railroads,  with  the  United  States  Gov¬ 
ernment’s  Watertown  Arsenal  as  a 
background,  some  over-zealous  citi¬ 
zen  with  a  German  spy  complex 
notified  Watertown  p>olice  that  a  spy 
was  “shooting”  the  arsenal.  He  was 
able  finally  to  identify  himself  as  a 
New  York  journalist,  and  showed  the 
officers  where  he  had  left  his  car  and 
chauffeur  nearby. 


skii"<  .I"  till  oiiNI. lulling  I 
Cfiilul  o  rgfi  n  i  z<i  I  i  u  u  . 
Suib  cin  ilum  big  ! 
news  III  I  111*  niDi  i'  I  ban 
jl.lKHI  families  w  bo 
riailv  real  b  lor  ibeir 
Korkloril  new •'p.ipurs  1 
with  an  oagiTiiess  borin'  1 
ol  lirst-ba  ml  know  l  b 


START  WEEKLY 

Syracuse,  N.  Y.,  Oct.  16 — Manned 
by  former  members  of  the  staff  of  the 
Syracuse  Journal  which  was  merged 
with  the  Syracuse  Herald  late  in  July, 
the  Syracuse  Press,  a  weekly  with 
50,000  controlled  circulation,  made  its 
appearance  here  recently.  Publishers 
and  owners  of  the  Press  are  Wal¬ 
lace  M.  Hughes,  former  national  ad¬ 
vertising  manager  of  the  Journal,  and 
W.  A.  Glass,  former  local  advertising 
manager  of  the  same  publication. 
Louis  Kosoff,  assistant  city  editor  for 
the  Journal,  is  editor.  Robert  Kene- 
fick,  sports  editor  of  the  deceased 
Journal,  is  serving  in  the  same  capac¬ 
ity  for  the  press.  Other  former  Jour¬ 
nal  employees  on  the  Press  staff  are 
Franklin  H.  Chase,  columnist;  J.  Burr 
Bell,  columnist;  Miss  Marge  Wein- 
heimer,  feature  editor;  and  Miss 
Martha  Andrews,  office  manager. 

LUCIEN  M.  HARRIS,  SR. 

Lucien  M.  Harris,  Sr.,  81,  one  time 
co-publisher  of  Birmingham  (Ala.) 
News  and  a  Georgia  and  Alabama  pub¬ 
lisher  for  50  years,  died  Oct.  16  at  the 
home  of  his  son,  Lucien,  Jr.,  in  Glen¬ 
dale,  Cal.  The  elder  Mr.  Harris 
founded  the  Cohimbtis  (Ga.)  Morning 
Star  and  later  became  publisher  of  the 
Columbus  Enquirer-News.  He  sold 
his  interests  and  became  a  partner  of 
Rufus  N.  Rhodes  in  the  publication  of 
the  Birmingham  News.  After  Mr. 
Rhodes’s  death  Mr.  Harris  sold  his  in¬ 
terests  and  retired.  Another  son  and 
three  granddaughters  also  survive. 


City  Efiitor  Offers 
Services  Gratis 

Joseph  Policy,  city  editor  of  the 

Scranton  (Pa.)  Scrantonion-Tribune 
began  a  year’s  leave  of  absence  on 

_ Del  1  to  work  on 

dailies  and  mag- 
azines  in  the 
New  York  area 
’be  purpose 

E  of  attaining  more 

experience  and 
^  journalistic 

'  ^  X-  worldliness.  Pol- 

has  been  cit)- 
editor  for  the 
past  18  months. 

•  Previously  he 
Joseph  Policy  served  nearly 

four  years  as 
sports  editor  and  five  years  as  re¬ 
porter  and  feature  writer  for  the 
Scrantonion-Tribune  and  its  prede¬ 
cessors. 

He  served  on  the  Scrantonion- 
Tribune  staff  while  winning  a  bach¬ 
elor’s  degree  at  the  University  of 
Scranton,  where  he  was  director  of 
publicity  during  his  four  years  there 
as  a  student.  In  his  newspaper  ex¬ 
perience  he  has  covered  every  beat  on 
the  staff  and  has  been  correspondence 
and  telegraph  editor. 

Polley  plans  to  spend  his  year  as  a 
holiday  of  labor — offering  his  services 
gratis  to  newspapers  and  magazines 
in  return  for  the  experience  he  may 
gain  in  return. 


.4  Sate  Guiile 

How  the  local  iiiercliuiils  appraise  a»lverlising  meiliuins 
is  a  safe  guide  to  follow.  In  \\  ashingloii.  I).  — .Xiiieriras 

Xo.  1  Market  the  appraisement  is  definitely  expressed  in 
the  outstanding  jirefereiiee  that  is  aee«rd<‘d  The  Star. 


In  The  Fir?il  Nine  Months  Of  19.T9 
The  Star  Printetl 

Of  .411  The  l.A)eal  Retail  Display  Advertising 
('.arrietl  In  .411  Four  Washington  Newspapers 

riiis  repre>iented  a  volume  of  10.724.581  lines,  whieh  is 
an  increase  over  the  same  period  for  19.58  of  552. lOO  lines. 

'Phis  advertising  comes  naturally  to  The  Star,  because 
advertisiiiir  in  The  Star  brines  the  eustoniers  to  the  stores. 
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Four  Big  Stories  from 

this  month’s  Fortune 

Thi*  of  lhi>  isMir  is  Ofl.  26lh,  but  Iwo  of  ihosr  stories  are  for  a*lvanee  release  Oel.  25.] 


ay 


Onlv  One  in  Ten 
Wants  No  Change 
Hade  in  New  Deal 

But  Fortune  Survey  Finds 
I.S.Tmo  lo  One  For  Roose- 
veh’s  Reeord  in  General 

Public  Loses  Faith 
in  Spending  Program 

Eierutives  and  Higher  Ineunie 
Braekels  Alone  Turn 
Thumbs  Dohii 


^^EW  YORK.  Oct.  26-The  American 
people  approve  of  Mr.  Roosevelt’s 
record  by  a  majority  of  two  to  one- 
but  only  one  American  in  10  wants 
the  New  Deal  continued  in  its  present 
form. 

And  a  large  majority  of  those  with 
opinions  has  lost  faith  in  Mr.  Roose¬ 
velt's  ideas  about  spending  America 
hack  to  prosperity  and  believes  Con¬ 
gress  did  right  when  it  rejected  his 
KAOO.OOO.OOO  spend-lend  program. 

These  are  among  the  interesting  rev¬ 
elations  of  public  opinion  made  today 
by  the  Fortune  Survey,  which  has  just 
^pled  public  opinion  on  the  ingre- 
(hents  of  the  President’s  popularity  by 
the  same  carefully  tested  methods 
vhlch  enabled  Fortune  to  predict  the 
exact  size  of  Mr.  Roosevelt’s  majority 
in  1936  within  one  per  cent. 

Fortune  found  that  60.8  per  cent  of 
the  voters  approve  his  record  in  gen¬ 
'll  30  per  cent  disapprove,  9.2  per 
don’t  know.  The  public  approves 
his  personality,  his  banking 
Md  stock  exchange  legislation,  the 
M  hos  guided  foreign  policy,  his 
to  help  the  farmer,  his  re¬ 
ad  program,  and  his  attitude  toward 
“wr  and  unions. 

,,™^.the  public  disapproves  of  his 
aratude  toward  business,  his  advisers, 
dealt  with  political 
I  his  theory  of  borrow- 

I  “^spending  and  lending  for  recovery. 

record  of  approval  and 
^pproyal  on  each  of  these  assets 
M  liabilltie.';  tdon’t  know  omitted) : 


ASSETS 


Approve 

SS.Tr?- 


’  ccc 

■  policies  82.1 

I  ^relief  proRram  52  3 

'  ‘’J’  "hicii  his 

i  Ui.  i.  .  .ti’c  farmer  SO.fi 

■  ienislation  49.4 
'  f  i'c  has  Kui<W  IT,  s, 

;  Hu  TuTf  ‘•S-S 

i  «nd*U^*  toward  labor 
,  jtock-exchaoRe  leRisla- 

i  MAmi.TTIES 

’  toward  busi- 
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Price  of  Milk 


Foresee  Big  Era 

•  ™  •  i 

of  Oppoi’liiiiily 

.411  ('.lasses  Kevealed  Ity  lorlune ' 
Survey  as  Counting  on 
Industry  lor  Big  Expansion 

America  Hailed  as  ^ 
Land  of  Opportunity 

Only  13. 1%  Believe  Creat  .\ge 
of  Keonomie  Advaneenient 
in  t.  S.  Is  Over 


NEW  YORK,  Oct.  26  Every  class  in  i 
America,  even  the  unemployed,  be¬ 
lieves  overwhelmingly  that  the  United 
States  is  still  the  land  of  opportunity 
and  that  a  greater  age  of  economic 
expansion  is  ahead. 

This  faith  in  the  future  is  revealed 
today  on  the  basis  of  a  scientific 
sampling  of  public  opinion  by  the 
Survey  in  Fortune  for  November. 

The  Survey  question  and  the  replies 
which  disclosed  this  confidence  in 
the  country’s  future  were; 

Do  you  believe- 

That  the  great  age  of  economic  op¬ 
portunity  and  expansion  in  the  U.  S. 

IS  over . 13.1% 

That  American  Industry  can  create 
a  comparable  expansion  and  onpor- 

tunity  in  the  future . 71.7% 

Don’t  know . 15.2% 

“This  vote  isn’t  just  news  about  an¬ 
other  popular  opinion.”  Fortune  de¬ 
clares.  “It  is  a  Dramatic  reaffirmation 
of  an  ancient  national  faith. 

“With  unemployed  in  the  millions, 
with  relief  in  the  billions,  with  subsidy 


Ill  Your  City 
4^  Too  High 


EXTRA 

Too  late  to  catch  this  preview 
of  Fortune  for  November  the 
returns  came  in  on  a  special 
Fortune  Survey  of  Public  Opin¬ 
ion  on  the  War. 

Conducted  since  October  1,  this 
Survey  shows  a  dramatic  shift 
in  sentiment  since  the  Survey 
Fortune  took  just  after  the  war 
began. 

A  summary  of  this  Survey  sup¬ 
plement  to  Fortune  will  be 
mailed  to  editors  for  release 
October  26. 


Nation-wide  Investigation  by 
Fortune  Reveals  Flow  Priee- 
Pegging  System  Morks 

Prices  Paid  Farmers 
Need  N«l  be  Reduced 


replacing  production,  and  with  the  ac¬ 
cepted  fact  that  ‘one-third  of  the  na¬ 
tion’  is  lacking  in  the  decencies  of  life 
i  -with  these  evidences  of  a  contracting 
'  economy  (up  to  this  war),  there  is  a 
quality  of  epic  poetry  in  the  declara- 
,  tion,  by  more  than  five  to  one,  that 
i  a  greater  economic  future  lies  ahead 
!  of  us. 

“This  ratio  of  optimism  to  pessimism 
is  extraordinary  for  its  size.  It  is  even 
more  extraordinary  for  its  distribution. 
Every  class  of  American  overwhelm¬ 
ingly  thinks  we  have  an  age  of  expan¬ 
sion  ahead. 

“Pessimism  in  no  case  breaks  over 

(Continued  in  Fortune’n  neien  nummary) 
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37.4 
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Plenty  of  Cargoes  Awaiting 
U.  S.  Ships  Outside  War  Zone 


..u..mess  men  36.1  31.3 

in  Fortune'n  npvn  nummary) 


NEW  YORK,  Oct.  25-The  Ameri¬ 
can  merchant  marine  need  lose  little 
or  nothing  if  the  amended  neutrality 
act  bars  U.  S.  ships  from  all  war  zones. 
Fortune  magazine  will  declare  tomor¬ 
row  in  its  November  issue. 

The  magazine  of  business  will  point 
out  that  with  four  times  as  many 
ocean-going  vessels  today  as  it  had 
in  1914,  the  merchant  marine  is  in  an 
excellent  position  to  take  over  so  much 
of  Europe’s  South  Americdn  shipping 
business  that  it  can  prove  nearly  as 
profitable  as  trade  in  contraband. 

“The  only  certain  thing  is  that  cash- 
and-carry,  however  defined  by  Con¬ 
gress,  will  cancel  all  or  some  of  the 
|Voyages  of  over  200  U.  S.  vessels  now 
Stopping  at  European  war-zone  ports,” 
BPortune  will  state.  “But  suppose  that 
Rhe  entire  British  and  French  em- 
•pires,  plus  all  European  ports  north  of 


Spain,  plus  the  Mediteranean,  are 
prohibited  to  our  ships. 

“In  1937  these  areas  accounted  for 
14,700,000  of  the  32,300,000  cargo  tons 
of  all  foreign  trade  carried  in  U.  S. 
bottoms-around  45  per  cent  of  all  the 
business  (by  tonnage)  that  American 
vessels  do  and  under  this  suppositious 
version  of  cash  -  and  -  carry,  that  is 
what  our  merchant  marine  would  be 
giving  away. 

“If  we  picked  up  all  our  own  freight, 
both  import  and  export,  with  the  neu¬ 
tral  world,  it  would  mean  21,200,000 
[  new  tons  for  our  ships,  but  all  neutral 
I  vessels  are  not  going  into  the  contra - 
1  band  business,  no  matter  what  hap- 
I  pens,  and  the  British  themselves 
aren’t  out  of  the  common-carrier 
business-yet. 

I  (Continued  in  Fortune’s  news  summary) 


High  (lost  oF  Tlilk  Has  Fut  l  .S. 

Per  Fa|iita  Consumption 
I  6.B%  in  Past  Derade 

NEW  YORK,  Oct.  25  Retail  milk 
prices  can  be  brought  down  as  much 
as  four  cents  per  quart  in  almost 
every  American  city.  Fortune  maga¬ 
zine  will  declare  tomorrow  in  its  No¬ 
vember  issue. 

“Careful  inquiry  has  convinced  the 
Editors  that  the  milk  enigma  is  not 
just  another  one  of  those  incurable 
ills  of  our  times  and  that  the  answer 
is,  in  fact,  currently  being  found  in 
practice.  It  is  now  possible  to  say  that: 

“If  fluid  milk  is  five  cents  to 
farmers  and  twelve  and  a  half  cents 
to  housewives,  then  with  adjust¬ 
ments  that  will  do  no  violence  to 
present  economic  beliefs  milk  can  be 
distributed  so  as  to  bring  the  farmer 
the  same  five  cents  or  better  and 
cost  the  average  housewife  from 
nine  to  perhaps  ten  cents  at  the 
outside.  In  fact,  one  large  chain  of 
stores  is  in  a  position  to  sell  milk 
four  and  a  half  cents  under  the 
average  home  delivered  price  and 
still  make  a  profit.” 

In  urging  the  necessity  for  a  read- 
jjustment  of  milk  prices.  Fortune  will 
point  out  that  the  $3,5()0.0()0,0()0-a-year 
Imilk  business  is  one  of  the  biggest  in 
the  country,  accounting  for  19  per  cent 
of  all  farm  income  and  5  per  cent  of 
.the  entire  national  income  from  all 
sources. 

I  “The  trouble  with  milk  is  price,^’ 
Fortune  will  declare.  “From  1929  to 
1936,  per  capita  consumption  of  milk 
in  the  U.  S.  dropped  6.8  per  cent  and 
it  would  be  vain  indeed  to  look  else¬ 
where  than  to  the  steady  high  price 
the  food  component  at  78.9,  clothing 
at  82.3  and  rent  at  69.5. 

“Most  Americans  know  that  there 
is  a  milk  problem.  They  know  it  be¬ 
cause  milk  is  continually  in  the  news 
and  the  news  is  always  bad. 

“It  is  news  of  farmers  who,  having 

(Continued  in  Fortune's  news  summary) 


Fortune  covers  Business  as  your  newspaper  covers  its 
®'''n  city — by  assignments  to  its  staff  of  63  editors,  writers, 
researchers,  experts,  and  technicians. 


If  your  newsdesk  is  not  among  the  405  which 
have  asked  to  receive  advance  summaries  of 
Fortune  articles,  write  or  wire  C.  B.  Yorke, 
Fortune,  Rockefeller  Center,  New  York. 
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EDITOR  6.  PUBLISHER 


Boy  Welfare 
Topic  of  Coast 
Circulators 

California  Group  Meets 
In  Santa  Barbara  .  .  .  C.  R. 
Payne  Named  President 


sold  on  its  ovm  worth,  he  said,  and 
there  is  such  a  story  to  be  told.  Boy 
promotion  is  part  and  parcel  of  a 
sound  program  of  public  relations. 

On  the  editor’s  side,  Edward  Aus¬ 
tin,  editor-in-chief  of  the  San  Diego 
Union-Tribune,  declared  that  co-op¬ 
eration  is  the  principal  thing  expected 
of  circulators.  Editors  have  three 
contacts  with  the  public,  reporters, 
advertising  department,  and  circula- 


Rnvc  Negotiations  for  the  purchase  of  the 

Nevada  State  Journal  were  handled 
r?  1  T5  by  Arthur  W.  Stypes,  newspaper  bro- 

OGCOna  XlGnO  ^er  of  San  Francisco.  Mr.  'Kchenor, 

formerly  a  Texas  publisher,  has  re- 
Wo'WCDQDOr  turned  to  Texas.  Alfred  G.  HOI, 

vw  Nebraska  newspaper  owner  who  has 

Acquires  Nevada  State  ass^iated  with  Mr.  Tichenor 

in  publishing  the  paper  as  general 
Journal  Two  Weelcs  manager,  has  returned  to  his  news- 

After  Gazette  papers  in  Nebraska. 

The  Nevada  State  Journal  is  the 
San  Francisco,  Oct.  14 — ^Effective  third  newspaper  which  Speidel  inter- 


„  _  ,-,1  tion  department,  and  of  the  three,  the 

Santa  Barbara.  Cal.,  Oct.  17— Boy  ,  ^  ’  ...  .  ’ — . 


»ANTA  ^  position  to  report  San  I-rancisco,  Oct.  14— latective  uniu  newspapei  wnicn  opeiaei  inter- 

promotion  ^d  an  unbiased  public  attitude.  Nov.  1,  operation  of  Reno’s  two  daily  ests  have  purchased  within  four 

scribed  by  President  Phil  Knox,  Oak-  newspapers  will  be  under  the  direc-  months.  Others  are  the  Reno  Eve- 

land  Tribune,  as  “the  most  important  piere  is  no  best  way  to  Merritt  C.  Speidel.  This  an-  ning  Gazette  and  the  Poughkeepsie 

thing  we  have  to  do  today,  took  the  sales,  ^y  Marx  circulation  manager  n^^ncement  was  made  in  an  editorial  (N.  Y.)  Sunday  Courier.  In  addition, 

headline  position  in  topics  and  disci^-  of  the  Los  Angeles  Times,  declared  m  ^  Nevada  State  Jour-  the  New  York  regional  broadcasting 

sions  at  the  California  Circulation  a  paper  that  was  re^  to  the  conven-  ^  weeks  after  purchase  by  station  WGNY  with  studios  in  Pou^- 

Managers  Association  convention  tion  m  his  absence.  The  me  of  a  com-  gpeijel  interests  of  the  Reno  Evening  keepsie,  Newburgh  and  Middletown 


sions  at  the  CaUfornia  Circulation  a  paper  that  was  read  to  the  conven- 
Managers  Association  convention  tion  in  his  absence.  The  use  of  a  com- 


which  closed  today.  The  three-day  bination  of  ideas,  constant  experimen 
session  was  held  at  the  Hotel  Samar-  tation,  fast  distribution  to  agents  an( 


uumuiuil  Ul  lUCCIO,  WUlldtCUlt  iX  A* 

A  A*  r  A  j-  A  u  A«  A  «^«A«  Gazette  became  elfective. 
ssum  was  nem  at  tut:  txutct  oatu^t-  The  Nevada  State  Journal  will  be-  .  parent  paper  lor  me  opeiaei  ftold- 

given  and  a  peodne.  foe  a'So’naf  seS’^vgSl  ::;&.'coMe^  S&S 

U.hJo?hS».LlroT  tion  tor  Mr’.  Speldel’a  tranaeonlinental  “ 


was  purchased. 

Parent  paper  for  the  Speidel  hold- 


newsstand  and  street  sale  promotion,  which  there  is  a  demand  are  high 
magazine  and  insurance  deals,  sub-  lights  of  his  suggestions. 


scription  price  increases,  and  what 
publishers  and  editors  expect  from 
their  circulation  departments. 


nis  suggestions.  *  i  ^  which  Soeidel  Durchosed  in  1921 

Suggest.  "Demonstration  Copies"  of  newspapers  one  week  from  '^^ich  M  .  bpeidel  purchased 

.  .  today.  It  was  purchased  from  Me-  ■  _ 

Sampling  is  a  poor  designation  for  Tichenor.  The  Nevada  State  GOVERNOR  BARS  WRITER 

lat  type  of  circulation  promotion,  de—  fig  avo  is  m  _ 

i^vMi  j  Journal,  rounaea  oo  years  ago,  is  o.-,  TroAMf-tcru  ir_tk.  c.v 


~  GOVERNOR  BARS  WRITER 

their  circulation  departments.  that  type  of  circulation  promotion,  de-  j^Vj^al "founded  M  vears”aBo  is  „  ^  ^ 

Speakers,  motion  pictures,  even  clared  Willard  Miller,  San  Jose  Mer-  Nevada’s  onlv  morning  dailv  the  Francisco,  Oct.  18— The  Son 

slides  and  phonograph  recordings  were  cury -Herald.  He  suggested  instead,  state’s  onlv  seven-dav  newsnamr  and  ^’’“"cisco  Examt^r  today  announ^ 
described  by  C  Robert  Payne,  San  ..demonstration  copies,”  as  showing  ?ro„irne-^pe?S;  StaTS  puj"  ‘ 

“S*:  nshing  a  Sunday  odiUon.  ’Tor 


the  association,  as  effective  tools  to  product,  but  the  type  of  service 
use  in  informing  ^e  public  that  news-  he  may  expect  from  the  carrier. 


papers  have  the  interest  of  their  boys  •  . _ .  _ .  *i,~  aju»ciyu  nitj-ruiuuu,  vcignaii  ..evaua  uiucimg  ucu.-a  **ciici,  out-iununuu  ua- 

at  heart.  A  feature  of  the  session  was  a  dem-  newspaperman,  formerly  city  editor  amincr  representative,  barred  from  all 

llodio  Program,  Voluable  rters  “ta  which^teLSrtrom  th^SaSa  of  the  Gazette,  will  become  editor  of  press  conferences.  In  addition  WeUo 

Tackle  the  public  in  small  groups,  Smtom  Newt f^cTand X  San  toe  Nevada  State  Journal  Nov.  1  Mr.  w»  twree  ejected  from  the  G»^«, 

u  j-j  j  1  A  lU  xT  m/  ^  ^  j  ,  re  j  Speidel  announced.  Purchase  of  this  office  yesterday  during  the  ceremony 

he  advised,  send  speakers  to  clubs,  News  illustrated  how  office  records  ^  u  a  u  au  •  /  tit  v  r>  ii- 

I, . jewm  ncwspapcr  Will  not  bc  thc  occasion  for  giving  Warren  K.  Billmgs  his_  pardon. 


usmng  a  ounuay  ^niou.  Governor  Olson’s  office.”  The  an- 

McDonald  Will  Be  Editor  nouncement  followed  the  Governor 

Joseph  McDonald,  veteran  Nevada  ordering  Jack  Weller,  Sacramento  Ex- 
newspaperman,  formerly  city  editor  aminer  representative,  barred  from  all 


American  Legion  meetings.  Scouts,  are  handled,  and  how  carriers  are 
Yoimg  Democrats  and  other  political  trained. 

groups,  schools,  “even  go  into  the  M^^e  than  100  members  of  the  asso- 
raemy  s  camp  to  talk  to  Parent-  ciation  and  their  families  attended  the 
Teacher  associations.  convention. 

Newspapers  having  radio  station  tie-  ^  \  t,  c-  t  wt 

ins  are  overlooking  a  vital  instrument  C.  Robert  Payne  San  Jose  News, 


are  nano  ea.  a  a  o  consolidation  of  plants,  Mr.  although  Weller  said  he  had  been  in- 

trained.  Speidel  said.  The  Nevada  State  Jour-  vited  by  a  state  official.  During  the 

More  than  100  members  of  the  asso-  nal  and  the  Reno  Evening  Gazette,  legislative  session,  Weller  was  ordered 
elation  and  their  families  attended  the  which  was  acquired  from  Graham,  out  of  Olson’s  office  but  the  ban  was 
convention.  George  and  Leigh  Sanford,  will  con-  later  revoked.  The  present  ban  dates 

C.  Robert  Payne,  San  Jose  News,  tinue  to  be  published  from  their  back  two  weeks  to  an  Examiner  story 
was  elected  president,  and  retiring  respective  plants,  he  announced.  concerning  an  Olson  recall  movement 


ins  are  overlooking  a  vital  instrument  Payn^  San  Jose  News,  tinue  to  be  pu  is 

if  they  fail  to  put  their  carriers  and  was  elect^  president,  and  retirmg  respective  plants,  he  announced. 

newsboys  on  the  air  with  personal  ac-  President  Knox  became  chai^an  of  | - 

counts  of  their  newspaper  experiences,  *2*^  Buttemer  Alhambra 


he  said.  And  the  paper’s  own  news  Post-Advocate  was  elected  first  vice- 
columns  should  contain  stories  about  President.  and  R.  M^  Conklin, 
boys  who  make  good  in  various  car-  Register,  second  vice-pres- 

a1 _ _ a:..: _ ident. 


rier  activities,  while  the  advertising 
columns  carry  the  ICMA  mats. 


Other  directors  are  W.  J.  Harrison, 


From  the  outside,  Mrs.  Charlotte  Angeles  Herald  and  Express;  L.  O. 
Elmott,  child  guidance  director  of  the  Hammond,  Redlands  Daily  Facts,  Clar- 
Santa  Barbara  public  schools,  declared  ence  Rippeto,  Hollywood  Citizen  - 
that  in  her  experience  she  found  news-  Hews;  W.  E.  Buhrle,  Glendale  News¬ 
paper  work  solved  some  juvenile  prob-  Press,  all  re-elected,  and  Don  Farmer, 
lems,  and  sometimes  created  new  ones.  Santa  Barbara  News-Press;  C.  S.  Til- 
The  answer  is  to  be  careful  in  the  ®°ri,  Salinas  Index  -  Journal;  J.  W. 
selection  of  boys.  Dietemann,  Richmond  Independent, 

The  goal  of  legislation  governing  ju-  Gilroy,  San  Francisco  Chron- 

venUe  employment  should  be  to  pro-  ‘r-le,  newly-elected.  H.  P.  Yehling,  Los 
vide  for  all  working  minors  the  kind  Angeles  Times,  was  chosen  secretary- 
of  care  a  wise  parent  provides  for  his  treasurer  for  the  eighth  consecutive 
own  children,  Mrs.  Carmen  J.  Boyle,  y^^r. 

Los  Angeles  juvenile  court  referee,  San  Jose  was  selected  as  the  1940 
declared  at  the  Tuesday  afternoon  convention  city,  the  meeting  to  be  held 
luncheon.  Mrs.  Boyle  was  the  moving  the  third  Monday  and  Tuesday  in 
figure  behind  the  assembly  bill  which  October, 
was  the  target  of  the  circulation  men’s  — 
spring  campaign.  p— — 

She  advocated  that  newspapers  BANK  CLEARINGS 
Aemselves  take  steps  toward  achiev-  WI-EMKirH»a 

ing  three  objectives  which  she  be-  .  ,  ^  I 

lieved  necessary,  some  system  of  reg-  IJ 

istration,  a  higher  age  limit,  and  ---w  ■ 

limitation  of  working  hours.  Boys 

under  12  should  not  be  employed,  she  Always  a  good  index  of  business 

declared,  and  boys  under  16  should  activity — business  gains  in  Win- 

not  be  required  to  work  before  6  a.m.  ston-Salem  are  reflected  in  bank 

or  after  7  p.m.  However,  she  declared  clearings  f^at  show  an  improve- 

that  any  legislation  should  provide  for  $63,281,000  for  twelve 

.xoeplion,  to  unusual  cases. 

Poper  Must  Be  Sold  on  Merit  $483,497,000.  National  adver- 

William  S.  Kellogg,  president  of  the  tisers  will  do  well  to  investigate 

California  Newspaper  Publishers  As-  market. 


CLEARINGS 

up! 


sociation,  and  publisher  of  the  Glen¬ 
dale  News-Press,  declared  that  the 
publisher  expects  from  his  circulation 
department  understanding  of  boys,  of 
adults  and  how  to  make  them  sub¬ 
scribers,  of  policies  and  contents  of 
the  paper,  and  of  the  needs  of  the 
community.  The  newspaper  must  be 


Always  a  good  index  of  business 
activity — business  gains  in  Win¬ 
ston-Salem  are  reflected  in  bank 
clearings  that  show  an  improve¬ 
ment  of  $63,281,000  for  twelve 
months  ending  September  30th. 
Total  clearings  for  the  year, 
$483,497,000.  National  adver¬ 
tisers  will  do  well  to  Investigate 
this  active  market. 


Journal  and  Sentinel 

Winston-Salem,  N.  C. 

KELLY-SMITH  COMPANY 

National  Representatives 


AKRON  BUSINESS 

9linW9 

SUBSTANTIAL  GAIN! 


•  Akron  was  one  of  62  important  trading 
centers  in  the  United  States,  showing  a  suh- 
Ntantial  business  improvement  in  September 
over  August,  accoriling  to  the  monthly  busi¬ 
ness  survey  of  Brooke,  Smith  &  French,  Inc., 
national  advertising  concern. 

•  Of  147  trading  centers  covered  by  the 
survey,  62  showed  gains  of  5  per  cent  or  more. 
Akron's  gain  was  reported  as  one  of  the  larg¬ 
est  in  the  country. 

The  alert,  free-spending  Akron  Market  is 
open  for  netc  sales  promotions.  You  can  get 
complete  coverage  of  this  rich  market  at  one 
economical  cost  by  placing  your  sales  message 
in  the  .  .  . 


AKRON  BEACON  JOURNAL 

ESTABLISHED  1 839 
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ere’s  a  new 


kind  of  roller 

that’s  proved  its  ability  to  give  a  better 
print  on  modern  high-speed  presses! 


0  Now  (/oodyear  can  supply  you  with  a  new 
kind  of  printers’  roller  made  of  a  new  syn¬ 
thetic  rubber  compound  that  has  proved  its 
sup<*rior  resistance  to  oil  and  other  solvents 
<  ommonly  found  in  inks — proved  it  in  exten¬ 
sive  tests  in  both  pressroom  and  laboratory ! 

It’s  a  softer  roller  with  a  firm,  smooth  sur¬ 
face —  a  fast  worker  that  distributes  the  ink 
uniformly  in  an  even  film  that  insures  sharp 
clean  printin<r  from  the  first  turn  of  the  press. 

It  prints  better  because  it  requires  less 
squeeze — a  lighter  set — to  break  up  the  ink. 

A  Centennial  Croduet  of 
The  Greatest  Name  in  Rubber 


And  when  you  set  it,  it  stays 
set!  The  high  quality  synthetic 
conqiound  does  not  shrink  or 
swell  with  temperature  or  cli¬ 
matic  changes.  As  a  result  (Good¬ 
year  synthetic  rubber  rollers 
hold  their  diameter,  reducing 
adjustments  to  a  minimum 
over  an  exceptionally  long  life. 

Pressmen  who  have  been  using  this  new 
(Goodyear  roller  long  enough  to  have  a  com¬ 
plete  check  on  its  all-round  performance 
say  it  is  “tops.”  A  test  will  convince  you 
that  it  is  the  long  sought  answer  to  many 
roller  problems.  We’ll  be  glad  to  send  you 
complete  information  —  just  write:  Printing 
Supplies  Department,  (Goodyear,  Akron,  Ohio. 


Also  distributed  by: 
THOMAS  McHUGH  COMPANY 

305  Merchants  Bonk  Building 
Indianapolis,  Indiana 

GEORGE  RUSSELL  REED  JR. 

431  Clay  Street,  San  Francisco,  California 


ON  YOUR  NEXT  ORDER  SPECIFY 


SYNTHETIC  RUBBER  PRINTERS’  ROLLERS 


zen.”  Walter  M.  Dear  publisher  of  Rronlrlxm  Prrrrlo 
Jersey  City  (N.  J.)  Jersey  Journal, 

vice-president  of  the  American  News-  ^  ■ 

paper  Publishers  Association,  who  told  xlOOlT^CUXlZCtilOn 
of  Mr.  Dealey’s  eminence  nationally  ^ 

among  newspaper  men;  Maj.  Lenox  pr^llQ 

R.  Lohr,  New  York  City,  president  * 

of  the  National  Broadcasting  Co.  who  Creditors  Unable  to  Agree, 
praised  Mr.  Dealey  s  foresight  m  estab-  ^ 

lishing  WFAA,  first  newspaper  radio  Referee  Says  Court  Sales 
station  in  the  southwest;  and  Former  Of  Assets  May  Follow 
Governor  of  Texas,  William  P.  Hobby, 

publisher  of  the  Houston  Post,  who  After  six  months  of  negotiations, 
said  that  Mr.  Dealey’s  life  had  made  attorneys  for  all  parties  concerned  in 
“the  Lone  Star  of  Texas  shine  the  proposed  reorganization  of  the 
brighter."  Brooklyn  (N.  Y.)  Daily  Eagle  under 

Mr.  Dealey  after  thanking  those  Chapter  11  of  the  Federal  Bankrupt^^ 
who  had  arranged  the  banquet  in  his  reported  to  Special  R^eree  Wil- 

honor  modestly  disclaimed  being  in  L.  Morehouse  at  a  hearing  in 

_  Brooklyn  Oct.  13  that  the  only  solu- 

tion  of  the  paper’s  tangled  affairs  lay 
in  liquidation  and  sale. 

The  announcement  was  made  by 


500  Attend 
Tribute  to 
George  B.  Dealey 


cuiaiib  were  in  much  worse 
condition.  He  declared  that  the  only 
plan  feasible,  short  of  suspension  d 
publication,  was  a  court  order  for 
purchase  of  the  assets  at  a  sale  iin(iCT 
the  authority  and  direction  of  the 
Federal  District  Court. 

Unsecured  Claims  Listed 
Referee  Morehouse  announced  he 
would  report  to  the  court  the  end  of 
reorganization  proceedings  and  file  a 
referee’s  order  of  adjudication  in 
bankruptcy,  to  be  followed  by  liquida¬ 
tion  of  the  assets  of  the  newspaper 
in  accordance  with  regular  bankruptcy 
procedure. 

Thus  far  during  the  present  pro¬ 
ceedings,  contracts  of  F.  Preston  Good- 
fellow,  former  publisher,  for  a  salary 
of  $55,000  a  year  until  Dec,  31,  1946, 
and  of  John  N.  Harman,  former  vice- 
president  of  the  Brooklyn  Tima- 
Union,  purchased  by  the  Eagle,  for  a 
salary  of  $10,000  a  year  until  Aug.  31 
1943,  have  been  thrown  into  the  hopper 
along  with  the  other  unsecured  cliins. 
Holders  of  other  unexpired  contracts 
include  the  Mersey  Paper  Co.,  ending 
A  call  was  issued  for  a  creditors’  Dec.  31,  1941,  and  the  United  Press, 
meeting  Oct.  27  “to  hear  and  consider  expiring  June  7,  1942. 
objections,  if  any,  to  the  making  by  b 

the  court  of  an  order’’  adjudging  the  Mpxxr  irfR  FOR  TflPORC 
Eagle  to  be  a  bankrupt.  At  this  meet-  JV-»D  run 

ing  it  is  proposed  to  elect  a  trustee  to  Washington,  D.  C.,  Oct.  18 — Haro.d 
take  over  title  to  the  Eagle  under  the  D.  Jacobs,  veteran  newspaperman,  is 
authority  of  the  U.  S.  District  Court  acting  administrator  of  the  wage-hour 
of  the  Eastern  District  of  New  York  law  pending  the  unraveling  of  tech- 
cause  he  had  had  good  models  and  pending  sale  at  auction  or  otherwise,  nicalities  which  prevent  Col.  Philip 
good  trainers  he  was  able  to  get  a  Mr.  Murphy  stated  that  the  claims  at  Fleming  from  taking  office  as  succes- 
good  start.  the  time  of  filing  of  the  reorganiza-  sor  to  Elmer  F,  Andrews,  resigned. 

“On  behalf  of  the  American  News-  tion  petition  was  $1,500,000.  Since  then  Coincident  with  the  retirement  of  Mr 
paper  Publishers  Association  I  mal^e  suits  for  alleged  breach  of  contract  Andrews,  Secretary  of  Labor  France 
hearty  obeisance,”  Mr.  Dear  said.  “To  and  other  obligations  incidental  to  the  Perkins  announced  the  resignation  of 


Many  Speakers  Honor 
80-Year-Old  Dallas 
News  Publisher 

Galveston,  Texas,  Oct.  16 — On  Oct. 
12.  1874,  George  Bannerman  Dealey, 
a  quiet  spoken  but  earnest  youth  who 
had  just  turned  15,  entered  the  employ 
of  the  Galveston  News  as  office  boy 
at  $3  per  week. 

On  Oct.  12,  1939,  Mr.  Dealey,  now 


At  the  Dealey  testi¬ 
monial  dinner,  left 
to  right:  Maj.  Lenox 
R.  Lohr,  president  of 
NBC;  George  B. 
Dealey,  president, 
Dallas  Morning  News; 
Col.  Amon  G.  Car¬ 
ter,  publisher,  Fort 
Worth  Star -Tele¬ 
gram;  and  William 
M.  McIntosh,  pub¬ 
lisher,  San  Antonio 
Light. 


Buffalo  Is  Working  Overtime 


Circulation 
for  September 


Buffalo  in  its  position  as  America’s  greatest  inland  port 
is  feeling  the  general  upsurge  in  business  to  a  marked 
degree.  Through  Buffalo  passes  half  the  grain  going 
East  and  most  of  the  anthracite  going  West.  As  a  rail¬ 
road  center,  Buffalo  ranks  second  in  the  nation,  and 
here,  again,  tonnage  is  up. 

Yes,  business  is  booming  in  Buffalo — all  along  the  line 
and  if  you  want  your  share,  make  your  plans  now  for  a 
schedule  in  the  Buffalo  Evening  News — the  ONL\  even¬ 
ing  newspaper  in  Buffalo  and  the  one  medium  that 
you  complete  coverage  at  very  low  cost. 

Circulation  over  200,000  net  paid  daily. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  September,  1939. 


September  circulation  of  The  Sun¬ 
day  Sim  averaged  196,078  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Aroand 


BUFFALO  EVENING  NEWS 


Edw'ard  H.  Butler,  Editor  and  Publisher 
Kelly-Smith  Co. — National  Representatives 


AtlanU 


Philadelphia  —  Detroit  —  Boston 


New  York  —  Chicago 


Morning  Evening  Sunday 


TOLEDO  BLADE  INSTALLS 
FOUR  STREAMLINED 
INTERTYPES 


paper  in  the  country.  In  a  city  of  320,000 
population  .  .  .  81,500  families  .  .  .  this 
newspaper  has  a  city  circulation  of 
more  than  92,000.  Its  total  circulation  is 
now  in  excess  of  155,000. 

For  taking  care  of  increasing  business, 
as  well  as  reducing  costs,  investigate 
the  latest  Streamlined  Intertypes.  Ad¬ 
dress  Intertype  Corporation,  360  Furman 
Street,  Brooklyn,  or  its  nearest  branch. 


The  Toledo  Blade,  a  Paul  Block 
,  has  placed  its  first 


newspaper 
order  for  Streamlined  Intertypes  —  an 
order  for  one  eight-magazine  and  three 
six-magazine  Model  F  Mixers. 

This  addition  to  the  Blade’s  equipment 
IS  made  necessary  by  increasing  busi¬ 
ness.  In  April  of  this  year,  and  again  in 
the  Toledo  Blade  made  the  largest 
odvertising  gains  of  any  daily  news¬ 


step  ahead  with  INTERTYPE 


FUTUKA  OFMIIOLD  AND  VOGUE  EXTRA  BOLD 
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EDITOR  &  PUBLISHER 


1938  .  .  .  1,178,880  Lines 
During  past  fen  years 
Gimbals  placed  .  .  .  12,705,- 
628  Lines  in  Sun-Telegraph. 
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HOJ^^ES 


1938  ..  .753,095  Lines 
During  past  fen  years 
Joseph  Horne  Co. 
placed  .  .  .  7,487,613 
Lines  in  the  Sun- 
Telegraph. 


1930  .  .  .  1,065,122  Lines 
During  past  ten  years  Kauf- 
mann’s  placed  .  .  .  12,207,- 
584  Lines. 


1938...  550,846  Lines 
During  past  fen  years 
Rosenbaum’s  placed 
7,421,105  Lines  in  the 
Sun-Telegraph. 
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8  . . .  660,178  Lines 
During  past  ten  years 
Frank  &  Seder  placed 
•  •  •  9, 175, 77.*;  Lines. 
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e  Successful  Department  Stores 
4,208,121’  Profit -Vroducing  \jines 

%  the  Pittsburgh  SunTelegraph 


Retailers  can’t  afford  jjuessvvork!  They 
KNOW  that  instant  response  to  today’s  ad¬ 
vertising;  is  necessary  for  the  success  of  their 
hit;h-speed  business  .  .  .  national  advertisers 
can  well  use  the  success  story  of  America’s 
Department  Store  City  as  a  yardstick  in  the 
profitable  placing  of  their  own  story. 


The  amazing  record  of  the  Pittsburgh  Sun- 
Telegraph,  in  reaching  an  instantly  responsive 
audience  for  five  of  the  city’s  leading  depart¬ 
ment  stores,  who  used  4,298,121  lines  in  1938*, 
is  a  record  which  commands  the  attention  of 
all  advertisers  who  want  the  most  from  the 
Pittsburgh  market  .  .  .  quickest! 


Something  HAS  happened  in  Pittsburgh — that  something  is  recog¬ 
nition  of  the  Pittsburgh  Sun-Telegraph,  as  a  profit-producing  Partner 
in  Progress  for  wide-awake  Local  and  National  Advertisers. 


In  the  Ten  Year  Period  Ending  1938  These  Five  Stores  Used 

48,917,702*  PROFIT-PRODUCING  LINES  IN  THE 

Pittsburgh  Sun-Telegraph 

REPRESENTED  NATIONALiy  BY  THE  RODNEY  E.  BOONE  ORGANIZATION 

nnSIURGH  •  NEW  YORK  •  CHICAGO  •  DETROIT  •  PHILADELPHIA  •  ROSTOM  •  JAM  FRANCISCO  •  LOS  ANGELES  •  ATLAN  TA  •  RALTIMORE  •  SEATTLE 
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EDITOR  &  PUBLISHER 


*  E  D  I 


THE  HITLER  "PEACE  BID" 

AMERICAN  CORRESPONDENTS  in  Berlin 
were  used  by  the  Oerinan  Foreign  Office  to 
float  trial  iK'ace  balloons  recently,  and  the  Nazis’ 
rejK'ated  efforts  to  goad  President  Rcnisevelt  to 
volunteer  as  a  Enrojican  mediator  on  the  basis  of 
dispatches  unsubstantiated  by  official  diplomatic 
overtures  have  failed  miserably. 

.Vs  .Vrtliur  Knx-k  rejmrtcd  from  Washington  in 


For  we  wrestle  not  against  flesh  and  blood,  but 
against  principalities,  against  powers,  against  the 
rulers  of  darkness  of  this  world,  against  spiritual 
wickedness  in  high  places. — Ephesians  VI:12. 


I  A  L  * 


REST  IN  PEACE 

THE  Wisconsin  Legislature  is  to  Ik'  congratulated 
u}K)n  its  refusal  recently  to  adopt  an  extremely 
emotional  resolution  which  would  have  asked 
President  Roosevelt  to  appeal  to  tlie  press  and 
radio  to  minimize  “war-inciting”  headlines  and 
broadcasts  “to  the  end  that  public  opinion  may 
be  safeguarded  in  the  interest  of  peace  and  secur¬ 
ity.” 


the  AVic  York  Timex  on  Oct.  11:  “The  President’s 
comment  on  the  dispatches  disclosed  what  seemed 
obvious  from  the  moment  they  api>cared;  that  he 
is  tm)  wise,  too  sedulous  in  requiring  respect  for 
the  dignity  of  the  Presidency  to  rise  to  such  bait 
as  was  offered  in  Berlin.  .  .  .  Reich  officials,  so 
far  as  could  be  gathered  from  subsequent  dis¬ 
patches,  sat  around  with  satisfied  smiles,  appar¬ 
ently  in  high  hojics  that  the  President,  acting  on 
newspajjer  reports,  and  without  any  official  re¬ 
quest.  would  carry  the  ball  of  peace  for  Herr 
Hitler  at  once.” 

The  ajiparent  overtures  for  peace,  emanating 
from  such  a  high  source,  were  real  news.  Until 
sufficient  time  had  elapsed  to  prove  or  disprove 
the  official  Nazi  hints  of  American  mediation, 
the  U.  S.  correspondents  were  justified  in  report¬ 
ing  the  possibility  of  an  armistice  as  they  did. 
with  qualifying  phrases  indicative  of  their  “in¬ 
formed  sources.” 

Later,  in  Washington,  it  was  indicated  the 
President  would  propose  an  armistice  only  if  he 
had  official  assurances  in  advance  that  France 
and  Great  Britain  would  accept. 

Presidential  displeasure  at  a  headline  in  the 
New  York  Times  of  Oct.  14  was  the  basis  for 


TO  THE  LADIES! 

SOMETHING  brand  new  in  the  history  of  large 
publisher  -  as.sociation  conventions  happened 
this  week  and  we  feel  that  it  shoidd  lye  fittingly 
noted. 

The  event  was  the  special  luncheon  held  Tues¬ 
day  in  Chicago  by  the  Inland  Press  .Vssfx-iation 
honoring  women  members  of  tbe  group  and 
women  officers  and  executives  of  Inland  i»ai)ers. 
Coincidental  with  the  luncheon  a  fist  was  issued 
containing  the  names  of  131  women,  from  pub¬ 
lisher  down,  who  help  direct  the  policies  of  In¬ 
land  dailies.  The  list  seems  surpri.singly  large, 
and  it  reveals  that  women  are  capably  directing 
business,  circulation  and  other  departments  often 
thought  to  lx?  the  exclu-sive  province  of  men. 

The  Inland  tribute  was  well-deserved,  and  is  a 
forceful  reminder  of  the  large  jyart  women  play 
in  the  publication  of  U.  S.  newspapers. 

At  the  luncheon,  Tom  H.  Keene,  publisher  of 
the  Elkhart  (Ind.)  Truth  and  president  of  In¬ 
land,  gallantly  toasted  the  ladies  of  the  jire-ss  in 
a  verse,  which  we  are  happy  to  reproduce: 

To  the  ladies,  so  dear,  who  are  manning  the  press. 


The  resolution,  intnxluced  by  .Vsseniblymar 
Henry  Barquist,  was  based  on  the  premise  that 
“enormous  mi.slcading  headlines”  on  the  war  in 
many  large  daily  newspajK-rs  are  “endangering 
the  peace  of  .\merica.” 

Headlines  arc  large,  admittedly,  lxK“ause  the 
American  press  is  aware  of  the  fact  that  this  is 
no  one  alarm  fire  it  is  rcixyrting,  but  one  of  the 
biggest  news  stories  of  the  present  century.  There 
is  no  evidence,  however,  that  “many  large  daily 
newspajx'rs  of  this  nation”  arc  misleading  the 
public  “to  create  a  pas.sion  for  war,”  .as  Mr.  Bar- 
qui.st  alleged  in  his  resolution.  We  doubt  that  he 
couhl  name  one  newspa|K'r  offender  in  this  re¬ 
spect. 

Mr.  Barepiist’s  resolution  was  tabled  and  no 
similar  measure  was  pre.sentcd  again  lyefore  the 
Icgi.slature  adjourned.  The  VViscon.sin  legislators 
apparently  were  well  aware  that  U.  S.  newspajxrs 
arc  “Ix'nding  over  backward”  to  present  unbiased 
rcjKjrts  of  the  hapfx*nings  overseas,  pro|K'rly  head¬ 
lined,  and  that  every  effort  is  being  made  to  label 
as  propaganda  stories  whose  sources  are  under 
susj)icion. 


calling  in  the  White  House  correspondents  on  that 
day  by  Press  Secretary  Stephen  T.  Early.  The 
Times’  five-column  heading  had  stated:  “  U.  S. 
IGNORES  NAZI  MEDIATION  PLEA.”  That, 
averred  Secretary  Early,  was  in  sharp  contrast  to 
^‘repeated  declarations  by  the  President,  by  White 
House  officials,  by  the  Secretary  of  State  that 
there  is  no  Nazi  mediation  plea  before  the  Pres¬ 
ident.” 

^Ir.  Early’s  censure  of  the  Times  was  admin¬ 
istered,  we  believe,  without  due  consideration  of 
the  limitations  of  headline  writing.  The  criticized 
headline  might  have  been  told  in  another  way, 
but  the  right  hand  banks  on  page  one  certainly 
were  s[X‘cific  enough:  “President  Is  Firm — Stresses 
Again  That  He  Cannot  Take  Notice  of  Unofficial 


And  are  going  to  town  in  a  newspaper  dress. 

Mag  millions  of  lines  pour  into  their  pages. 

But  none  reach  their  faces,  to  tell  of  their  ages. 

Though  there’s  ink  in  their  blood,  whatever  their 
station, 

Mag  theg  aheags  be  blest  tilth  a  good  circulation. 

Mag  all  of  their  pi,  be  it  good  or  a  flop. 

Remain  in  the  kitchen,  and  out  of  the  shop. 

“30”  has  come,  with  imperious  call, 

Mag  theg  keep  on  denging  theg’ re  “30”  at  all. 

Though  their  voices  in  Inland  have  seldom  been 
heard. 

What  man  would  deng  theg’re  the  verg  last  word? 


NEW  REVENUE  SOURCE 

ONCE  in  a  blue  mfxMi  a  newspaper  or  an  adver¬ 
tising  agency  induces  a  medical  society  or  a 
bar  association  to  adverti.se,  ami  when  it  happens 
it  is  news. 


The  latest  example  comes  from  U(x;hester, 
N.  Y'.,  where  the  Stewart,  Hanford  k  Casler 


agency  prepared  and  sold  a  co-oix-rative  campaign 
to  the  Rochester  Bar  .\ssociation.  The  feat  was 


accomplished  by  Fred  D.  Ferris  of  the  agency,  and 
he  reports  it  was  no  small  job.  .\im  of  the  copy 
is  to  “acquaint  the  layman  with  the  desirability  of 
employing  responsible,  well-trained  lawyers  in  the 
many  transactions  incident  to  our  complicated 


daily  life.” 


Pleas — Formal  Bid  Is  Required — Hull  and  Other 
Officials  Have  Contended  .\11  Belligerents  Must 
Join  in  Appeal.”  The  full  headline  tells  the  full 
story. 

And  the  Times  in  its  news  and  editorial  col¬ 
umns,  made  it  crystal  clear  to  readers  that 
“the  bait  was  incredibly  unworthy  of  its  objec¬ 
tive,”  as  Mr.  Krock  stated  on  Oct.  11,  three  days 
before  the  Times  published  the  headline  to  which 
the  President  objected. 

Mr.  Early  pointed  to  another  dispatch  in  the 
Times  quoting  the  official  German  news  agency, 
DNB,  as  denying  that  any  plea  had  been  made 
to  the  Pre.sident  for  mediation.  A  U.P.  dispatch 
on  Oct.  14  quoted  Mr.  Early  as  telling  the  corre- 
sjxindents; 

“Gentlemen,  that’s  not  printing  all  the  news. 
It  jmts  the  Pre.sident  and  this  government  in  the 
jKisition  of  sulking  in  their  tents — which  they  are 
not.” 


So  here’s  to  the  ladies.  We  like  them  a  lot. 

II  V  alwags  u  ill  like  them,  as  likelg  as  not. 

GUNS  BOOM  OFF  NORWAY 

WE  MOULD  BE  the  last  one  in  the  world  to 

restrict  initiative  in  covering  the  war,  but  we 
feel  that  some  sjiecial  sort  of  recognition  should 
be  given  the  reixirtcr  with  the  big  cars  who  has 
been  hearing  tho.se  naval  battles  off  the  coast  of 
Norway  every  other  day  in  past  wet'ks. 

Ilis  role  in  the  international  situation  fascinates 
us. 

Official  communiques  may  come  and  official 
communiques  may  go,  but  what  wots  he?  He  still 
hears  tho.se  far-off  rumblings.  Sometimes  we  like 
to  picture  him  .sitting  brooding  in  a  cafe,  his  car 
glued  to  an  open  window,  waiting  for  those  far-off 
detonations  which  will  send  him  galloping  to  a 
telegraph  station. 


Three  newspapers  arc  Ix'ing  u.sed,  the  Democrat 
&  Chronicle  and  the  Times-Cnion,  published  by 
Frank  E.  Gannett,  and  the  Dailg  Record,  a  le^ 
ncwspajicr.  Copy  appears  once  a  week  and  ww 
run  through  the  fall  and  winter.  T  he  space  used 
is  six  inches  on  three  columns. 

The  only  similar  campaign  we  can  recall 
sponsored  in  1938  by  the  Gottschaldt  Humphiej 
agency  of  Atlanta. 

The  American  Bar  Assix-iation  has  no  objec 
tion  to  the  use  of  ethical,  co-operative  copy,  an 
it  seems  that  here  is  a  field  hir  additional  news 
paper  revenue  which  should  lx*  explored  more 
fully. 

LOVE  OF  WISDOM 

How  charming  is  Philosophy! 

Not  harsh  and  crablx'd,  as  dull  fcxds  suppose- 


Sujx?rsen.sitivity  to  headlines  and  failure  to 
credit  the  criticized  newspaper’s  consistently  fair 
treatment  of  the  “jieace  bid”  as  Hitler  bait  on 
which  the  President  refused  to  bite,  make  the 
censure  of  the  Times  seem  unjust  and  un¬ 
necessary. 


The  naval  battles  off  the  coast  of  Norway  have 
become,  it  seems,  a  definite  fixture  of  war  report¬ 
ing,  and  when  they  cea.se  we  will  feel  a  definite 
loss. 

All  we  can  do  is  wait  for  the  detailed  story,  with 
illustrations,  in  book  form. 


But  musical  as  is  Apollo’s  lute, 

.\nd  a  perpetual  feast  of  nectared  sweets, 
M’here  no  crude  surfeit  reigns. 

— John  Milton, 
in  “Comus.’ 
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for 


OCTOBER  21,  1939 


PERSONAL 

mention 


Charles  E.  Godfrey,  advertising  man¬ 
ager. 

Frank  Howard  Leslie,  publisher, 
Niagara  Falls  (Ont.)  Evening  Review, 


FOLKS  WORTH 
KNOWING 


rr^VNFrr  oresident  and  pub-'  and  Mrs.  Leslie  were  guests  of  honor  YOUNGEST  of  the  first  group  of 
E-  ^  „  f’  (Pa )  Times  was  ^  staff-sponsored  banquet  American  war  correspondents  ac- 

l^her.  J  ^  marking  the  silver  anniversary  of  the  credited  to  the  British  Expeditionary 

A  gold  watch  was  presented  to  Force  recently  is 
rimes’  25 -Year  Mr  Leslie  by  Leshe  Haffey,  veteran  Middleton, 

'’lub  Oct  10  Em-  carrier  boys  representing  the 

^  oyes  who  h^e  Arthur  Furney,  circulation  As'Liciated  Press 

beVn  associated  manager  presented  a  watch  chain  and  -somewhere  be- 
knife.  Mr.  Leslie  announced  that  his 
with  the  paj^r  ^  Bruce  Leslie,  has  been  named 
for  a  quar  er  o  a  j^ggistant  manager  of  the  paper. 
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Up 

per  cent 


century  or  more 
attended.  The 
dinner  also 
marked  the  44th 
anniversary  of 


E.  J.  Lynett 


Thomas  Ferguson,  publisher  of  the 
Manchester  (Conn.)  Herald;  Sidney 
W.  Challenger,  editorial  writer,  Mid¬ 
dletown  (Conn.)  Press,  each  with  50 
the  VuVchLe  of  bi  the  profession  behind  him, 

the  'Times  Two  Rodemeyer,  former  editor  laude  from  Syra- 

new  club  mem-  Greenwich  News-Graphic,  re-  cuse  University’s 

Joseph  tired  after  more  than  three  score  years  school  of  jour 


hind  the  Maginot 
line.”  He  cele¬ 
brated  his  26th 
birthday  anniv¬ 
ersary  on  Oct. 
14  in  his  front 
line  assignment. 

Graduated  cum 


HI 


10  months 


Drew  Middleton 


rd  .,.1  T  oc  Waltr^n  nf  the  com-  ®  newspaperman,  were  the  guests  of  nalism  in  1935,  he  was  sports  editor 

nanagan  L  ,  ,  honor  at  a  dinner  of  Connecticut  pub-  of  the  Poughkeepsie  (N.  Y.)  Eagle  i 

posing  room,  we  ■  Ushers  and  editors  at  Hartford,  Conn.,  j^ews  for  six  months  and  general  ! 

Former  Gov.  news  and  sports  editor  of  the  Pough- 

^  Cf  T**  ^lic  under  David  E.  Smiley,  editor  and  presi-  keepsie  Star  for  eight  months  before 
spoke  Oct.  13  a  •  o  ,  ,  dent.  Tampa  (Fla.)  Daily  Times  and  he  joined  the  AP’s  sports  staff  on 

auspices  of  the  Y.M.C.A.  on  Pivotal  R„dio  Station  WDAE.  and  Mr..  Smilev.  March  15.  19.37. 


Points  in  Our  Economic  and  Labor 


Problems.” 


tion  at  Des  Moines.  la.,  Oct.  26-28. 
J.  N.  (“Ding”)  Darling,  Register  & 
Tribune  cartoonist,  will  be  the  ban¬ 
quet  speaker.  W.  W.  Waymack,  editor 


Radio  Station  WDAE.  and  Mrs.  Smiley,  March  15,  1937. 
were  vistors  to  New  York  recently. 


York  was  his  stepping  stone  to  his 
job  as  correspondent.  He  went  to 
London  last  April. 

“When  the  chance  came  last  spring 


Foreign  correspondence  was  his 

Mrs.  W.  F.  Herman,  chairman  of  the  goab  he  wrote  in  his  biographical  | 

.0  -r  L  „  board  of  the  Windsor  (Ont.)  Daily  sketch  for  AP  at  that  time,  and  today, 

tor,  Des  Moines  Register  &  Tribune,  donated  an  ambulance  to  the  just  two  and  a  half  years  later,  he 

Mill  speak  on  War  and  the  News-  regiment,  the  Essex  Scottish,  who  occupies  one  of  the  most  coveted 

paper  at  the  opening  session  of  the  active  service.  reporting  positions  in  the  AP  foreign 

.Associated  Collegiate  Press  conven-  ^  publisher.  Char-  seiwice.  The  AP’s  cable  desk  in  New 

lotte  (N.  C.)  News,  who  has  been 
away  from  his  office  for  six  months 
following  a  heart  attack,  is  now  at 
^^rR^gUter’  Tribune'-edUorial  Linville  in  the  western  North  Carolina  fortL'l™" 

Daee-  Gooree  Yates  head  ohotogra-  mountains,  where  he  is  recuperating.  ^ 

K  oTnald  Grani,  sptial  ^  He  expects  to  return  to  active  duty  ^^e,  I  grabbed  it,  he  said  re- 

Md  John  W.  Moffett,  assistant  to  the  ®  t,  ,  ,  ,  ..  ,.  ,  One  reason  for  his  recent  appoint- 

busmess  manager,  also  will  address  Sydnor  Barksdale,  city  editor  of  ^^^t  is  his  knowledge  of  French, 

sessions  of  the  convention.  Bluefield  (W  Y a.)  Telegraph,  has  pje  speaks  the  language  fluently. 

William  E.  Haskell,  Jr.,  assistant  to  been  named  editor  of  the  Sunset  News  jjg  jg  3  bachelor, 

the  president  of  New  York  Herald  ^^^ceeding  Hairy  W.  Ball,  who  has 

Tribune,  addressing  the  75th  convoca-  ^signed  joined  the  Associated 

tion  of  the  Board  of  Regents,  Uni-  Press  Charleston,  W.  Va.,  bureau, 
versity  of  the  State  of  New  York,  in  *1;  Tompson,  whom  Barksdale  sue- 
Albany,  Oct.  13,  said  that  New  York  returns  to  the  Telegraph  staff 

state’s  teacher  should  teach  history  city  editor. _ 


Abbie 

an’ 

Slats 


“from  your  newspapers”  to  keep  up 
with  world  history,  the  latest  bound¬ 
aries  of  nations  and  the  day-by-day 
application  of  modern  economic  ideas. 

Josephus  Daniels,  United  States 
Ambassador  to  Mexico,  and  publisher, 
Raleigh  (N.  C.)  News  and  Observer, 
and  Mrs.  Daniels,  are  spending  a  vaca¬ 
tion  at  their  home  in  Raleigh.  Jona 


In  The  Business  Office 

LYLE  K.  ANDERSON,  auditor  of  the 
Minneapolis  Star-Journal,  has  been 
promoted  to  the  newly  created  posi-  Tenney,  Woodward  and  Conklin,  New 
tion  o  f  comp- 
t  r  o  1 1  e  r .  Carl 


bune  and  the  Alhambra  Post-Advo¬ 
cate. 

Albert  Anderson  has  been  promoted 
from  salesman  to  classified  manager 
of  the  Tampa  Daily  Times  succeeding 
Walter  McClall,  who  recently  returned 
to  the  Jacksonville  Journal  advertis¬ 
ing  staff. 

Clarence  L.  Fountain,  formerly  with 


Peterson,  chief 

^  Daniels,  son  of  Ambassador  and 
Mrs.  Daniels,  and  editor  of  the  News 
and  Observer,  will  speak  during  the 
second  annual  Literary  Festival  Oct. 

2<-28  at  Coker  College. 

Henry  K.  Williams,  publisher,  Dun- 
"'■k  (N.  Y.)  Observer,  and  Mrs.  Wil- 
liams.  celebrated  their  50th  wedding 
anniversary,  Oct  10  *  Hearst  News- 

u  ’  '  .  papers,  who  is 

fCan  Eureka  convalescing 

'....“’"boldt  Standard  and  author  from  a  recent 


a  s  auditor 
and  Norman  Do- 
man  becomes 
chief  accountant. 

J.  V.  Connolly, 


Lyle  K.  Anderson 


Seventy-five  new  subscribers  since 
the  beginning  of  this  year.  That’s 
the  record  that  ABBIE  AN’ 
SLATS,  the  Raeburn  Van  Buren 
eoinic  that  draws  its  real  laughs 
from  real  life,  has  hung  up. 

58  when  the  year  began,  133  now 
— it's  better  than  doubled  itself 
in  10  months  with  a  better  than 
York,  has  joined  the  retail  and  general  129  per  cent  lengthening  of  its  list, 
advertising  departments  of  the  Lan-  I  „  j  i-  •  -.1,1 

caster  (Pa.)  Intelligencer  Journal,  New  i  Recent  additions  to  it  include  the 
Era  and  Sunday  News  as  new  business  !  Buffalo  Evening  News,  Charleston 
and  promotion  manager,  effective  |  Mail,  Des  Moines  Register  and 
Oct.  16.  I  Tribune,  Dallas  Dispatch-Journal, 

Lewis  E.  Haas,  formerly  business  |  Denver  Rockv  .Mountain  News, 
manager  San  Frandsco  Chronicle,  is  1  Davton  News,' Ft.  Wavne  Journal 
now  with  Howard  Hanvey,  public  re-  Gazette,  Harrisburg  News 

lations  counsel  of  San  Francisco.  1  . 

„  ,  ,  ,  ,  ,  c  J  J  *  atriot.  Kansas  Citv  Journal, 

Earl  Vincent,  formerly  classified  ad-  ,  ,  1  n  '  .  1 

vertising  manager,  Minneapolis  Jour-  1  ^’rovideiice  Journal,  Peoria  Jour- 

nal,  has  become  Twin  Cities  repre- 


nf  ,  “i  XT  “““  rrom  a  recent 

honnr,^  Humboldters  Odyssey,”  was  operation  in  a 

sprvoj  when  the  city  ob-  New  York  hospital,  heard  the  recent 

ublishing  Day.”  monthly  meeting  of  the  Banshees,  over 

ohn  Bassett,  publisher,  Montreal  a  special  phone  hookup  with  ampli- 
lb®  recent  Amer-  fiers. 

dty  ®o*^vention  in  that  William  B.  O’Shea,  formerly  adver- 

HarnlH  T  r>-  1  J  ,  tising  manager,  has  been  named  busi-  Journal  in  1927  going  to  Madi- 

ton  fW  V  X  Hunting-  ness  manager  of  the  Modesto  (Cal.)  Janesville  (Wis.)  Daily 

been  Herald- Advertiser,  has  Bee  to  succeed  F.  C.  Willey,  recently  Qa^ette  advertising  department. 

cnosen  Huntmgton’s  “No.  1  Citi-  appointed  assistant  general  manager  •  j  . 

»n  by  the  Advertising  Club  of  of  McClatchy  newspapers  and  radio  .  Stewart  Etter,  vice-president  and 

The  .ward  was  stations.  A1  StlnemL  was  appointod  IT™’ 

“Ins  editorial,  •'Beware  Prejudice,  advertising  manager  of  the  Modesto  ffcrald,  on  Oni.  5  celebrated  the  com- 
^are  GreoH  ”  ,.rV;..i,  j  «  .  n  ,  j  iJl  n’ctvmm  pletion  of  25  years  of  continuous  ser- 

^  ureed.  which  appeared  Octo-  Bee  to  succeed  Mr.  O  Shea.  the  paper. 

c  c  «  Rslph  FrsnkiSy  business  msns^erj  mr’i  c  tt.**  /xt  \ 

3  Jr.,  publisher,  Spart-  Watsonville  (Cal.)  Register-Pajaron-  H®''*  ^bes  of  the  Utica  (N.  Y.) 

(S.  C.)  Herald  and  joiS^ial,  ian,  resigned  this  week  to  become  cir- 

Jjdressed  more  than  400  business^d  dilution  manager  of  the  Berkeley  denartment  mvm.  a 

^^lonal  men  attending  the  dailies’  (Cal.)  Daily  Gazette.  Mr.  Frankis  was 
at  Ra'  barbecue  recently  circulation  manager  of  the  Santa  Ana 

0th„  ^\Lake,  near  Spartanburg.  (Cal.)  Journal  for  several  years  previ- 
Eiske  included  Pierre  H.  ous  to  going  to  Watsonville.  Previ- 

>  editor  of  the  Journal,  and  ously  he  was  with  the  Oakland  Tri- 


nal-Tran.script.  Rome  Sentinel, 
Roehester  Times-Uiiion.  Syracuse 
Herald-Journal. 

Reasons  for  the  close  to  a-new- 


sentative  of  Maury  Henry  Co.,  New 
York  tax  accountants. 

Allen  C.  Nequette,  national  adver¬ 
tising  manager  of  the  Madison  (Wis.)  ;  ,  ,  •  r 

State  Journal,  has  resigned  to  join  the  '  ABBIE 

Beloit  Daily  Neu's  as  advertising  man-  !  bLAlh  are  several:  charac- 

ager.  Mr.  Nequette  joined  the  retail  !  ters  captured  from  everyday  life 
advertising  staff  of  the  Wisconsin  |  — sincere  and  skilful  story-telling 


advertising  department  is  giving  a 
course  in  newspaper  advertising  in  the 
Utica  Free  Academy  evening  school.  | 
Harold  J.  Batsch,  for  the  last  two  \ 
years  advertising  manager  of  the  j 
(Continued  on  next  page) 


— art  such  as  Raeburn  Van  Buren 
alone  has  ever  brought  to  comics. 

Both  a  daily  strip  and  color  page 
are  available.  Would  you  like  to 
see  samples? 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


28 


the  Canadian  army  for  overseas  duty,  handicapper,  Worcester  (Mass.)  Tele- 
PERSONALS  W.  G.  Reno,  who  recently  resign^  gram  and  Evening  Gazette,  was  hon- 

_ _ _  V?  as  circulation  manager  of  the  Kansas  ored  by  the  naming  for  him  of  the 

_ continued  jrom  page  27  ^ 

Hudson  (N.  Y.)  Daily  Star,  has  joined  ^2  years  its  mechanical  super-  feature  of  the  closing  week  of  Rock- 

the  Oneonta  (N.  Y.)  Daily  Star  adver-  intendent  and  production  manager,  has  ingham  Park  racetrack  at  Salem,  N.  H. 
tising  staff.  Frank  M.  Hill,  advertis-  joi>^ed  the  Sharp  Color-Press,  Inc.,  Lieo  Waldman,  New  York  Herald 
ing  manager  of  the  Oneonta  Star,  is  Kansas  City,  which  was  organized  two  Tribune  sports  writer,  has  completed 


EDITOR  &  PUBLISHER 

ht:  Buffalo  Newsmen 
was*":  Plan  New 

Rock- 

a,N.H  Daily  Paper 

Herald 

npleted  Buffalo,  N.  Y.,  Oct.  17— Banded  to- 


temporarily  on  leave  because  of  ill-  *^onths  ago,  by  M.  B.  Sharp,  former  ^  3,000-word  sports  revue  of  1939  for  gether  under  a  voluntary  agreement 
ness.  owner  and  general  manager  of  the  the  1940  Book  of  Knowledge.  more  than  400  former  employes  erf 

Andrew  M  McDermott  for  many  Journal,  to  specialize  in  'William  A.  Silverman,  formerly  of  iBe  defunct  Buffalo  Times  are  plan- 

years  on  the  Regina  (Sask.)  Daily  and^bSsider^"  the  Utica^  (N.  Y.)^  Daily  Press,  and  ¥y 


Star  editorial  staff,  has  been  appointed 
advertising  manager,  succeeding  Wil¬ 
liam  MacKenzie,  who  has  enlisted  in 

EDITOR  &  PUBLISHER 

Ei'fry  Saturday  Since  1884 


Tkt  Jtumelist,  aierted  1907;  Nncspaptrdom,  merged  Series  of  nightly  broadcasts  entitled 
1925;  Tkt  Fturth  Estau,  merged  1927. _  “Sidelights  On  War  Moves,”  which  he 


and  broadsides.  Scripps-Howard  newspapers  newspaper  to  be  known  as  the  Nem 

in  Baltimore,  Toledo  and  Buffalo;  Buffalo  Times. 

In  The  Editorial  Rooms  George  Parker,  formerly  of  the  Indian-  ®  Mm- 

apolts  Star,  and  Kenneth  L.  Bagon,  wood  P .  Treble,  Buffalo  promotion 
WALTER  M.  HARRISON,  managing  formerly  of  the  Syracuse  (N.  Y.)  Jour-  and  adverting  ^^n  who  served  ^ 
editor,  Oklahoma  City  Daily  Okla-  nal-American,  have  joined  the  Detroit  circulation  naanager  for  the  Buffalo 
homan  and  Times,  has  suspended  a  copy  desk.  Times  while  it  was  operated  by  Nor- 

series  of  nightly  broadcasts  entitled  Bufford  Nolting,  formerly  of  Rich-  Senpps- 


Heading  the  organization  is  Mar- 
wood  P.  Treble,  Buffalo  promotion 


man  E  Mack,  prior  to  the  Scripps- 


cries  Ol  lllgllliy  UlUclUCaSLS  CIILIUCU  wx  xvxwx- 

Sidelights  On  War  Moves,”  which  he  mond,  Va.,  has  joined  the  New  York  ^ 


James  Weight  Brown,  President  and  Puilisher  WKY,  Oklahoma  City. 
James  Weight  Brown,  Jr.,  V«e»Prertfcm  j  ytr  w„.f  manavint 

Charles  B.  Groomes,  Treasurer  d.  W.  wesi,  managmf 

Char.  T.  Stuart,  Secretary  City  Journal,  addressee 

Arthur  T.  Robb,  Editor  of  TCan^a^  Citv 

Warren  L.  Bassett,  Director  Women  01  ft.ansas  L-liy 

General  Offices:  George  F.  Lounsbury 

SeTenteenth  Floor  Old  Times  Building  Writer  Milwaukee  Se‘, 


Contents  Copyrighted  had  been  making  over  radio  station  Herald  Tribune  copy  desk  staff.  Times’  Employee  Committee 

HE  D  O  &_PtJBLlSHER  COMPANY,  Inc.  wkY,  Oklahoma  City.  Barrett  McGurn,  reporter,  Neu;  York  When  the  Times  suspended  publica- 

J.  W.  West,  managing  editor,  Kansas  Herald  Tribune,  has  been  awarded  a  tion  around  the  end  of  July  this  year, 
City  Journal,  addressed  the  University  scholarship  for  the  New  York  Uni-  employes  appointed  a  committee  to 
Women  of  Kansas  City,  Oct.  8.  versity  course  in  the  Government  and  reopening  of  the  paper. 

Georee  F  Lounsburv  chief  editorial  Administration  of  New  York  City,  committee  approached  Mr.  Treble 
writer  mImcc  S^  which  is  conducted  by  Mayor  F.  R  who  agreed  to  work  for  a  reorganira- 

r*  fl’  LaGuardia.  tion  and  efforts  to  set  up  a  new  paper 


writer,  Milwaukee  Sentinel,  was  re-  whkh  is  conducted  by  Mayor  F.  H. 


42nd  Street  and  Broadway,  New  York  City,  N.  Y.  ti  ’  i  ,  j  j  e  tu  LaGuardia 

Telephones:  cently  elected  grand  master  of  the 


grand  lodge  of  Free  and  Accepted 
Masons  of  Wisconsin. 

J.  C.  Oestreicher,  director  of  Inter- 


Telephones:  ceiuiy  eiecieu  graiiu  master  oi  me  u  l  nnderwav  evpr  cinop 

BRyant  9^052.  3053,  3054,  3055  and  3056  grand  lodge  of  Free  and  Accepted  Arthur  L.  Baermann,  telegraph  edi- 

The  Oloest  Publishers’ and  Advertisers’  Masons  of  Wisconsin.  tor  of  Detroit  Free  Press  has  been  at 

Journal  in  America  _ Tir-_  i-i _ l  -j:,.--.  ti...  i  temporary  headquarters  at  260  Main 

iuT^uR  T.  RoBB^£d.ror;  Warren  l.  Ba.sett,  J-  C.  Oestreicher,  director  of  Inter-  appointed  War  telegraph  editor;  Lloyd  more  than  a  score  of 

^anagiiit£diior;  koBERT  U.  Brown  iVfur  Fdifor;  national  News  Service  foreign  cover-  Stouffer,  slot  man,  has  been  appoined  Times  employes  are  now  at 

Walter  E.  Schneider  Jssoctale  Editor;  John  J.  ,  „  Op<;trpiohpr  arp  the  telegraph  editor;  Walter  Pierre,  make-  .  w  u-  ^  U  t  tu  •*. 

Clouoher,  Steehen  J.  Monchae,  Jace  Price,  age,  anu  Mrs.  uestreicner,  are  me  “  ,  ,  -ijii  work.  Working  throughout  the  city 

Frane  Fehlman. _  parents  of  a  six  and  one-half  pound  be®"  appointed  slot 

James  Weight  Brown  }n.  Assistant  Publisher;  son,  Anthony,  born  Oct.  14  at  the  New  Donald  L.  Campbell,  assistant  pj  ho  are  selling  circulation  in 

Charles  B.  Gnooucs,  General  Manager;  CnnuLES  y  TTnenital  State  editor  has  been  appointed  make-  f,  ^  ■ 

T.  Stuart, Dirw/or;  George  H.  Strate,  lorK  tiospitai.  t  t  t  the  new  paper  on  a  when-and-if-is- 

Circulatian  Manater;  Louis  A.  Fontaine,  Classified  'H'arrv  AdHisnn  assistant  fpatnrp  ^P  ^tlltor,  LOUIS  Jordan  of  the  Copy  V-asis 

Manaier. _  T  ,  desk  has  been  appointed  relief  tele-  c„Kcf-rint;r.ns  ar  Kaino  coin  at  ti 

Washintton,  D.  c.  Correspondent:  General  Press  editor,  Philadelphia  Evening  Ledger  ,  and  make-UD  editor  Subscriptions  are  being  sold  at  $1 

Assocutiomr  Jamks  j.  Butler  ind  George  H.  and  Mrs.  Addison,  are  the  parents  of  °  t'  •  ^  month  for  the  daily  and  Sunday  pa- 

pt,nR'M;triooii»n^^  9ii>-pound  daughter,  born  in  George  Clark,  who  for  the  past  two  per.  After  sufficient  capital  is  raised 

Chicaio  Editor:  George  A.  Brandenburg,  921  Women’s  Medical  College  Hospital,  years  has  been  dmng  special  writing  jp  permit  opening  of  the  paper,  it  is 
London  Guarantee  and  Accident  Building,  360  North  Oct.  14.  Uoston  ilearst  papers  Will  planned  to  incorporate  the  new  pub- 

^higan  Are.,  Tn\.  Dearborn  6771. -  George  E  Guise  assistant  citv  edi-  tbe  Boston  Record  gossip  Hcation  and  sell  stock  in  it.  Mr. 

Pacific  Coast  Correspondents:  Campbell  Watson,  CiCOrge  Cj.  CiUlSC,  assistant  City  eul  column  The  Wisdom  Box  during  th<*  it  lo  inivir- 

2132  Dcriv  Sirprt.  Berkeley.  Cal..  Teleohone:  Thorn-  tor.  MinneavoUs  Star-Joumal.  has  _  .e  _  ■«»  “  tT  Treble  Said  it  IS  planned  to  incor 


Frane  Fehlman. _  parents 

James  Weight  Brown,  Jr.,  Assistant  Publisher;  gon  An' 
Charles  B.  Groomes,  General  Manager;  Charles  v  'u  tl 
T.  Srv ART,  Adtertising  Director;  GtOKCE  H.  Strate,  YorK  rl 
Circulation  Manager;  Louis  A.  Fontaine,  Classified  TJo,.— 
Manager. _ Harry 

Washington,  D.  C.  Correspondent:  General  Press  editor, 
Assocution,  James  J.  Butler  and  George  H.  and  Mr 
Manning,  Jr.,  1223  National  Press  Club  Bldg.,  „  qi; 

Phone  Metropolitan  lOSO. _  “  ^ 

Chicago  Editor:  George  A.  Brandenburg,  921  Women 
London  Guarantee  and  Accident  Building,  360  North  Oct.  14. 

.Michigan  Are.,  Tel.  Dearborn  6771. _ 

Pacific  Coast  Correspondents:  Campbell  W’atson,  Cieorg 


2132  Deriy  Sirert,  Berkeley.  Cal.,  Telephone:  Thorn-  tor,  Minneapolis  Star-Joumal,  haS  n  A/r., It 

wall  5557;  Ken  Tatlor.  1215  North  Hobart  Boul.,  u- ’  confirmed  bv  the  Minneanolis  f^sence  of  George  C.  MacKinnon.  It 

Angeles,  Telephone,  Hempstead  5722.  Advei  ^ ^  IS  Understood  that  Mr.  MacKinnon, 


tising  Represeniatke:  Duncan  A.  Scott  &  Co.,  Mills  city  COimcil  aS  a  member  of  the  City 

Mng:iet“TdepW  service  Commission.  nine  Vears“wirbrorvacation ‘for “a^  Mr.  Treble  hopes  to  go  to  press  on 

Prospect  i97o. _  William  H.  Glover  has  resigned  as  least  one  month  Prior  to  going  to  around  Nov.  15.  The  organization 

F^cdl'^^on^^^u'iretirw^lSn^^^^^  news  editor  of  the  Asbury  Park  (N.  J.)  Boston.  Clark  was  Sunday  editor  of 

Pans,  France  Correspondent:  Bernhard  Ragner,  25  Press  to  ]oin  the  Staff  of  the  Associated  the  Chicago  Herald  Examiner  and  equipment  of  the  old  Buttalo  limes 

£ke  Rennequin,  Telephone  Etoile  07-70.  Paris,  Press  at  Newark.  Fred  J.  Cook  suc-  citv  editor  of  the  New  York  Mir-  which  recently  was  sold  to  Chicago 

Cu«’r  ceeds  him.  ror  interests  who  planned  to  put  it  up  for 


is  understood  that  Mr.  MacKinnon, 
editor  of  the  department  for  the  last 
nine  years  will  be  on  vacation  for  at 


porate  the  paper  for  $500,000. 

To  Start  Nov.  15 

Mr.  Treble  hopes  to  go  to  press  on 


Claree,  International  Service.  76  Rue  des  Petits- 
Champs,  Telephone  Opera  66-27. 

Far  EasUrn  Corespondents:  Hans  R.  Johansen. 


C.  G.  Douglass,  chief  of  the  Asso-  Williams  Stovel  has  been  made  tele-  .  m  eir 

dated  Press  Oklahoma  City  bureau  graph  editor  of  the  Regina  (Sask.)  owned  by  Mrs.  Norman  .1  1 


interests  who  planned  to  put  it  up  for 
re-sale.  The  Times  building  is  still 


c-o  Osaka  Mainichi,  0.aka.  Japan  and  JA^ES  Shem,  i-iKidnoma  v.uy  uureau  gid^ii  uuuoi  01  uie  iiegina  ycyusn  ,  ■  e  -^uiisher 

the  Centre  New»  Agency,  Hung  W'u  Road,  Nanking,  addressed  the  opening  session  of  the  Daily  Star,  succeeding  James  McCook,  widow  01  me  lormer  puo  . 


China. 

Displat  Advertising  rates  effective  I 
85c  per  agate  line  or  series  of  insertions 


Lines 
Sizes  Agate 

1 

Time 

6 

Times 

13 

Times 

26 

Times 

52 

Times 

Page  672 

8275 

8234 

8220 

8206 

8182 

KPage  336 

154 

131 

123 

116 

103 

KPage  168 

85 

72* 

68* 

64* 

57 

H  Page  ^ 

.W 

47* 

44* 

41* 

37 

Page  42 

33 

2S* 

26* 

24* 

22 

Oklahoma  Interscholastic  Press  Assn.,  who  resigned  to  take  over  the  post  ^ be  editorial  style  ot  e  p 

Oct.  21  at  the  University  of  Oklahoma,  of  publicity  director  of  the  Saskatche-  y°'ip.  b®  similar  0 

Other  speakers  included  Howard  Van  wan  Wheat  Pool.  Also  resigning  was  ° *  ^be  Buffalo  Times  betore  1 
Dyke,  city  editor,  Norman  Transcript;  Don  Baldwin,  who  has  joined  the  desk  over  by  Scripps-Howard. 


Elmer  T.  Peterson,  associate  editor,  staff  of  the  Winnipeg  (Man.)  Free  — - . -  -. —  .  u  v  d  the 

Oklahoma  City  Daily  Oklahoman;  Press.  Roy  King,  who  has  been  with  throwing  their  support  ®  ^ 

C.  O.  Doggett,  editor,  Cherokee  Mes-  the  Winnipeg  Free  Press,  has  resigned  Project.  The  printers  are  ge  g 
senger  and  Republican;  Walter  Harri-  to  join  the  Daily  Star.  ^  32-page  tebloid  prospectus  on 

son.  manaeinE!  editor  of  Oklahoma  Citv  Robert  J.  Mever.  nolice  renorter.  own  time  designed  to  help  00 


Printers  and  other  union  men  are 


a  cost  of  822,  per  week  eArni  as  low  a  rate  on  a  52  rjailv  Olrlahnman  anH  Timet 
time  basis  as  any  other  schedule  namely,  8182  per  VJKlanoman  and  1  imes 


senger  and  Republican;  Walter  Harri-  to  join  the  Daily  Star. 

son,  managing  editor  of  Oklahoma  City  Robert  J.  Meyer,  police  reporter, 


Madison  Wisconsin  State  Journal,  and  ci^tion  sales. 

Mrs.  Mavpr  ar#>  tha  naranto  af  a  This  neW  VCntUTC  IS  dlS  m 


per  agate  line  four  times. 


Teter”  'photographer7whrresign;d''to  tional  News  Service  war  correspond-  X^L^blin^^i^anS/Vy  Corner 
direct  the  engraving  department  of  a  ®ut,  has  jomed  the  New  York  Herald  “  _ „  Mnllanv. 


Situations  Wanted:  50c  per  agate  line  one  time;  rjiraet  the  enffravins  denartment  of  a  *=“'•>  mis  jouieu  uie  lyew  i  otk  neraia  —  —  — .-■=  ”  „  “  r- 

40c  per  agate  line  four  times  (count  five  words  to  mreci  me  engravmg  deparimeni  or  a  foreim  desk  staff  Times  employes.  Harry  S.  MullMy, 

the  line). _  St.  Petersburg,  Fla.,  paper.  Roger  E.  loreign  desK  start.  former  nolitical  editor  of  the  Buffalo 

SUBSCRIRTION  RATES:  By  mail  payable  in  advance  Rice,  of  the  editorial  Staff,  resigned  to  r*nT9lLT/^TT  Tr^rTyn  TikT>^TTTT-sTNTi  rr;.v,.,o  -X  ‘;entinel  BeV- 

joi„theGrifflthAmusem.„tCo.,Stai.  FR^CH  lOBIS  mQini^ 


St.  Petersburg,  Fla.  paper.  Roger  E.  tribune  foreign  desk  staff. 
SuBscRiRTioN  RATES:  By  mail  payable  in  advance  Rice,  of  the  editorial  Staff,  resigned  to 


ParLADELPHrA,  Oct.  17— Robert  J. 


erly  Webster,  former  Times  reporter 
and  feature  writer,  is  business  man* 


Club  Rates:  The  club  rate,  are  applicable  to  all  water,  Okla.  Pffillip  Burger  succeeds  PHrLADELPfflA,  Oct.  IJ-Robcrt  J.  ^  bUSineSS  man- 

subscriptions  in  any  one  organization— whether  paid  him.  Dwight  HmshaW,  advertismg  C  renCh,  SportS  editor  or  me  Detroit  ,  ,  nanpr 

for  by  the  company  or  individuals.  Two  subscrip-  salesman  has  joined  the  Wichita  Eagle  free  Press,  has  joined  the  staff  of  the  paper. 

Uons  to  separate  addresses  for  one  year  each  or  one  rr  .  .  rm,-  r-imilatinn  deoartment  “ 

subscription  for  two  years,  87;  three  subscriptions  to  ad  Staff.  Dlck  Scurlock,  formerly  of  Philadelphia  Inquirer  as  executive  j  ■,  sar  If  Vi  was  asso- 


suDscription  tor  two  years,  87;  three  subscriptions  to  aa  sran.  uiCK  ocuriocK,  lormeriy  oi  a  citxiuiiKi  aa  cacuuiivc  — - -  was  aSSO- 

separate  addresses  for  one  year  each  or  one  subscrip-  the  Blackwell  Tribune  advertising  staff  sports  editor,  John  J.  Fitzpatrick,  man-  headed  by  Henry  Woli  wno 

tion  for  three  years,  810;  five  or  more  subscriptions  j  i..  c  oiatpd  with  the  Times  for  IS  ye<“- 

in  one  group  to  different  addresses  for  one  year  at  SUCCCCds  him.  USmg  editor  announced  today.  S.  O.  i  a  *  i  i  -  farmer  TilUtfS 

Hal  Goffman  whr^se  editorial  ear-  Grauley,  veteran  Philadelphia  sports  Pat  Kirkpatrick,  also  a  lo 
815.00;  additions  subscriptions  on  the  same  basis-  Lottman,  'whose  editorial  Car-  remain  as  editor  of  ffiat  man  and  well  known  m  advertising 

namely  three  dollars  each. _  toons  and  news  sketches  aoDeared  in  will  remdin  as  eaiior  oi  uiaL  ^  ^  ^ _ 

Memberi:  The  Associated  Business  Papers,  Adver- 


succeeds  him.  aging  editor  announced  today.  S.  O.  ciatea  witn  tne  i  imes  lui 

Hal  Coffman,  whose  editorial  car-  Grauley,  veteran  Philadelphia  sports  “T/*” 
toons  and  news  sketches  anneared  in  writer,  will  remam  as  editor  of  that  man  and  well  known  m 
the  New  York  Journal  and  the  Amer-  department.  A  graduate  of  Kenyon  circ  J  _ *  f— cl  nt 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30, 1939 . 

12,726 

13,783 

1938 . 

12,360 

13,312 

1937 . 

11,482 

12,751 

1936 . 

10,778 

11,801 

1935 . 

10,225 

11.333 

1934 . 

9.359 

10,592 

“ 

1933 . 

8,796 

10,320 

1932 . 

9,920 

10,987 

1931 . 

10.497 

11,569 

1930 . 

10,816 

12.2.6 

** 

1929 . 

9,878 

11,105 

1928 . 

8,982 

10,223 

the  New  York  Journal  and  the  Amer.  aeparuneni.  A  graauate  Ot  Aenyon  sa  - „i„*man3t 

tising  Federation  of  America,  Nation^  Editorial  j  svndicated  nationally  College,  where  he  played  football  and  Richard  Murray,  fomer  .  5^ 

At^ation  and  the  Audit  Bureau  of  Circulations  Were  SynUlcatea  natlOMUy  .  .  ii  «  Trrp„„b  entered  new<;na-  the  Times,  IS  head  of  the  copy 

for  20  years,  has  joined  the  Ft.  Worth  oaseDaii,  rrenen  enterea  newspa-  .  former  re-wnte 

Star  -  T  clear  am  He  will  do  edi-  P®’’  work  m  1927  as  sports  editor  of  while  Stephen  P.  Cain,  lorm 

.  .  ,  ^  J  Sandusku  (Ohio)  Register  In  1928  man  and  assistant  city  editor  of 

tonal  and  sports  cartoons  and  news  f°-nausKy  i,ynio;  xtegisrer.  in  ium,  Several  Buffalo 

sketches  he  went  to  the  Toledo  Times  as  a  re-  Times  is  city  editor,  ae^^rm 

J  A,  #  au  Tir-  J  porter  and  became  night  city  editor  sports  and  feature  writer  rharlie 

fn  tTn  i  the  Windsor  and  news  editor.  He  joined,  in  1932,  tribute  columns  mcludmg 

(Ont.)  Daily  Star  city  staff,  has  re-  Detroit  Free  Press  as  ielegraph  Bailey,  Frank  Dunn,  Eddie  Tranter 

signed  to  30m  the  Ottawa  Journal.  was  news  editor  for  The  paper  will  appear  every  Thu^ 

C)wen  Deatrick,  formerly  of  the  De-  three  years  before  taking  over  the  day.  It  will  sell  for  5  cents  a  copy 

troit^  Free  Press  Flint,  Mich.,  office,  sports  editor’s  desk.  Mr.  French  is  a  and  will  be  published  at  the  Fo 


Star  -  Telegram.  He  will  do  edi¬ 
torial  and  sports  cartoons  and  news 
sketches. 


has  joined  the  city  staff. 


William  “Horses”  Ryan,  veteran  editor  of  the  Toledo  Blade. 


son  of  Robert  A.  French,  veteran  sports  Everybody’s  Daily  plant  m 
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THEY’RE  READY  FOR  BEHER  BUSINESS 


WITH 


EQUIPMENT 


How  widespread  and  diversified  are  today’s  needs  for  increased  production  capacity  is  amply 
demonstrated  by  this  list  of  some  of  the  recent  orders  and  installations  of  Hoe  Equipment. It’s  a  cross 
section  of  the  publishing  and  printing  business.  It  covers  newspaper  equipment  needed  to  handle 
bigger  linage  and  increased  circulation.  It  lists  magazine  presses  required  to  meet  new  demands. 
It  includes  even  the  Federal  Government  with  an  order  for  twenty-five  new  bank  note  presses. 

In  the  aggregate  these  orders  cover  the  entire  range  of  Hoe  Equipment:  Newspaper  presses . . . 
magazine  presses  . . .  rotogravure  . . .  folders  . . .  reels  . . .  automatic  tensions . . .  full-speed  pasters 
. . .  and  plate  making  equipment. 

Now  that  the  volume  of  general  business  is  rapidly  reaching  normal,  many  publishers  and  printers 
are  faced  with  the  need  for  increased  facilities.  For  the  utmost  satisfaction,  they  should  entrust 
their  equipment  requirements  to  Hoe. 


TORONTO  STAR 

12-Cylinder  Close-Couple  Type 
Newspaper  Color  Printing  Press 

KABLE  BROTHERS 

New  Hoe  Super-Production 
Rotogravure  Magazine  Press 

FLORIDA  TIMES  UNION 

6  New  Hoe  3-Arm  Reels 
Tensions  and  Pasters 

El  SOL 

Buenos  Aires 

Hoe  Straight  Pattern  Super-Speed 
Quadruple  Newspaper  Printing  Press 


MAGAZINE  PRESS 

for  a  prominent  weekly  magazine 
Another  new  Hoe  two-color  64-page 
Super-Production  Magazine  Press  equipped  with 
Hoe  Reels,  Tensions  and  Full-Speed  Pasters 

UNITED  STATES  BUREAU  OF  ENGRAVING  AND  PRINTING 

Washington,  D.  C. 

25  New  Bank  Note  Presses 

VANCOUVER  PROVINCE 

New  Hoe  8-Cylinder  Universal  Unit  Multi- 
Color  Press  and  Plate  Making  Equipment 

ST.  JOHNS  (N.  F.)  EVENING  TELEGRAM 

Hoe  Arched-type  Super-Speed 
Quadruple  Newspaper  Printing  Press 


R.  HOE  &  CO.,  Inc. 

General  Offices:  910  East  138th  Street  (at  East  River)  New  York,  N.  Y. 


•OSTON 


SAN  FRANCISCO 


CHICAGO 


■IRMIN6HAM 
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EDITOR  &  PUBl.  ISHER 


Newspaper  Welfare  Plans 
Surveyed  By  ANPA 

Bonus,  Private  Pension  and  Group 
Insurance  Provisions  for  Staffs  of 
27  Dailies  Outlined 

THE  American  Newspaper  Publishers  employment.  Both  employer  and  em- 


Association.  Cranston  Williams,  gen¬ 
eral  manager,  has  issued  a  report 
covering  a  number  of  newspaper  em-  East— Approximate  Circulation  20,000. 

ploye  welfare  plans  after  members  150,000.  Both  life  and  health  and  accident  in 

expressed  interest  in  such  a  compila-  Pension  plan  provides  for  retirement  effect.  Employees  eligible  after  six 
tion.  Twenty-seven  newspapers  were  at  discretion  of  Board  of  Directors  at  months’  employment,  when  he  is 
covered,  with  name  of  paper  omitted,  60  years  after  25  years  of  service,  or  qIVEN  policy  for  $500.  On  each  an- 


ploye  contribute  to  the  fund. 


New  England — Approximate 
Circulation  15,000. 

Insurance  available  to  employes  to 
nearest  $500  of  annual  salary  at  a  rate 
of  60c  per  month  per  thousand.  There 
is  a  60-day  waiting  period,  after  which 
60  days  is  allowed  for  a  decision  as  to 
whether  insurance  is  desired.  If  insur¬ 
ance  is  not  taken  within  120  days  of 
employment,  and  is  desired  subse¬ 
quently,  an  examination  fee  is  charged 
and  employe  must  pass  before  appli¬ 
cation  is  accepted.  Disability  insur¬ 
ance  is  also  included  in  policy.  Maxi¬ 
mum  policy,  $3,000. 


South — Approximate  Circulation 

20,000. 

Both  life  and  health  and  accident  in 


covered,  with  name  of  paper  omitted,  60  years  after  25  years  of  service,  or 
and  only  the  general  location  and  ap-  after  30  years’  service  regardless  of 


proximate  circulation  given: 

The  report  follows: 

BONUS  PLANS. 

South — Approximate  Circulation 
3,000. 


Pays  5%  bonus  to  all  employes  ing  retirement,  multiplied  by  number 
based  on  annual  wages,  when  business  of  years  of  term  of  employment.  No 
■  stifles  pension  may  exceed  50%  of  average 

annual  pay  during  such  ten  years. 
South— Approximate  Circulation  Minimum  pension  is  $20  per  month. 

4  5Q0.  Maximum  pension,  $5,000  per  year. 

Originally  started  as  a  Christmas 

bonus,  plan  has  developed  into  a  quar-  East  Approximate  Circulation 

terly  bonus  bearing  a  sizable  relation-  500,000. 

ship  to  profits.  Plan  provides  for  re-  Pension  plan  provides  for  voluntary 


after  30  years  service  regardless  of  nj^ersary  of  his  employment  policy  is 
age.  Totally  disabled  employes,  as  increased  $125  until  it  reaches  $1,000. 
result  of  sickness  or  injury  arising  anniversary  increase  $200  to 

employment,  maximum  of  $1,200. 
eligible  after  15  years  service. 

Pension  is  2%  of  employe’s  annual  West-Approximate 

pay  during  the  ten  years  next  preced-  rmrin  attov  M  000. 


i-ension  is  oi  employes  annual  West-Approximate 

pay  during  the  ten  years  next  preced-  Circulation  25,000. 

ing  retirement,  multiplied  by  number  „  .  .  rr 

of  years  of  term  of  employment.  No  ,  e^ect  since 

pension  may  exceed  50%  of  average  192J).  Has  been  revised  once  or  twice, 
annual  pay  during  such  ten  years,  and  employes  in  pl^at  time  of  revi- 
Minimum  pension  is  $20  per  month,  employes 

Maximum  pension,  $5,000  per  year.  $500.  Total  cost  borne  by 

newspaper. 


New  England — Approximate 
Circulation  25,000. 

Employes  eligible  for  life  and  health 


wards  of  individual  as  well  as  organi-  retirement  at  60  years,  after  20  years  insurance  from  $2,000  to  $4,000  life, 
zation  effort.  The  total  bonus  is  fixed  service,  at  55  years  after  25  years  benefits.  Pre¬ 
in  relation  to  profits  for  the  quarter,  service;  and  regardless  of  age  after  ^  employe  and 

and  additions  are  made  for  valuable  30  years  service  Fifteen  years  is  j  Disability  clause  provides 

Aiitrtrp.ctions  and  extra  effort,  with  de-  fixed  as  minimum  length  of  service  for _ :ii _ .  _ _ 


ductions  as  may  seem  warranted. 

Middle  West — Approximate 
Circulation  25,000. 


employe,  after  illness  of  six  months, 
re  iremen  .  v  •  t  or/  receive  monthly  benefits  until 

Pension  allowance  is  on  basis  of  2%  jj  exhausted, 

of  the  annual  salary  during  the  ten  ^ 

years  next  preceding  retirement,  mul- 


A  profit-sharing  plan  in  which  every  tiplied  by  years  of  service.  No  pen- 
employe  participates  as  follows:  Em-  sion  may  exceed  507o  of  average  an- 


ployes  employed  from  1  to  5  years,  nuai  pay. 
one  week’s  salary;  from  5  to  10  years,  P®*"  month, 
one  and  one-half  week’s  salary;  from 
10  to  15  years,  two  weeks’  salary;  from  Mimli 

15  to  20  years,  two  and  one-half 


ft-  A  u  ^  ‘ Southwest-Approximate 

tiphed  by  years  of  service.  No  pen-  Circulation  27,000. 

Sion  may  exceed  50%  of  average  an-  full-time  employes  eligible  after 

nual  pay  Minimum  pension  is  $20  two  months’ continuous  full-time  serv- 


Middle  West — Approximate 
Circulation  1,000,000. 

Has  pension  plan  under  which  em- 


ice.  Limits  of  insurance  as  follows: 
Executives,  $3,000;  supervisory  em¬ 
ployes.  $2,000;  all  others,  $1,000.  Em¬ 
ployes  pay  portion  of  cost  and  news- 


week’s  salary;  over  20  years,  three  as  pension  p  an  un  er  w  ic  paper  balance.  75%  of  employes  must 

weeks’  salary.  All  bonuses  are  based  ployes  55  years  of  age,  having  been  participate.  No  medical  examination 
on  present  salary.  employed  15  years  may  become  li-  required.  Individual  policy  issued  by 


East — Approximate  Circulation 
28.000. 

Distributes  bonus  in  12  monthly  in 
stallments  as  follows: 


AO  .ucy  —  required.  Individual  policy  issued  by 

gible  for  pension  at  discretion  of  Pen-  j^^urance  company  to  employe  termi- 
sion  Board,  or  having  been  employed  mating  employinent. 

20  years,  are  eligible,  at  their  own  re-  ® 

quest  at  60  years  of  age.  Employes  East-Approximate  Circulation 

With  30  years  service  record  may  re-  qqq 

tire  regardless  of  age.  No  pension  may 


Distributes  bonus  in  12  monthly  in-  East-Approx^  Circulation 

sta  men  as  o  ows.  tire  regardless  of  age.  No  pension  may  Full-time  emp^o^s,  except  office 

Years  of  Service  Amoimt  of  Bonus  -.pr  month  aro  ®^'Sible  for  policy,  which  includes 

1  . 1  Week’s  Salary  han  $18  per  month.  Pensions  are  de-  sickness  and  accident.  Policy  is  $1,000 

I  to  2 . 2  Weeks’ Salary  termined  by  allowing  2%  of  the  aver-  payments  by  employes  range 

3  to  4 . 3  Weeks’  Salary  age  annual  pay  during  the  ten  years  ^30  to  64c  a  week,  defending  on 

.  rij  : _  "ext  precedmg  retirement. 


4  and  over  . 4  Weeks’ Salary 

Executives  . 8  Weeks’ Salary 

If  amounts  are  small,  distribution  is 
made  monthly  over  six  months’  period 
instead  of  a  year. 

Middle  West — Approximate 
Circulation  1,000,000. 

Bonus  plan  in  effect  for  24  years, 
worked  out  on  following  basis: 


GROUP  INSURANCE. 

East — Approximate  Circulation 
9,000. 

Each  employe  is  eligible,  after  three 


indemnity  for  sickness  and  disability. 

Middle  West — Approximate 
Circulation  50,000. 

Group  Life,  Accidental  Death  and 


months’  employment,  for  $500.  Policy  Dismemberment,  and  Accident  and 
increases  $100  for  next  five  years.  Health  insurance  available.  Employes 


New  England — Approximate 
Circulation  14.000. 


Health  insurance  available.  Employes 
eligible  after  three  months’  service. 
No  physical  examination  required. 
Amount  of  insurance  dependent  on 


Salary  Years  of  S 

$4,000  or  less  1  I0 

4,000  or  less  3  to 

4,000  or  less  5  to  1 

4,000  or  less  10  and  — 

Inoo  Td  Ter  1  to  S  OFFERS  NEW  SUNDAY  PAPER  FOR  THREE  CENTS 

4^000  and  over  S  to  10  s%  MANSFIELD,  O.,  Oct.  16 — The  Mansfield  (Ohio)  News-Journal,  a  six-day 

4,000  and  over  10  and  over  7%  evening  paper,  this  week  announced  its  advent  into  the  seven-day  field, 

(Based  on  Annual  Salary)  with  a  Sunday  morning  paper  to  make  its  appearance  Oct.  29.  The  Sunday 

•ot.nrimc'  DCTMCTr»M  t>T  atvtc  paper  will  have  an  eight-page  colored  supplement  and  will  sell  for  three  cents, 

^  ^  price.  Chief  reason  for  the  decision  to  begin  Sunday  publica- 

^Cracu^TTON  ^  recognized  possibility  of  increases  in  the  cost  of  materials 

Plan,  known  to  insurance  men  as  services,  was  the  need  at  the  present  time  in  the  city,  for  a  Sunday  morning 
the  1-4%  plan,  has  been  in  effect  for  P^P^r  carrying  the  latest  news,  elimmating  the  Saturday-to-Monday  lapse  in 
five  years,  underwritten  by  an  insur-  ^'overage,  it  was  said.  The  News-Journal  plans  to  delay  its  press  time  until 
ance  company.  o"  the  Saturday  night  wire,  but  still  make  early  Sunday  morning 

Employes,  when  they  retire  at  65.  deliver>-.  No  attempt  is  being  made  to  force  subscribers  to  the  daily  News- 
receive  \-\k%  of  their  average  annual  Journal  to  accept  the  Sunday  paper,  and  subscribers  may  have  the  six-day 


Years  of  Service  Bonus  in  % 
1  10  3  3% 

3  to  5  5% 

5  to  10  8% 

10  and  over  10% 

1  to  3  1% 

3  to  S  3% 

S  to  10  S% 

10  and  over  7% 


Each  employe,  after  three  months’  salary.  Employes  must  subscribe  for 
employment,  insured  by  newspaper  full  amount  of  insurance  for  which 
for  $1,000.  Newspaper  pays  entire  each  is  eligible.  For  life  and  Accident 
premium.  and  Health  insurance,  employee  pays 


PRIVATE  PENSION  PLANS. 
Middle  West — Approximate 
Circulation  25,000. 


five  years,  underwritten  by  an  insur¬ 
ance  company. 

Employes,  when  they  retire  at  65. 
receive  1-1-^%  of  their  average  annual 


salary  times  the  number  of  years  of  evening  paper  for  18  cents  or  all  seven  for  21  cents. 


part  of  premium  and  newspaper  tlie 
balance,  for  Accidental  Death  and  Dij. 
memberment  employe  pays  total 
premium. 

Middle  West — Approximate 
Circulation  60,000. 

Insurance  based  on  salary  ia 
amoimts  from  $1,000  to  $5,000.  Em¬ 
ployes  pay  60c,  newspaper  the  balance 
Hospitalization  insurance  available  at 
$3  per  day  for  70  days,  including  oper- 
ating  room  fees  of  $15.  Newspaper 
pays  small  part  of  the  cost  of  this  pro- 
tection. 

Southwest— Approximate 
Circulation  90,000. 

Policy  of  $1,000  after  six  months’ 
employment;  increased  first  to  $1,500 
and  then  to  $2,000  after  two  years’ 
employment.  Employes  pay  half  the 
premium,  the  newspapers  the  balance. 

Southwest— Approximate 
Circulation  100,000. 

Employes  eligible  after  sue  months’ 
service.  Amount  of  insurance  regu¬ 
lated  by  length  of  service,  but  dhec- 
tors  insured  for  double  the  amount 
Initial  insurance  $300,  increasing  an¬ 
nually  for  ten  years  to  $2,000.  After  21 
years,  increased  to  maximum  of  $2,500. 
Full  premium  paid  by  newspapers. 

Also  payroll  deduction  insurance  up 
to  $5,000,  which  is  ordinary  insuranoe 
purchased  at  a  saving  of  about  814%. 

Canada — Approximate  Circulatioh 

120,000. 

Executive  members  of  staff  insured 
for  $2,000;  Non -executives  (male)  for 
$1,000;  non-executives  (female)  and 
boys  under  21  for  $500,  unless  salary 
exceeds  $40  weekly,  when  insurance 
is  $1,000. 

East — Approximate  Circulatio.n 
150,000. 

Amounts  of  insurance  for  each  em¬ 
ploye  ranges  from  $1,000  to  $5,000  ac¬ 
cording  to  weekly  salary.  Cost  to 
employe  50c  per  month  per  $1,000  of 
insurance,  deducted  from  pay  envel¬ 
opes.  Balance  of  cost  paid  by  news¬ 
paper.  Insurance  includes  disability 
payments  in  case  of  total  and  perma¬ 
nent  disability  prior  to  60  years  of 
age. 

East — Approximate  Circulatio.n 
175,000. 

Employes  eligible  after  three 
months’  employment,  and  must  m^e 
application  within  90  days  of  beginning 
employment.  Physical  examination 
required.  Graduated  amounts  from 
$5()0  to  $6,000  permitted  each  employe- 
Disability  included  in  policy  in  lim¬ 
ited  way.  Employes  pay  65%  of  pre¬ 
mium,  and  newspaper  35%. 

East — Approximate  Circulation 
350,000. 

Straight  life  for  salaried  non-union 
employes  for  $500  without  cost  to  em¬ 
ploye. 

East — Approximate  Circulation 
500,000 

Elmployer  insures  each  employe 
after  six  months’  service  for  5500.^ 
creasing  amoimt  each  year  by  ^ 
until  total  of  ^,000  is  reached.  Afttf 
ten  years,  policy  increases  $100 
until  maximum  of  $5,000  is  reached 
All  premiums  paid  by  newspaper. 

Middle  West — Approximate 
Circulation  1,000.000. 

Employes  eligible  after  one  ye^ 
employment.  Employer  gives  MSi 
$1,000  free  and  pays  35%  of 
on  additional  insurance  up  to 
Employe’s  share  deducted  montW 
from  salary.  Amount  of  insui^ 
available  dependent  on  annual  saWj 
ranging  from  $2,000  for 
ing  $1,000  annually  up  to  $11,000  iw 
employes  earning  $9,000  annu^ 
Employes  must  subscribe  for 
amount  of  insurance  available. 


work  will  have  as  forum  leaders  A.  F. 
Ballentine,  Greenville  (S.  C.)  News- 
Piedmont;  Jim  Kilgo,  Charlotte  (N.  C.) 
News,  and  E.  G.  Councill,  Jr.,  Rich¬ 
mond  News-Leader. 

James  C.  Derieux,  associate  editor  of 
the  Columbia  State,  will  make  the 
principal  address  before  the  annual 
banquet  Monday  night.  Oct.  23.  A 
dance  will  follow. 


Prof.  Allen  Named 
Olson's  Assistant 

Appointment  of  Prof.  Charles  L. 
Allen,  for  the  past  two  years  manager 
of  the  New  Jersey  Press  Association 
and  director  of  the  department  of 
journalism  at  Rutgers  University,  as 
assistant  to  the  dean  and  chairman 
of  the  “Newspaper  Business  Se¬ 
quence”  was  announced  recently  by 
Dean  Kenneth  E.  Olson  of  the  Medill 
School  of  Journalism  at  Northwestern 
University.  Mr.  Allen  will  assume 
his  new  duties  Feb.  1,  1940. 

Dean  Olson  also  announced  three 
new  lecturers  at  Medill.  They  are 
Ii-ving  Pflaum,  foreign  news  editor 
of  the  Chicago  Times;  Dr.  Paul  Hutch¬ 
inson,  managing  editor  of  the  Chris¬ 
tian  Century  magazine,  who  rejoins 
the  staff  as  a  lecturer  for  the  “Con- 
tempory  Affairs”  course;  and  Frederic 
N.  Litten,  novelist  and  short  story 
writer,  who  will  teach  short  story 
writing  on  the  Chicago  campus. 


Shop  Talks  to  Feature 
Circulation  Meeting 

Circulation  rate  structure  problems, 
how  economies  have  been  effected, 
what  circulation  department  opera¬ 
tions  offer  the  best  opportunity  for 
further  savings,  and  newspaper  boy 
welfare  work,  will  be  general  topics 
discussed  at  the  20th  annual  conven¬ 
tion  of  the  Mid-Atlantic  Circulation 
Managers’  Association,  Oct.  22-24,  at 
the  Columbia  Hotel,  Columbia,  S.  C. 

Participating  in  the  rate  structure 
section.  Monday  morning,  Oct.  23,  will  displayed  in  its  street  level  window  a 
be  I.  N.  Leadbetter,  Richmond  (Va.)  football  scoreboard  showing  the  pro- 
News-Leader;  E.  H.  Collins,  Richmond  gress,  by  quarters,  of  27  of  the  more 
Times-Dispatch;  J.  C.  McWaters,  Co-  important  games  throughout  the  coun- 
lumbia  (S.  C.)  State;  George  D.  Cro-  try.  Visible  for  more  than  100  feet, 
martie,  Fayetteville  (N.  C.)  Observer,  the  Inquirer  board  drew  large  crowds, 
and  Bradley  L.  Welfare,  Winston- 
Salem  (N.  C.)  Journal-Sentinel.  I  1 1 ' 1 1  iiiitf 

John  Marks.  Asheville  (N.  C.)  Citi- 

J.  L.  Pool,  Spartanburg  B  H 


zen-Times, 

(S.  C.)  Herald-Journal;  H.  S.  Shaner, 
Lynchburg  (Va.)  News-Advance,  and 
Rex  Beilis,  Salisbury  (N.  C.)  Post,  will 
lead  discussions  on  circulation  econ¬ 
omies,  and  newspaper  boy  welfare 


LOOK  AT 
ALL  THREE 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


The  above  is  a  common  expres¬ 
sion  in  the  automobile  world. 
It's  an  expression  of  recognition 
that  the  other  fellow's  product 
always  bears  inspection. 

How  well  this  apt  slogan  ■Hts  our 
particular  field  of  endeavor,  is 
illustrated  by  our  willingness  to 
concede  that  there  are  many 
splendid  types  of  circulation  and 
goodwill  promotion  aside  from 
our  own.  We  most  certainly 
stand  on  the  fact,  however,  that 
newspaper  magazine  combina¬ 
tion  offers  are  one  of  the  oldest 
and  most  thoroughly  proved 
methods  available. 

We  would  welcome  the  chance 
to  tell  you  more  about  our  work 
with  hundreds  of  America's 
leading  publishers. 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


circu 

men- 


™  uiuers  Qurmg  tne  nrst 
-■»  hours  on  the  job. 

Supervises  25  Boys 

t-  V  record  as  a  carrier  led 

KnA  last  January  as 

gletson  branch  manager.  Today  he 

10  delivery  carriers  and 

vision  under  his  super- 

^ainin  L-  ^  l^eenly  interested  in 
naturaf  1  shows 

boys  ability  in  handling 

but^L^  *1°^  aggressive  type, 

a?d™f^  ‘Sr  importance  of 
and  friendliness  in  dealing 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  tiie  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas- 
orer,  c/o  The  Tulsa  World, 
Tul^  Oklahoma. 


Write  or  mire- 


James  C  Kiper,  Director 

31  E.  Wecker  Drive,  Chicago,  Hi. 


A  aatiVB-wida  tarviM  aap- 

partad  by  Sigiaa  Dalta  Ohi,  Prafauian- 
al  JoanaUatla  rratanitr. 
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EDITOR  &  PUBLISHER 


134  Women  Hold 
Executive  Posts 
On  Inland  Dailies 


Florence  F.  Miller,  vice-president,  Royal  Oak  Adeline  Taylor,  Sunday  editor.  Cedar  Rapids  Lynda  Klessig,  classified  manager,  Ahtiui 
(Mich.)  Tribune.  (Iowa)  Gaaette.  (Wis.)  Journal.  ' 


(Iowa)  Gazette. 


Mrs.  Geraldine  Rasmussen,  business  manager,  Anabel  Rupert,  classified  manager,  Cherokee 


Austin  (Minn.)  Herald. 


(Iowa)  Times. 


Mrs.  Howard  Bratton,  publisher,  Faribault  Alma  Johnson,  classified  manager,  Creston 


(Minn.)  Nezes. 


(Iowa)  Hews -Advertiser. 


Maude  C.  Schilplin,  secretary,  St.  Cloud  Edith  Strange,  classified  manager.  Fort  Modi- 


Evelyn  Strom,  classified  and  circulation  aa. 

ager,  Ashland  (Wis.)  Press. 

Irene  Underkofler,  city  editor,  Baraboo  (Wiit 
Nezvs-Republic.  ' 


Association  Releases  List 
...  45  Are  Officers 
And  Managers 


(Minn.)  Times-Journal. 
Hazel  Sobin,  business 
(Ncbr.)  Sun. 


son  (Iowa)  Democrat. 

Beatrice  Alma  Soucek,  classified  manager,  lotca  City 
(Iowa)  Press-Citizen. 


Grace  T.  Troon,  national  advertising  maniwr 
Beloit  (Wis.)  Hews.  ^ 


Viola  Lipman,  classified  manager,  Jantsvil'i 
(Wis.)  Gazette. 


Catherine  Koer,  treasurer,  Jefferson  City  Korine  Bevering,  classified  manager,  Keokuk 


(Mo.)  Capital-News. 


(Iowa)  Gate  City. 


Mrs.  Carrie  Rogers  Clark,  publisher,  Trenton  Margaret  Griffith,  national  advertising  man- 


(Mo.)  Republican-Times. 


ager,  Muscatine  (Iowa)  Journal. 


Woman’s  place  may  be  in  the  home,  *  Fremont  (Nebr.)  Tribune. 


Mrs.  Kathryn  C.  Lesher,  secretary-treasurer,  Lillian  Orr,  classified  manager,  Ottumwa 


(Iowa)  Courier. 


but  more  than  100  women  are  actively  Mrs.  Geo.  Mann,  president-publisher.  Bis-  Ruth  Rousch,  classified  manager.  Perry  (Iowa) 


engaged  in  directing  newspaper  policy  marck  (N.  Dak.)  Tribune. 


of  Inland  dailies,  either  as  officers,  Jenny  c.  Black,  president,  Fargo  (N.  Dak.)  Helyn  Miller,  classified  manager,  Waterloo 


publishers,  m^agers,^  or  dep^tment  Alice  C.  Hoiles,  president-publisher,  Anita  Pringle,  classified  manager,  Webster 


heads,  according  to  information  re-  Alliance  (Ohio)  R<~vieiv. 


City  (Iowa)  Freeman-Journal. 


leased  recently  by  Secretary  John  Mrs.  Helen  Hart  Hurlbert,  president,  Warren  Betty  Stauffer,  classified  manager,  Arkansas 


L.  Meyer  of  the  Inland  Daily  Press 
Association. 


(Ohio)  Tribune-Chronicle, 


City  (Kan.)  Traveler. 


Bixby,  president,  Muskogee  Wilma  M.  Dabbs,  circulation  manager.  Bur- 


(Okla.)  Phoenix,  Timcs-Democrat. 


lington  (Kan.)  Republican. 


Recognition  of  the  important  role  Hildur  C.  Eckman,  business  and  advertising  Mary  Hughes,  classified  manager,  Emporia 


played  by  women  in  journalism  took  manager,  Ashland  (Wis.)  Press. 


(Kan.)  Gazete. 


place  at  the  fall  Inland  meeting  Claire  S.  Bliss,  vice-president,  Janesville  Alice  W.  Marble,  circulation  manager.  Fort 


in  Chicago,  Oct.  16-17,  when  for  the 
first  time  in  American  newspaper  as- 


(Wis.)  Gazette. 

Miss  L.  M.  Conrad,  national  advertising  man¬ 
ager,  Monroe  (Wis.)  Times. 


Scott  (Kan.)  Tribune-Monitor. 

Ruby  Boory,  city  editor,  Winfield  (Kan.) 
Courier. 


sociation  history  a  luncheon  was  given  Clara  A.  Bloom,  business  manager,  Neenah  Ellen  M.  Johnson,  classified  manager,  Esca- 


Edna  M.  Denny,  circulation  manager  LaCm,,, 
(Wis.)  Tribune. 

Louisa  Bartz,  secretary,  LaCrosse  (Wu.) 
T  ribune. 

Mrs.  A.  Tollefson,  circulation  manager,  Jlfar;l. 
field  (Wis.)  News-Herald. 

Lorayne  Schreiber,  classified  manager,  Uiril 
field  (Wis.)  News-Herald. 

Angela  Hanson,  national  advertising  manaett 
Merrill  (Wis.)  Herald. 

Myrtle  Borchardt,  classified  manager,  Rki». 
lander  (Wis.)  News. 

Charlotte  Seybold,  classified  manager,  Wuki- 
sha  (Wis.)  Freeman. 

Lorena  Papp,  Sunday  editor,  IFuceiin, 
Rapids  (Wis.)  Tribune. 

Helen  Hanway,  classified  manager,  Ctsm 
(Wyo.)  Tribune-Herald. 

Emma  Weiss,  classified  manager,  Ckejem 
(Wyo.)  State  Tribune. 

Miss  M.  Morrison,  classified  manager,  Kitclie 
ner  (Ont.)  Record. 


in  their  honor. 

The  versatility  of  the  “weaker  sex’’ 
is  clearly  evidenced  in  the  list  fur- 


(Wis.)  News-Times. 


naba  (Mich.)  Press. 


Inland  dailies  department  heads  Jennie  Nyberg.  nation.il  advertising  manager, 


who  are  women  include: 


Ironwood  (Mich.)  Globe. 


IS  Clearly  evidencea  m  tne  USl  lur-  p„„_,  h,ii  -i, Mary  Kasberg,  classified  manager,  Ironwood 

nished  by  Mr.  Meyer.  Inland  daUies  ^’(Cofo  rCor^r"’  (Mich.)  Globe. 

are  being  managed  with  sagacity  by  Mrs.  Elsie  O.  Larson,  national  advertising  manager,  Ludington 

women  publishers,  general  managers,  manager,  Boulder  (C:olo.)  Camera.  ,  -c  j  r  j- 

and  business  managers.  Several  are  Edna  Ervin,  classified  manager.  Fort  CoUins  (mTcM 

serving  in  the  dual  capacity  of  presi-  ^  Mrs.  Sylvia  Hanson,  circulation  manager. 


and  business  managers.  Several  are  Edna  Ervin,  classified  manager.  Fort  CoUins  ^  "  ■ 

servingm  thedualcapacity  of  presi-  ^  S'  d^slTed  manager,  (Jrond  Mrs.  Sylvia  Hanson  circulation  manager, 

dent-pubhsher.  junction  (Colo)  Sentinel  Manistee  (Mich.)  News-Advocate. 

The  ladies  are  particularly  in  evi-  Margaret  L  Lwis,  classified  manager,  Greeley 
dence  as  classified  managers  in  the  (Colo.)  Tribune-Republican.  G  Hty^  (Mich.) 

list  of  Inland  daily  department  heads.  Catherine  Norman  classified  manager,  5ter/,np 


Darleen  DeFord,  classified  manager.  Grand 
Junction  (Colo.)  Sentinel. 


dence  as  classified  managers  in  the  (Colo.)  Tribune-Republican.  Shepherd,  city  editor,'  Niles  (Mich.) 

list  of  Inland  daily  department  heads.  Ca  her  me  Norman 

There  are  quite  a  number,  also,  man-  Maxine  Lamont,  'classified  manager,  Idaho  Catherine  Green  circulation  manager,  Sault 
aging  circulation  departments.  Ap-  Falls  (Idaho)  Post-Register.  Iste.  Mi^tc  (ilicb.)  news. 

parently  not  all  of  the  Inland  papers’  Carol  Barker,  classified  manager.  Canton  (HI.)  )  ^p^on'eer  ^  ™®"“8er,  emt  jt 

women’s  editors  are  included,  for  in  Myrtle  E.  Taylor',  circulation  and  classified 

this  field  they  are  in  a  minority  in  ‘  risbura  (Ill  )  Rca’ister  ^  '  m.inager,  Crookson  (Minn.)  Times. 

comparison  with  other  departments,  s.  Bess  Nellinger,' national  advertising  man-  Peggy  Early,  Sunday  editor,  Hibfcmp  (Minn.) 
with  several  listed  as  city  and  Sunday  ager,  Kankakee  (Ill.)  Republican-News.  1,  .  1  -c  J  H-hh- 


SETS  RETAIL  RECORD 

The  Atlanta  Georgian’s  issue  of  Fri¬ 
day,  Oct.  13,  established  a  new  record, 
carrying  more  than  88,000  lines  of  re¬ 
tail  display  advertising.  This  was  the 
largest  regular  issue  ever  printed  by 
the  Georgian,  and  all  advertising  ms 
from  regular  accounts.  The  best  pre¬ 
vious  record  was  made  on  Oct  It 
1938,  when  the  Georgian  carried  78,000 
lines  of  retail  advertising. 


comparison  with  other  departments, 
with  several  listed  as  city  and  Sunday 


Myrtle  E.  Taylor,  circulation  and  classified 
m.anager,  Crookson  (Minn.)  Times. 

Peggy  Early,  Sunday  editor,  Hibbing  (Minn.) 
T  ribune. 


editors  and  a  generous  sprinkling  of  Clarice  Patterson,  classified  manager,  Kewanee  manager,  Hibbing 

wnm<sn  ac  nafinrtal  aH  manacy^»rc  (Ill.)  Star-Couricr.  _ _  •n.j _  _ _ _ _  /"..i _ u.* 


women  as  national  ad  managers.  ’B^X'^'^rr’iluTation  manager,  Macomb  -“-ser,  Columbia 

Following  is  the  list  of  women  hold-  (Ill.)  w«a/.  Beu^h^B^ne’!"kssified  manager,  /ndrW 

mg  executive  positions  as  officers  and  Caroline  Kluener,  classified  manager,  Pekin  (Mo)  Examiner 

(("  )  TimeS.  ...  -1.,  _ _  T.a.. 


(Ill.)  Journal. 


(Mo.)  Tribune. 


managers  of  Inland  dailies: 


Mar.,  E.  Cousley,  vice-president,  Alton  (Ill.) 
Telegraph. 

Mrs.  F.  E.  Evans,  president,  Belleville  (Ill.) 
Advocate. 

Mrs.  Anna  L.  Stolle,  general  manager,  Belle¬ 
ville  (Ill.)  Advocate. 

Mrs.  John  C.  Fisher,  president,  Cairo  (Ill.) 
Citizen. 

Mrs.  V'era  Joy  Perrine,  assistant  to  publisher, 
Centralia  (Ill.)  Sentinel. 

Helen  M.  Stevick,  president,  Champaign- 
Urbana  News-Gazette. 

Mrs.  M.  S.  Shaw,  president-publisher,  Dixon 
(Ill.)  Telegraph. 

Mrs.  Byron  K.  LeCrone,  assistant  to  publisher, 
Effingham  (Ill.)  Record. 

Miss  Harriet  Grimm,  business  manager.  Ga¬ 
lena  (Ill.)  Gazette. 

Mrs.  Daisy  M.  Seright,  president,  Harrisbstrg 
(Ill.)  Register. 

Mrs.  Allync  V.  Nugent,  president-publisher, 

Lincoln  (Ill.)  Courier. 

Mrs.  W.  O.  Paisley,  advertising  manager, 
Marion  (Ill.)  Republican. 

Mrs.  Mary  L.  Jenison.  president-publisher, 

Paris  (Ill.)  Beacon-News. 

Miss  Ernestine  Jenison,  co  publisher,  Paris 

(Ill.)  Beacon-News. 

Mrs.  Marguerite  Jenison  Pease,  co-publisher, 
Paris  (111.)  Beacon-News. 

Mildred  J.  York,  business  manager,  Pekin 
(Ill.)  Times. 

Mrs.  .Mbert  G.  Simms,  president -publisher, 

Rockford  (Ill.)  Rcgister-Rcpublic-Star. 

Marguerite  F.  Potter,  president.  Rock  Island 
(Ill.)  Argus. 

Miss  Gay  Evans,  business  m.in.iger,  Wheaton 
(Ill.)  Journal. 

Harriett  W.  Toner,  president,  Anderson  (Ind.) 
Herald. 

Mrs.  Roger  G.  Swain,  co-publisher,  Bluffton 
(Ind.)  News-Banner. 

Mrs.  E.  W.  Tatman.  president,  Connersville 
(Ind.)  News-Examiner. 

Mrs.  \.  VV'.  Mercia,  president,  Kendallville 
(Ind.)  News-Sun. 

Mrs.  Don  M.  Nixon,  publisher,  Peru  (Ind.) 
Tribune. 

Mrs.  Lynn  M.  Whipple,  president  board  of  di¬ 
rectors,  Valparaiso  (Ind.)  Vidette-Messenger. 

Miss  Mary  Goldthwaite,  associate  editor, 
Boone  (Iowa)  News-Republican. 

Catherine  Barrens  Day,  assistant  to  publisher, 
Creston  (Iowa)  News-Advertiser. 

Lucy  V.  Kidd,  president,  Ionia  (Mich.)  Senti¬ 
nel-Standard. 


Mell  Risinger,  classified  manager,  Peoria  (Ill.)  V 

son  City  (Mo.)  Capital-News. 

Thelma  Donnell,  circulation  manager,  Pontiac 

(Ill.)  Leader.  ,..“8".’  Mo^^tor-Index. 

Mary  Beth  O’Mara,  classified  manager.  Robin-  '  Eyerman  classified  manager,  .Moberly 

/in  \  (Mo.)  Monttor-Index. 

Florence  'd.  Clik^man,  managing  editor,  Sa-  Rosemary  Burrowes  Sunday  editor,  Sedalia 
vanna  (Ill.)  Times-Journal. 

Ruth  Barth,  circulation  manager,  yaranna  ^ary  C-  Redmond  classified  manager,  Sedalia 
(Ill.)  Times-Journal.  ,  >  Democra^.  Capital. 

Mrs.  Edith  Stitzel,  city  ed -or.  Taylorz-ille  Ina  Person,  cir^lation  and  classified  manager. 
(Ill.)  Breeze-Courier.  (t^ehr.)  Telegram. 

Ermine  Smith,  circulation  manager.  Taylor-  J  manager.  Nebraska 

zHlle  (Ill.)  Breeze-Courier.  _  J.  <Ncbr.)  News-Press. 

Eunice  Kelly,  classified  manager.  West  Frank-  manager,  Bis- 

fort  (IM.)  American.  «• 

Anna  Moore,  classified  manager.  Wheaton  manager.  Bismarck 


ElelliVr  "a."  Mtsslich,  city  editor.  Woodstock  ^dna  Decker  nation^  »<»vertising  manager, 


Mi“''^K'Iri7.’"cDssified  manager,  Frankfort  ^mma  Reber,  circulation  manager.  Fostoria 
(Ind  )  Times  (Ohio)  Review. 

Mi.«  .'r  /~  (JnA  t  Maty  Louise  Rice,  classified  manager,  Warren 


Findlay  (Ohio)  Republican-Courier. 


(Ind.)  Times. 

Dorothy  Misener,  woman’s  editor,  Cary  (Ind.) 
Post-T  ribune. 


(Ohio)  Tribune-Chronicle. 


Mrs.  Marie  Fettig,  Logansport  (Ind.)  Pliaros- 
T  ribune. 

Maxine  Menke,  classified  manager,  Logansport 
(Ind.)  Pharos-Tribune. 

Olive  Mills,  classified  manager.  New  Castle 
(Ind.)  Courier-Times. 

Miss  L.  T.  Walker,  circulation  manager,  Rich¬ 
mond  (Ind.)  Palladium-IIem. 

Bertha  von  Krog,  classified  manager,  Boone 
(Iowa)  News-Republican. 
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"SPECIALS"  NAMED 

The  Nashua  (N.  H.)  Telegraph  has 
appointed  the  Julius  Mathews  Special 
Agency  as  its  national  advertising  rep¬ 
resentatives.  Other  appointments  were: 
Meadville  (Pa.)  Tribune-Republican 
Howland  &  Howland,  Inc. 


Meta  Johannaber,  classified  manager,  Jeffer¬ 
son  City  (Mo.)  Capital-News. 


HOES 


ROUTERS 

flat  and  curved 


Ina  Person,  circulation  and  classified  manager, 
Columbus  (Nebr.)  Telegram. 

Marie  Duncan,  advertising  manager,  Nebraska 
City  (Nebr.)  News-Press. 

Geraldine  Fischer,  circulation  manager,  Bis¬ 
marck  (N.  Dak.)  Tribune. 

Effel  Vikken,  classified  manager,  Bismarck 
(N.  Dak.)  Tribune. 


SAW  TABU-TBIMMEl 


JIG  SAW-DBILI 


are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 


Cleola  Lord,  'circulation  manager.  Hartford  B«rl  ^bsinger  cl^sified  manager,  Mitchell 
(Ind.)  News-Times.  (S.  Dak.)  Republic. 
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National  Council 
For  Journalism 
Adopts  Code 

Permanent  Officers  Named 
With  Yost  as  Chairman  .  .  . 

Teaching  Principles  Outlined 

Chicago.  Oct.  19— Adoption  of  a 
code  of  principles  and  election  of 
permanent  officers  marked  a  meet¬ 
ing  here  today  of  the  National  Coun¬ 
cil  of  Professional  Education  for 
Journalism.  Casper  Yost,  St.  Louis 
Globe-Democrat,  ASNE  representa¬ 
tive,  was  chosen  chairman  of  the 
council;  Jerome  Barnum.  Syracuse 
(N.  Y.)  Post-Standard,  ANPA  dele¬ 
gate,  vice-chairman,  and  Dean  Ken¬ 
neth  E.  Olson.  Northwestern  Uni¬ 
versity,  secretary. 

The  statement  of  principles  adopted 
embodies  the  declaration  that  “aca¬ 
demic  teaching  of  journalism  has 
become  a  necessity.”  The  text  in  part 
follows; 

Statement  of  Principles 

“Because  of  the  importance  of 
journalism  to  society  and  govern¬ 
ment,  adequate  preparation  is  as 
necessary  for  all  persons  who  desire 
to  engage  in  journalism  as  it  is  nec¬ 
essary  for  those  who  intend  to  enter 
other  professions.  No  other  profes¬ 
sion  has  a  more  vital  relation  to  the 
welfare  of  society  and  to  the  success 
of  democratic  government  than  has 
journalism.  No  other  profession  re¬ 
quires  a  broader  background  of 
knowledge  and  a  greater  ability  to 
apply  such  knowledge  to  current 
events  and  problems  than  does  jour¬ 
nalism. 

■‘Recognizing  that  a  broad  liberal 
education  is  essential  for  the  jour¬ 
nalist,  a  program  of  education  for 
this  profession  should  include  as  its 
indispensable  basis  a  college  educa¬ 
tion  equal  to  normal  requirements 
for  the  degree  of  Bachelor  of  Arts 
or  Science  coordinated  with  profes¬ 
sional  education  and  practical  train¬ 
ing  in  the  junior,  senior,  or  graduate 
years  to  equip  the  student  to  take 
nis  place  in  the  practice  of  his  pro¬ 
fession. 


has  become  a  necessity.  The  needs  of 
the  newspaper  profession  can  best  be 
met  if  the  organizations  represented  on 
this  council  accept  a  degree  of  respon¬ 
sibility  for  journalism  schools  com¬ 
parable  to  that  assumed  for  their 
schools  bj'  the  professions  of  law, 
medicine,  and  engineering,  to  the  end 
that  standards  for  its  schools  may  be 
raised  to  a  truly  professional  level. 

Professional  Dignity  Sought 

“Moreover,  it  is  to  the  best  interests 
of  all  concerned  in  gathering,  in  prepa¬ 
ration  of,  and  distribution  of  public 
information  that  the  word  ‘journalist’ 
carry  with  it  the  same  connotation  of 
dignity,  integrity  of  purpose,  capacity 
and  preparation  as  the  words  lawyer, 
physician  or  engineer.  The  best  way 
to  accomplish  this  end  is  to  make  of 
journalism  a  career  based  on  rounded 
training  at  its  outset  and  a  sense  of 
security  and  satisfaction  in  its  matur¬ 
ity.  To  investigate  what  is  being  done 
now  in  this  direction  and  to  point  the 
way  to  more  rapid  progress  toward 
such  a  goal  is  the  chief  objective  of  this 
council,  through  encouragement  and 
cooperation  of  the  organizations  rep¬ 
resented.” 

Besides  the  officers  elected,  those  in 
attendance  included: 

Walter  Criiii.  Salrm  (Iml.J 
I.radcr,  NKA;  Ilerln'rt  M.  havitlsim.  Day 
ttnia  Bvaclt  (Fla.)  \ncs-Journal,  S.NPA;  Fred 
I'iiwtiall.  Io7i*a  City  (la.)  /(Wdi/.  Iiilaml;  Dean 
('all  Ackerman.  Cnlninliia  l'ni\er>ity;  Frank 
.M  irtin.  I'niver-witv  «»f  M.  Lylt 

SiKticer.  Syracuse  I’niversity;  Ualpli  D.  Casey. 
I’niversity  nf  Minnesota:  (Irant  Hyde.  (  ni- 
versity  of  Wisconsin;  J(»hn  H.  l-<*n^:.  (  .NPA 
i^eneral  iiiaiiaKer;  Xeal  Wan  S>M»y,  Asusa  (Cal.) 
Urrald:  Howard  Faltncr.  Crrnnvicli  ((’onn.) 
Drtss.  NFA  presitUnt;  aiul  .\rtluir  V.  KoMi, 
editor  of  F'ihtor  Pt’Ki  isiiK.K. 

PRINT  DESPITE  FIRE 

Publication  of  the  Selma  (Ala.) 
Times-Journal  was  not  interrupted 
despite  a  fire  of  undetermined  origin 
which  created  $10,000  damages  to  its 
editorial  and  mechanical  departments 
recently  and  also  destroyed  val¬ 
uable  files.  The  fire  is  believed  to 
have  started  in  a  storeroom  accord¬ 
ing  to  Ed.  Fields,  managing  editor. 
Temporary  editorial  quarters  have 
been  established.  Mrs.  F.  T.  Raiford, 
publisher  said  that  several  valuable 
files  of  the  new.spaper  dating  back  to 
the  Civil  War  were  destroyed  and 
others  damaged. 


"The  best  means  of  acquiring  this 
Ksential  knowledge  and  of  learning 
its  application  is  through  a  four  or 
nve-year  course  in  a  college  or  uni¬ 
versity.  The  requirements  of  the 
profession  should  be  met  first  of  all 
oy  a  broad  education  in  the  fields  of 
history,  economics,  government  and 
Politics,  sociology,  literature,  n.sy- 
chology,  philosophy  and  natural 
*'6nce,  all  considered  as  an  integral 
^  of  training  for  journalism,  and 
y  professional  courses  pointing  to 
practical  application  of  that 
owledge  to  the  demands  of  the 
professional  courses 
Ufa  include  a  consideration  of  the 
^^Po^ibilities  of  the  journalist  to 
lety  and  instruction  and  practice 
newspaper  techniques. 

■■straetors'  Raquirements  Set 

courses  in  journalism,  in- 
be  given  by  teachers 
adequate  preparation.  The  re- 
instructors  in  jour- 
desr»  ®bould  include  a  Bachelor’s 
five  *  ^  minimum  of  at  least 

years  of  practical  journalistic 
^°*’eover,  instruction  in 
should  be  vitalized  by 
the  iti..  contact  on  the  part  of 
naliirt'  ^^^‘^birs  with  current  jour- 
•'alWK  developments. 

aj>titil!f*'«^  have  marked 

»re  unfio°j  i°'^*’^®listic  work  or  who 

encoura  personality  should  not  be 
“T  ^••aduated. 
ca  cmic  teaching  of  journalism 


NEWSPAPER  EXHIBIT 

A  historical  exhibit,  “America  m 
Headlines,”  a  collection  of  several 
hundred  rare,  historic  and  unique 
newspapers  collected  by  Captain  Earl 
Lutz,  of  the  Richmand  (Va.)  News- 
Leader,  features  an  educational  dis¬ 
play  in  the  auditorium  of  Abraham  o; 
Straus.  Inc.,  Bi’ooklyn,  N.  Y.,  depart¬ 
ment  store.  Supplementing  the  ex¬ 
hibit  the  New  York  Herald  Tribune 
has  arranged  a  display  of  contempo¬ 
rary  journalism,  a  step-by-step  ex¬ 
hibit,  augmented  by  photographs  on 
“How  a  Modern  Newspaper  is  Made.” 

BAN  3  PUBUCATIONS 

Toronto,  Oct.  14 — Orders  have  been 
received  by  A.  M.  Gibson,  district 
director  of  postal  service,  from  the 
postmaster  general  that  the  following 
publications  have  been  banned  from 
the  Canadian  mails:  Detroiter  Abend- 
Post,  published  in  Detroit;  Morgan 
Freiheit,  New  York;  Liberation,  of 
Asheville,  North  Carolina,  and  the 
Daily  Worker,  a  New  York  Communist 
paper. 

"FAIR  SALES  ACT"  OUT 

Trenton,  N.  J.,  Oct.  16 — Lower 
court  invalidation  of  New  Jersey’s 
so-called  “fair  sales  act,”  banning  ad¬ 
vertisement  or  sale  of  any  retail  mer¬ 
chandise  at  less  than  cost,  was  upheld 
by  the  State  Supreme  Court  in  a  rul¬ 
ing  handed  down  here  recently  by 
Justice  Ralph  W.  E.  Donges. 


Press  Club  Recording 
World  Events  in  Mats 

Washington,  D.  C.,  Oct.  16 — A 
pageant  of  current  history,  to  become 
a  permanent  record  of  outstanding 
world  news  events,  has  been  in¬ 
augurated  by  the  National  Press 
Club.  When  the  present  club  prem¬ 
ises  were  built  in  1927  certain  walls 
were  decorated  with  newspaper  mat¬ 
rices,  enclosed  in  the  panelling.  As 
the  original  idea  went  no  farther  than 
that  of  mere  decoration,  no  selection 
was  practiced  concerning  what  was 
reported.  All  are  of  approximately 
the  same  date. 

As  the  life  of  a  mat  is  so  brief,  the 
Club  officers  agree  they  must  act  in¬ 
stantly  to  obtain  an  acceptable  one  on 
the  heels  of  the  event  of  which  it 
desires  a  record.  A  start  was  made 
last  summer  when  mats  recording  the 
first  visit  of  a  King  of  England  to  the 
United  States  were  obtained  and  put 
in  place.  Now  that  a  new  World  War 
has  broken,  a  special  effort  will  be 
made  to  replace  old  meaningless  mats 
with  those  of  the  first  historical  im¬ 
portance.  No  newspaper  may  be  rep¬ 
resented  more  than  once  but  as  there 
are  about  150  spaces,  the  great  events 
of  many  future  years  may  thus  be 
permanently  reported  in  “the  most 
important  press  club  in  the  world” 
through  the  newspaper  profession’s 
own  peculiar  medium,  the  newspaj>er 
matrix.  The  club  is  seeking  to  enlist 
the  co-operation  of  all  managing  edi¬ 
tors  in  making  this  pageant  of  cur¬ 
rent  history  perfect  as  well  as  unique. 


Many  Tributes 
Paid  to  ABC 

continued  from  page  6 


increasing  security  for  the  American 
people;  (2)  A  solution  of  national  eco¬ 
nomic  ills,  the  preservation  of  the 
American  way  of  life  and  govern¬ 
ment;  (3)  Sound  employment  rela¬ 
tions,  healthy  working  conditions  in 
plants  and  factories;  (4)  Sound  indus¬ 
trial  practices  toward  employes,  com¬ 
petitors  and  the  community;  (5)  En¬ 
during  peace. 

“The  future  will  be  safe  and  secure 
for  the  nation,  in  proportion  as  the 
press,  th«  business  man,  the  worker 
and  our  women  will  strive  and  sacri¬ 
fice  for  these  things,”  declared  Mr. 
Warner. 

Mr.  Warner  also  commented  upon 
current  responsibilities  of  the  press. 

“Information,  uncolored,  and  un¬ 
biased,  will  keep  the  springs  of  Amer¬ 
ican  opinion  free,  wholesome  and  pure 
— an  uncontaminated  fount  for  the 
reasoning  of  the  electorate,”  he  said. 
“As  the  custodians  of  that  public  in¬ 
formation,  your  responsibility  in  these 

Scott 

builds  only 
One  Quality 

We  make  two  speeds  of 
presses  48,C)(X)  and  60,(XX) 
each  best  for  its  field.  Both 
have  solid  steel  printing 
cylinders  in  high  grade  roller 
bearings,  Steel,  Fabroil  and 
Bronze  Gearing. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


very  critical  times  is  all-important.” 

President  Thomson  presented  O.  C. 
Harn,  retiring  managing  director,  with 
an  elaborate  testimonial  on  behalf  of 
the  directors  in  recognition  of  Mr. 
Ham’s  long  and  unselfish  service  to 
the  Bureau.  Following  is  the  testi¬ 
monial  to  Mr.  Harn: 

TIIK  l!0.\KI>  OF  OIKKCTOK.s  OF  IIIK 
.\ri)iT  r.ruF..\i:  of  ('iKCi  i..vnoNS 

Ht-rclfy  Kxtends  to 

CLI\TOX  HAKX 

.Mtinlit  r.  ( Coniniittfu  1914 

MnnlK-r.  Ilo  ;rd  uf  Dirt-ctor'-  1914  1927 

I’n-viiU’iit.  Hoard  of  I)irtc1nr>  1920-1927 

MaTia^dnii  Director  1927-1939 

This  fnrnial  txjo’fs^if.ii  ,.f  its  hii>h  ai‘precia 
tioii  of  tlif  iiiisiltisii  -.t  rvicf  he  has  given  to  the 
Hiireau  and  tlie  eaust-  it  st-rve'^  ihroiighont  its 
entire  life. 

/His  stiiind  OHiceptioii  of  the  fundamental 
princii'les  upon  which  the  Bureau  rests 

His  anient  enthusiasm  in  the  preliminary 
pn»motitni  \Nhich  culminated  in  its  organic  i- 
tion ; 

His  active  participation  in  shaping  its  form 
anil  structure; 

His  years  nf  service  as  member  and  pres|. 
dent  (d‘  its  Hoard  i»f  Hirectors; 

Ainl  especially  his  service  as  its  .Managing 
|)irectt)r  tluring  half  tlie  years  of  the  Hu- 
reau’s  existence,  liava  left  an  enduring  ini 
press  for  giK*d  upon  the  nature  and  character 
of  the  Hurean. 

Such  success  as  the  Bureau  has  attaine<l  in 
establishing  a  more  just  relationship  between 
buyer  ami  seller,  and  in  prompting  more 
ethical  standards  in  business,  may  be  attrib¬ 
uted  in  no  small  degree  to  O.  C.  Ham’s  in- 
sfiiring  leadership;  his  tireless  energy,  his  in- 
linite  patience  and  diplomacy  exercised  in  try¬ 
ing  situations,  his  uniform  imparti.ality,  and 
his  unwavering  loyally  to  the  high  iileals  that 
are  the  heart  ami  soul  of  the  Bureau, 

His  character  as  a  man,  his  integrity,  his 
personal  charm,  his  spirit  of  genuine  com- 
raileshiji,  have  endeared  him  to  every  one  of 
the  long  list  <if  directors  who  have  been  privi- 
legeil  to  serve  the  Bureau  with  him.  As  in 
dividiials  they  will  ever  hold  him  in  high 
esteem  and  affection. 

His  fellow  Director--,  the  publishing  and  ad 
vertising  world,  and  .\nierican  Business,  owe 
him  a  delit  of  gratitude  which  is  herel>y  grate 
fully  acknowledged. 


I*  Eager  hands — 

^  Strained  faces 

L  — greet  your  editions  when  war 

[catastrophe  strikes  at  zones  and 
at  persons  dear  to  many  of  your 
_  readers.  Tho  you  cannot  fully 
r  appease  their  anxiety,  their 
w  news  hunger  governs  your 

[tempo.  War  condition  your 
publishing  routine  with  depend- 

Cable,  quick  molding,  quick 
forming  Certifieds  —  the  mat 
whose  first  cast  is  plenty  good. 

li  For  JtptnJMt  stonotyping,  nty  om 
f*  Certified  Mets,  mede  ht  the  U.  S.  A. 


CERTIFIED  DRY  MAI  CDRPDRAIIDN 

9  Rockefeller  Plaza,  Dept  P 
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EDITOR  <S  PUBLISHER 


Fair  Exhibitors  Test 
Reaction  to  Pictures 


and  M.I.T.  Nicholas  Langen,  a  well- 
known  technician  in  color  printing, 
will  be  an  instructor  in  charge  of  the 
department  for  making  carbro  prints. 


By  JACK  PRICE 


THE  amount  of  reader  interest  in  pic¬ 
tures  has  long  been  a  question  un¬ 
answered  to  the  satisfaction  of  many 
editors  and  publishers.  It  is  obvious 
the  reading  public  expects  a  fully 
illustrated  coverage  of  events  in  the 
news  but  as  to  just  what  this  public 
desires  in  pictorial  matter  still  remains 
to  be  answered. 

Recently  at  the  New  York  World’s 
Fair  an  experiment  was  conducted  by 
the  General  Electric  and  Eastman 
Kodak  companies  to  obtain  a  record 
of  the  public's  likes  and  dislikes  in 
pictures  as  they  viewed  special  pic¬ 
ture  displays.  This  test  was  not  held 
for  the  benefit  of  the  press  but  the  re¬ 
sults  may  provide  some  data  interest¬ 
ing  and  helpful  to  editors  and  news 
photographers. 

Recorded  Crowd  Reactions 
A  special  series  of  natural  color 
photos  were  projected  on  a  screen  be¬ 
fore  various  groups  in  the  large  audi¬ 
torium  of  the  Kodak  Company  at  the 
Fair.  Above  the  heads  of  the  crowds, 
sensitive  microphones  were  suspended 
and  connected  to  sound  meters  which 
recorded  every  audible  expression 
from  a  faint  whisper  to  a  loud  ap¬ 
proval.  The  pictures  were  divided  into 
classes  such  as,  animals,  babies,  pretty 
girls,  food,  sports,  general  scenes,  etc. 
As  each  group  of  photos  was  displayed 
the  crowd  would  react  audibly.  They 
were  unaware  of  the  sound  recordings 
made  of  their  reactions,  hence,  their 
response  was  wholly  natural. 

The  recordings  were  taped  and  vol¬ 
ume  of  sound  was  rated  in  decibles. 
After  obtaining  ratings  of  a  number 
of  crowds  which  ran  into  thousands  of 
people,  the  final  tabulations  were  com¬ 
puted. 

Mr.  &  Mrs.  Average  Public  showed 
their  preference  for  baby  photos  by 
recording  at  81  decibles.  Dog  pictures 
drew  “ahs”  and  “ohs”  to  the  sound 
rating  of  79  decibles.  Oddly  enough 
pictures  of  food  and  vegetation  came 
in  third  with  a  sound  recording  of  78 
decibles.  A  panorama  view  of  Niagara 
Falls  shown  in  connection  with  a  mar¬ 
riage  drew  the  heartiest  laughing  re¬ 
sponse.  Night  scenes  of  the  Fair,  pic¬ 
tures  of  farm  stock  and  life,  and  pic¬ 
tures  of  the  Saratoga  Race  Track  drew 
an  equal  rating  of  77  decibles.  No  re¬ 
port  was  given  of  the  pretty  girl  pic¬ 
tures. 

If  this  record  has  some  basis  for  a 
standard  formula  which  could  be  em¬ 
ployed  in  newspaper  offices  it  is  worth 
investigating. 


His  popularity  has  grown  to  such  an 
extent  that  he  is  now  able  to  obtain 
the  cooperation  of  many  industrial  or¬ 
ganizations  for  help  in  staging  pic¬ 
torial  stunts  which  find  favor  with  his 
followers.  One  of  his  achievements, 
on  which  he  prides  himself,  is  that  of 
creating  a  better  understanding  of  the 
newspaper  photographer  by  the  gen¬ 
eral  public. 


Buys  Big  Camera 

THE  Youngstown  (O.)  Vindicator  has 
added  a  Big  Bertha  camera  to  its 
photographic  equipment.  Ernie  Grass 
chief  of  the  camera  staff,  will  now  be 
seen  covering  sports  events  with  his 
40-inch  lens.  Grass  is  a  veteran  in 
the  profession  with  30  years  service. 


Okay  for  Mailing 

THE  Wabash  Photolamp  Corp.,  Brook¬ 
lyn,  N.  Y.,  informs  us  that  their 
safety-coated  super-flashlamps  have 
been  tested  by  the  Post  Office  Authori¬ 
ties  and  have  been  approved  for  ac¬ 
ceptance  in  the  mails.  Postmasters 
and  other  postal  employes  have  been 
notified  of  this  decision  by  publication 
in  the  Postal  Bulletin,  Aug.  17,  1939. 

We  have  been  advised  by  the 
Wabash  Corp.,  that  their  photoflash 
lamps  as  packed  in  their  present  cor¬ 
rugated  sleeves  may  be  safely  shipped 
via  parcel  post  to  any  destination.  It 
is  also  recommended  that  when  only 
a  few  bulbs  are  to  be  mailed,  they 
should  be  wrapped  in  corrugated  paper 
and  the  empty  part  of  the  cartons  be 
filled  with  the  same  material.  If  other 
materials  are  to  be  included  in  the 
package  there  should  be  an  extra 
layer  of  packing  between  the  articles. 
A  little  precaution  in  packing  is  an 
added  insurance  against  breakage. 


School  for  Color 


Photog  on  Radio 

WE  have  been  informed  that  Harry 

Poague  is  holding  his  radio  audi¬ 
ences  spell-bound  with  his  program 
of  camera  craft  over  station  KSTP, 
Minneapolis,  every  Thursday  night. 
Poague  is  a  staff  photographer  for  the 
Minneapolis  Star-Journal  and  for¬ 
merly  chief  of  the  picture  department 
on  the  old  Minneapolis  Journal. 

Poague  includes  in  his  program  a 
full  description  of  his  activities  during 
the  week.  He  tells  of  his  various  as¬ 
signments  and  how  he  covered  the 
stories.  He  lets  his  public  in  on  the 
tricks  he  employs  and  also  fully  ex¬ 
plains  his  technique.  After  each 
broadcast  his  audience  at  the  studios 
are  given  a  series  of  lectures  on  camera 
technique.  Open  forums  are  also  held 
at  the  studios  where  Poague  en¬ 
deavors  to  educate  the  public  in  pho¬ 
tography. 


Ever  flash  Shots 


at  Ymol 


New  G-E  Mazda  Photoflash  Lamps 

with  three  types  of  "peaks”  fit 
all  your  needs  for  better  syn¬ 
chronized  shots: 


A  peak  for  hifth  speed  shots  land 
all  focal-plane  use)... in  the  new 
G-E  No.  31  and  50 ...  desigaetl  foi 
curtain  shutter  use. 


2.  U' 


Synchro-Press  No.  16  and  7. 


I  A  peak  for  extra  covering  power 
la  ...in  G-E  Synchro-Press  No.  21 
and  11. 


A  few  shots  will  tell  you  more  than 
a  page  "ad."  TRY  SOMEI 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


GET 


M 


OF  THE  PICTURE 


Use  for  Old  Bulbs 


A  few  weeks  ago  a  story  came  from 
Miami  of  two  youngsters  who  were 
accidentally  locked  in  a  refrigerator 
for  many  hours.  Pictures  showing 
these  children  in  the  ice  box  were  pub¬ 
lished  widely  throughout  the  country. 
We  now  learn  that  these  pictures  were 
obtained  by  John  Frano,  staff  pho¬ 
tographer  for  the  city’s  publicity  de¬ 
partment.  Ordinarily  we  would  pass 
up  the  yarn  but  Frano  claims  his  suc¬ 
cess  was  due  to  spent  flashbulbs.  He 
says  he  tried  to  have  the  children  re¬ 
peat  their  lock-up  and  failed  after  at¬ 
tempted  bribes  of  candy,  ice  cream 
and  other  goodies.  In  desperation  he 
fired  flash-bulbs  which  delighted  the 
youngsters  but  only  upon  his  promise 
to  give  the  kiddies  the  .spent  bulbs  did 
they  agree  to  pose  in  the  same  position 
in  which  they  were  found  by  the 
police. 


with 


Westinghouse 


FOCAL  PLANE  MAZM 


Aluminum  Wire  Filled 


PHOTOFLASH  LAMPS 


TO  MEET  AT  BEAUMONT 


The  26th  annual  convention  of  the 
Texas  Circulation  Managers’  Assn., 
will  be  held  Oct.  29-31  at  Beaumont. 
It  was  erroneously  stated  in  last  i 
week’s  E&P  Calendar  that  the  meeting 
site  was  Houston. 


No.  30 


THE  National  Photocolor  Corp.,  of  480 

Lexington  Ave.,  N.  Y.  C.,  has  an¬ 
nounced  the  opening  of  a  new  school 
in  color  photography.  This  school  will 
be  unique  in  as  much  as  it  will  not 
invite  the  amateur.  The  courses,  for 
professional  photographers  who  desire 
to  improve  their  technique,  will  be 
maintained  on  a  strictly  non-profit 
basis.  The  cost  of  the  tutoring  will 
only  be  that  of  actual  expenses  in¬ 
volved  for  materials. 

The  school  will  be  under  the  direc¬ 
tion  of  D.  M.  Gallagher,  a  physicist 
who  has  served  on  the  research  staff 
of  the  Massachusetts  Institute  of  Tech¬ 
nology  and  is  at  present  associated 
with  the  Haskins  Laboratory  at  Un¬ 
ion  College,  Schenectady,  N.  Y.  Mr. 
Gallagher  is  also  engaged  in  the  pro¬ 
duction  of  the  Lerochrome,  three- 
color  one-shot  camera.  His  associate 
will  be  Franklin  S.  Cooper,  also  a 
physicist  who  served  on  the  research 
staffs  of  the  University  of  Chicago 


No.  31 


Your  ROUND-UP  of  perfect 
shots  starts  with  the - 


SPEEDGUN  MODEL  "C  DELUXE 


Slrramlined  tripprr.  adjii*>t«blr  to 
different  bulb  lyp<*''  and  eurrent 
•>tren^th*>.  Heautifully  ftni*>hed  Dural 
batter>  ea^e.  Thoroughly  depend' 
able.  ^  Ith  S-inrh  AdjuM-  ^  QQ 


ible  .Aplanatir  Reffeelor.. 

bit 


^  ith  7-inrh  .4djui> 
.4planatir  Kefl<*rlor 


$17.00 


SPEEDGUN  MODEL  G-2 

The  pr«»%en  foeal  plane  »>nrhroniz' 
ing  unit  for  Speed  (oraphiet*.  Arrur« 
ate  oynehronization  from  1  HtNMh  to 
I  ItHKMh  »>eeond.  ('an  be  u^ed  Mith 


any  Speedgun  battery  ease  Y  CA 
and  reflector  •  .  •  installed  ^  I  »  oDw 


yfendelsohn  Sperdgun$  are  Matte 

V.  s. 


S.  MENDELSOHN 


202  Ka-I  lllh  Si.  •  Nru  3< 


No.  31  for  Speed  Graphics,  No.  30  o: 
31  for  Miniatures,  give  you 


—  wider,  whiter  flash  peaks  for  "cui- 
tain"  shutters. 


—  uniform  timing. 

—  uniform  density  of  negatives. 

—  quick  break  filaments  for  dependib-e 
flashing  on  weakened  batteries. 

—  small  size  for  easy  carrying  and  hsnd- 
ling. 

—  maximum  safety  against  breakage- 


Fine  News  Cameras  Deserve 

DALLMEYER 

TELEPHOTO  LENSES 


Your  Speed 
Graphic  or 
Graflex  is  the 
best  you  can 
set  for  your 
work.  It  has 
to  be.  Because 
you  know  how 


you  know  how  ^  II 

editors  want  j 

why  you'll  A  ^  I  ^ 

find  so  many  '  I  r  <  II 


SUPER-PERFECT  TIMING 


"Extra  Punch"  of  Westinghouse 


toil  bulbs  gives  you 
—  with  your  synchronitor  *'**'Jf 

adjustment.  Ask  for  11  s,  15  s,  •- 
For  moro  leeway  on  **“*’'®;  Ihai 

30's,  31's  — a/uminum  wire  nUeo 
limits  of  covering  power. 


so  many 
newsmen 

equipped  with  Dallmeyer  Telephoto 
Lenses  ...  brinfint  back  the  difficult 
or  “impossible'*  shots  that  make  news 
photo  history.  Made  with  astoundiaf 
precision  and  accuracy,  these  British 
lenses  are  the  finest  obtainable,  yet 
moderate  in  price.  Write  for  descrip* 
tive  literature  EP  and  please  specify 
the  make  of  your  camera. 


M  E  D  O 


15  West  47th  St.,  New  York  City 


Westingliouse 

MAZDA 

PHOTOFIASH  LAMPS 
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for  OCTOBER  21.  1939 


WHAT  OUR 
readers  SAY 

On  Censorship 
In  Shanghai 


Urges  Advertising 
For  World's  Fair 


Oct.  7,  1939. 


A  n  ncrtrcViirt  Editor  &  Publisher: 

Onoensorsmp  representative  in  the  United 

In  Shanghai  states  for  important  newspapers  pub- 

„  ,  -a _ _  T..,  lished  in  other  countries,  I  should  like 

To  Editor  L  p  to  endorse  the  conclusion  you  reached 

terview  with  Ed^or  &  Publisher  the  Fair’s  1940 

this  summer,  Mr.  Hal^tt  Abend  j 

Far  fostem  CO  ,  .  should  like  to  express  sympathy  with 

Neto  York  Times,  offered  a  ciia-  sentiments  exnressed  ^  a  letter 

cism  of  Chinese  censorship  in  Shang-  tae  sentiments  expressed  m  a  letter 

cism  w  y  that  you  printed  recently,  in  which 

hai  prior  to  the  Chinese  retreat  ^  j  jj  j^^own  newsnaner  writers 
which  was  entirely  unjustified.  Mr.  .  .  \  ^  newspaper  writers 

■  j  j  u  j  Stated  that  they  faced  a  stone  wall  at 

f -He  F.^  In  Jtara,  publishers  out- 
Sth  Chinese  censorship  which  he  of  the  Umted  States  are  con¬ 

ned  “terrible,  to  put  it  mildly.”  cerned,  there  is  a  widespread  feeling 
men  the  Chinese  controlled  Shang-  that  i^licies  concernmg  publicity  and 
hai  we  couldn’t  even  talk  to  the  advertismg  were  non-cooperative, 
government  censor.”  Mr.  Abend  fur-  Newspa^rs  ^  Europe  and  South 
Ser  stated.  “In  fact,  we  couldn’t  America  have  had  a  good  deal  of  ex¬ 
even  approach  him.  Under  the  Jap-  perience  with  international  fairs.  Most 

anese  military,  the  situation  has  im-  ^  forward  to  the  New 

j  ”  York  Worlds  Fair  with  much  interest 

Tr  Abend’s  remarks  refer  to  a 

condition  that  existed  some  months  give  the  friendliest  assistance  from  the 
prior  to  the  outbreak  of  the  Sino-  ^^en  the  Fair  was  first  sug- 

ipn,na«P  War  When  Mr.  Rov  How-  gested.  As  months  and  years  wore 


prior  to  the  outbreak  of  the  Sino-  sug- 

Japanese  War.  When  Mr.  Roy  How-  g^^ted.  As  months  and  years  wore 
ardmade  the  last  of  his  frequent  visits  o" •  however  more  and  more  of 
to  the  Far  East,  he  discussed  the  un-  were  alienated  by  the  policies 

satisfactory  situation  with  Madame  adopted. 


Chiang  Kai-shek  who  promised  to  in-  ,  This  organization  received  many  let- 
vestigate  and  instigate  a  reform  if  ^ers  from  various  parts  of  the  world 
nece^ry.  She  learned  that  the  re-  expressing  this  point  of  view, 
form  was  very  much  needed.  As  a  For  1940  it  would  be  a  rather  seri- 
consequence  the  censorship  was  ous  mistake  for  the  fair  management 
placed  under  the  sunervision  of  Dr.  not  to  sponsor  and  encourage  adver- 
Hollington  K.  Tong,  a*  Missouri  School  tising  both  in  foreign  and  domestic 
of  Journalism  graduate,  who  under-  newspapers.  The  fair  has  a  story  to 
stood  and  appreciated  the  problems  of  foil  without  parallel  and  in  addition  to 
the  foreign  correspondents  very  well,  this  it  has  to  recover  good  will  already 

lost. 


Difficulties  Disappeared 

From  the  time  that  Dr.  Tong  as 


No  time  should  be  lost  in  preparing 


for  the  coming  season 

sumed  the  censorship  duties,  all  these 


difficulties  disappeared.  To  say  that 
correspondents  “couldn’t  even  talk  or 
approach  the  censor”  is  as  far  from 
the  truth  as  can  be  imagined.  Dr. 

Tong,  or  “Holly”  as  we  called  him,  I— ^  , , 

was  available  on  the  telephone  at  any  0©©llig  Eiy©  l©rXIl 

Jme  of  day  or  night  and  I  often  won-  MiSUS©d  bv  Writ©rS 
aered  u  he  ever  slept.  He  attended  ^ 

all  the  press  conferences  which  he  To  Editor  &  Publisher:  The  Seeing 
also  helped  to  reorganize,  his  office  Eye  receives  about  ten  clippings  a 
door  was  wide  open  to  any  press  week  in  which  the  name  of  the  organ- 
visitor,  he  invariably  informed  the  ization  is  used  erroneously  and  which 
correspondents  of  any  change  or  dele-  refer  to  dogs  which  have  not  been 
tion  in  their  dispatches  and  gave  us  educated  by  this  organization,  as  See¬ 
the  opportunity  of  talking  it  over  ing  Eye  dogs.  Some  of  them  are  just 
with  him.  good  plain  dogs  that  belong  to  families 

This  week  I  received  a  personal  which  theie  is  blindness;  others  of 
letter  from  Dr.  Tong,  in  which  he  de-  fhem  are  dogs  that  accompany  blind 
scribed  the  situation  in  the  present  beggars;  still  others  have  been  given 
capital,  Chungking,  where  he  still  some  sort  of  training, 
heads  the  censorship  bureau.  We  appreciate  that  the  name  “See- 

“The  Japanese  air  raids  have  chased  >"8  Eye”  is  very  handy  for  reporters 
the  foreign  correspondents  out  of  the  ‘o  when  writing  news  under  pres- 
city  and  closer  to  our  office,”  he  wrote  Editors  who  are  uninformed  of 

on  June  5.  “Reuter’s  Chungking  bu-  distinctive,  thorough  and  exacting 
reau  is  now  located  in  our  building  ^ork  of  this  organization,  might  easily 


Joshua  B.  Powers. 
President.  Joshua  B.  Powers,  Inc., 
New  York  City. 


with  him. 

This  week  I  received  a  personal 
letter  from  Dr.  Tong,  in  which  he  de- 


,se| 

IPS 

I 


The  UP,  AP,  New  York  Times  and  appreciate  the  importance  of 

Havas  reores’entatives  have  been  fil-  distinguishing  between  a  Seeing  Eye 
ing  their  messages  direct  from  this  and  any  other.  Inasmuch  as  blind 
office.  Censorship  becomes  a  matter  general  public  have 

of  a  few  minutes.  Incidentally,  there  ^  ^‘Sh  standard  of  con- 

have  been  very  few  deletions  and  the  capacity  of  our  dogs,  we  hope 

correspondents  have  been  free  to  ex-  estimate  will  not  be  changed 

Pr^  themselves  in  their  own  way.”  *’>,  .  f 

Dr.  Tong  also  has  been  able  to  ob- 

tarn  a  fine  old  building  in  Chungking  ^‘^“or  strive  for  accuracy,  but  in  this 
^  an  international  hostelry  to  provide  ‘f.  ‘"^Ived  han  editorial 

ffie  foreign  correspondent  with  liv-  P"*^®  the  facts  straight. 


‘oe  loreign  correspondents  with  liv- 

able  quarters.  He  has  gone  to  bat  A  collect  telegram  query  from  any 
tor  die  correspondents  every  time  editor  will  be  answered  immediately 
th^  have  gotten  into  trouble  with  the  by  The  Seeing  Eye. 

J^itaty  authorities  and  has  assisted  Dickson  Hartwell, 

^  in  every  possible  way.  The  Seeing  Eve, 

To  charge  that  censorship  condi-  Morristown,  N.  J. 

it  were  “terrible,  to  put 

mil^y”  is  to  do  extreme  injustice  ,  ,  ..  u  l  i 

te  a  Chinese  official  who  work^  day  Information  on  the  whereabout, 

^  night  to  assist  rather  than  hinder  newspaperman, 

foreign  corre.spondents.  would  be  appreciated.  Communi- 

Earl  H.  Leaf.  cate  with  EDITOR  &  PUBLISHER. 

New  York  Citv. _ 


"Tops”  forTop'Flight  Press  Work! 


4x5 


^SRAPH/E 


fT'HE  unequalled  versatility  of  the  4x5  Speed  Graphic  when 
equipped  with  coupled  range  finder  and  flash  synchronizer 
makes  it  “tops”  for  superior  newspaper  work.  Whether  the 
assignment  calls  for  sports  shots  indoors  or  out,  close-ups,  in¬ 
teriors,  accident  shots  or  any  other  type  of  picture,  this  camera 
“has  what  it  takes”  to  give  you  story-telling,  paper-selling  pic¬ 
tures  day  or  night! 

With  both  focal  plane  shutter  and  Compur  shutters  to 
give  an  unequalled  range  of  speeds,  long  bellows  draw,  flash 
synchronization,  interchangeable  lenses  and  parallax  correct¬ 
ing  tubular  view  finder  to  eliminate  ofl-center  and  poorly  framed 
pictures,  it  is  little  wonder  that  this  camera  is  the  universal 
favorite  of  press  photographers  and  publishers  alike !  Other 
Speed  Graphic  sizes:  the  2^4^354  Miniature,  the  3J4^4J4  ^nd 
the  5x7. 

4x5  Graphic  Cut  Film  Holders 
Now  Hove  Metal  Shutter  Covers 

3'his  recent  improvement  in  the  4x5  Graphic 
Press  Cut  Film  Holders  is  of  importance  tu 
every  user  of  4x5  Speed  Graphic  cameras. 
These  holders  are  now  equipped  with  die 
cast  aluminum  cover  plates  that  not  only 
give  added  strength  and  durability  to  the 
holders  hut  better  gear  them  for  accommo¬ 
dating  today’s  high  speed  press  films. 

'ITie  metal  light-sealing  ribs  on  these 
holders,  each  an  integral  part  of  the  inet;il 

_ _ _ cover  plate,  tit  snugly  into  metal 

light-trap  channels  in  the  bodv 
ATfTJI/f  FOCUSING  of  the  camera,  giving  greater 
*  r  r  •  SPOTLIGHT  protection  to  tilm  and  insuring 

I  his  ncis  ;u<i-ssoi\  is  now  available  for  the  Use  of  the  fastest  of  films 

use  with  the  Deluxe  c  S|iee<igmis  listed  sjjfetv.’  Also,  bv  elimiiiat- 

lor  (,r;i|>}ii(  <;iiiR’iaN.  It  plugs  ^  • 

iiilo  the  I’Uii,  drawiii}'  current  iroiu  lllg  a  potential  warpagC  point, 

the  SiK-edeun  batteries.  Valuable  for  1  •  ....’H  n.;Tsi* 

uiKht',,i><>u.pa,.hv  where  outside  iiiu-  improvement  will  be  espi- 

luinaiion  is  iiisuffii  ient  for  visual  fucus-  cially  welcomed  by  press  photo- 

insj.  It  serves  also  as  an  ideal  test  '■  1  _  . .  »U„;, 

lainp,  visually  showing  when  Specdguii  graphers  w  ho  regularlj  Use  their 

batteries  neixl  replacing.  Ve  it  at  your  equipment  ill  all  kinds  of  weatll- 

Dealers  a.  your  earlic-st  opportunity.  Dealers. 


'ITie 

holders. 


FOCUSING 

SPOTLIGHT 


1  his  new  accessory  is  now  available  for 
use  with  the  Deluxe  C  S|iee<lguns  listed 
lor  .Speed  (.rapliic  caiiieias.  It  plugs 
into  the  gnu,  drawing  current  Iroin 
the  S|K-edgun  batteries.  Valuable  for 
night  phologiaphv  where  outside  illu- 
luinaiion  is  insufficient  for  visual  fuciis- 
ing.  It  serves  also  as  an  ideal  test 
lamp,  visually  showing  when  Specdguii 
halteries  iicxxl  replacing.  Sec  it  at  your 
Dealer's  at  your  earlic-st  opportunity. 


New  Fork  City  Display  Rooms;  50  Rockefeller  floso 

FREE  CATALOG 

I'or  c-onipletc  information  concerning  Gralfcx  and  Spt^d 
Grapliic  .\mericati-made,  Prize-Winning  Cameras  and  Ac¬ 
cessories,  send  for  our  free  catalog.  Folmer  Gratlcx  Cor¬ 
poration,  Department  KP-4y,  KcKhester,  X.  V.,  U.  S.  A. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  139.  Butter 


THE  Department  of  Agriculture  es¬ 
timated  on  Jan.  1,  1938.  that  our 
milk  cow  population  was  29,902.000. 
If  these  cows  were  distributed,  one 
to  each  family,  practically  every  fam¬ 
ily  would  have  its  own  source  of 
supply  for  milk,  cream,  and  butter. 

Everbody  seems  to  agree  that  milk, 
cream,  cheese  and  butter  are  im¬ 
portant  foods,  but,  a  careful  checking 
of  dozens  of  daily  papers  in  all  parts 
of  the  United  States  shows  that  most 
small  dairies,  and  not  a  few  large 
dairies,  spend  very  little  money  to  ad¬ 
vertise  their  products  in  daily  news¬ 
papers.  And  the  most  neglected  of 
all  dairy  product  items  is  butter. 

Butter  States 

IN  1935,  Minnesota  led  all  states 
in  butter  production.  272,585,000 
pounds  were  produced.  Iowa  was 
second  with  217.810,000;  Wisconsin 
third  with  159,908,000;  Ohio  fourth 
with  82,640.  New  Hampshire  averaged 
only  12,000  pounds  during  the  years 
1929-1933. 

Every  state  produces  butter  so  that 
practically  every  daily  newspaper  can 
unearth  a  butter  prospect  within  a  few 
minutes  or  a  few  hours  from  the 
advertising  manager’s  office. 

In  those  states  where  butter  pro¬ 
duction  is  a  major  industry,  we  find 
three  types  of  prospects.  First,  the 
associations,  like  Land  O’Lakes  whose 
major  op>erations  are  in  Minnesota, 
Wisconsin  and  Iowa.  Then  there  are 
the  independent  butter  makers  who 
market  their  own  brand  or  brands. 
Then  there  are  the  local  branches  of 
the  large  packing  houses  who  churn 
in  their  own  plants,  or  who  buy  from 
the  local  dairies,  but  the  finished  prod¬ 
uct  is  sold  under  one  brand  name. 

It  seems  to  us  that  all  three  of  these 
butter  makers  are  prospects  for  daily 
newspapers.  Local  conditions  should, 
of  course,  guide  the  solicitor  who  is 
assigned  to  the  building  of  a  news¬ 
paper  schedule.  In  one  territory,  the 
independent  creamery  might  be  the 
best  prospect.  In  another  territory, 
the  big  national  brand  name  might  be 
the  first  prospect,  while  in  another 
territory,  the  Association  Creamery 
might  be  the  best. 

Butter  Prices 

MANY  things  influence  the  price  of 
butter,  but  these  two  things  seem  to 
be  the  most  important:  over-produc¬ 
tion  ar.d  the  business  index.  Women 
still  think  of  butter  as  a  semi-luxury, 
“Don’t  waste  the  butter”  is  heard  in 
millions  of  homes  every  day.  When 
times  are  good,  the  frugal  housewife 
will  frequently  indulge  her  family 
with  a  cake,  cookies,  or  some  other 
food  specialty  that  calls  for  a  liberal 
use  of  butter. 

In  bad  times,  she  will  switch  to  but¬ 
ter  substitutes  and  seldom  use  butter 
for  shortening. 

When  times  are  good  and  when 
cows  produce  extra  amounts  of  milk, 
and  creameries  continue  to  churn,  we 
see  over-production.  Prices  drop,  wo¬ 
men  buy,  and  butter  is  used  in  large 
quantities,  both  for  table  use  and  cook¬ 
ing. 

In  1933,  farmers  were  paid  17.6c  for 
their  butter.  In  1926,  44.3c  a  pound. 


In  1938.  they  received  33.5c.  (These 
figures  are  average.) 

The  wide  fluctuations  in  the  price 
of  butter  and  the  fixed  weekly  food 
budget  of  the  average  family,  make 
the  sale  of  butter  something  of  a  gam¬ 
ble.  Would  a  continuous  weekly  ad¬ 
vertising  program  in  daily  newspapers 
benefit  a  butter  producer?  Would 
such  a  campaign  tend  to  level  off  the 
peaks  and  valleys  in  the  sale  of  but¬ 
ter? 

It  must  be  remembered  that  the 
large  producers  of  butter  pile  up  tre¬ 
mendous  quantities  of  their  product 
during  the  late  spring  and  early  sum¬ 
mer  months.  They  churn  more  butter 
than  the  market  can  consume  and 
store  the  surplus.  This  storage  butter 
is  then  sold  later  in  the  year. 

The  Real  Problem 

AS  we  see  it,  the  real  problem  we  face 

when  we  attempt  to  lay  out  a  year’s 
campaign  for  a  butter  prospect  is  the 
attitude  of  the  average  housewife.  She 
thinks  butter  is  a  luxury  item.  When 
butter  is  high,  she  thinks  nothing  of 
substituting  in  recipes  other  shorten¬ 
ing.  Her  family  is  hungry.  They 
seldom  say,  “Mom,  did  you  use  butter 
in  this  cake?”  Usually  they  say,  “Give 
me  another  piece  of  cake.” 

How  to  get  the  average  run-of-the- 
mine  housewife  with  a  limited  food 
budget,  to  stick  to  butter,  season  in 
and  season  out,  and  equally  important, 
how  to  get  her  to  stick  to  one  brand 
name,  is  the  real  problem. 


Copy  Suggestions 

TODAY  state  health  laws  practically 

guarantee  the  quality  of  the  butter 
we  buy. 

Good  butter,  may  be  bought  under  a 
hundred  brand  names,  the  same  as 
coffee,  tea  or  sugar.  Trying  to  prove 
to  women  that  a  given  pound  of  but¬ 
ter  is  the  purest,  cleanest,  and  best 
flavored  of  all  butter  churned,  is,  in 
our  opinion,  not  the  way  to  develop 
a  copy  theme. 

Regardless  of  the  themes  developed, 
it  seems  to  us  that  the  first  step  in  the 
preparation  of  a  butter  campaign  is  to 
decide  on  the  frequency  schedule. 
People  eat  butter  three  times  a  day. 
They  buy  butter  all  day  long,  every 
day  of  the  year. 

When  a  paper  publishes  6  days  a 
week,  we  favor  6  ads  a  week.  If  a 
Sunday  edition  is  available,  7  ads  a 
week. 

The  size  of  the  ads  may  be  decided 
as  soon  as  one  knows  the  money  avail¬ 
able.  Suppose  the  line  rate  is  10c. 
Suppose  the  prospect  agrees  on  an 
appropriation  of  $1500.  This  will  buy 
15,000  lines.  Divide  this  by  50  weeks 
and  we  have  300  lines  a  week.  If  the 
schedule  is  to  run  6  times  a  week,  we 
have  50  lines  daily.  If  the  ads  are  to 
run  7  times  a  week,  we  have  about  43 
lines  daily. 

Once  the  size  has  been  determined 
we  analyze  the  “story  material’’  sup¬ 
plied  by  the  creamery. 

Without  much  difficulty  we  can  lay 
out  7  copy  themes.  As  an  example, 
Monday,  the  copy  could  be  confined 
to  butter  sauce  recipes.  Tuesday,  spe¬ 
cial  sandwiches;  Wednesday,  butter 
cup  cake  recipes;  Thursday  “delicate 
butter  frying;”  Friday,  butter  for  cake 


recipes;  Saturday,  butter  for  children, 
its  health  qualities.  Sunday,  how  to 
make  toast  and  rolls,  baked  potatoes 
and  vegetables  more  delicious  by  the 
liberal  use  of  butter. 

Whatever  the  themes  decided  on, 
these  themes  should  appear  on  the 
same  day  each  week.  Drive  home  in 
each  ad  some  specific  use  of  the  but¬ 
ter,  don’t  try  to  cover  all  its  uses  in 
one  ad.  And  never  forget  to  run  a 
good,  legible  logo  of  the  name  of  the 
butter  at  the  bottom  of  the  ad. 

Merchandising  the  Copy 

AS  soon  as  the  first  month’s  ads  have 
been  O.K.’d  by  the  advertiser,  they 
should  be  print^  as  a  broadside  and 
placed  in  the  hands  of  every  outlet 
that  is  selling  butter. 

Dealers  know  the  value  of  newspa¬ 
per  advertising.  The  thing  they  don’t 
know,  is  the  great  value  of  daily  ads 
on  a  given  product.  This  they  will 
learn  as  consumers  ask  for  the  brand 
that  is  being  advertised. 

In  every  market  may  be  found  at 
least  5  different  brands  of  butter.  Pick 
out  a  local  brand,  if  possible.  They 
are  easier  to  see,  contact  and  sell,  and 
they  are  more  likely  to  stick  to  a  con- 
I  tinuous  schedule  than  others.  If  the 
'  new  account  is  sold  the  frequency  idea 
first,  the  chances  are  all  in  favor  of  the 
success  of  the  campaign. 

■ 

Calls  Ads  Boon 
To  Consumers 

Advertising,  as  practiced  in  Amer- 
1  ica.  is  definitely  in  the  public  interest 
[  and  purchasers  of  advertised  products 

•  are  thereby  its  beneficiaries,  P.  L. 
r  Thomson,  president.  Audit  Bureau  of 

•  Circulations,  and  director  of  public  re- 
;  lations.  Western  Electric  Company, 

told  the  students  and  faculty  at  Union 

-  College,  Schenectady,  N.  Y.,  Oct.  14. 
1  “There  are  two  types  of  control  that 
I  make  this  possible,”  Mr.  Thomson  said. 
.  “First  of  all,  when  a  manufacturer 
I  becomes  an  advertiser,  he  assumes  an 

obligation  to  make  his  product  live  up 
to  its  claims.  Before  the  GE  Company 
puts  an  appliance  on  the  market,  it 
has  to  pass  rigid  standards  of  design, 
i-  manufacture,  and  utility.  The  manu¬ 
facturer’s  trade-mark  is  your  guar- 
1  antee.” 

5  The  second  respect  in  which  the 
j  consumer’s  interests  are  protected  lies 

-  in  the  self-imposed  codes  which  many 
t  branches  of  industry  have  set  up  to 
1  maintain  adherence  to  standards  which 
3  the  weaker  members  of  the  group  may 

be  tempted  to  under-cut,  Mr.  Thom- 
.  son  asserted.  He  listed  several  volun- 
;  tary  organizations  policing  industry. 
3  These  voluntary  control  boards,  he 
■.  said,  “had  their  origin  either  with  ad- 
.  vertisers  or  agencies  who  seek  to  pro- 
/  tect  consumers  against  deception  and 


themselves  against  unscrupulous  com¬ 
petition,  or  with  publishers  who  want 
to  protect  their  readers.” 

He  said  the  Audit  Bureau  of  Circu¬ 
lations  “has  been  probably  the  greatest 
single  factor  in  stabilizing  the  adver¬ 
tising  business  and  promoting  its 
growth  in  America  to  a  degree  reached 
nowhere  else  in  the  world” 
a 

Mechanical,  Rate 
Changes  on  Roto  Pages 

New  mechanical  processes  will  fae 
used  in  the  printing  of  a  standard  size 
rotogravure  section  this  Sunday,  Oct 
22,  by  the  Philadelphia  Inquirer.  Both 
natural  colors  and  monotone  pictures 
will  be  reproduced  in  the  supplement 
which  heretofore  has  been  tabloid  size 

Mechanical  improvements  which  will 
be  used  by  the  Inquirer  plant  are  the 
so-called  Dulgen  process,  adaptin,; 
fine-screen  half-tone  quality  to  the 
rotogravure  process,  both  monotone 
and  color,  which  makes  for  a  far 
higher  degree  of  definition  in  repro¬ 
duction;  and  the  “magic  eye,”  an  adap¬ 
tation  of  the  photo-electric  cell  prin¬ 
ciple  preventing  the  hitherto  almost 
unavoidable  smearing  and  distortion 
of  color  and  monotone  rotogravure. 

The  Inquirer  roto  section  advertis¬ 
ing  page  has  been  enlarged  to  15  by 
20  *,2  inches,  seven  columns  wide  with 
287  lines  to  the  column. 

The  new  rate  for  a  full  page  in  four 
colors  is  $4,500,  as  announced  in  E.  &  P 
last  week.  The  rate  for  1,000  lines,  or 
half  page  in  color,  is  $2,750,  same  as 
the  old  page  rate  for  1,000-line  page 
Line  rate  for  monotone  remains  at  $2, 
instead  of  $4  as  stated  last  week. 

William  Haggard,  former  managing 
editor  of  the  Washington  Post  and  the 
Rochester  Democrat  -  Chronicle,  has 
been  named  local  rotogravure  editor. 
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R.  H.  Gore  Files  Suit 
Seeking  Receivership 

R,  H.  Gore,  40%  minority  stock¬ 
holder  in  the  News-Journal  Corpora¬ 
tion  of  Daytona  Beach,  Fla.,  and 
owner-publisher  of  four  Florida  dai¬ 
lies,  filed  a  bill  in  the  Circuit  Court 
of  Deland.  Fla.,  Oct.  12  which  seeks 
to  throw  the  News-Journal  Corpora¬ 
tion  into  receivership. 

The  bill  also  asked  that  “the  cor¬ 
porate  defendant  be  liquidated  and  its 
property  and  assets  sold  pursuant  to 
decree  in  this  cause,  and  the  proceeds 
thereof  be  used  in  payment  of  all 
lawful  debts  of  the  corporate  de¬ 
fendant,  and  the  balance  distributed  to 
its  stockholders.” 

Mr.  Gore’s  suit  was  directed  at  the 
News-Journal’s  five  directors:  Pres¬ 
ident-general  manager  Julius  David¬ 
son  and  wife.  Rose;  Herbert  David¬ 
son,  their  son,  editor;  Miss  Virginia  E. 
Linsmere,  and  Alfred  A.  Green,  and 
it  charges  that  the  Davidsons  have 
been  “grossly  mismanaging  the  proj)- 
erty  of  the  corporation.” 

Replying  to  Editor  &  Publisher’s 
request  for  a  statement  regarding  the 
suit,  Julius  Davidson  said: 

“The  allegations  in  Gore’s  bill  of 
complaint  are  highly  absurd.  Most  of 
them  are  completely  untrue  and  can 
be  proved  untrue  by  the  books  of  the 
corporation,  our  circulation  audit  re¬ 
ports  and  other  sources.  The  bill  of 
complaint  is  a  fantastic  compilation  of 
misstatements  of  fact.” 

The  News-Journal  Corporation  pub¬ 
lishes  three  newspapers,  the  Daytona 
Beoch  Evening  News,  and  Daytoita 
Beach  Morning  Journal,  and  the  Sun¬ 
day  News-Journal.  Herbert  David¬ 
son  is  the  editor  of  all  three. 

Mr.  Gore  publishes  four  Florida 
papers.  They  are  the  Daytona  Beach 
Sun  Record,  the  Fort  Lauderdale  News 
and  Sentinel,  the  Deland  Sun  News, 
and  the  New  Smyrna  Beach  Daily 
Xews,  known  as  the  Gore  Newspapers 
of  Florida. 

POSTPONES  HEARING 

Judge  William  T.  Fletcher,  of  Gary, 
hid.,  city  court,  last  week  again  post¬ 
poned  the  hearing  on  a  contempt  case 
which  he  brought  against  the  pub- 
lidier  and  two  editors  of  the  Gary 
Post-Tribune  on  March  16.  Claiming 
the  court  was  too  busy  to  hear  the 
ase.  Judge  Fletcher  continued  the 
hearing  until  Nov.  29. 

TfPOS  BACK  CONTRACT 

By  a  vote  of  3.328  to  3,069,  New  York 
‘Jpographical  Union  No.  6  last  week 
accepted  the  union’s  new  two-year 
contract  with  the  Publishers’  Asso¬ 
ciation  of  New  York  City.  The  con¬ 
tact  went  into  effect  on  Oct.  15,  signa- 
*^®*.^ing  affixed  the  following  day. 
oviding  wage  increases,  the  agree- 
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ment  also  gives  the  first  vacations  with 
pay  ever  offered  employes  in  the 
mechanical  departments  of  New  York 
City  papers.  Sentiment  for  a  shorter 
work  week  was  responsible  for  most 
of  the  opposition  to  the  contract.  Big  6 
President  Elmer  Brown  said. 

U.P.  SUES  DAILIES 

Mobile,  Ala.,  Oct.  17 — The  United 
Press  has  filed  suit  in  U.  S.  district 
court  here  against  the  Mobile  Daily 
Newspapers,  Inc.,  publishers  of  the 
Press  and  the  Register,  for  $5,100. 
The  suit  is  the  result  of  a  difference 
between  the  newspaper  company  and 
the  wire  service  on  rates  to  be  charged 
the  papers  for  the  five-year  period 
that  began  July  2,  1939.  The  papers 
have  had  a  U.P.  contract  in  perpetuity 
since  1929,  with  provisions  for  rate 
adjustment  every  five  years  by  a 
board  of  arbiters. 

AGENCY  STIPULATION 

Washington,  D.  C.,  Oct.  16 — The 
Federal  Trade  Commission  Oct.  14 
made  public  the  third  case  in  which 
an  advertising  agency  has  entered  into 
a  stipulation  to  discontinue  misleading 
representations  in  connection  with  the 
advertising  copy  of  one  of  its  accounts. 
The  most  recent  stipulation  was  filed 
by  Van  De  Mark  Advertising,  Inc., 
Times-Star  Tower,  Cincinnati,  Ohio, 
in  which  it  is  agreed  to  discontinue 
misleading  representations  in  the  ad- 
vertisemen  of  “Floradex.”  a  medicinal 
preparation  distributed  by  Floradex 
Company,  of  Columbus,  Ohio. 

RAISES  RETAIL  RATES 

The  Tucson  Arizona  Daily  Star 
raised  its  home  delivery  rates  in 
Sept.,  from  75  to  85  cents  per  month 
for  daily  and  Sunday  issues  in  Ari¬ 
zona  and  New  Mexico  and  90  cents 
elsewhere. 


"There's  a  Mighty 


Good-Looking  Paper" 


^^Neat,  clean  and  easy  to 
read.  It  looks  modern  and 
alert  ...  a  newspaper  which 
would  appeal  to  the  kind  of 
folks  that  buy  merchandise." 

The  people  who  plan  adver¬ 
tising  schedules  look  at  news¬ 
papers,  too.  Appearance  im¬ 
presses  them  as  well  as  facts 
about  market  and  circulation. 

Give  your  paper  that  up-to- 
the-minute  appearance  with 
Linotype  Legibility  Faces. 

C"‘«LINOTYPE-0 

Erbar  Bold  Condensed  and  Excelsior 


WRONO 


This  Quiz  thing  has  a  nation  scratching  its  vexed  pate. 
The  Editor  &.  Publisher  MARKET  GUIDE  offers  an 


impromptu  “True  or  False”  feature  of  its  own: 

THE  ALARMING  WAR  ABROAD  WILL  CAUSE 
AMERICAN  ADVERTISERS  TO  CURTAIL  THEIR 
SCHEDULES  IN  NEWSPAPERS  AND  CANCEL  PRO¬ 
POSED  NATIONAL  LINAGE— Right  or  Wrong? 


WRONG: — During  the  World  War  both  local  and  na¬ 
tional  newspaper  advertising  steadily  increased  but 
national  advertisers  examine  markets  more  critically. 


THERE  IS  A  TENDENCY  BY  NATIONAL  ADVER- 
TISERS  TO  USE  ONLY  THE  LARGE  METROPOL- 
ITAN-AREA  NEWSPAPERS,  REGARDLESS  OF  THE 
SIZE  OF  THEIR  APPROPRIATIONS— Right  or  Wrong? 

WRONG: — The  Advertiser  is  eager  to  open  up  new 
territory,  find  new  markets,  and  encourage  retail  out¬ 
lets  right  across  the  map.  He  is  aware  of  the  fact  that 
profitable  markets  are  by  no  means  confined  to  big-city 
areas.  But  he  must  be  “shown”  these  untapped  sectors. 


NATIONAL  ADVERTISERS  USE  NEWSPAPER  SPACE 
TRADITIONALLY  BECAUSE  THEY  HAVE  ADOPTED 
A  STANDARD  LIST,  AND  ARE  NOT  INTERESTED 
IN  UNTRIED  MARKETS,  DUE  TO  APPROPRIATION 
LIMITATIONS— Right  or  Wrong? 

WRONG: — On  two  counts:  The  Advertiser  keeps  a 
sharp  eye  on  economic  conditions  the  country  over,  and 
arranges  his  schedule  to  take  advantage  of  current 
market  conditions.  The  SIZE  of  the  appropriation  is 
limited  ONLY  by  the  number  of  profitable  areas. 

The  Editor  and  Publisher  MARKET 
GUIDE  IS  A  YEAR-THROUGH 
ALLY  of  AGENCY  AND  ADVER¬ 
TISER  ALIKE  IN  MAKING  UP 
NEWSPAPER  LISTS,  BECAUSE 
IT  SO  CONCISELY  SUPPLIES 
RELIABLE  DATA  ON  THE  MAR¬ 
KETS  OF  THE  UNITED  STATES 
AND  CANADA— Right  or  Wrong? 

RIGHT : — The  very  executives 
and  specialists  whose  exacting  Job 
it  is  to  decide  how  MANY  NEWS¬ 
PAPERS  are  to  be  used  and  in 
what  markets  have  long  looked  to 
the  Editor  and  Publisher  MARKET 
GUIDE  as  a  standard  work  for 
guidance. 


It  is  constructively  wise  to  display  YOUR  MESSAGE  about  YOUR 
MARKET  and  NEWSPAPER  in  juxtaposition  to  the  Guide’s  own 
analysis.  The  earlier  you  reserve  space,  the  better  the  position. 
Forms  close  Nov.  11th. 

Publication  Date  Nov.  25th. 


Kates:  9Z/9  per  page;  ^134  per  nair  page;  ^113.34  per  tnira  page; 
$85  per  quarter  page;  $55  per  eighth  page;  and  $33  per  sixteenth 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


SAFETY  CAMPAIGN  Hearst Magazines 

*  It  ^  jyi  Vi^  1  X  W  Plans  for  a  safety  campaign  for  the  Aiitn  Mam 

circulation  and  traffic  departments  of  rxUlO  1  len 

the  Los  Angeles  Daily  News  and  Hearst  Magazines,  Inc.,  played  host 
Evening  News,  with  joint  administra-  h>  more  than  500  of  the  country’s 
tion  by  the  newspapers’  management  leading  automotive  manufacturers  ^ 
and  the  Los  Angeles  Newspaper  executives  and  prominent  persons  in 
while  nroiects  in  the  field  of  news-  Guild,  were  put  into  operation  last  field  of  advertismg  at  a  cocktail 
naiir  Jromo  ion  week.  Administration  of  the  plan  party  in  New  York’s  famed  Stork  Club 

Newsoaoer  nromotion  we  feel  has  will  be  in  the  hands  of  a  seven-man  Sunday  afternoon,  Oct.  15. 
newspaper  protnotion  we  reel  nas  A  feature  of  the  party  was  distrih,,. 


Show  Youx  Stulfl  wMe  .he  held  .1  news-  wuuo,  ^  (a^ed  S^aS 

IT  IS  sincerely  to  be  hoped  that,  fol-  Newsoaoer  oromotion  we  feel  has  will  be  in  the  hands  of  a  seven-man  Sunday  afternoon,  Oct.  15. 

lowing  last  week  s  announcement,  «  j  somewhat  frorn  the  lack  of  traffic  safety  committee,  which  holds  .  ^  featime  of  the  party  was  distribu- 
every  newspaper  promotion  manager  i  trained  oeoole  available  for  monthly  meetings  to  review  any  acci-  Automobile  (or  Detroit) 

in  the  country  is  now  plannmg  to  iournalism  schools  have  spent  dent  cases,  make  recommendations.  Number  of  the  Hearst  Gazette,  a  12- 

enter  his  newspaper  in  Editor  &  Pub-  twoinino  nonnlo  writ J* for  and  make  awards  for  meritorious  spicy  brochure  showing  autorao- 


USHURS’  Nmth  Annual  Newspaper  drivers. 

Promotion  Contest.  The  of  the  kind  of  work  that  is  being  done 

papers  that  jJ;  at  Minnesota  should  help  remedy  this  DONj 

the  more  valuable  the  contest  is  m  ultimately  make 

^dvancing  the  cause  of  newspaper  pro-  promotion.  Hosnitf 

Leslie  Davis,  promotion  manager. 

Wall  Street  Journal,  chairman  of 


le  journaus  sc  o  P  make  awards  for  meritorious  page  spicy  brochure  showing  autorao 

time  traming  people  to  write  for  «"d  make  awards  for  meritorious  B  u^orao 


tive  scenes  of  years  gone  by,  and 
issued  annually  by  Hearst  Magazines 
executives  at  the  Stork  Club.  Super¬ 
imposed  over  some  of  the  old-time 


That  Buzzing 


DONATES  BOOKS  imposed  over  some  of  the  old-time 

At  the  Woman’s  Medical  College  daguerreotypes  were  the  faces  of  many 
Hospital,  the  Philadelphia  Inquirer  re-  prominent  auto  manufacturers  and 
cently  made  its  second  monthly  Hearst  executives, 
presentation  of  30  books  to  the  sick.  ^  ■ 


NNPA’s  Editor  &  Publisher  commit-  WE  THOUGHT  all  along  it  was  just  a  The  new  Inquirer  service,  inaugu-  93  Papers  Participated 


tee,  offers  several  excellent  reasons  couple  of  Congressmen,  but  the  rated  at  the  University  of  Pennsyl-  t  Qi-|  x-*Y-keVi  n* 

why  promotion  managers  should  find  Washington  (D.  C.)  Post  sends  us  a  vania  Hospital  last  month,  provides  OliapSIlOI  wOIlieSi 

it  worth  while  to  enter  the  contest.  little  folder  saying  that  that  recent  for  the  donation  of  new  books  to  a  Washington,  D.  C.,  Oct.  17— A  cam- 

"Entries,”  he  notes,  “are  reviewed  buzzing  in  Washington  was  due  to  the  different  hospital  each  month.  The  era  study  of  a  farm  boy  astride  a 

by  prominent  advertising  men  who  Post’s  adding  the  New  York  Ttnie.s  books  are  those  which  have  been  re-  heavy  work  horse,  submitted  in  the 

are  sources  of  business  for  newspa-  war  news  service  to  its  already  ex-  ceived  for  reviews  or  for  consideration  Dayton  (O.)  Journal  annual  contest, 

pers.  Winners  get  valuable  publicity,  tensive  war  coverage.  The  folder  is  as  serials  in  the  paper.  is  the  grand  prize  winner  in  the  News- 

Every  promotion  man  owes  it  to  him-  neatly  done  with  clever  little  cartoon  ■  paper  National  Snapshot  Awards, 

self  and  to  the  advancement  of  the  drawings  showing  the  reaction  of  Post  IJH  C  "TOWN  CRIFR"  photographer,  Joseph  Guillozet 

field  in  which  he  works  to  enter,  readers  to  this  editorial  enterprise,  d  n  Ii  of  Dayton,  will  receive  prizes  totaling 

Entering  the  contest  is  easy.  It  in-  But  the  point  in  the  folder  that  puts  it  The  Belleutlle  (Ill.)  Advocate  em-  $1500  at  the  close  of  an  exhibit  spon- 

volves  no  solving  of  puzzles  or  writ-  over  with  us  is  the  invitation  it  extends  f  sored  by  the  National  Geographic  So- 


ceived  for  reviews  or  for  consideration  Dayton  (O.)  Journal  annual  contest, 
as  serials  in  the  paper.  is  the  grand  prize  winner  in  the  News- 

B  paper  National  Snapshot  Awards. 


HAS  “TOWN  CRIER" 

The  Belleville  (Ill.)  Advocate  em- 


The  photographer,  Joseph  Guillozet 
of  Dayton,  will  receive  prizes  totaling 
$1,500  at  the  close  of  an  exhibit  spon- 


ing  of  essays.  There  is  no  special  to  the  advertisers  to  whom  it  is  sent,  centennial  edition  of  the  Advocate  to  ciety. 
work  except  assembling  the  material.  It  invites  them  to  see  for  themselves  published  on  or  about  Oct.  25.  -phe  Guillozet  picture  was  chosen 
mounting  it  and  sending  it  in.  To  the  kind  of  newspaper  the  Post  is.  and  *  redericks,  an  employe  in  the  by  a  board  of  judges  who  examined 

enter  and  win  is  merely  a  by-product  why  it  is  gaining  so  rapidly  in  circu-  thousands  of  snapshots  selected  as  best 

of  work  already  performed.  And  there  lation,  by  asking  the  national  adver-  Lrier.  Anna  L.  Stolle  is  gen-  by  the  93  participating  newspapers, 

are  31  opportunities  to  win  because  tising  department  to  send  them  the  manager  of  the  paper.  ■ 

there  are  29  certificates  of  distin-  paper  for  a  couple  of  weeks.  On  the  ■  OMAHA  AUTO  SHOW 

guished  merit  to  be  awarded  in  addi-  theory  that  a  newspaper's  best  promo-  RAISES  AD  RATE  The  Omaha  World-Herald  will  again 

tion  to  the  handsome  plaque  and  cup.”  tion  is  the  paper  itself,  this  should  The  Portsmouth  (Va.)  Star  has  an-  sponsor  the  Omaha  Automobile  Shew 


ciety. 

The  Guillozet  picture  was  chosen 


RAISES  AD  RATE 

The  PortsmotUh  (Va.)  Star  has  an- 


OMAHA  AUTO  SHOW 

The  Omaha  World-Herald  will  again 
sponsor  the  Omaha  Automobile  Shew 


So  let’s  get  going!  Let’s  make  it  the  prove  effective.  If  they  have  any  nounced  an  increase  in  its  general  ad-  and  Transportation  Exposition,  Nov. 
iggest  contest  ever!  takers,  that  is— and  the  folder  is  good  vertising  rate  from  five  cents  to  six  7-12,  inclusive.  This  will  be  the  40th 


enough,  we  think,  to  make  some. 


Schooling  in  Protnotion 

FROM  time  to  time  this  column  has  Urban  lowa 
made  so  bold  as  to  criticize  the  jour-  IT'S  NOT  that  we’re  so  smart.  We 
nalism  schools  for  not  paying  enough  peeked.  That’s  why  we're  not 

attention  to  promotion  in  their  curri-  among  the  99  the  Des  Moines  Register 


cents,  flat,  per  line,  which  became  ef-  annual  automobile  show  and  the  fourth 


fective  Oct.  1. 


cula.  We  confess  that  we  had  made  and  Tribune  are  talking  about  in  an 
only  a  slight  inquiry  into  the  situation  attractive  folder  they've  just  .sent  out 
and  that  our  general  impression  was  saying:  “Not  one  in  a  hundred  knows 
stronger  than  our  specific  information,  the  right  answer.”  The  question  is. 
We  learn  now,  for  instance,  that  at  “What  is  America’s  seventh  largest 
the  University  of  Minnesota  the  de-  retail  market?”  And  the  answer,  of 
partment  of  journalism  devotes  quite  course,  is  “Urban  Iowa.” 
a  little  time  to  the  problems  of  news-  The  folder  does  a  swell  job  of  show- 
paper  promotion.  ing  first,  the  importance  in  retail  sales 

A  note  from  Thomas  F.  Barnhart,  of  Iowa's  81  urban  markets;  and  sec- 
professor  of  journalism  there,  informs  ond,  the  importance  of  the  Sunday 
us  about  a  course  in  “advanced  new's-  Register  to  the  one  market  it  makes  of 
paper  advertising”  that  seems  to  cover  these  81.  The  figures  are  impressive, 
newspaper  promotion  rather  well.  The  argument  is  persuasive.  And  it's 
Some  of  the  problems  it  takes  up  are  all  neatly  wrapped  up  in  a  folder  done 
the  organization  of  the  general,  retail  in  offset  in  two  colors  and  spiral 
and  classified  advertising  departments;  bound.  Copy  is  brief  and  sharply  to 
the  rise  of  newspaper  promotion;  or-  the  point.  Illustrations  are  good.  And 
ganization  of  the  promotion  depart-  there  is  a  series  of  cut  pages  that  make 
ment;  fields  of  activity  for  promotion  the  argument  more  emphatic  with 
departments;  importance  of  market  each  one  you  turn, 
analysis;  fields  for  research  in  news¬ 
paper  advertising;  serving  the  adver-  Busy  Bee 

tising  representative;  servicing  the  ^HE  Sacramento  (Cal.)  Bee  has  been 
local  advertismg  account;  sources  of  busy  lately  finding  out  all 

market  data;  preparing  the  market  ^bout  grocery  products  in  its  retail 
data  book;  planning  the  special  adver-  The  result  of  this  activity 

using  event;  the  newspaper  as  Its  own  ^bows  now  in  an  informative  study 
promotion  vehicle;  promotion  and  ^be  Bee  has  issued.  This  gives  the 


sponsored  exclusively  by  the  daily. 


|ete  r  Cam  pb  eSI,  reporter, 
registered  with  the  Personnel 
Service  early  last  month.  Two 
weeks  later  he  was  on  the  staff 
of  a  Springfield,  Mass.,  paper, 
and  another  quick  placement 
was  scored  for  the  Personnel 
Service. 


reader  interest;  promotion  and  cir^ 
culation;  promotion  media;  trade  as 


distribution  and  sales  positions  of  54 
different  grocery  products  in  50  Sac- 


sociation  movements  in  publishing;  _  .  _  .  rni  .  . 

uj.  jr  ramento  grocery  stores.  The  product 

promotion  budgets  and  forms.  ^ 


T,,  f  r.  1  ,  .  ,1  covered  range  from  baby  food  to 

The  course.  Professor  Barnhart  tells  Worcestershire  sauce.  The  study  im- 
us  IS  limited  to  about  15  or  20  jour-  ^3  being  thorough.  It  should 

nalism  majors.  About  one- third  of  be  interesting  to  every  oL  of  the  sev- 

l  above  are  eral  hundred  brands  mvolved. 

handled  by  specialists  in  various  fields, 

usually  downtown  promotion  men  or  _  ___  -  _ ^  _ _ 

advertising  executives.  For  use  in  the  6,500  AT  HUNTERS  PARTY 

course  a  collection  is  made  of  various  The  Milwaukee  (Wis.)  Sentinel's 
promotion  materials,  data  books,  cir-  first  annual  Hunters’  nartv  held  re- 


6,500  AT  HUirrERS'  PARTY  PERSONNEL  SERVICE 


The  Milwaukee  (Wis.)  Sentinel's 
first  annual  Hunters’  party  held  re- 


culation  books,  etc.,  and  each  student  cently  in  the  Milwaukee  Auditorium 
^bscribes  to  Editor  &  Publisher,  attracted  6.500  state  huntsmen.  Hun- 
Durir^  the  course,  each  student  is  re-  dreds  of  prizes  consisting  of  hunting 
quired  to  conduct  at  least  three  worth-  equipment  were  awarded. 


Editor  &  Publisher 
Times  Building,  N.  Y.  City 


“I  want  to  thank  you  for  the  speedy 
results  obtained  from  your  employ¬ 
ment  service,”  writes  Mr.  Campbell- 
“The  job  I  have  obtained  through  your 
assistance  is  satisfactory  in  every  re¬ 
spect  and  holds  forth  promise  of  a 
good  future.”  If  you  seek  a  job  or 
change  of  position,  why  not  turn  to 
page  47  in  this  issue  and  get  full 
details  about  this  service. 


CLINE 

high  speed  pasters 

AND 

automatic  tensions 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

to  maintain  color  register 

Cline  Electric  Mfg.  Co. 

main  OFFICE:  211  W  WACKER  DRIVE.  CHICAGO 


kSYSTEMlI 


r^Y  Syracuse,  N.  Y.,  Oct.  16 — Discussions 

of  the  European  war  and  the  coverage 
of  it  by  American  newspapers  held  the 
president  spotlight  as  the  New  York  State  Soci- 
~  ■  ■  ety  of  Newspaper  Editors  convened 

in  the  Hotel  Syracuse  here  today  for 
its  fall  luncheon.  Harold  W.  Sanford, 
editor  of  Rochester  Democrat  & 
Chronicle,  president  of  the  society, 
presided.  Members  stressed  the  im¬ 
portance  of  making  newspaper  read¬ 
ers  realize  that  war  news  undergoes 
a  strict  censorship  before  it  is  made 
Institute  of  journalists  was  available  for  publication.  M.  V.  At- 
ex-  wood  of  Rochester,  editorial  director 
of  the  Gannett  Newspapers,  Inc.,  pre¬ 
sented  a  report  concerning  a  meeting 
of  Associated  Press  managing  editors 
last  week  in  New  York  City. 

Rajael  (Cal.)  Independent,  and  John  ■ 

B  Long,  manager  of  the  CNPA.  They  TEXAS  PRESS  MEETING 

emphasized  the  value  of  reteimng  the  750  members  of  the  Texas 

Greek  letter  name  m  the  under-  pj.g55  Association  were  among  the 
graduate  field,  but  establishing  a  name  guests  at  the  Texas  State  Fair 

in  keeping  with  the  amis  and  purposes  opening  day,  Oct.  7.  Results  of 

of  the  fratermty  m  the  professional  fair’s  newsoaner  contest  were  an- 


Neal  Van  Sooy,  publisher  of  the 
1.HM  (Cal.)  Herald,  vice-i 
if  the  California  Newspaper  Publish¬ 
ers’  Association,  and  president  of  the 
Lm  Angeles  professional  chapter  of 
Sigma  Delta  Chi.  outlined  a  suggested 
plan  of  incorporating  the  name 
American  Institute  of  Journalists” 
with  that  of  the  journalistic  fraternity, 
at  a  meeting  of  the  Chicago  chapter, 
Oct.  12.  Mr.  Van  Sooy  told  how  the 
.taierican 

formed  in  Southern  California, 
plaining  that  its  membership  is  con- 
Sned  to  Sigma  Delta  Chi  members. 

Other  speakers  on  the  program  were 
Roy  A.  Brown,  publisher  of  the  San 


William  Forest  Crouch,  Chicago 
editor  of  Quigley  Publications,  was 
chosen  president  of  the  Chicago  chap¬ 
ter,  succeeding  Paul  B.  Nelson,  editor 
ind  publisher  of  Scholastic  Editor. 
Other  officers  elected  were  Harold 
Rainville,  vice-president;  John  Can¬ 
ning,  secretary,  and  Robert  Pebworth, 
t.reasurer. 


HERBERT  HOOVER 
SAYS  OF  MRA— 


Moral  I  M 

■  ,v  '  i'" 

Re-Armoment 


“1  he  world  has  (omc  out  «)f 
toiifusioii  helorc  hetause  some 
men  and  women  stood  solid.  .  .  . 
They  stootl  firm  and  they  held 
the  light  of  civili/alion  until 
the  furies  |).issed  because  they 
individnall)  held  to  certain  prin¬ 
ciples  of  lile,  of  morals  and 
spiritual  value's. 

‘■\Vhat  the  wotlcl  needs  loda\ 
is  to  return  to  sanity  atul  to 
moral  and  s|)iritital  ideals.  .\i 
the  [uesenl  time  nothing  so  con- 
icrtis  the  inogress  of  mankind.  " 


newsprint  ^jnipments  MAGAZINE  STUDY 

Rose  in  September  The  results  of  the  first  part  of  a  con- 

n  a  ,1  .  a  i-  .1.  -r.  tinuing  study  to  provide  authoritative 

Reflecting  the  influence  of  the  Euro-  information  regarding  the  qualitative 
pean  war  on  North  American  news-  ^  magazine  reading,  in  terms 

mt  shipments  m  Septembm-,  the  magazines  and  why, 

in?T  K  if?  "  were  published  this  week  by  the 

ypteml^r  bulletin  reported  Canadian  Corporation,  under  the  terms 

^pjnts  during  the  month  rose  to  agreement  with  the  authors  of 

tons,  an  increa^  of  M  tons  ^  Coutant,  director 

f  timber.  1938.  Ship-  research.  Pedlar  &  Ryan,  Inc.;  C.  W. 

.. ents  to  U.S.  and  Canadian  customers  jviacKay,  director  of  research,  Kenyon 
riff "  c-  &  Eckhardt.  Inc.,  and  D.  E.  Robinson, 

Van  ^  ^  ?  m  sai  .  j  general  manager  and  director  of  re- 

C^adian  production  amounted  to  P  ^  ,  Advcrti.sing  Agency. 

f  Twenty-one  magazines  wcie  studied, 

■ne  same  month  last  year.  Produc- 

tion  represented  72.7%  of  Canadian 

capacity  as  compared  with  68.2%  a  $75,000  CAMPAIGN 

year  ago.  Shipments  represented  76.6%'  A  $75,000  national  new.spaper  and 
of  Canadian  capacity  against  67.7%  a  magazine  ad  campaign,  using  key  city 
year  ago  and  59.6%  in  the  previous  newspapers,  will  be  undertaken  by 
inonth.  This  is  the  highest  percentage  Paramount  Pictures  on  behalf  of  its 
of  capacity  attained  since  Decern-  forthcoming  productions.  "Disputed 

Passage"  and  "Rulers  of  the  Sea.” 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


']  he  head  of  a  small  jn  inlinsi;  plant*  einplov- 
ing  g(')  men  learned  through  MRA  to  get  on  with 
his  partner  whom  he  had  haled,  fie  apologi/etl 
to  his  cmplovees  for  his  domineering  attitude, 
and  thev  heeame  friends.  Two  men  working  on 
adjoining  machines,  who  hadn't  s])okcn  to  each 
other  lor  three  years,  look  the  cue  and  made  up. 

For  three  years  after  nieeling  MR.\,  he  paid 
his  own  travelling  expenses  to  make  uji  for  pad¬ 
ded  aeeounis  in  the  past.  A])prentices  volun¬ 
teered  to  work  alter  hours  in  restitution  lor  time 
wasted.  Fmplovees  stay  late  now  to  rectify  mis¬ 
takes  without  cost  to  the  firm.  Stolen  tnalerials 
ha\e  heett  reittrned.  .\  stcnographcT  offered  to 
have  her  salarv  retlttted  whett  she  thought  the 
linn  needed  iniattcial  help. 

1  he  plant  has  voluntarily  reeogni/ed  the 
ittiioit,  raised  atul  revised  wages,  reduced  hoitrs, 
itu  teased  overtime  pay  attd  ctitployed  more  ttteti. 
Kflieietu'v  and  tjualitv  of  work  has  increased  at 
least  25  per  cent. 

Otie  of  the  men  says:  “We  ttever  have  atty 
iionhie  now — we  jnsi  gel  together  and  lalk  ahotii 
it  and  avo  Nettle  it." 

<  ^  N.tino  fill  It 

eiliieruU  malerUd  write 


Moral  Re-Armament 
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New  Rolfe  Comic  Makes 
U.  S.  Debut  Through  NEA 


By  STEPHEN  J.  MONCHAK 


famed  Mayo  Clinic  in  Rochester.  Bolles  Attacked 
Minn.,  who  died  last  May.  The  fore- 

word  is  one  of  the  last  articles  to  In  W  aSllingtOn 
come  from  his  pen.  Washington,  D.  C.,  Oct  16— Stephen 

Dr.  Cutter,  who  has  been  dean  of  Bolles,  editor  -  Congressman  from 
the  Medical  School  of  Northwestern  Janesville,  Wis.,  confessed  to  col 
University  since  1925,  is  also  trustee  leagues  on  Capitol  Hill  this  week  that 
of  that  university,  a  director  of  Passa-  he  had  been  guilty  of  suDDr«ci„» 


leagues  on  Capitol  Hill  this  week  that 
he  had  been  guilty  of  suppressioE 


vant  Memorial  Hospital,  a  trustee  of  news 

A  NEW  SUNDAY  COMIC,  “Brenda  White,  has  signed  a  long  term  contract  Wesley  Memorial  Hospital,  a  fellow  it  all  came  about  when  a 
Breeze,”  a  half-page  in  pantomime  with  the  Des  Moines  Register  &  Tri-  the  American  Association  for  the  Congressman  inquired  about  E 
by  Rolfe  Memison,  Continental  humor-  rune  Syndicate  to  write  a  six-day  Advancement  of  Science,  a  member  of  bruised  cheek  and  iniured 


ous  artist,  will 
make  its  Amer¬ 
ican  newspaper 
debut  Oct.  22 
through  NEA 
Service,  it  was 
announced  this 
week. 

Submitted  t  o 
NEA  “several 
months  ago,” 
when  the  service 
was  shopping 
around  for  a  new 
type  of  girl 
comic,  according 


lo  W.ue  -  Advancement  of  Science,  a  member  ot  bruised  cheek  and  injured  knuckled 

column  from  abroad,  Henry  P.  Martin,  the  American  Medical  Association  and  The  injuries,  it  developed  resulS 

Jr  editor  and  manager  of  the  syndi-  of  the  Association  of  American  Medi-  from  an  attempted  hold-up  which  Z 
cate  told  Editor  &  Publisher  this  ^al  Colleges.  He  is  the  author  of  sev-  followed  by  a  fist-fight  in  downC 
■  •..ru-.  1  j  u  j  .t-  1-  science  and  education.  Washington  several  days  ago.  Boll« 

Mr.  White  sailed  aboard  the  liner  sauntering  downtown  in  the  viein: 

Rex  from  New  York,  Oct.  17,  for  Women's  Aid  Column  ity  of  Pennsylvania  Avenue  when  a 

which  according  °to  Mr  Martbr*^alM  Register  &  Tribune  Syndicate  negro  leaped  from  a  parked  car,  struck 

includes  Germanv  for  the  nresent  announced  this  week  that  work  on  the  Congressman,  and  grabbed  at  a 

"He  will  be  abroad  several  months,”  “Designing  Women  "  by  Margarets  The“?nt™ld‘°- 

Mr.  Martin  said,  adding,  “his  further  »  six-day,  illustrat^  two-coi-  $2(W  in  cash  rc- 

stav  depends  on  the  European  war  feature,  a  guide  to  help  women  taliated  with  a  jab  which  knocked  the 

situation  ”  become  more  chic,  has  been  completed,  highwayman  to  the  sidewalk,  then  fol- 

anrii*,,..  eswr  and  ficst  release  Is  scheduled  for  lowed  through  with  his  walking  stick 


Rolfe  Memison 


situation.”  H  fi 

However,  the  syndicate  editor  ex-  ^ 

plained,  Mr.  White  will  not  write  about 
the  war  and  in  no  way  can  he  be 


Miss  Byers  is  the  author  of  the 


to  Fred  S.  Ferguson.  NEA  president,  termed  a  war  correspondent.  His  *  Schuster  best-seller.  Design- 


‘evel  ab”o,‘°d  laat  year,  Wh  in  bm,!.  i„d  in  ^ L^bmi^S  S 

Memison's  first  appearance  m  U.  S.  through  the  average  person's  eyes,  to  S.TlMTs'dll!  and  knuckles  compelled  him  lo 

S^^S‘Europ^“'a«Ts.  -rial  to  newspapers.  .he  story  at  the  Capitol. 

wo’frifa-  vm,:e°E.;:iS.'':S"  who  appear r^Snt  ;tks”  Personal  UNPUBUSHm  AD  SUIT 


ing  Women,”  which  was  read  by  mil- 


The  hold-up  man  made  his  escape. 

Bolles,  editor  of  the  Janesville 
(Wis.)  Gazette  since  1920,  celebrates 
his  50th  anniversary  as  a  newspaper- 


newspapers. 

Features  Pantomine 

Memison,  or  “Rolfe,”  as  he  signs  his 
work,  is  a  young  English  artist  who 


to  the  U.  S.  to  live  a  little  more  M*'-  Martin  said,  giving  the  following 


than  a  year  ago.  He  has  been  free¬ 
lancing  since,  his  work  appearing  in 
the  country’s  leading  slick  paper  mag¬ 
azines.  An  expert  on  pantomime,  his 
favorite  medium  of  expression,  he  uses 
it  exclusively  in  his  new  comic. 


papers  as  having  already  been  con¬ 
tracted  to  publish  the  column: 


Personal  UNPUBUSHED  AD  SUIT 

MISS  PATRICIA  CARVER,  of  Holly-  Oshkosh,  Wis.,  Oct.  16— The  Foi 
wood,  and  William  Porter,  assistant  Valley  Free  Press,  Oshkosh,  Wis.,  has 


to  Paul  Harrison,  Hollywood  corre 


Des  Moines  Register  &  Tribune,  spondent  for  NEA  Service,  were  mar- 


“Brenda  Breeze"  never  says  a  word.  York  Post,  the  last  named  to  use  the 
Prior  to  1936,  Rolfe  was  “a  serious  coli^n  in  place  of  the  one  Mr. 
artist,”  a  painter  of  portraits  and  land-  White  had  been  writing  daily  here- 
scapes.  One  of  his  paintings  was  ac-  lofore- 

cepted  by  the  Royal  Academy  in  Lon-  .  tt  i  i  n  i 

don  last  year.  He  might  have  been  Offering  New  Health  Book 
painting  landscapes  and  portraits  in 
Spain  today  if  the  Spanish  Revolution 


been  held  not  liable  for  damages  to 
George  J.  Wilz  and  Lawrence  Wirtz, 
by  reason  of  failure  of  that  corpora¬ 
tion  in  December,  1938,  to  publi^  an 
advertisement  of  an  auction  sale,  ac- 


Minneapolis  Star-Journal,  St.  Louis  ried  in  Yuma,  Arizona,  October  3.  by  reason  of  failure  of  that  corpora- 
Post-Dispatch,  Chicago  Times,  Detroit  ■  tion  in  December,  1938,  to  publish  an 

News,  Pittsburgh  Press,  and  the  New  PHOTOGRAPHER  SUES  advertisement  of  an  auction  sale,  ac- 
York  Post,  the  last  nam^  to  use  the  Harold  Smith,  Seattle  newspaper  cording  to  a  ruling  by  Municipal  Judge 
column  in  place  of  the  one  Mr.  photographer  filed  two  libel  suits  S.  J.  Inchsinger.  In  his  decision  the 
White  had  been  writing  daily  here-  recently  in  the  U.  S.  District  Court  judge  said  that  the  two  men  were 
tofore.  here  in  which  he  named  Time,  Inc  ,  entitled  only  to  $2.20,  the  amount  paid 

— IT  lii.  Tj  1  publisher  of  Time  magazine  and  the  the  Free  Press  in  advance  for  an  ad- 

vjffenng  IMew  rlealth  book  p_p  Publishing  Corp.,  publisher  of  vertisement  of  an  auction.  They  had 

DURING  THE  FIVE-YEAR  PERIOD  the  New  Yorker,  as  defendants  and  asked  for  $600,  alleging  they  sustained 
ended  June  30,  1939,  Dr.  Irving  S.  asked  for  $25,000  damages  in  each  ac-  a  heavy  loss  at  their  sale  when  only  a 


Spain  today  if  the  Spanish  Revolution  ended  June  30,  1939,  Dr.  Irving  S.  asked  for  $25,000  damages  in  each  ac-  a  heavy  loss  at  their  sale  when  only  a 
had  not  come  along  and  chased  him  Cutter,  health  editor  of  the  Chicago  tion.  Time  and  the  New  Yorker  on  comparatively  small  group  of  buyers 
back  to  England  and  into  a  comic  art  Tribune-New  York  News  Syndicate,  Aug.  7  and  Feb.  25,  1939,  respectively,  attended. 

career.  has  replied  to  more  than  1.249,707  let-  published  similar  articles  allegedly  T«rrrtrr  V  riTT  n 

The  English  chuckled  over  his  car-  ters  from  readers  seeking  information  describing  the  activities  and  eccen-  REJOINS  Vt^EKLY  i  lEw 
toons  and  humorous  illustrations  in  about  health  problems,  and  during  hi?  tricities  of  Smith  as  a  photographer.  The  Beaumont  (Tex.)  Citizen-Press 


such  publications  as  Bystander,  Pass¬ 
ing  Show,  London  Mirror,  London 


fifth  year.  Dr.  Cutter  received  243,306  the  complaint  said.  Smith  claims  that  a  Shoppers'  News  which  six  month; 


letters,  an  increase  of  82':<  over  the  these  articles  depicted  him  as  law- 


News  Chronicle,  Sporting  and  Dram-  first  year. 

atic  News,  Answers.  His  work  also  ap-  That  data  was  supplied  this  column 
peared  in  other  European  publications,  by  Mollie  Slott,  assistant  manager  of 

Started  Career  in  New  York  the  syndicate,  who  informs  us  that  I  Art  ^  Y  N  H 

Born  in  England  in  1906,  Rolfe  came  syndicate  is  now  offering  for  the  Features  iJ  I  II  IJ 

to  America  for  the  first  time  in  1923.  * 

and  it  was  here  that  he  received  his  ^  How  to  Keep  Well  column, 

first  artistic  encouragement.  He  cop-  84-page  book  covering  about  ,>7 - 

led  a  Rembrandt  at  the  Metropolitan  different  health  and  hygiene  subjects  JKTOONi^KWm^ 
n/r  caaxt  xriAi*  a  of  interest  to  evervone  ^  ARTOilNS  tlra^n  cxclusi\tl>  for  lOI.  R  pa 

Museum  of  Art,  New  York,  taking  two  *^veiyoiie.  — reasonable  rates  im  liuie  euCT-avinff 

days  from  his  job  of  packing  radio  The  articles  contained  m  the  pocket-  Write  Bradl|-y  t'eatu 
receivers,  and  the  reproduction  sold  sized  book  are  reprints  of  Dr.  Cutter  s 


breaker  and  moral  degenerate. 


ago  became  a  five-day-a-week  paper, 
has  returned  to  the  weekly  field. 


Art 

Features 


SYNDICATE 


per — TpaRon.-ible 


FEATURES  (Conf’d) 

KRLIGIOl'S — Twelve  timely  weekly  leataw 
for  church  patpes.  One  hundred  newspaper 
have  used  service  during:  last  fifteen 


for  $5.  It  determined  him  on  an  art 
career. 

Three  years  later  he  went  to  Paris  to 
study  art  and  then  came  several  years 
of  traveling  and  painting  through 
France,  Italy,  Denmark  and  Norway. 
Then  to  Spain  for  five  years  and  back 
to  England  when  Spain  revolted.  He 
continues: 

“Last  summer  I  returned  to  the 
U.  S.  to  make  this  my  permanent 
home,  and  settled  in  a  studio  on  top 
of  a  midget  Gotham  skyscraper  (six 
floors).  It  contains  a  drawing  table, 
easels.  Spanish  pictures,  bullfight 
posters,  two  guitars,  a  black  cat  and 
a  blond  girl  with  blue  eyes  named 
Barbara. 

“She’s  an  Indiana  girl,  reared  in 
Florida.  We  were  married  last  year, 
and  she  has  become  a  whiz  at  cooking 
‘Paella  Valenciana’  and  bouillabaisse, 
and  posing  in  a  Spanish  shawl.” 

W.  L.  White  Goes  Abroad 

WILLIAM  L.  WHITE,  columnist  for 

the  New  York  Post  and  Emporia 
(Kan.)  Gazette,  son  of  William  Allen 


sized  book  are  reprints  of  Dr.  Cutter’s  - 

_ , _  rpu  u  1  u  r  J  u  (  AKTOOXS  —  MH'AI.,  KDITOKIAI.  «  AK- 

COlumn.  The  book  has  a  foreword  by  toons  as  woll  as  daily  E'cneral  oartoons  at 


Write  Bradle.v  FeatiirrN,  Suite  til.T,  :JO  Nortli  Church  paire  plans  for  revenue  free. 

Miehlgan,  Chirago,  III. _  _  _  _  tional  KeliKious  News  Servlee,  1831  shewoc 

( .\Kfo«>XS“^lAM'.\I.,  KOITOklAi.  CAK-  Road,  East  Cleveland.  Ohio.  — - 

TOONS  as  well  as  daily  E'eiieral  eartoons  at  RKI.IGIOI'S — THE  WEEK  IN  ,V  ,T 


the  late  Dr.  Charles  H.  Mayo,  of  the  'J'!*;  Nerviie. 

7'Z.I  West  I7«lh  Streef,  New  Turk,  N.  V. 


^  ^  CAoiceOflf£^\^ 


A  uieoHt  ol  rt'iikrious  iicwtj  oi  in«’ 
trn'fstinjr  ami  a<*ciirat('.  for  >J[‘ 

ralCN.  KcliirlouN  »wh  l!4cr\icc,  f®* 

Avp.s^N.  Y.  _  — ^ 

THE  WEEK  IN  REI.HilON— A 


HRESSLER  Avp.e  N  Y  _  - 

EDITORIAL  CARTOONS  THE~WKKK  IN  REMOION — .4  iliia'’''  •*; 

Eaeh  year  mon-  elient  pajs-rs  sponsur  ItK-al  news  of  the  world.  Interestinr  w. 

exhihits  of  Harry  Bressler  s  originals.  Mil-  ;,f,ourale  Send  for  samples  and  rates. 
lions  of  readers  who  follow  his  work  kIous  News  Service,  :i<M»  Fourth  .\ve., 

a.e.eume  he  i,t  the  paper’s  staff  cartoonist.  _ ! - - - - - - 

.\dilress.  Times  KiiildiuK.  New  York,  N.  Y'.  yOFR  FEATURE:  If  your  feature  It 
—  .  doing',  it’s  worth  advertising.  Ask  ut  M® 

FEATURES  the  low  syndicate  rates.  _ _ 


COMPLETE  MATSOOUPS 


12S.12  St.  Phila.,Pa. 


“Features  with  a  Future"  NEWS 

QUEEN  FEATURES.  INC. _ " _ 

12  So.  12th  Street  T-ictmirn 

_ 1‘lilladelphla.  Fa. _  UNITED  PRESS 

llOl.UVWOOO — NEW!  Rita  Gaivlell  s  IN  THE  For  Dominant  News  Cover 

ll«H.I,VW«»00  BE.YI  TY  SHOPS  .-overs  new  - - - — - ^ 

.■mil  ol.l  wrinkles  in  Itlil  words  daily.  Fast!  C.YBLE.  Background  of  cable  ne^ 

I'leverl  Inlerestiiiir :  Exclusive  Features,  Box  thoritative  writers  from 

TTiH,  Bpvprly  HilU«  Calif. _ World.  Sond  for  samples.  World*’ 

INFOK.MATION  SERVICE — A  Good  Answer  Service,  Newton,  Mass. _ ^ 

to  Questions  Department  in  a  newspaper  H.YKKISItrKfi  tP.L.l  COKRr^ 
serves  a  double  purpose — it  has  reader  in-  ofT.rs  ti.  ws  si-rviis-  for  trail.-  loji* 
terest  and  it  brings  mail.  The  oldest  and  iii-ss  pais-rs  and  newspan"'’s.  •  “i 
largest  service  of  this  kind  is  conducted  by  Ri-ports.  Ke.vstone  News  Biin-aii. 
Fr^erie  J.  Haskln.  Washington,  D.  C. .  Iliirrishiirg.  Peiiiia. 

|•SVl^H»MMtV.  Dr.  Crane's  "Case  Keconis."  MEXICAN  NEWS:  "CAY'ALCADE 
Daily,  illustrated.  "B-in-l"  feature,  covering  icO"  by  "Biir’  Wells  a  weekly  d'sl 
love  and  marriage  problems,  children,  per-  MEXICO  CPTY.  Two  dollars  mojil 
Bonality  improvement,  business  psychology,  wells  Features.  Box  20'Z5.  Holly 

mental  hygiene,  every  week,  plus  mail  ser-  _  _  ‘ 

vii-e.  Hopkins  Syndicate,  Inr„  Chlragn,  Bell  PUOTOS 

S.vndlcate.  Inc.,  New  York.  _ ~ _ 

K  inrfG  j  O  I  S— Tv  TrEniKtEirs  news  WIKE  photos,  if  you  -Idl  -is^ 
STtlKY  on  Bible  topii-s.  .YssiL-niiii-nt  Sunday  pictures  with  the  Iirrilic  vos’- 
-i-hoid  I  wis-kly  1 .  Popular  w  hi-ri  vi-r  inihli-hi-il.  the  largest  nii-trot>olitan  |l■;’ll•'  , 

Write  Wni.  Soiilliern,  .Ir.,  Iiide|iendrnre,  Mis-  nr".-  now  lo  ACME  NEWslU  1 1- 
soiiri.  Daily  News  Bldg..  New  ^  ork 


For  Dominant  News  Coverags  _ 

CABLE.  Background  of  cable  ne«  W  « 
thoritative  writers  from  all  co™em 
World.  Send  for  samples.  WorId-«i«- 

Service.  Newton.  Mass, _ _ _ 

HAKKISIH  Kfi  tPA.l  » W' 
OfT.rs  n.  ws  si-rvi.-i-  for  trail.-  J',>'"^,7^.pir 
III-SS  pais-rs  anil  ni-wspan"'’s.  *  tS* 

Reports.  Keystone  News  Biin-aii. 
Iliirrishiirg,  Peiiiia. 

MEXICAN  NEWS:  "CAY'A^ADE  OF 
ICO"  by  “Bill  '  Wells  a  weekly  wriif 

MEXICO  CITY.  Two  "’91' C»1 

Well**  Features.  Box  20-5.  Holly 

“  PHOTOS 

W  IKK  niOTOS.  If  you  'till 
pictures  with  the  icriiti*’  ‘.*‘*^*'  „i(t 

the  lartreM  nu‘troi»olit;«n  jyC 

nr".-  now  to  ACME  NEWsPIt  TLKt-- 
n.iily  News  Bldg..  New  ^ork. 
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OCTOBER  21,  1939 


Canadian  Censorship 
Rules  Announced 

MoNTOEAL.  Oct.  16— Censorship  reg¬ 
ulations  in  effect  in  Canada  under  the 
War  Measures  Act  were  made  public 
recently.  On  Canada’s  declaration  that 
a  sUte  of  war  existed  with  Germany, 
genei  directions  were  issued  to  the 
press  and  radio  stations  by  censorship 
authorities.  These  general  directions 
have  now  been  followed  by  detailed 
uistructions,  which  have  full  authority 
of  law. 

Walter  S.  Thompson,  director  of 
censoi^ip,  said  the  regulations  were 
jiawn  up  as  a  result  of  conferences 
between  departments  of  the  public 
service. 

Prohibitions  Listed 

The  regulations,  which  are  volumin¬ 
ous,  general  prohibit  the  making  or 
publication,  of: 

.\ny  adverse  or  unfavorable  state- 
•■nent  report  or  opinion  likely  to 
prejudice  the  defense  of  Canada  or  the 
efficient  prosecution  of  the  war; 

Any  report  or  statement  likely  to 
cause  diskfection  to  His  Majesty  cr 
U!  prejudice  His  Majesty’s  relations 
with  foreign  powers; 

Any  report  or  statement  likely  to 
prejudice  the  recruiting,  training,  dis¬ 
cipline  or  administration  of  the  forces: 
•Any  information  with  respect  to  the 
diovements,  numbers,  etc.,  of  any  of 
he  armed  forces  of  the  Allies,  or  re¬ 
lating  to  the  storage  of  war  material, 
fortifications,  etc.; 

Any  leaflet  or  pamphlet  relating  to 
the  war  or  to  the  making  of  peace 
which  does  not  carry  the  name  and 
address  of  author  and  printer. 

All  copies  of  any  newspaper,  tract, 
periodical,  book,  circular  or  other 
printed  publication  contravening  the 
regulations  may  be  seized  and  radio 


station  licences  may  be  suspended  or 
cancelled. 

“Where  no  specific  penalty  is  pro¬ 
vided  in  these  regulations  any  person 
who  is  guilty  of  an  offense  imder  these 
regulations  shall  be  deemed  to  be 
guilty  of  an  indictable  offense  and 
shall  on  conviction  be  punishable  by 
fine  not  exceeding  five  thousand  dol¬ 
lars,  or  by  imprisonment  for  a  term 
not  exceeding  five  years,  with  or  with¬ 
out  hard  labor,  or  by  fine  and  im¬ 
prisonment,”  the  regulations  held. 

COWLES  RE-ELECTED 

Chicago,  Oct.  19 — W.  H.  Cowles,  Jr., 
publisher  of  the  Pacific-Northwest 
Farm  Trio,  Spokane,  Wash.,  was  re¬ 
elected  president  of  the  Agricultural 
Publishers’  Association  here  yesterday 
at  the  annual  meeting.  Other  officers 
were  re-elected.  New  directors  are: 
Leslie  A.  Watts,  Mount  Morris,  Ill.; 
H.  H.  Allen.  Aberdeen,  S.  D.;  Paul 
Huey,  Chicago;  Charles  E.  Sweet, 
Topeka,  Kan.;  and  M.  N.  Mathews, 
Philadelphia.  Victor  F.  Hayden,  Chi¬ 
cago,  continues  as  executive  secre¬ 
tary.  A  feature  of  the  meeting  was  a 
testimonial  luncheon  for  Marco  Mor¬ 
row,  Capper  Publications,  in  recogni¬ 
tion  of  his  long  service  to  the  associa¬ 
tion  as  an  ABC  director  from  the 
farm  paper  division. 

FLA.  CITRUS  DRIVE 

The  Florida  Citrus  Commission  has 
announced  plans  for  its  intensive  ad¬ 
vertising  and  merchandising  campaign 
on  oranges  and  grapefruit  with  news¬ 
papers  as  the  chief  media.  Two  sepa¬ 
rate  styles  of  orange  ads  will  be  fea¬ 
tured.  300  to  500-line  layouts  for  spe¬ 
cial  news  and  holiday  drives,  and 
smaller  ads  continuously  week  after 
week  for  woman’s  pages.  Posters  and 
car  cards  will  also  be  used.  Arthur 
Kudner,  Inc.,  is  the  agency. 


N.  Y.  DcriUes,  ANP  A  Ask 
Trucking  Exemption 

Washington,  D.  C.,  Oct.  16 — Exemp¬ 
tion  of  newspaper  distributing  trucks 
from  a  proposed  ICC  regulation  fixing 
hours  of  service  and  safety  standards 
has  been  asked  by  the  ANPA  and  the 
Publishers  Association  of  New  York. 
Objection  is  voiced  to  the  rule  that 
eight  hours  must  elapse  between  driv¬ 
ing  shifts,  predicated  upon  the  fact 
that  newspapers  which  have  Saturday 
evening  and  Sunday  morning  editions 
would  encounter  a  delivery  problem. 

The  publisher’s  association  asks  that 
employment  for  16  hours  be  permitted 
between  midnight  Friday  and  noon 
Sunday,  divided  into  two  shifts  of  not 
more  than  10  hours  each  nor  16  hours 
in  total,  with  a  rest  period  of  not 
less  than  five  hours  between  the  shifts. 

newspaper'  stations 

Washington,  D.  C.,  Oct.  16  —  The 
Federal  Communications  Commission 
recently  acted  favorably  on  the  ap¬ 
plication  of  Cordele  Dispatch  Pub¬ 
lishing  Co.,  Inc.,  Cordele,  Ga.,  grant¬ 
ing  a  construction  permit  for  a  new 
broadcast  station.  Call  letters  have  not 
yet  been  assigned.  The  Commission 
also  granted  the  voluntary  assignment 
of  license  from  Peter  Goelet,  operator 
of  Station  WGNY,  Newburgh,  N.  Y., 
to  the  Courier  Publishing  Corporation, 
publishers  of  a  weekly  newspaper  at 
Poughkeepsie,  N.  Y. 

BEAVERBROOK  SAILS 

Lord  Beaverbrook,  publisher  of  the 
Loudon  Daily  Express  and  the  Eve¬ 
ning  Standard,  sailed  Oct.  15  on  the 
S.S.  Wa.shington  from  New  York  for 
England.  Following  a  brief  visit  to 
Canada  to  straighten  personal  affairs, 
he  was  the  luncheon  guest  of  Presi¬ 
dent  Roosevelt  in  Washington. 


WINS  TWO  UBEL  SUITS 

Verdicts  for  the  defendant  news¬ 
paper  were  returned  by  a  Superior 
Court  jury  in  Northampton,  Mass.,  in 
two  libel  suits  brought  against  the 
Springfield  Union  Publishing  Com¬ 
pany  by  Oscar  M.  Grife  and  John  J. 
O’Connell,  Northampton  attorneys. 
The  plaintiffs  had  asked  damages  of 
$25,000  each.  The  suits  arose  from 
publication  in  the  Springfield  Union 
of  a  statement  issued  by  Mayor  Feiker 
in  the  heat  of  the  campaign  over  the 
Plan  E  form  of  city  government,  dur¬ 
ing  the  state  election  campaign  of 
November,  1938. 

■ 

TO  COLLECT  PUBUCITY 

Jphn  L.  Meyer,  secretary-treasurer 
of  the  Inland  Daily  Press  Association, 
told  Editor  &  Publisher  this  week  that 
he  is  planning  to  arrange  with  news¬ 
paper  associations  throughout  U.S.  and 
Canada  for  a  “week”  during  which 
publishers  will  be  asked  to  save  all 
free  publicity  matter  sent  to  news¬ 
papers.  The  material  will  be  collected 
by  the  Inland,  according  to  present 
plans,  to  show  the  staggering  amount 
of  publicity  sent  to  papers  in  one 
week’s  time,  said  Mr.  Meyer. 

N.  Y.  NEWS  WINS  CASE 

A  judgment  was  filed  in  Supreme 
Court  dismissing  the  complaint  in  an 
action  for  $50,000  damages,  alleging 
libel,  brought  against  the  News  Syndi¬ 
cate  Co.,  Inc.,  publishers  of  the  New 
York  News,  by  Amalia  Hyemann. 
Costs  of  $135  were  assessed  against 
the  unsuccessful  plaintiff  by  the  court. 
Complainant  sued  over  an  item  con¬ 
cerning  her  matrimonial  difficulties 
published  in  the  defendant  newspaper 
on  Oct.  23,  1936.  The  judgment  was 
filed  on  Oct.  11. 


THE  BLUE  BEETLE  ★  SPARK  STEVENS  ★  YARKO  THE  GREAT  ★  PATTY  O'DAY  ^  DR.  FUNG  ^  THE  FLAME 


FOX  FEATURES 

FROM  CREATION  TO  DISTRIBUTION 


complete  service  of  eirculatiun  build¬ 
ing  newspaper  strips  in  black  and  white, 
also  4  color  Sunday  pages;  and  a  differ- 
ent  ready  print  four  color  standard  size 
supplement,  is  now  available. 


*809i  «f  men  and  Monien  adult  r**aHer!>  are 
interested  in  eoniie  features.  Reader  audience 
of  comic  magazines  is  identical  with  those  of 
comic  strips  and  comic  color  supplements.  The 
Fox  (iomic  Croup  WONDERWORLD  COM¬ 
ICS.  MYSTERY  MEN  COMICS  and  FANTA.S- 
TIC  COMICS— built  the  Greatest  3  Comic 
Group  Circulation  In  The  Entire  World  with 
these  feature  now  offered  to  newspapers  for  the 
first  time. 


*  From  a  survey  by  Dr,  Geo.  Gallup  covering  adults  only  ex¬ 
ploding  the  myth  that  children  are  the  sole  comic  audience. 

Wire  us  collect  for  these  circulation  building  features;  and  the  Ready  Print  offered  at 
the  lowest  price  ever  for  a  color  supplement.  Hake  your  reservations,  while  your  terri¬ 
tory  is  still  open  to  protect  it  against  competition. 

FOX  FEATURE  SYNDICATE,  INC. 

480  LEXINGTON  AVENUE  Telephone  PL.  8-0100 _  NEW  YORK,  N.  Y. 


★ 

★ 

★ 

★ 


★ 

★ 
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EDITOR  6.  PUBLISHE 


September  Linage  in  Leading  Cities 


AKRON,  OHIO 

1939  1938  Gain  or  Loss 

Beacon  Tonrnal  . (e)  1,040,597  1,116,679  76,082  L 

Beacon  Journal  . (S)  145,867  171,574  25,707  L 


Knickerbocker  News  . .  (e) 

Times-Union  . (e) 

•Times-Union  . (S) 


1,186,464 

1,288,253 

101,789  L 

NY.  N.  Y, 

611,760 

681.049 

69.289  L 

416,871 

488,317 

71.446  L 

166,619 

168,979 

2,360  L 

Total  Daily  .  1.028,631  1,169,366 

Total  Sunday  .  166,619  168,979 

Grand  Tot-il'  .  1,195,250  1,338,345 


140,735  L 
2,360  L 
143,095  L 


Journal  . (m) 

Tribune  . (e) 

Journal  . (S) 


ALBUQUERQUE,  N.  M. 


377,312 

394,877 

57,841 


346,153 

358,999 

47,067 


31,159  G 
35,878  (; 
10,774  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


772,189 

57,841 

830,030 


705,152 

47,007 

752,219 


67,037  G 
10,774  G 
77,811  G 


ATLANTA,  GA. 


Georgian  . 

...(e) 

578.677 

577.716 

961  (i 

Journal  . 

,...(e) 

841,307 

734,628 

106,679  G 

Constitution . 

. . .  (m> 

508,928 

555..580 

46,652  I- 

•aAmericau  . 

...(S) 

178,954 

148.949 

30,005  G 

♦Journal  . 

...(S) 

194.707 

189,135 

5,572  G 

Constitution  . 

...(S) 

209.476 

175,082 

34,394  G 

Total  Daily  . . . . 

1.928.912 

1,867,924 

60,988  G 

Total  Sunday  . , 

583.137 

513.166 

69.971  G 

Grand  Total  . . . 

2,512.049 

2,381,090 

130,959  G 

ATLANTIC  CITY,  N.  J. 

Press-Union . (m)  345.376  352.066 

Press  . (S)  57,931  04.829 


6.690  L 
6,898  L 


Grand  Total  .  403,.307  416,895  13.588  L 

Press-Union  (ni&e)  sold  in  combination.  Linage  of  one 
edition  given. 


BALTIMORE,  MD. 


News-Post  . 

. (e) 

837.155 

893.038 

55,88.3  L 

Sun  . 

. (e) 

1,205.322 

1,226.657 

21.335  L 

Sun  . 

. (m) 

.566,191 

538,732 

27.459  G 

'American  . 

. (S) 

224,011 

221,510 

2.501  G 

♦  Sun  . 

. (S) 

378,631 

356.634 

21,997  G 

Total  Daily  . . 

2,608.668 

2,658,427 

49.759  L 

Total  Sunday 

602,642 

578,144 

24,498  ti 

Grand  Total  . 

.  3,211,310  3,236,571 

BIRMINGHAM,  ALA. 

25,261  L 

Age-Herald  .... 
Xews  . 

475,970 

379,021 

96.949  G 

. (e) 

685.380 

716.489 

31.109  L 

Post  . 

. (e) 

375.535 

380,977 

5,442  L 

^Xews  ic  .Age-ilcrald  .(S^ 

236,122 

220.666 

15.456  G 

Total  Daily  . . 

1.5.36,885 

1.476.487 

60,398  ); 

Total  Sunday 

2.36.122 

220,666 

15,456  G 

Grand  Total  . 

.  1,7/3,007  1,697,153 

BOSTON,  MASS. 

75,8.54  G 

Record  . 

362,773 

.360,961 

1,812  G 

American  . 

. (e) 

362.773 

345.207 

17,566  G 

Globe  . 

. . . .  (me) 

610,698 

640,225 

29,527  L 

Herald  Traveler 

. . .  (me) 

880,497 

920,605 

40,108  L 

Post . 

514.063 

447,130 

66,933  G 

Transcript  . 

. (e) 

221.918 

254,649 

32,731  L 

•Advertiser  . . . . 

. (S) 

134,134 

145.769 

11,635  L 

Globe  . 

. (S) 

282,733 

278.078 

4,655  G 

♦  Herald  . 

. (S) 

325,248 

306,279 

18,969  G 

Post . 

. (S) 

91,929 

85,481 

6,448  G 

Total  D.aily  . . 

2,952.722 

2,968,777 

16,055  L 

Total  Sunday 

834,044 

815,607 

18,437  G 

Grand  Total  . 

3,786.766 

3,784,384 

2.382  G 

Globe  (m&e)  sold  in  dailjr  combination.  Herald  (morning 
or  Sunday)  sold  in  combination  with  Traveler,  evening. 
Record  (m)  is  sold  in  combination  with  the  American  (e). 


Courier-Express  . (m) 

News  . (e) 

Times  . (e) 

•'Courier-Express _ (S) 

Times  . (S) 


BUFFALO,  N.  Y. 


636.873  521,364 

1.165,129  1,075,513 


305,637 


477,793 

227,137 

85,313 


115.509  G 
89,616  G 


78.500  G 


Total  Daily 
Total  Sunday 


1,802.002  2,074.670 
305,637  312.450 


Grand  Total  .  2,107,639  2,387,120 


The  Times  suspended  publication  after  July  30,  1939. 


272.668  L 
6.813  L 
279,481  L 


CAMDEN,  N.  J. 

Courier  . (e)  679.195  577.095 

Courier  (e)  and  Post  (m)  sold  in  combination, 
one  edition  shown. 


102.100  (’, 

Linage  ot 


CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  476.150  496,872 

Gazette  . (S)  102,983  108,831 

Grand  Tot.al  .  579,133  605,703 

CHARLOTTE,  N.  C. 

News  . (e)  499.016  512.487 

Observer  . (m)  560,598  552,856 

News  . (S)  127.294  93.282 

Observer . (S)  207,255  170,825 

Total  Daily  .  1,059,614  1,065,343 

Total  Sunday  .  334.549  264.107 

Grand  Total  .  1,394,163  1,329,450 

CHATTANOOGA,  TENN. 

Times  . (m)  421.696  336.510 

News  . (e)  421.288  367,161 

Free  Press  . (e)  4.34.350  712,827 

Times  . (Si  94,702  136,721 

Free  Press  . (S)  145,773  160.579 

Total  Daily  .  1.277.334  1.416.498 

Total  Sunday  .  240,475  297.300 

Grand  Total  .  1.517,809  1,713.798 


20,722  L 
5.848  L 


26.570  L 


13.471  I. 
7.742  G 
.34,012  G 
36,430  (. 


5.729  L 
70.442  G 
64,713  G 


(Compiled  by  Media  Records.  Inc. I 


CHICAGO,  ILL. 

1939 


Tribune  . (m) 

tDaily  News  . (e) 

Herald  American . (e) 

Herald-Examiner  _ (m) 

Times  . (e) 

Tribune . (S) 

'Herald  American  ...(SJ 

Times  . (S) 


1,174.720  1,110,374 
1.0.33.802  1.062,517 


561.346 


1938  Gain  or  Ijiss 
64,346  G 
28.715  L 


563.097 

635,687 

190.295 

51.982 


655,138 

207.382 

5.35,647 

558.115 

17.3.932 

38.519 


93,792  L 


27,450  G 
77.572  G 
16.363  G 
13,463  G 


Total  Daily  .  3,3.32.965 


Total  Sunday 


3,571,058 

770.566 


238,093  L 
107,398  G 
130.695  L 


877.964 

Gr.and  Total'  .... _ _  4,210,929  4.,341.624 

Chicago  Herald  Examiner  snspcndeil  publication  effective 
Aug.  28,  1939. 


Enquirer  . (m) 

Post  . (e) 

Times-Star  . (e) 

t  Enquirer . (S) 


CINCINNATI,  OHIO 

449.799  464.848 

585.973 
775.311 
383,557 


589.982 

811.952 

381.102 


15.049  L 
4,009  L 
36.641  L 
2.455  G 


85.186  (i 
54,127  G 
278.477  L 
42.019  I. 
14.806  L 


Total  Daily  .  1,811.083  1.866.782 


Total  Sunday 


.38.3.557  .381.102 


Grand  Tot.al  .  2.194,640  2.247,884 


55,699  L 
2,455  G 
5.3.244  L 


CLEVELAND,  OHIO 

624.603 


Plain  Dealer  .  ... 

. . .  (m) 

6.37.572 

Xews  . . 

....(e) 

556.092 

Press  . 

....(e) 

9.31.679 

'♦Plain  Dealer  ... 

...(S) 

383.765 

T(Ttal  Daily  , . , . 

2,125.343 

Total  Sunday  . 

.38.3.765 

Grand  Total  . . . 

2,509,108 

554.084 

909.153 

.364.371 


12.969  G 
2.008  G 
22.526  G 
19,394  G 


364,371 


37.50.3  G 
19..394  (• 
56,897  G 


Dispatch  . (c) 

Citizen  . (e) 

Ghio  .State  Journal  . . .  (m) 

nisp.atch  . (S) 

Citizen  . (S) 

Ohio  State  Journal  . . .  (.S) 

Star  . (S) 


COLUMBUS,  OHIO 

857.354  864.529 

542.176 
270.997 
191.985 
7.3.855 
4,392 
50.498 


465,147 

228.885 

211,3.39 


7.175  L 
77,029  G 
42.112  G 
19.354  L 


39.720 


Total  Daily  .. 
Total  Sunday 
Grand  Total 


1.670.527  1,558.561 
320.730  251.059 


1.809.620 


11 1.966  G 
69.671  «. 
181.637  (. 


...  1.991.257 

Citizen,  Sunday,  and  Ohio  State  Joiirii.al.  Sunday,  first 
publication  Nov.  6,  1938. 


News . 

Times-Herald  . (e) 

Dispatch  Journal  . (e) 

tXews  . (S) 

Times-Herald . (.S) 


DALLAS,  TEXAS 

(m)  699.727  681.583 

988.201 
4.39.019 
250.357 
239,045 


18.144  G 
6.190  L 
27.606  G 
.3.761  L 
2,719  L 


Tot.al  Daily  .. 
Tot.al  Sunday 
Gr.and  Total 


2.126.947  2.087.387 
489.402  495.882 


39.560  G 
6.480  1. 
33.080  G 


...  2.616,349  2.58,3,269 

The  Dispatch  merged  with  the  Journal  effective  July  1, 
1938.  Paper  now  known  as  Dispatch-Journal. 


Journal  . (m) 

Herald  . (e) 

News  . (e) 

Journal  . (S) 

News  . (S) 


DAYTON,  OHIO 

.318.497 


21.186  G 
25.865  G 
44,478  G 
28  G 
607  L 


Total  Daily  .  1,754.716  1,663,187 


Total  Sunday 


181.848  182.427 


Grand  Total  .  1,936,564  1.845.614 


91,529  G 
579  I. 
90.950  G 


Rocky  Mt.  News  ....(m> 

Post  . (e) 

Rocky  Mt.  News . (S) 

Post . (S) 


DENVER,  COLO. 

259.226 


302.619 

813.225 

37.24.3 

169,420 


4.3.393  L 
.37.285  I. 
1.767  G 
3.595  G 


Total  Daily  .  1,035.166  1,115,844 

Total  Sunday  .  212.025  206.663 

Grand  Total  .  1,247,191  1.322.507 


80,678  f, 
5. .362  (, 
75,316  L 


DES  MOINES,  IOWA 

.328,441 


Remster  . 

. . .  (m) 

3.34.197 

Tribune . . 

....(e) 

519.200 

Register  . 

...(S) 

205.844 

Total  Daily  . . , . 

85.3..397 

Total  Sunday  . . 

205.844 

Grand  Total  . . . 

1,059,241 

509.3.34 

178.709 


5.756  ». 
9.866  G 
27.135  G 


837,775 

178.709 

1,016.484 


15.622  G 
27,135  G 
42.757  G 


DETROIT.  MICH. 


Times  . (e) 

Free  Pic»s  . (m) 

News  . (e) 

'Times  . (S) 

I'Vee  Press  . (S> 

♦News  . (S) 


669.940 

610.893 


547.490 

545.660 


1.147.346  1,173.105 
257.824  215,704 


169.716 

398,218 


179.788 

385,050 


122.450  G 
65.233  G 
25.759  L 
42.120  G 
10.072  L 
13.168  (. 


Total  Daily  . . 
Total  Snnday 
C,r.and  Total  . 


2.428.179  2.266,255 


825.758  780,542 


3,253.937  3.046,797 


161.924  G 
45.216). 
207,140  (i 


DULUTH,  MINN. 


Hcrabl  . 

....(e) 

457.627 

News-Tribune  .... 

. . .  (m) 

343,874 

News-Tribune  . . . . 

...(S) 

118,413 

801.501 

118,413 

Total  Sumlay  . , 

Gr.and  Total  . . 

919,914 

DURHAM.  N.  C. 


139.164  L 
56.825  1. 
195,989  L 


Herald  . 

. .  .(m) 

309.3(.4 

310.233 

809  1. 

Sun  . 

.  ...(e) 

.384.029 

405.709 

2I.(>80  1. 

Herald-.Sun  . 

...(Si 

85.447 

87.961 

2.514  L 

Total  Daily  ... 

693.393 

7T5.942 

22.549  1- 

Total  Sunday  . 

85,447 

87.961 

2.514  1. 

Grand  Tol.al  . . 

778.840 

803.903 

25.06.3  L 

Times  . (m) 

Herald  Post  . (e) 

Times  . (S) 


EL  PASO.  TEXAS 

1939  1938  Gain  or 

384,530  340.772  ttru 

.393.441  1i:m- 

91,243  22,17’ 


381.604 

113,415 


Total  Daily  . , 
Total  Sunday 
Grand  Total  , 


766,1.34 
113,415 
879.549 

ERIE.  PA. 

Dispatch  Herald  . (e)  452,735 

Times  . (e)  47.3,514 

Dispatch  Herald . (S)  216,443 


7.14,213 

91,243 

825,436 


31.92; 

22,172 

54,09: 


441.264 

464.857 

205,247 


11.47; 

8,657 

11.19tC 


926.249 

216.443 


906,121 

205,247 


Total  Daily  . 

Total  Sunday 
Grand  Total  .  1,142,692  1,111,368 

EVANSVILLE.  IND. 


2o.ia 

11,19*. 

31.3’i 


Courier  . . 

. (m) 

464.361 

450,421 

13,94 

Press  . 

. (e) 

617.911 

618.943 

l.or- 

Courier  &  Press 

. (S) 

218.459 

110.530 

107,9.S' 

. (Si 

Total  Daily  . . 

1.082,272 

1.069..3M 

12,9'* 

Total  Sunday 

218.459 

261.681 

43,22: 

Grand  Total  . 

1..300.731 

1.331.045 

30,314. 

Courier  inergcil 

with  Press,  January 

2,  1939. 

FALL  RIVER,  MASS. 

1  Icrald-Ncws  ... 

. (e) 

436.098 

416.876 

i92rc 

FLINT.  MICH. 

lournal  . 

823.202 

841.425 

18225: 

Journal  . 

. (S) 

93,513 

114.833 

21,5’:. 

Grand  Total  . 

916,715 

956.258 

39.545 

FORT  WAYNE,  IND. 

Journ.al  Gazette  . 

. (m) 

284.078 

327.653 

43.575; 

News-Sentinel  .. 

816,544 

816.741 

15:. 

Journal  Gazette  . 

. (S) 

171,241 

159,259 

ll.W'- 

Total  Daily  .. 

1.1 00.622 

1.144.394 

43.::;’ 

Total  Sunday 

171.241 

159,259 

11.9': 

Grand  Total  . 

1,271,863 

1.30.3,653 

31.:9L 

FORT  WORTH.  TEXAS 

•Star-Telegram  . . 

23.3.176 

245.861 

12.68:. 

.Star-Telegram  . 

.384.106 

604.323 

20.21;. 

Press  . 

. (el 

.391.304 

.394.468 

3.1t4. 

Star-Telegram  . . 

. (S) 

140.252 

1.36.178 

4,o;4 

Total  Daily  . . 

1.208.586 

1.244  6.32 

36.0t)» . 

Total  Sunday 

140.252 

1.36.178 

4.»r4*jl 

Grand  Total 

1,348.838 

1.380,830 

31,95. 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  &  Star  . 

. (e) 

423,01 1 

447,667 

24,656; 

FRESNO.  CALIF. 

Bcc . 

. (e) 

459.877 

465.347 

5.4: 

Bee  . 

. (S) 

98.249 

104.f>09 

6.3**  - 

Grand  Total 

558.126 

.369,956 

11.835. 

GLENS 

FALLS,  N 

.  Y. 

442.982  11.651 

oinbination.  Lir 


Post-Star  . (m)  431,331 

Post-Star  (m)  and  Times  (e)  sold  i 

of  Post-Star  given. 

HARRISBURG.  PA. 

Patriot  . (m)  563.660  539.208  24.4.' 

Telegraph  . (e)  38.3.708  485.384  101,6.' 


Grand  Total  .  947,374  1.024,592  '7.21 

The  News  (e)  carried  the  s;  me  amount  of  atlvrrti'ini 
the  Patriot  (m). 

HARTFORD,  CONN. 

Courant  . (m)  299.786  327.675  2<.w9 

Times  . (e)  981.507  963.746  1/./6 

Courant  . (S)  238.835  196.201  42.6.4 


Total  Daily  .  1,281.293  1,291.421 

Total  .Sunday  .  2.38.835  196.201 

Grand  Total  .  1.520,128  1.487.622 


HOUSTON,  TEXAS 


Chronicle  . 

....(e) 

962.385 

Post . 

. . .  (m) 

569.526 

Press  . 

....(el 

594.450 

Chronicle  . 

...(S) 

3I4.83I 

"Post . 

...(Si 

266.751 

Total  Daily  , . . . 

2.126.361 

Total  Sunday  . 

481.582 

Grand  Total  . . , 

2.607,943 

HUNTINGTON,  W.  VA. 

4117.735 


Advertiser  .... 

441.314 

Herald  Dispatch 

441.2.34 

1  lerald-.\dvertiser  ...(Si 

102.069 

Total  Daily  . 

882.548 

Total  .Sunday 

102,069 

Grand  Total 

.  984.617 

INDIANAPOLIS,  1 

Xews  . 

. (e) 

950.395 

Star . 

631.007 

Times . 

651,573 

♦  .Star . . 

. (S) 

311.929 

Total  Daily  . 

2.232.975 

Total  Sunday 

311,929 

Granil  Total 

.  2.544,904 

JACKSONVILLE. 

Times-Union 

541.863 

Tonrnal  . 

541,319 

r»mes-Cnion  .. 

. (Si 

196.322 

Total  Daily  , 

1.083.182 

Total  Sunday 

196.322 

Grand  Total 

1.279.504 

JAMESTOWN,  N 

Journal  . 

i’..st  . . 

. (el 

342.327 

352,845 

Granil  Total 

695.172 

294.909 


682.109 


JOHNSTOWN,  PA. 

Tribune  . (e)  590.180  5<0.392 


Tribune  (e)  sold  in  comhin.ation  with  ImiK'Cr.it  (w  • 
;.jrf  4.f  (li  t  eiiition  shown. 
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September  Linage  in  Leading  Cities 


KANSAS  CITY,  MO. 


Tconul  . 

1939 

.389,025 

1938 

331,603 

732,898 

786.748 

666,912 

663,857 

Toainal  . 

82.480 

79,187 

. (S) 

361,566 

327,022 

Trf.i  Dailv  .  1788,835  1782,208 

tSj  Sunday  .  444.046  406,209 

.  2,232.881  2,188,417 

KNOXVILLE,  TENN. 

,„_,l  . (m)  .107,034  449,859 


. . .  (m) 

397.034 

. . . . (e) 

480,588 

...(S) 

108,518 

‘Xfws-Sentinel  . . . . 

...(S) 

160.017 

Total  Daily  - 

877.622 

total  Sunday  . . 

268, .S35 

Grand  T  otal  . . . 

1,146,157 

Exarainf  . . ( ni ) 

Ihily  -News . (m> 

Iimfi . 

Htrald  E'xpress  . (e) 

Evening  News  . (e) 

‘Examiner  . ( S ) 

•Times  . ( S ) 


LOS  ANGELES,  CALIF. 


939.419  1,042,897 
691,692  819,643 


Total  Daily  .  3.021,634  3,287.245  265,( 

Total  Sunday  .  636,185  663,417  27.1 

Grand  Total  .  3.657,819  3,950,662  292.1 

LOUISVILLE,  KY. 

Cnnrierjotirnal . (m)  728,912  799.741  70.1 

Times  . (e)  849.669  820.177  29.‘ 

Courier-Journal  . (SI  313,719  259,624  54.( 

Total  Dailv  .  1,.578.581  1.619.918  41,. 

Total  Sunday  .  313,719  259,624  54,( 

Grand  Total  .  1.892.300  1,879,542  12.: 

MANCHESTER.  N.  H. 

1'riiml.eader  . (c)  424.967  408,688  16,1 

Union  (m)  and  Ixr.ider  (e)  sold  in  combinatiim  only, 
age  of  Union  (ni)  only  is  shown. 

MEMPHIS,  TENN. 


265,611  L 
27.232  1. 
292.843  1, 


C^mercial  Ap|>«'al  . 

.  (m) 

807.479 

712.541 

94.938  G 

Press-Scimitar  . 

..(e) 

461,409 

441.501 

19.908  G 

•Commercial  .-Xppeal  . 

.(S) 

281,992 

276,516 

5,476  (j 

Total  Dailv  . . 

1.268.888 

1,154,042 

114.846  G 

Total  Sunday  . . . 

281.992 

276.516 

5,476  tj 

Grand  Total  _ _ 

...  .  1,550.880 

MIAMI,  FLA. 

1,430,558 

120,322  G 

Herald  . 

.(m) 

623.682 

540,411 

8.3.271  G 

Xcw>  . 

..(el 

450.343 

427,955 

22.388  ( ; 

Hfrald . 

..(S) 

183.06.3 

158.359 

24.704  G 

.Vrti  . 

.  .(S) 

75.141 

73,172 

1.969  1, 

Total  Daily  . 

1.074,025 

968.366 

105.659  G 

T*)tal  Simdav  . . . 

258.204 

2.31,531 

26,673  C. 

'•rand  Total  .... 

1.332.229 

1.199,897 

1.32.332  G 

MILWAUKEE,  WIS. 


Jemmel  . (m)  411,825  413,327  1.502  1. 

.'oumal  . (c)  1,176.800  1,085,985  90,815  (. 

. (cl  196.921  220.332  23.411  I, 

.Sentinel  . (S)  163,724  136,973  26,751  (i 

J™nial  . (S)  328.088  327,936  152  0 

Total  Daily  .  1,785,546  1,719.644  65,902  C 

Total  Sunday  .  491,812  464,909  26.90.Ui 

Grand  Total  .  2,277,358  2,184,553  92,805  1. 

News  discontinued  January  14,  1939. 

,  ,  MINNEAPOLIS,  MINN. 

. (e)  .  639,966  . 

star-JiMmal  . (e)  929.361  540,354  .389,007  0 

nmes-Tnbune  ....(m&e)  743.706  621,576  122.130  0 

Star-Journal . (S)  158.062  155,570  2,492  G 

. (S)  291,418  266,004  25,414  0 

Total  Daily  .  1,673.067  1.801,896  128,829  1. 

total  Sunday  .  449,480  421.574  27.906  0 

Grand  Toul  . .  2,122.547  2,223,470  100.923  I. 

i>y  1938*'^''*'’  1939,  compared  with  Journal,  Siin- 

.  MODESTO,  CALIF. 

. 309,961  312,880  2,919  1, 

.  MONTREAL,  CANADA 

. . 1.060.752  1,152.901  92,149  1, 

ifD  . 387,946  433,695  45,749  1. 

S  D  . (e)  847.025  891,320  44,295  1. 

. (e)  111,360  102,298  9,062  0 

t :  pf,  . . (e)  206.520  233.497  26,977  1. 

.  (S)  75.096  68.880  6.216  0 

Moard  \5ecldy  ...(\V)  84.263  52.757  31,506  0 

T'!?!  2.613,603  2,813.711  200.108  1, 

.  75,096  68.880  6.216  0 

•and  Total  .  2.772,962  2.935,348  162,386  1. 


Ir*  Patrie .  (S) 

-tandard  Weekly  ...(\V) 


MUNCIE,  IND. 

w'  . 366,727 

. . (ml  405.136 

. 101,257 

TmJI  P‘''y  .  771.863 

.  ’01-257 

Grand  Total  .  873,120 


Ranner  NASHVILLE,  TENN. 

Tennfs.eJ: . 501.305  561.777 

**Tenne  , . 501.737  512.653 

. (S)  216,909  203,926 

Tnul  Suml. .  1.003.042  1,074.430 

Grand  tI  T  .  216.909  203,926 

^  1,219,951  1.278,356 

NEWARK,  N.  J. 

News  . 211,448  298.353 

■^tar  Ea  'il . ‘'I  1.269.669  1,237,820 

Call  I"  . (e)  510.363  474,178 

Ledger’ . 210.341  201,968 

. 62,090  83,478 


Total  Daily  . , 
r?'*  j  ’'""'•ay 


1.991.480  2.010.351 


Grand  Total  .  ,  272  431  285,446 

.  2,263,911  2.295,797 


NEW  BEDFORD,  MASS. 

1939  1938  Gain  or  Loss 

Standard  Times . (dl  408,679  420.799  12,120  L 

Standard  Times . (SI  38,401  37,871  530  G 


PORTLAND,  ORE. 


NEW  HAVEN,  CONN. 

Tournal  Courier  . (m)  321,382  298,438  22.944  (j 

Kegister  . (el  668,310  701,135  32.825  L 

Register  . (S)  130,536  139,543  9,007  1. 

Total  Daily  .  989,692  999,573  9,881  1. 

Total  Sunday  .  130,536  139,543  9.007  L 

Grand  Total  .  1,120,228  1,139,116  18,888  1. 


Times-l’ic.ayunc  . (m) 

Tribune . (m) 

Item  . (e) 

States  . (e) 

Tinies-Picayunc 

Sc  States  . (SI 

f Item-Tribune  . (S) 

Total  Daily  . 

Total  Sunday  . 

Grand  Tot.al  . 


NEW  ORLEANS,  LA. 


2.200.978  2.426,122 
542,473  486,571 

2,743,451  2.912,693 


Times  . (ml 

Herald  Tribune  . (ml 

News  . (m) 

Mirror  . (m) 

Journal  American  ....(c) 

.Sun  . (e) 

World-Telegram . (e) 

Post  . (c) 

•Jornal  .\merican  . . . .  (S) 

Times  . (S) 

Mirror  . (S) 

News  . (S) 

t  Herald  Tribune . (.S) 

Total  Daily  . 

Total  Sunday  . 


NEW  YORK,  N. 

_ (ml  1.043.353 

_ (ml  70.3.684 

.  ...(m)  1.225.207 

_ (m)  320,784 

_ (c)  606,140 

. (e)  953,039 

. (e)  929,163 

. (c)  418.209 

_ (S)  285.767 

_ (S)  800.009 

_ (S)  116.546 

_ (S)  408.255 

....(S)  513,430 


Y, 

1,085.392 

739,584 

1,282.281 

313,813 

650.425 

1,055.047 

988,771 

498,953 

288.716 

834.457 

102.415 

378,495 

521,577 


37.571  L 
100.797  L 
72.895  1. 
13.881  1, 


225.144  I, 
55.902  I. 
169,242  1. 


42,0,39  1. 
35.900  J. 
57.074  L 
6.971  G 
44.285  L 
102.008  L 
59,608  1, 
80.744  L 
2.949  T. 
.34.448  1. 
14,1.31  (i 
29.760  G 
8,147  L 


6.199,579  6.614,266 


Total  . 

8,32.3,586 

8.739;926 

416..340  1, 

BROOKLYN,  N. 

Y. 

K.igle  . 

..fe) 

502.59.3 

583,246 

80.653  L 

Ihiinc  Tsilk  Section  . 

46,917 

62.858 

15.941  L 

Island  News  Section  . 

17,461 

65,504 

48,043  L 

Kagic  . 

.(SI 

132.613 

145.412 

12.799  L 

Total  Hailv  . 

5l>6,971 

711.608 

144.637  L 

TotaM  Suntlay  . , . 

132.613 

145.412 

12.799  L 

Grand  Total  .... 

699,584 

857,020 

157,436  L 

NIAGARA  FALLS,  N.  Y. 


Gazette . 

....(e) 

625.793 

661,241 

35.448  L 

OAKLAND,  CALIF. 

!*osi-Knquirer  .... 

....(e) 

534,426 

378.894 

155.532  G 

Trihime  . 

....(e) 

836.060 

739.888 

96.172  G 

Tribune . 

. . . .  (.S) 

136,935 

122.794 

14.141  (. 

Total  Daily  ... 

1.370,486 

1,118.782 

251.704  G 

Tutal  .Sunday  . 

136,935 

122.794 

14.141  t. 

Grand  Tot.al  . . 

1,507,421 

1,241,576 

265.845  G 

OKLAHOMA  CITY, 

OKLA. 

Oklahoman . 

. . . .  (m) 

429.343 

433.766 

4,423  L 

Times . 

....(e) 

5<)H,955 

564,023 

4,932  G 

_ (e) 

272,793 

Oklahoman  . 

....(S) 

212,035 

190.368 

21.667  G 

( Iklahoman  News 

....(.S) 

107,947 

Total  Daily  . . , 

998,298 

1,270,582 

272.284  L 

Total  Sunday  . 

212.035 

298.315 

86.280  L 

Grand  Total  . . 

1.210.333 

1,568.897 

358,564  L 

Oklahoma  News 

discontinued  Feb.  24,  1939. 

OMAHA,  NEB 

World  Herald  . . . 

. (e) 

649,252 

688.278 

39,026  L 

t  World-Herald  .. 

....(.S) 

192.855 

175,545 

17,310  (i 

Grand  Total  . . 

842,107 

863.823 

21,716  L 

World-Hera]d  sold  in  morning  evening  combination.  Lin¬ 
age  of  one  edition  shown. 

PEORIA,  ILL. 

Journal-Transcript  _ (d)  70.3,813  f>27.660  76,153  G 

Star  . (e)  575.762  667,497  91.735  L 

Journal-Transcript  ...(S)  148.345  118.287  .30,058  G 

St.ar  . (S)  105,341  100,244  5.097  G 

Total  Daily  .  1,279,575  1.295,157  15,582  1, 

Total  Sttnilay  .  253,686  218.531  .35,155  (, 

(irand  Total  .  1,533,261  1,51.3,688  19,573  G 


PHILADELPHIA,  PA. 


1.043.399  1.013,992 
784,554  634.255 


Kvening  Dulletin . (e) 

Inquirer  . (m) 

News  . (cl 

Kvening  Public-Ix-dger  (e) 

Record  . (m) 

Ini|iuirrr  . (.S) 

t  Record  . ( .S ) 


Total  Dailv  .  3,.362.703  3,324.95b 

Total  Sunday  .  810.848  814,618 

Grand  Total  .  4,173,551  4,139,574 

PHOENIX,  ARIZ. 

Republic- . (ml  402,891  .399,818 

liazette  . (e)  473,288  492.313 

Reptihlic  . (SI  112,417  117.181 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


876,179  892.131 

112,417  117.181 

988.596  1,009,312 


.Sun-Telegraph  . (c) 

Post-Gazette  . (ml 

Press  . (el 

•.Sun-Telegraph  . (.S) 

t  Press . IS) 


PITTSBURGH,  PA. 


Total  Daily  . 
Total  .Sunday 
Gr.and  Total  . 


1.012,07.3  1.037.453 


2.182.562  2,267.909 
525,741  507.950 

2.708.303  2.775.8.';9 


1939 

1938 

Gain  or  Ixiss 

.  (m) 

755.500 

551,410 

204.090 

G 

,.(e) 

756.370 

746,091 

10.279 

G 

..(e) 

290,218 

290,218 

L 

.(S) 

280.724 

259.129 

21,595 

G 

.(S) 

122,609 

111,716 

10,893 

G 

29.4117  <; 
1 50.299  ( ; 
70,330  L 
76.702  G 
5.073  G 
12.455  G 
16,225  L 


Total  Daily  .  1,511,870  1,587,719 

Total  Sunday  .  403,333  370.845 

Grand  Total  .  1,915.203  1.958,564 

Last  issue  of  Xews-Telegram  published  Aug.  21, 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  1,040.334  675,229 

Tournal  . (m)  359.355  246.477 

journal  . (S)  183,099  151,158 

Total  Daily  .  1.399.689  921,706 

Total  Sunday  .  18,3,099  151,158 

Grand  Total  .  1.582,788  1.072,864 

READING,  PA. 


75.849  L 
32,488  G 
43,361  L 
1939. 

.365.105  G 
112,878  G 
31,941  G 

477.983  G 
31,941  1. 
509,924  G 


Eagle  . J.. 

. (e) 

567.709 

591,958 

Times  . 

. . . .  (m) 

570.813 

546.080 

Eagle . 

....(S) 

25,410 

26,012 

Total  Dailv  ... 

1,1.38.522 

1.138.038 

Total  Snnilay  . 

25.410 

26.012 

Grand  Total  . . 

1.163.932 

1,164,050 

RICHMOND,  VA. 

News-Leader . 

. (e) 

940.480 

901.358 

Times-Dispatch  . . 

. . . .  (m) 

551.934 

549.780 

Times- Dispatch  .. 

....(S) 

199,329 

206,854 

Total  Dailv  .  . 

1.492.414 

1.451.138 

Total  Sunday  . 

199.329 

206.854 

Grand  Total  . . 

1.691.743 

1,657,992 

ROANOKE.  VA 

Time.s  . 

. . . .  (m) 

278.046 

240.184 

World-News  .... 

. (e) 

464.672 

434.946 

Times  . 

..AS) 

143.150 

132.237 

Total  Dailv  . . , 

742,718 

675.130 

Total  Sunday 

143.150 

132.237 

Grand  Total  . 

885,868 

807,367 

ROCHESTER,  N.  Y. 

Times-Union  . (e)  894,339  869.326 

Democrat  &  Chronicle  (m)  766.502  797,807 

Democrat  &  Chronicle  (.S)  2.86.111  217,433 

Tot.al  Daily  .  1. 61.0.841  1.667.133 

Total  .Sunday  .  2,86.111  217.433 

Gr.ind  Total' .  1.946,952  1.8.84,566 

News  new  paper  Aug.  1.  1938. 

ROCKFORD,  ILL. 


Register- 

Republic  . 

...(e) 

520.015 

491,122 

28.893  G 

Star  . . . 

..(m) 

445.260 

389.756 

55,504  t; 

Star  . . . 

..(S) 

103.935 

98,920 

5,015  G 

Ti.tal 

D.iilv  . . .  . 

965.275 

880.878 

84.397  G 

Total 

Sunday  . . 

103.935 

98.920 

5,015  G 

Grand 

Tot.al  ... 

1.069,210 

979,798 

89,412  G 

Star  (m)  published  daily  except  Monday. 

SACRAMENTO,  CALIF. 

nion  . (m)  224,876  267.695 

ee  . (el  740.065  825.527 


T’nion  . 

.  (m) 

224.876 

Bee  . . . . 

.(el 

740.065 

[  nion  . 

.(S) 

131.679 

Total 

Daily  . 

964.941 

Total 

Sunday  . . . . 

131,679 

Grand 

Total  . 

1.096,620 

SAN 

ANTONIO.  Tl 

Light  . 

..(c) 

491. .380 

Kxpress 

•  (m) 

352.082 

. . 

..(e) 

635,164 

•Light  . 

.(S) 

208.097 

Express 

.(S) 

195.899 

Total 

Daily  . 

1,478.626 

'I'otal 

Sunday  . . . . 

403.996 

Grand 

Total  . 

1,882,622 

128.281  L 
5.347  L 
133,628  L 


SAN  DIEGO,  CALIF. 


TTiion  . 

439.521 

455.931 

16.410  I, 

Sun  . 

. (e) 

399,784 

436,361 

36,577  L 

Tribune  . 

. (e) 

597,642 

669.759 

72.117  1. 

I’nion  . 

. (S) 

159.815 

167.908 

8.093  L 

Sun  . 

. (S) 

44,778 

63.075 

18,297  L 

Tot.al  Daily  .  1,4.36.947  1,-562,051 

Total  .Sunday  .  204,593  2.30.98.3 

(irand  Tot.il  .  1,641,540  1,793,034 

SAN  FRANCISCO,  CALIF. 


125,104  I. 
26.390  L 
151,494  L 


Chronicle  . 

. (m) 

498.010 

401.023 

96.987  ( ; 

Examiner . 

712,170 

614,773 

97..397  G 

Call-Bulletin  ... 

. (e) 

553.280 

487.696 

65.584  t. 

News  . 

. (e) 

592.235 

514.017 

78.218  G 

Chronicle  . 

. (S) 

172.115 

130.541 

41.574  G 

•Examiner  . 

. (S) 

332.107 

236,401 

95,706  (. 

Total  Dailv  .  2.355.695  2,017,509 

Total  .Sunday  .  504.222  .366.942 

I  irand  Total  .  2.859.917  2.384,451 

SCHENECTADY,  N.  Y. 

flazetle  . (ml  675,800  722.219 

TTnion-.Star  . (e)  .587.297  641.195 

Gr.and  Tot.il  .  1.263.097  1,363,414 

SCRANTON,  PA. 

Tribune  . (ni)  495,331  494.833 

Times  . (e)  702.388  778.406 

Scrantoniau  . (S)  164.646  161,198 


.3,38.186  G 
137.280  (. 
475,466  G 


Tot.d  Daily  .  1.197.719  1,273.2.39 

Total  Sund.ay  .  164.646  161.198 

Grand  Total  .  1..362..365  1,434,437 

SEATTLE,  WASH. 


Pust-lnlelligencer  . . 

..(m) 

451.715 

431.643 

20.072  G 

.Star  . 

...(e) 

329.466 

333.337 

3.871  L 

Times . 

..  .(e) 

791.341 

819.428 

28.087  L 

*  !*(»st-lntclliKencer  . 

..(S) 

269.435 

195,329 

74.106  «; 

Times  . 

.  .(S) 

179,355 

186.591 

7,236  L 

Tot;d  I)  lily  .  . 
Total  .Sunday 
Gi  iinl  Total  . 


. .  1.572.522  1.584.408  1 1.886  L 

.  448.790  381.920  66.870  G 

.  2.021.312  1.966.328  54,984  G 

(Coiiliiiui'd  on  pope  44) 
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EDITOR  &  PUBLISHEF 

September  Linage  in  Leading  Cities 


SIOUX  CITY,  IOWA 


TRENTON.  N.  J. 


WORCESTER.  MASS. 


1939 

1938  1 

. (d) 

350,185 

362.936 

. (el 

295,418 

298,265 

Jourtial  . 

. (S) 

64,370 

68,317 

Total  Daily  .  . 

645,603 

661.201 

Total  Sunday 

64,370 

68.317 

Orantl  Total 

709,973 

729,518 

SOUTH 

BEND,  IND. 

News-Timrs  ... 

372,174 

Tribune  . 

. (e) 

589,425 

574,552 

News-Times 

. (SI 

48,464 

rribimc  . 

. (S) 

88,760 

73,446 

1939 

19.38 

(tain  (tr  iaiss 

1939 

imes . 

. ...(e) 

682.07h 

716.269 

34.193  1. 

Telrgram  . 

. (ill  1 

591,035 

imes-.\«lvertisRT  . 

...(S) 

67.263 

64.433 

2.830  C 

(lazette  INist  ... 

611.353 

(iram!  Tol.il 

749.339 

780,702 

31.3b3  L 

Telegram  . 

. (S) 

1 54.043 

Times  (e)  and 

State  ' 

(iazette  (m> 

sold  ill 

c<  inihination. 

1*^38  Gain  Of  Lj.. 
>03.112,, 


Total  Daily  .  589,425  946,726 

Total  Sunday  .  88,760  121,910 

(■rand  Total  .  678,185  1,068,636 

Nrws  Timos  discontinued  Dec.  27,  1938. 

SrOKANE.  WASH. 


Spokesman-Review  , 

.  .(ml 

317.582 

311.562 

. . .(e) 

547.817 

580.059 

. . .(e) 

187,896 

•Spokesman-Review 

..(SI 

216,797 

193,368 

ToUl  I>ailv  .... 

865,399 

1,079.517 

Total  Sunday  .  . 

216,797 

193,368 

lirand  Total  . . . 

1,082,196 

1.272.885 

ST.  LOUIS,  MO 

Globe- Democr. at  . . 

.  . .  (ra) 

571,308 

578,.501 

I’o-t  Dispatch  . 

...(e) 

825.237 

820,159 

Star-Times  . 

...  (el 

619.064 

629,752 

t(Il»*l>e-Dem(»crat 

...(S) 

227.716 

217.486 

r.M  Di-i'atch  .... 

...(S) 

312,198 

308,652 

357,301  J. 
33,150  1. 
3911,451  1. 


<1,020  ( . 
32,242  1. 
187.896  1. 
23,429  <■ 

214,118  I. 
23,429  C 
190,689  1. 


I.iiiage  Ilf  one  edition  shown.  Times  (e)  given.  llotli  of 
these  rilitions  are  published  5  days  of  each  week. 

TROY.  N.  Y. 

Kei-uid  . (m)  574.203  517,405  56.798  t. 

Record  (ra,  is  sold  in  combination  with  Times  (el.  Linage 
of  one  eilition  given. 

TULSA.  OKLA. 

rrihune  . (el  478,588  530,357  51.769  1. 

World  . (m)  503.738  516.849  13,111  1. 

Tribune  . (S)  97.548  93,622  3,926  1. 

World  . (St  1.18,467  165,942  27,475  I. 


Total  Daily  . 
Total  Sunday 
t'iran.l  Total 


.  982.326  1.047,206 

.  236,015  259.564 

.  1,218,341  1,.106.770 

WASHINGTON.  D.  C. 


Total  Daily  .  1.202,388  1,402.304  iwou. 

Total  Sunday  .  154.043  136.734  ll'jngi 

t.rand  Tol.al  .  1.3  5  6.431  1.5  39.0,18  182«ri' 

Post  discontinued  (let.  1,  1938.  fhange.1  to  (iawt'f  I'  ' 
on  that  date. 

YOUNGSTOWN.  OHIO 

Vindicator  6-  Telegram  (e»  771.09.1  755.00,1  IbWtji 

Vinilicatiir  J[  Telegram  (S I  156,327  126.474  29853, 

I  b  an. I  Total  .  927.420  881.477  ^.94ji, 

Fiqurcs  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

Home  .News  . (el  205,854  237.4.18  11  58,, 

Home  News  . (St  62,640  67,857  >’21:1 


T..tal  IKailv  .  2.015.609  2,028.412 


Total  Sunda.v 
,  iranil  Tot.'d 


.  539,914  : 

.  2.555.523  2.: 

ST.  PAUL.  MINN. 


I’h.neet  I*ii-s  _ 

.  .(ml 

730,269 

724.672 

5.597  O 

. . . (ct 

830.962 

776.8(»0 

54.1,12  c; 

ri  inter  I‘res>  .... 

...(S) 

233.265 

151.383 

81.882  t; 

Total  Daily  .  , .  . 

1.561.231 

1.501.532 

59.699  t; 

Total  .Sunday 

2.LL265 

151.383 

81.882  (. 

Grainl  Total  ... 

1.794.496 

1.652.91.5 

141.581  (■ 

SYRACUSE,  N. 

Y. 

lournal  . 

. ..(el 

643.783 

HeraUl-Joiirna! 

. . .(e) 

889.008 

715.754 

175.254  (. 

]*<ist-Stainianl  .... 

...(nil 

551,982 

455.343 

96.639  (; 

Xmerican  . 

...(S) 

129.727 

■  Herald-American 

. ..(Si 

154.8,80 

63.378 

91.502  G 

Post-Standard  , . .  . 

...(S) 

94.725 

73.265 

21.460  G 

T..t.al  Daily  _ 

1.440.990 

1.814.880 

373.890  1, 

Total  Sunday  .  , 

249.605 

266.37,1 

16.765  L 

tirand  Total  ... 

1.690.595 

2.081.250 

390.655  r. 

lournal  (e)  and 

.\merican  (S)  di-contimicd 

publication 

Tuiv  23,  1939. 

TACOMA,  WASH. 

New'  Tribune  . . . 

.  . .  .(e) 

476,174 

471,613 

4.561  (. 

. . . .  (e) 

343.205 

385,550 

42,345  I, 

X<» -Tribune  .... 

...(S) 

146.498 

125,530 

20.968  , ; 

819.379 

857,163 

37,784  L 

Total  Sunday  . , 

146,498 

125,530 

20,968  ( . 

tTrand  Total  .. 

965,877 

982,693 

16.816  1. 

TORONTO, 

ONT.,  CANADA 

t'dobc  &  Mail . 

. . .  (m) 

490,501 

505,397 

14,896  1. 

Telegram  . 

....(e) 

898,049 

1.034,356 

136.307  I, 

Star  . 

....(e) 

977.296 

1,190,767 

213,471  1. 

Star  . 

. .  (W) 

95.177 

69.271 

25,906  ( ; 

Grand  Total  . . 

2.461,023 

2,799,791 

338,768  1. 

Timesllerald  . (d)  859.008  . 

Post  . (m)  656.623  617.251  .19,372  (i 

New,  . (el  508,638  537..147  28,709  1. 

Star  . (e)  1.586.884  1.577..124  9.560  t. 

Time- . (e,  .  828.296  . 

’Time-  Herald  . (S)  295.376  286,819  8.557  (i 

vStar  . (St  396.371  376.753  19.618  li 

Po-t  . (S,  246,299  2.19,858  6,441  ,. 

Total  Daily  .  .1.611,153  3.560.218  50.935  ,; 

Total  Stindav  .  9.18.046  903.430  34.616  d 

Gr.and  Total'  .  4.549.199  4.463., .48  85.551  ,. 

.\-  tile  m,aiority  of  the  morning  Herald  linage  ,562.674) 
tor  Sept..  1938.  ran  in  conil)in.ation  with  the  Time-,  that  lin 
age  i-  not  includtsl  in  the  Citv  Tot.il.  Times-Herald  tir-t 
i-iie  l-'eli.  1.  1939. 

WESTCHESTER  COUNTY  MACY  GROUP 


KANSAS  CITY.  KAN. 

Kan-an  . (e)  271.87.1  25.1,456  18  4i;i 

Kansan  . (S)  97,076  74,809  2226: 1 


TOLEDO,  OHIO 

Time-  . (m)  142.742 

lll.ade  . (e)  902.085 

Time-  . (S,  240.520 


13.8.691  4.0510 

839..196  62.6890 

2  1  5.7  3  4  24.786, 


Mamaroneck  Tinu-s  .  . 

(e) 

202.928 

216,606 

13.678  1. 

Mt.  X'ernnn  Avrus.... 

(el 

536.379 

524.602 

1  1.777  t; 

New  Rffchelle  Standan 
Star  . 

1 

(e) 

496,008 

474.162 

21.846 

Ossiiiinjr  Citizen- 

ReKi^ter  . 

(ei 

212. 25R 

208.638 

.>.6iHl  <1 

Portebester  Item . 

(i  1 

319.858 

326.9, >7 

7.109  1. 

Total  Dail> 
Total  .Sunday 
Orand  Total 


1.044.827  978.087  66.74'i 

240.520  215.7,14  24,786 

1,285.347  1.19.1,821  91.526 


T.iriytown  New- . (ei 

3'onkcr-  Herald 

State-ni.an  . (d 

White  Plains  I  )i-|i.ilch .  (e  1 


Ciroup  Total  .  3.058.926  2.617.553  441.37.1  ,; 

White  Plain-  Di-patch  fir-t  piililicatinn  March  1.  1939. 

WICHITA,  KAN. 


Iteacun  . 

502.235 

497.449 

4.786  G 

Kagle  . 

317,085 

323.218 

6.133  L 

Kagle  . 

370.535 

404.940 

34.405  1. 

Beacon  . 

. (S, 

168.497 

240.380 

71.883  L 

>•••■*81  e . 

. (S, 

124,076 

171.142 

47.066  L 

Total  Daily  .  1.189.855  1,225.607 

Total  Sunday  .  292,573  411,522 

tirand  Total' .  1,482,428  1.637.129 

WINSTON-SALEM,  N.  C. 

Twin  Citv  Sentinel  ..(e)  379,795  377,189 

Journal  . (m)  329,778  335.742 

Jourtial  &  Sentinel ...  (S)  116,603  108,091 


Total  Daily  . 
Total  Sunday 
(Jrand  Total 


709,573  712,931 

116,603  108,091 

826,176  821,1722 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— SEPTEMBER,  1939 

*  "AMKKICAN  \\  KKKIa^  ”  LinDHf  45,J06  lines  ir 
\N  laKKL^ ’*  IS. 498  lint*'*  i>  includeii  in  tbt 

Sunday  tiKures  of  tht*  following  iiapors:  All>an>  lime^  Inioc, 
.yianta  .Xmerican,  ]{altimore  Anu*rican,  Htf'ston  Advertiii 
Chicago  I lerahl-wAmcrican,  iH-tmit  Times.  Milwaukee  Sentjr. 
New  York  Jounial  American.  i*ittshurgh  Sim  TeleKraph,  Sa: 
Antonio  Light,  Syracuse  1  ItTald-Anuricaii,  Washingt 
Tinu*s-I  lerald. 

*"AMKKICAX  WEKKLY"  Linagt*  S.L4SS  lim-v  ‘mMii 
\YhEKLY*’  Linage  16,450  lines  in  the  Lu>  Angeles  Emit 
iner,  San  Francisco  Examiner,  Seattle  Fost-lnttlligencer. 

••“AMERICAN  WEEKLY"  Linage  45..10()  lines  in: 
KutTalo  Courier  Express,  Cleveland  Llaiti  Oealer,  Hous:or. 
Post.  Minneapolis  Star-journal  and  Nashville  Tcnnes-^ai:. 
53. 4.^8  lines  in  the  Portland  Oregonian. 

t“TIIIS  WEEK"  Linage — 22,806  line-  i-  iTicluded  m  thf 
Sunday  figures  of  the  following  papers:  Atlanta  Journal. 
Kaltiinore  Sun,  Hirmingham  News  &  Age  Herald.  Bostor 
Herald,  Cincinnati  Enquirer,  t'leveland  Plain  Healer.  Ualla* 
News,  Detroit  News,  lndianai>olis  Star.  .Memphis  Cotnniercu 
Appeal,  Milwaukee  Journal,  Minneapolis  I  nbune.  New  0: 
leans  Item  Trihuno,  New  York  Herald  TrihimCj  OmaU 
World-Herald.  Philadelphia  Record,  Pitishurgh  Fress. 
Louts  (ilolie-Democrat,  Washington  Star.  22.251  lines  in  tl" 
Los  Angeles  Times.  Portland  journal  and  Si>ukane  ^pnlf* 
man  Review.  21,016  lines  in  the  San  Francisco  Chronic!' 
27,134  lines  in  the  Chicago  Daily  News  (e). 


Slugs  News  Items  As 
"Official  Reports" 

The  maze  of  cxjnflicting  reports  com¬ 
ing  out  of  the  war  in  Europe  has  lead 
the  Birmingham  News  to  give  the 
sour<»  of  the  news  as  recorded  in  its  r 
headlines.  If  for  instance  the  head¬ 
line  reads  "British  Vessel  Nazi  Sub 
Victim,”  then  in  small  type  just  under  0 
this  heading  the  source  of  this  news  is 
given  as  “Official  British  Report.”  This 
plan  is  followed  in  streamer  heads  , 
where  there  may  be  doubt  as  to  the 
authenticity  of  the  news. 

Turner  Jordan,  news  editor,  said  the 
headline  style  was  suggested  by  J.  E. 
Chappell,  general  manager,  soon  after 
papers  generally  carried  top  heads 
about  a  “Naval  Battle  in  North  Sea,” 
based  purely  on  rumor  and  that  the 
"battle”  turned  out  to  be  only  g\m  ' 
practice  by  Swedish  ships.  “We  are  ; 
endeavoring  to  ‘depropagandize’  the  ' 
news,”  said  Jordan. 

Justice  Dept.  Will  Not 
Drop  Newsprint  Probe 

Washington,  D.  C.,  Oct.  16 — The  I 
suggestion  by  members  of  the  Mich¬ 
igan  League  of  Home  Dailies  that  the  i 
Department  of  Justice  drop  its  news-  ^ 
print  investigation  has  been  rejected. 

Inquiry  at  the  office  of  Thurman 
Arnold,  assistant  Attorney  General  in 
charge  of  anti-trust  matters  today  I 
brought  this  answer;  "This  division 


has  received  a  number  of  suggestions 
that  the  newsprint  inquiry  cease. 


However,  it  will  continue."  called  upon  the  country  press  to  stop 

The  Michigan  publishers,  recently  the  investigation. _ 


tm  MAINTAINED 
OVER  ARY  SIX  MORTHT 
PERIOD  BY  ARY 

Washington 

Newspaper 

★  ★  ★ 

AND  AT  THE  HWNEST 
7  DRY  HOME  DELWERY  RATE 
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New  Ad  Ideas 
,^ed  Berlin  Daily 
from  Failure 

$1,000,000  in  New  Space  Sold 
In  Two  Years  by  Ad  Director 
Of  Frankfurter  Zeitung 

How  the  Frankfurter  Zeitung,  once 
jne  of  Germany’s  most  important  and 
prosperous  daily  newspapers  was 
saved  from  bankruptcy  by  infusion 
d  new  advertising  ideas  just  after 
ie  Nazis  took  over  German  industry 
was  told  in  New  York  this  week  by 

d«T  rr«nlt»Mrt«ra:rit^)V 


in  tilt 
lourui. 
Boston 
UolU- 
imerm 
e»  0: 

Omat* 

s  in  tif 
.Spnlr' 

irimiclt 


:o  stop 


1 


lustrition  shows  what  came  to  be  known 
« the  "Frankfurter  layout,"  boxed  ads  un¬ 
der  »  single  classification  run  on  a  single 
pige.  An  ordinary  edition  of  the  paper 
generally  carried  several  of  these  pages. 

Dr.  Eric  W.  Stoetzner,  advertising 
director  and  later  member  of  the 
ward  of  the  paper  from  1931  to  1938 


niture  to  sell,  and  those  seeking  ’o 
buy.  The  new  laws  involving  several 
kinds  of  currency  required  experts 
and  semi-experts. 

A  department  was  set  up  by  the 
Zeitung  to  study  every  new  business 
and  governmental  trend  and  many 
new  advertising  leads  were  developed 
and  promoted.  Many  of  the  busi¬ 
nesses  had  not  used  advertising  be¬ 
fore.  and  the  Zeitung  salesmen  had  to 
teach  them  how  to  prepare  their  copy. 

“The  research  entailed  was  enor¬ 
mous,’’  Dr.  Stoetzner  says.  "Each  gov¬ 
ernment  contract,  each  edict  was 
weighed  in  order  to  estimate  its  far- 
reaching  effects.” 

New  Type  Layout  Evolved 
A  new,  dignified,  modern  type  lay¬ 
out  was  evolved  by  Dr.  Stoetzner. 
using  plenty  of  white  space,  and  elim¬ 
inating  heavy  black  borders. 

In  addition  to  the  display  classified, 
retail  establishments  in  various  large 
German  cities  were  induced  to  take 
space,  the  first  time  out-of-Berlin 
newspapers  had  concentrated  copy  in 
a  Berlin  daily. 

Special  trade  supplements  were  in¬ 
troduced  with  editorial  text  giving 
the  latest  information  on  the  status  of 
individual  trades.  Each  supplement 
carried  12  pages  of  advertising  and 
12  pages  of  text,  printed  in  roto¬ 
gravure.  Other  supplements  were  run 
devoted  to  a  single  German  town  or 
city. 

Along  with  the  research  work  and 
the  selling,  handsome  promotion  pam¬ 
phlets  were  created  and  distributed, 
which  were  instrumental  in  selling 
additional  space. 

Dr.  Stoetzner  was  business  manager 
and  advertising  director  of  the  Zeitung 
from  1930  to  1938.  Prior  to  that  he 
was  advertising  director  for  publish¬ 
ing  houses  and  editor  of  financial  pa¬ 
pers.  He  earned  his  doctor’s  degree  in 
economic  science. 


#faituarp 


Albert  Carman,  74, 
Noted  Editor,  Dies 

Albert  Richarson  Carman,  74,  edi- 


BENJAMIN  E.  DARBY,  91.  founder 
of  the  Owatonna  (Minn.)  Daily 
People's  Press  and  one  of  the  nation’s 
oldest  active  newspaper  publishers, 
died  Oct.  10  at  the  Owatonna  City 
hospital  after  an  eight-day  illness. 

Russell  R.  Whitman,  70,  who  retired 
in  1930  as  publisher  of  Atlanta  Georg¬ 
ian  to  enter  the  public  relations  field, 
and  during  his  career  had  been  first 
managing  director  of  the  Audit  Bureau 
of  Circulations,  serving  from  May, 
1914  to  Aug.,  1917  died  Oct.  13  in 
Atlanta  of  a  heart  ailment.  Formerly 
he  had  been  national  advertising  di¬ 
rector  of  Hearst  Newspapers,  with 
headquarters  in  Chicago;  publisher, 
Boston  American,  and  president  and 
publisher  of  the  New  York  Com  - 
mercial. 

Frank  J.  Price,  retired  editorial  and 
special  writer  for  the  New  York  Morn¬ 
ing  Telegraph  who  under  the  name  of 
Beau  Broadway  started  one  of  the 
first  Broadway  columns,  “Town  in 
Review,"  died  at  Oceanport,  N.  J.. 
Oct.  6 

Frank  M.  Hill,  advertising  manager. 
Oneonta  (N.  Y.)  Daily  Star  since  1920, 
died  Oct.  15  of  a  heart  ailment.  He 
had  been  with  the  paper  since  1913. 

Frederick  W.  Georgeson,  81,  for¬ 
merly  publisher  of  the  Eureka  (Cal.) 
Humboldt  Standard  from  1916  to  1931, 
died  Oct.  6,  following  a  long  illness. 

Mrs.  Belle  W.  Cook,  84,  wife  of 
Marshall  L.  Cook,  publisher  of  the 
Hastings  (Mich.)  Banner,  died  at  her 
home  Oct.  9. 

Harry  A.  Fox,  59.  former  managing 
editor  and  later  advertising  manager 
of  the  Utica  (N.  Y.)  Daily  Press,  died 
recently  at  Whitesboro,  N.  Y. 

John  Raster,  66,  mechanical  super¬ 
intendent  of  Akron  Beacon  Journal 
since  June,  died  recently  at  his  home. 

Frank  X.  Conway,  25,  sports  writer, 
Boston  American,  died  Sept.  25  after 
a  heart  attack  at  his  home  in  Somer¬ 
ville,  Mass. 

Fred  S.  Overbay,  61,  city  editor. 


QUIER  ESTATE 

Edwin  A.  Quier,  vice-president, 
Reading  (Pa.)  Eagle  who  died  re¬ 
cently,  left  an  estate  valued  at  $200,- 
000  in  personal  property  and  $31,250  in 
real  estate.  The  entire  estate  goes  to 
his  widow  Helen  Hawley  Quier,  a 
daughter  of  the  late  Jesse  G.  Hawley, 
founder  and  publisher  of  the  Eagle. 

SHOP  Talk 
At  "Thirty" 

continued  from  page  48 

a  close  friend  of  people  whose  native 
lands  are  now  under  German  rule, 
against  their  will.  So  I  think  I  have 
a  fairly  wide  perspective  on  today’s 
.screen.  I  know  that  people  like  you 
and  me  in  France,  England,  Scotland, 
Ireland.  Canada,  and  Germany,  did 
not  wish  for  war,  have  nothing  to  gain 
and  all  to  lose  from  war.  I  do  not 
believe  that  the  political  leadership  in 
any  of  the  warring  countries  repre- 
.sents  what  the  pieople  really  think. 
Mr.  Roosevelt,  with  all  of  the  attacks 
that  have  been  made  upion  him,  prob¬ 
ably  comes  closer  to  expressing  Amer¬ 
ican  thought  and  ideals  than  do 
Chamberlain,  Daladier,  or  Hitler  for 
their  pieoples.  Of  Stalin,  who  can  say? 

“So  it  gets  back  to  this:  I  believe 
that,  with  the  striking  of  the  right 
note  now,  a  peace  can  be  made.  TTie 
worst  possible  peace,  from  our  stand¬ 
point,  is,  I  sincerely  believe,  preferable 
to  another  world  war.  With  peace, 
there  is  a  chance  for  the  pieople  who 
have  retained  their  sanity  to  work  for 
removal  of  the  conditions  which  cause 
war.  With  war,  there  is  only  intensi¬ 
fication  of  those  conditions  and  a 
barrier  to  their  removal.” 


Dr.  Stoetzner,  an  Aryan  and  a  Quaker,  tor-in-chief  of  the  Montreal  Daily  Stor  Tipton  (Ind.)  Tribune,  died  in  the 


came  to  this  country  ten  months  ago 
with  his  wife,  who  has  a  slight  strain 
of  Jewish  blood.  He  expects  to  re- 
:r>am  here  permanently. 

When  the  Nazis  came  to  power  in 
‘933,  all  business  and  industry  was 


of  the  picture.  In  addition,  the  drive 
ogainst  the  Jews  caused  the  sale  of 
biKinesses,  and  those  which  re- 
o^ined  in  their  previous  status  were 
ourdened  down  with  a  maze  of  gov¬ 
ernment  restrictions. 

Many  Papers  Suspended 

Faced  with  this  situation  many  Ger  - 


for  35  years  and  one  of  Canada’s  most 
distinguished  newspapermen,  died  sud¬ 
denly  Oct.  16  at  his  home  there.  He 
had  been  confined  to  his  bed  for  a 
little  more  than  a  week. 

Mr.  Carman  celebrated  the  golden 
eshaped  to  one  national  aim,  that  of  jubilee  of  his  entry  into  journalism 
■'earmament,  with  the  result  that  years  ago. 

susinesses  were  changed  overnight,  Born  in  Belleville,  Ont.,  he  later  was 

many  of  those  which  had  been  graduated  from  Albert  College  and  in 
commercial  advertisers  dropped  out  September,  1887,  joined  the  Toronto 
■'  ■'  Globe  and  was  sent  to  Ottawa  as  Par¬ 

liamentary  correspondent  in  the  House 
of  Commons.  He  joined  the  Montreal 
Star  in  1891  and  remained  there  until 
1917.  He  then  joined  the  Philadelphia 
Public  Ledger  as  chief  editorial  writer, 
where  his  articles  in  support  of  the 
Allies  attracted  great  attention. 

man  n-,.  ,  ,  '  ,  ,  At  the  end  of  the  World  War  he  re- 

Zeituno  sus^nded,  and  the  joined  the  Montreal  Star  as  editor-in- 

«™ng  almost  took  this  way  out.  J-hjef 

that  because  of  wrote  a  number  of  novels  in- 

'■ailino  usiness  conditions  pre-  eluding  “The  Preparation  of  Ryerson 
needpri  m  advertising  was  Embury,”  “The  Pensionaires”  and  also 

to  evnlv  ever,  and  preceded  “Ethics  of  Imperialism.” 

aiore  than  which  placed  Survivors  include  his  wife,  a  brother 

Frank  'A.,  of  the  Ottawa  Pre^s  Gallery, 
twrvpa«  ‘^^Zeitimg  in  the  next  ^nd  a  sister. 
t)ij  ®ud  brought  prosperity  to  ■ 

^e  new  business  developed  WILLIA^4  Z.  ]^4cGRE^^ 

tbis  country  William  Z.  McGrew,  40,  advertising 
In  tb  manager  of  McKeesport  (Pa.)  News 

*>f  bus'^  business  turmoil  thousands  and  vice-president  of  the  Interstate 
’''ere  experts  and  executives  Advertising  Managers’  Assn.,  died  this 

’''ere  ^  jobs,  and  businesses  week  in  the  McKeesport  hospital  of 
laree  These  ads,  run  in  complications  incident  to  a  gastric  ail- 

one  several  inches  deep  on  ment.  He  had  been  ill  10  days.  He 

P®ges  in  °  oolumns,  grew  to  fill  14  joined  the  paper  as  a  carrier  and  two 

'*''b  m  Sunday  number.  Banks  years  later  became  an  advertising  de- 

^older*  °  advertised,  mortgage  partment  messenger.  He  was  named 

seeking  banks,  offices  with  fur-  advertising  manager  in  1928. 


Claypool  Hotel,  Indianapolis,  Sept.  24. 

Kenneth  E.  Taylor,  51,  telegraph 
editor.  New  Orleans  State,  died  Sept. 
20  in  a  New  Orleans  hospital  after  a 
three-month  illness. 

N.  WiNCHELL  Stacy,  42,  editor  of  the 
New  York  Journal  American  Ama¬ 
teur  Page,  was  found  dead  Sept.  22 
apparently  from  a  heart  attack,  in  his 
New  York  apartment. 

Rufus  A.  Shore,  63.  former  co-pub¬ 
lisher  of  Winston-Salem  (N.  C.)  Twin 
City  Sentinel  and  in  recent  years  a 
director  of  the  Piedmont  Publishing 
Co.,  publisher  of  the  Winston-Salem 
Journal  and  Sentinel,  died  recently. 
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AUSTRALIA 


YOU  read  Editor  i 

Publisher  and  profit  by  your 
reading. 

YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Groat 
Britain’s  fellow  weekly  journal 
to  Editor  and  Publisher.  Cost 
$5  per  annum. 

WB  will  send  you  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 

The  Newf§ipaper 
World 

and  Advertioing;  Review, 

154  Fleet  Street,  London. 


The  only  journal  giving  the  news 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcaMing  in  Australia  and 
New  Zealand. 

If  yon  are  {danning  sales  cam¬ 
paigns  or  aro  interestod  in  theso 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


Subscription  rote  $ISQ  per  your 
post  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY 


DON'T  OVERLOOK  THE 
GOOSE 
That  Laid 
THE  GOLDEN  EGG 

It  is  just  a  woman’s  column  but 
it  gathers  readers  like  a  pied 
piper  ond  retail  advertisers  fol¬ 
low  too. 

For  further  information  write 
syndicate  offices. 

MARY  HAMPTON 

26  OVarreil  St..  $800 
San  Francisco,  Calif. 
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OSU  HALL  OF  FAME 

Brand  Whitlock,  war-time  ambassa¬ 
dor  to  Belgium,  and  Frank  M.  “Kin’ 
Hubbard,  noted  humorist  and  carica¬ 
turist.  will  be  formally  added  to  Ohio’s 
Journalism  Hall  of  Fame  at  ceremon¬ 
ies  in  Ohio  State  University’s  Faculty 
Club,  Oct.  27.  They  received  the 
necessary  two-thirds  vote  of  the  75 
judges  serving  in  this  year’s  elections. 
The  two  other  nominees,  Ellen  B. 
Scripps  and  Frank  G.  Carpenter, 
lacked  only  a  few  votes  and  will  be 
eligible  again  next  year.  (E.  &  P.  9  30). 

DROPS  SEMl'-TABLOID 

Elmira,  N.  Y.,  Oct.  16 — The  Elmira 
Advertiser  returned  to  standard  format 
with  its  issue  of  Friday,  Oct.  13,  after 
a  10-day  experiment  with  the  semi¬ 
tabloid.  In  offering  the  semi-tabloid, 
the  Elmira  Star-Gazette,  Inc.,  which 
publishes  the  Advertiser,  asked  read¬ 
ers  to  express  their  views  on  the 
experiment.  It  was  on  the  basis  of  this 
expression  that  the  management  re¬ 
stored  the  paper  to  its  former  standard 
page  size  and  arrangement. 

"SUB"  price’increased 

The  Lynchburg  (Va.)  News  has  an- 
noimced  an  increase  in  its  subscrip¬ 
tion  price,  after  Nov.  1, 1939.  All  sub¬ 
scriptions  renewed  before  that  will  be 
at  ^.00  per  year,  whereas  after  that 
date  the  rates  will  be  five  dollars  for 
the  daily  paper  and  three  dollars  for 
the  Sunday  paper.  Higher  labor  costs 
resulting  from  government  taxes,  etc., 
and  the  addition  of  a  Monday  morning 
edition  are  the  reasons  for  the  change 
m  rate. 

VISKNISm  PHILA. 

Philadelphia,  Oct.  18 — Colonel  Guy 
T.  Viskniskki,  newspaper  engineer, 
has  been  employed  to  make  a  survey 
of  the  plant  of  the  Philadelphia  Eve¬ 
ning  Ledger,  according  to  an  an¬ 
nouncement  made  today  by  George  F. 
Kearney,  president.  Mr.  Kearney  said 
the  survey  will  take  about  eight  weeks. 
Colonel  Viskniskki  and  his  associates 
have  established  an  office  in  the 
Ledger  plant. 

CARRIERS  VISIT  N.  Y. 

Twenty-seven  carriers  of  the  South 
Bend  Tribune  were  in  New  York  this 
week  as  guests  of  the  daily.  The  group 
was  chaperoned  by  Neil  C.  Snyder, 
circulation  manager,  and  Nelson  E. 
Dodge,  assistant  circulation  manager. 

CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
'  4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
bo  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


NEWSPAPERS  BOUGHT  AND  SOLD 


I'yopcrtics  listed  betozv  are  offered  either  by 
the  publishers  thcmselt^cs  or  by  the  more 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 


Weekly  newspaper  located  in  Western  North 
Ciiroliiia.  Best  projiosition  in  the  South. 
Cash,  balance  time  payments.  Will  sell  all 
or  controlling  interest.  Box  9097,  Editor 
&  Publisher. 


Eastern  Daily.  Four  years  net  over  12% 
annually.  .$50,000  cash  first  payment. 
Central  daily,  net  above  $7,000.  $20,000 
cash  required.  Others.  Harwell  &  Fell, 
2026  4th  Ave.,  Birmingham,  Ala.  Exclu¬ 
sive  newspaper  brokers  since  1910. _ 

39-94  Southern  Daily  in  town  of  60,000. 
Requires  excellent  financial  backing  but 
only  $50,000  cash. 

MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Brokers _ Nashville.  Tenn. 

Connecticut  weekly  in  thriving  community. 
Small  cash  payment  buys  it.  Grossing 
$16,000.  Box  9191,  Editor  &  Publisher. 


Nawipapar  Brekars 


26  years’  intimate  contact  with  Pacific 
Coast  Newspapers.  Established  Confidence. 
A.  W.  Stypes,  Newspaper  Broker,  San 
Francisco. 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 

Newspaper  properties  bought,  sold  and  ap¬ 
praised.  Confidential  negotiations. 

NEWSPAPER  APPRAISAL  CORP’N. 
Times  Building  New  York,  N.  Y. 


Newspaper  Consultant 


Are  your  costs  consuming  too  much  of  your 
income  ?  An  outside  analysis  may  reveal 
methods  for  rectification,  and  thereby 
favorably  alter  your  profit  and  loss  ac¬ 
count.  References:  bank  and  satisfied 
clients.  Write  today. 

NEWSPAPER  APPRAISAL  CORP’N. 

L.  Parker  Likely,  Pros. 

Times  Building  New  York  City 


Advertising — Home  Study 


The  advertising  minded  newspaper  man  is 
qualified  to  make  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Common  school  education  suffi¬ 
cient.  Send  for  free  booklet  outlining 
home  study  course  and  requirements. 
Page. Davis  School  of  Advertising,  3601 
Michigan  Ave.,  Dept.  2927,  Chicago, 
Illinois. 


Circulation  Promotion 


Our  Recent  Contest  on  a  National  Weekly 
produced  $122,234.50  and  nearly  50,000 
in  subscriptions,  breaking  5  world  rec¬ 
ords.  Write  or  wire  for  free  survey  of 
your  field.  Hudson  De  Priest  &  Asso¬ 
ciates,  246  Fifth  Avenue,  New  York,  N.  Y. 


Successful  subscription  contests  for  over 
30  years.  CHARLE.S  PARTLOWE  CO., 
Occidental  Building.  Indianapolis. 


More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tennessee. 


Diruct-Moil  Survicut 


Our  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N.  Y.  C. 


Miscellaneous 


Eliminate  typesetting  and  engraving  costs  I! 
Newest  process  reproduces  Illustrated 
Advertising  Material,  Sales  Letters,  Book¬ 
lets,  Bulletins,  Advertisements,  etc.  Any 
size  supplied.  500  Copies  (8%xll’') 
$2.63;  additional  100  copies  only  22c. 
Quantity  orders  lower  price.  Request 
Samples.  LAUREL  PROCESS,  480  Canal 
St.,  N.  Y.  C.  WAlker  5  0526. 


Public  Notice 


AN  AUXILIARY  SERVICE  I 
EDITOR  AND  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
Service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occuplies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


HELP  WANTED 


A  man  to  act  as  front  office  representative 
and  .su|ierintendent  to  co  ordinate  work  in 
plant — to  see  that  papers  get  out  on  time, 
that  the  printers  are  working  efficiently, 
that  printing  jobs  are  delivered  when  pro¬ 
mised.  Must  know  how  to  estimate  print¬ 
ing.  Write  age,  experience,  salary  wanted. 
This  is  old  established,  well  rated  busi¬ 
ness  in  middle  west.  Permanent  position. 
Write  Box  9225,  Editor  &  Publisher. 


ADVERTISING  MAN  WANTED 

Group  of  Ohio  stores  want  an  experienced 
man  to  handle  Retail  Jewelry  advertis¬ 
ing.  MUST  BE  THOROUGHLY  FA¬ 
MILIAR  WITH  COPY.  LAYOUTS, 
TYPOGRAPHY,  AND  ENGRAVING.  Ex¬ 
perience  necessary  in  credit  store  mer¬ 
chandising  in  newspaper  and  radio  fields. 
State  actual  experience,  age,  salary  de 
sired,  and  references.  Sample  of  work  if 
possible.  A  steady  position  for  the  right 
man.  Box  9201,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Daily  in  city  of  50,000  offers  real  oppor¬ 
tunity  for  aggressive  experienced  adver¬ 
tising  executive.  Write  complete  details. 
Confidential.  Box  9211,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DISTRICT  MANAGER 
for  midwestern  paper — morning  and  Sunday, 
Morning  newspaper  experience  prefer¬ 
able,  but  not  essential.  Air  mail  your 
reply,  in  confidence,  to  Box  9222,  Editor 
&  Publisher. 


Classified  Phone  Room  Supervisor,  female. 
Metropolitan  New  York  newspaper. 
Thorough  knowledge  classified  operation 
and  telephone  selling  problems  essential. 
Develop  small  staff  into  hard-hitting  sales 
unit.  Must  devote  some  time  to  selling. 
Write  fully,  in  confidence,  giving  com¬ 
plete  background,  age,  experience,  refer 
ences,  minimum  starting  salary.  Box 
9220,  Editor  &  Publisher. 


In  ansteeriiifi  advertisenu'iits  of  the  "Help 
U’anled"  nature,  it  is  advisable  to  submit 
copies  of  references  rather  than  the  oriptnals. 
Copies  serve  the  purpose  and  avoid  possible 
toss  of  originals. 


Sitvatloni  Wantad 
Advertising 


Advertising,  Business  Manager,  etc  i- 
years  comprehensive  experience 
and  small  Eastern  dailies.  Exeen.,! 


A  leading  syndicate  offers  exceptional  op¬ 
portunity  in  its  sales  department  for  an 
expi-rienced  young  man  of  good  address 
and  iiersonality.  Applications  will  be 
treated  confidentially.  t)ur  staff  knows  of 
this  advertisement.  Box  9151,  Editor  & 
Piibli.'her. 


executive  sales  record.  Box  9190*Frfi!!i 
&  Publisher.  ' 


ADVERTISING  MANAGER 
local  and  national,  for  staff  nr  Busineo 
-Manager;  eighteen  years  -ales,  copv  a-- 
41;  seeking  opportunity.  Box  9015"  Fit^ 
tor  &  Publisher.  ’ 


Classified  Manager,  36.  college  griduMf 
Idea  man;  result  getter  with  outstud! 
mg  sales  record  in  highly  competitive 
fields.  12  yrs.  experience.  Knows  news- 
papers  from  A  to  Z.  Used  to  tough  iobi 
and  good  money.  Go  anywhere.  Best 
references.  Write  or  wire  Box  PIS’ 
Editor  k  Publisher. 


Classified  Manager,  29.  experience  in  highlv 
competitive  fields.  College  graduate  mit- 
ried.  Box  9088,  Editor  &  Publisher.' 


DISPLAY  ADVERTISING 
Salesman’s  Job  wanted  in  town  of  60,000 
or  more  bv  capable,  personable  yoMj 
woman  with  six  years’  experience  rec 
cessfully  selling  and  servicing  accounts 
for  middle  west  daily  and  weekly  combi 
nation.  Arcounts  have  shown  increasing 
linage  gains  and  special  emphasis  been 
placed  on  campaigns  and  contracts. 

Now  employed,  but  seeking  position  of- 
fering  greater  chances  for  advancement. 
T^niversity  graduate.  Will  go  anywhere. 
Write  or  wire,  collect,  to  Box  9232,  Editor 
&  Publisher  for  information  or  interview. 


Advertising  SsGesman;  opportunity  for  thor¬ 
oughly  reliable,  experienced  man  with 
ideas  and  real  sales  ability;  write  fully, 
giving  references,  starting  salary  desired. 
HERALD,  Clinton.  Iowa. 


Display — Layout,  sell,  create  ideas  and  good¬ 
will.  Eleven  years’  experience.  Age  33, 
neat,  reliable.  Box  9080,  Editor  ft  Put 
lisher. 


DO  YOU  NEED  ACTIVE  EFFECHIT 
REPRE.^ENTATION  IN  NEW  YORK! 


ADVERTISING  SALES  MANAGER 
for  department  staff  of  5  on  old  estab¬ 
lished  newsweekly  in  eastern  state.  Must 
be  ambitious,  thirtyish,  aggressive  sales¬ 
man,  preferably  a  college  graduate  with 
some  experience  as  manager  or  assistant 
on  newspaper  or  magazine.  In  first  letter 
state  fully,  date  born,  complete  record 
of  sales  and  earnings,  education,  depend¬ 
ents,  religious  preference,  references.  All 
correspondence  will  bo  strictly  confiden¬ 
tial.  Box  9193,  Editor  &  Publisher. 


Well  known  representative  in  New  York 
national  field  wants  to  add  newspaper  or 
magazine,  preferably  ABC.  Now  has  one 
publication.  What  proposition  have  yon 
to  offer!  N.  L.  Huebsch.  67  West  44tli 
Street,  New  York,  N.  Y. 


Experienced  newspaper  man,  advertUing 
manager,  executive  ability.  Thoroughly 
familiar  local,  national,  classified.  Em 
ployed.  Seeks  new  field.  Referencev 
Box  9219,  Editor  k  Publisher. 


Lineage  producer,  three  years  general  dis¬ 
play,  five  years  successful  sales  promo¬ 
tion  background,  magazine  and  news- 
paper,  a  builder-upper.  Prefer  smill 
Eastern  daily.  Box  9063.  Editor  ft  Pub¬ 
lisher. 


Young  Publisher,  experienced  both  editorial 
and  selling,  successful  record  backed  by 
references  satisfied  owners.  Prefer  news- 
paper  needing  building  up.  Go  anywhere 
Box  9073,  Editor  ft  Publisher. 


Situations  Wantud 

Circulation 


Classified  Phone  Room  Solicitor.  Young 
woman,  capable  of  anpervising  amall 
telephone  staff,  wanted  on  middle-west 
daily,  city  100,000  population.  Pine  op¬ 
portunity  for  person  with  well-rounded 
knowledge  of  classified  selling — particu¬ 
larly  voluntary — to  help  build  depart¬ 
ment.  Give  all  details,  including  salary 
wanted.  Confidential.  Box  9025,  Editor 
ft  Publisher. 


Circulation  or  Advertising  Manner,  now 
employed;  qualified  by  experience  ana 
industry.  Specialist  in  building 
carrier  organization ;  advertising  separt 
ment.  Age  30.  married ;  aggressive,  hoo- 
cst.  Location  immaterial.  Box  vldi- 
Editor  ft  Publisher.  _ 


Experienced  advertising  solicitor,  good  lay¬ 
outs,  able  to  take  department  and  produce 
business.  References.  Picture.  5,000  cir¬ 
culation  daily.  Salary  and  commission. 
W’est  Texas.  Write  Box  9224,  care  Edi¬ 
tor  ft-  Publisher. 


Circulation — assistant;  home  delivery 
boy  promotion  experience;  four  ye^ 
Metropolitan  newspapers.  Young;  coliep. 
Go  anywhere.  Box  9218,  Editor  ft  ru 
lisher.  _ 


Experienced  Display  Advertising  Solicitor 
wanted  for  Connecticut  daily.  Must  be 
capable  to  write  and  layout  ropy.  Write, 
giving  experience.  Box  9145,  Editor  ft 
Publisher. 


Young  man,  seven  years’  experience  cirra- 
lation  on  city  daily;  fifteen  n 

trict  manager;  capable  of 
paper  circulation  or  eity  r,,  ’ 

ences.  Box  9089.  Editor  ft  Publisher. 


Experienced  S]mdicate  Salesman  with  wide 
acquaintance  who  can  sell  comics  and 
newspaper  features.  Will  pay  salary, 
commission.  Box  9186,  Editor  &  Pub 
lisher. 


Hard-hitting  advertising  salesman  who  can 
layout  copy,  prepare  special  pages  and 
campaigns  and  increase  lineage  gener¬ 
ally  needed  at  once  on  mid-western  daily 
in  city  of  9,000.  Moderate  drawing  ac¬ 
count  until  candidate  proves  himself. 
Salary  -will  fit  production  increase.  Place 
is  permanent  to  right  man.  Box  9195, 
Editor  ft  Publisher. 


Sales  supervisor  to  handle  crew  of  house 
to  house  city  subscription  salesmen  on 
Canadian  daily.  State  age,  experience, 
and  salary  expected.  Box  9196,  Editor 
ft  Publisher. 


alesman:  capable  of  managing  weekly 
A.  F.  of  L.  newr’spaper  in  industrial  com¬ 
munity,  exrellenl  opportunity  to  build 
a  nice  business.  Box  9206,  Editor  ft 
Publisher. 


Wanted — Combination  adv.  compositor  and 
makeup  man  for  small  Indiana  daily,  open 
shop,  $25  week.  Box  9140,  Editor  ft 
Publisher. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 
Advertising  Management 

Circulation  Mechamcal 

Editorial  Publicity 


Utilize  These  Services 

1.  Draft  a  four  time  ad  setting  fof* 
your  qualifications,  and  senu 

us  with  payment.  (Count  int 

to  line:  minimum,  three 
per  lino  per  issue).  For  a 
message  will  reach  P’’®!;)’*'"  ni.ced 
ployers.  Many  have  been  P 
directly  in  this  manner. 

2.  Fill  out  completely  <  '  "  *  ' 
photo)  the  Personnel 

that  will  be  sent  you  'JP.<|!’v”w 
of  ad.  This  application  wiH 
in  our  files  for  six  the 

make  your  record  available  ..jp, 
publishers  and 

upon  ns  constantly  for  eropl  T  •  ^ 

3.  Better  act  now  to  catch  our  e 
line  of  next  Thursday. 


PERSONNEL  SERVICE 

Editor  ft  Publisher  ^  ^  ^ 
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Situotionf  Wanted  Situations  Wanted 

Ldilonmi  Editorial  (Cont’d) 

telegraph  editor,  30,  married.  Printer- Publisher,  26,  seek.s  connection  with 
IV^dMires  change.  Six  year.s  in  slot.  '''hall  town  printer  publishing  n  weekly; 

■  Hlines  planning  and  supervi.sing  make-  job  work;  edit  and  manage.  Box  9223, 

College  graduate,  now  employed.  Box  hditor  &  Publisher. _ 

Li  Editor  ic  I'nblisher.  .  PUBLIC  RKLATIONS  DIKKCTCU 

-  -  Magazine  or  newspaper  writer,  college  grad 

jj-onunended  city  editor,  11  years  100,-  uate,  32,  single,  Christian,  now  employed, 

L  city.  Box  9076.  Lditor  A:  Publisher.  seeks  (losition  in  Ka^t.  16  years’  experi- 

-  ■  eiice;  also  iiliotograplier.  Box  9009.  Kdi- 

all  around  —  experienced,  young.  tor  &  Publisher, 

w  references— good  worker.  Box  9021,  publisher  successful  Mason^ixon  Line  week- 
Editor  &  rubli&nt*  .  jy  return  North.  Nine  years  all- 


Shop  at—  the  equipment  MART  —And  Save 

Uted  Equipment — Sew  Equipment  &  Snpplies — Private  Sources,  Dealers,  Supply  Haases 


ly  desires  to  return  North.  Nine  years  all- 

rwanted  by  1939  college  graduate  with  editorial  experience 

waaieu  uj  »  is  college  graduate.  Keforeiices.  Box  9227, 

.amt  four  jcai-s  itd  news  .  nU  pub  ^  Publislicr. 

IT  experitiu^*.  tan  (lo  leaiures  ana - 

.^rta  Box  9077,  Luitor  &  Publisher.  Reporter;  Chicago  experience,  circulation 
’*  '  -  building  feature.  Weber,  142.")  Kaselier, 

i  nan,  reporter.  Extensive  experience  Chicago. _ 

:afe  editor,  rotogravure,  Aormer  lies  Reporter  editor-critic,  national  magazine. 


iuiaes  Begialer  aiiu  iribuiie.  University  column  experience,  will  conduct  depart- 

.-liuate,  26.  Seeking  periuaneiicy,  usual  meitt  devoted  to  theatre,  movies,  unusual 

■ima _ iiox  Wiiti,  tuitor  ic  Publisher.  news,  or  personalities,  for  reasonable 

remuneration.  Specialist  in  entertain- 
EDlTOK  ment  field.  Has  deflnite  ideas  to  offer 

but  will  fit  any  editorial  scheme.  Box 
tour  house  organ  f  Publicity  aide  f  This  9058.  Editor  &  Publisher, 
ripte-lhrest  man  lias  sound  nine-year  rec-  Reporter,  energetic  news-writer,  age  30. 


loir  house  organ  f  Publicity  aide  f  This 


in  big  timc  writing,  photography,  maii- 
..-emeut. 

fresi  association  manager  in  two  cities, 
.'Sior rewrite  on  one  of  tue  East’s  biggest 
'Wipspers,  pictures  m  national  maga- 
tart, 

Mirried,  27,  Protestant,  employed.  Box 
rite,  Editor  ic  Publisher. 


.:or-prlnt«r-soUcitor,  . ,  ,  - - — - .  .  - — r— - ; - r - r 

aiTd  Now  employed,  wants  job  in  B-cporting,  desk,  fefttures.  *lournalisni  grad- 
Kdw'est.  Kecent  winner  of  four  prizes  “ete.  University  of  Missouri.  Ten  years’ 
.  . ......  . . 1....  I.-  exiienence  metrnnolitnn  and  smaller 


college  edu 


Capable;  intelligent  copy  and  can  adapt 
self  to  special  feature  or  “human  inter¬ 
est’’  stories.  Good  mixer.  Available 
immediately,  anywhere.  Box  9084,  Edi- 

tor  Sc  Publisher, _ 

Reporter,  sports  writer,  qualified  on  desk. 
Experienced.  Eastern  daily  for  three 
years;  prefer  post  in  midwest.  Capable 
newsman.  Highest  references.  Box  9213, 
Editor  &  Publisher. 


z  iUte  contest.  Etanlty  K.  Iverson, 
llrrrUesd,  Kentucky. 


Publisher,  36,  excellent  background 
IS  eiecutive  newspaperman,  Pittsburgh 


experience  metropolitan  and  smaller 
town  dailies  includes  advertising  sales. 
Capable,  energetic,  dependable.  Will  go 
anywhere.  Box  9061,  Plditor  &  Pub¬ 
lisher. 


Composing  Room  Equipment  For  Sale 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Uo..  ‘237 
Lafayette  St.,  N.  Y. 

Linotype  Machines  Arc  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  jiossible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 

(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor.  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPORATION,  82 
Beekman  St.,  N.  Y.  C. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  Y’ork  City 

Guaranteed  Rebnilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y". 

Machankal  Equipment  Far  Sal# 

Hoe  Curved  Casting  Box 

“  “  tail  cutter 

“  “  Shaver,  and  finishing  block 

“  ”  Router,  all  for  15"  Diameter 

plates  7/16"  thick.  In  good  condition 
very  low  price. 

C.  L.  WATTERSON 

1100  Broad,  Nashville,  Tennessee 


Mechanical  Equipment  Wanted 

A  quarter  fold  for  Goss  single  width  press. 
’I'wo  Jlodel  14  Linotypes.  Steel  Hamil¬ 
ton  type  cabinets.  Box  9203,  Editor  & 
Publisher. 

To  increase  capacity  of  present  16  page  Cox 
Dujilex  Tubular  jiress,  wanted  one  eight 
page  frame  and  one  or  two  four  page 
units  for  same.  The  Painesvillc  ’Tele 
graph,  Painesville,  Ohio. 

Wanted,  One  Curved  Router  for  inch 

diameter  plates.  Write  Box  9229,  Edi¬ 
tor  &  Publisher. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  Sc  Bacon,  To- 
wanda.  Penna. 

Wanted  —  Goss  Comet  is  good  condition. 
Spot  cash.  Give  details  in  first  letter. 
Box  9233,  Editor  Sc  Publisher. 


?r«»,  Us  Angeles  Record  and  Amarillo,  Bewrite-Reporter-Desk.  make-up.  sports. 


Tti.,  Sews-Globe,  wants  managing  edi-  with  Baltimore,  Buffalo.  Syracuse.  New 
■nhip  in  city  of  25,000  50,0U0.  A'ormer  Y'ork  papers.  Literary  Digest.  26.  Expert 

kure  writer  and  national  correspondent  news  review.  Box  8031,  Editor  &  Pub- 

siii;  Features  Syndicate  and  American  Usher 

Wn-Uy  aud  coauthor  of  historial  vol-  skilled  public  relations,  publicity  work^f^ 
aes  for  Library  of  Congress.  Biogra-  successful  record  in  corporate  field 

ti-r  for  umversally  known  personage;  consider  new  post.  Box  9152,  Edi- 

,1b le  relations  counsel  for  stato  poll-  ^  Publisher. 

M  interests  and  news  editor,  radio  - - — — — - ; - 

-ations,  Pittsburgh-New  York.  Huccess-  Telegraph  Editor,  30,  A-1  cojiyreader,  10 
a  record  as  news  and  city  editor  years’  experience,  univ.  grad.,  now  em- 

iudling  and  developing  reporters  under  ployed  3.50.000  city.  Box  9066,  Editor 

Xdeet  blan.  u.^siinie  foil  eharire  at  &  Publisher. 


iudimg  and  developing  reporters  under 
xdget  plan.  Can  assume  full  charge  at 


te  under  working  arrangement  to  suit.  Ten  years’  experience,  daily,  weekly;  sports 


Ptnnanent.  Write  or  wire  Box  92u0,  writing,  editing,  news.  References.  Box 

Iditor  tc  Publisher.  8095  Editor  Sc  Publisher.  _ 

nZTiZIirri  ^  Versatile,  travelled,  young  woman;  experi- 

enced  literary,  ediforiab  researoh.  score- 
'"‘"“-‘‘“V”  torinl  work:  French,  German:  desires  ex- 

X*,  - ccptional  position.  Box  9072,  Editor  & 

timiliar  with  all  branches  of  journalism.  p„i,ti«t,oi. 

•aiginative;  ambitious;  capable.  Box  — — - 1 ^ - - - — 

684,  Editor  ic  Publisher.  Writer,  contributor  national  quality  ptib- 

- - - 1 _  lientions.  trade  journals.  23.  U.  of  Chi- 

i-sr,  reporter,  photographer;  35  years  raico  M.S.,  physical  science,  seeks  edi- 

wtry  and  city;  seeas  actively  upbuild  torial  post.  Box  90,59.  Editor  Sc  Publisher. 


fauiliar  w  ith  all  brunches  of  journalism, 
■aiginative ;  ambitious;  eapuble.  Box 
684,  Editor  Sc  Publisher. 


t-sr,  reporter,  photographer;  35  years 
:iruitry  and  city ;  seeas  actively  upbuild 


(untry  weekly.  Ideal  terms  to  apprecia-  Young  Woman,  21.  capable,  desires  connec- 
“te  owner.  Box  9216,  Editor  Sc  Pub-  tion  newspaper,  magazine.  Places  oppor- 

tunity  above  salary.  Experience  mnnag- 

- -  ing  college  press  bureau,  publishing 

“Mt,  weekly  seeks  post.  Experienced.  house.  Box  9057,  Editor  Sc  Publisher. 

jticon^Msrnn  Young  woman,  efficient  office  manager,  sec- 

jklfcott,  Martinsbuig,  West  \  trginia.  publication  eiperi- 

ktorlftl  wArVAw  *..4  *  once,  d^'Kirps  connection.  Metropolitan 

8ox  9066,  Editor  oc  Publisher. 


Auction  Sale  of  complete  NEWSPAPER 
Sc  COMMERCIAL  PRIN'nNG  PLANT, 
to  be  sold  in  single  lots,  on  Wednesday. 
October  25.  1939,  at  11  A.M.  Sharp,  at 
premises  190  Earle  Avenue,  Lynhrook. 
Long  Island.  N.  Y'.,  consisting  of:  GOSS 
WEB  PRESS,  3  deck  high,  2  plate  wide, 
capacity  up  to  ‘24  pages  at  speed  of 
10.000  per  hour,  together  with  complete 
Stereotyping  Equipment,  consisting  of 
Scott  Heavy  Duty  Mat  Roller.  Goss  2  ton 
metal  furnace  with  oil  burner  and  hand 
pump.  Goss  Curved  Plate  Casting  box, 
Seoroher.  Tail  Cutter,  Shaver,  Trimmer, 
Blatchford  500  lb.  furnace  and  flat  cast¬ 
ing  box. 

Model  A.  Intertype,  high  speed  distributor. 
Model  C  Intertype,  3  Main  Magazines, 
Model  C3  eSM  Intertype,  with  3  main. 
3  side  with  power  unit. 

Model  14  Linotype,  3  Main,  3  side 
magazines,  all  with  A.C.  Motors,  gas  pots. 

Ludlow  type  casters  (2  machines)  with  5 
Ludlow  Type  cabinets,  100  fonts  mats, 
tempo.  Stellar,  Chelt.  Bold.  Century, 
Ultra  Modern,  Ludlow  Black.  Caslon 


WHAT  HAVE  YOU?  Slfuatloni  Wanted 

£4itorU|_i  sat  on  City,  Telegraph  and  General  &  Admioittrative 

'upf-desks;  know  makeup;  aged  39;  _  .  .  T,  T,  I  I  1 

'■knstian;  miiiried.  Box  9221  Editor  &  Outstanding  Executive,  twenty  years  unusual 
Foblither.  -  -  .  experience,  Minneapolis  to  New  Y'ork. 

- - seek.s  position  publisher  or  managing  edi- 

J'JiMllsm  Graduate,  24;  excellent  training  Terrifie  capacity  for  work.  Dynamic, 

■B  reporting,  copy,  makeup  feature  writ-  sound,  progressive.  Brilliant  record,  splen- 
■n.  advertising,  etc.  Sales  experience.  <^''1  fat9''y-  Opportunity  paramount  eon- 

Iravel  anywhere.  Best  references  Box  siileration.  Box  9095,  Editor  Sc  Publisher. 

*‘43,  Editor  A  Publisher. _ '  '  -  - 

good  at  21  reading  copy  in  Chicago;  Situations  Wontad 

^  years  until  paper  folded;  at  23 

' make  good  again;  college;  _ Mecnsoicsl _ 


tor.  Terrifie  capacity  for  work.  Dynamic, 
sound,  progressive.  Brilliant  record,  splen¬ 
did  family.  Opportunity  paramount  eon- 
siileration.  Box  9095,  Editor  Sc  Publisher. 


Situations  Wontad 
Mecksnicsl 


parting.  Box  9005,  Editor  Sc  Publisher  Competent  non-union  Linotype  operator 
r?i!’i“^'  magazine  editor,  director  of  ""'h,  ‘‘xperience  in  job  plant,  gov- 

P“5>'city,  classified  ad  promoter,  author,  ernment  plant,  with  Mergenthaler  Lino- 

;«tBrer  and  research  expert,  married,  ‘>P‘‘  ^.ompany  and  n^spnpers;  sober 

"0*  on  home  farm  in  Minnesota,  seeks  energetic  and  reliable  H.  R.  Colby,  1755 

'eentry  into  active  life;  highly  experi  Faxon  Avenue,  Memphis,  Tennessee. 

of  and  country 'newspaper  work  Composing  room  foreman  seeks  job  because 

of  m  reforonces  and  specimens  of  merger;  alert,  intelligent,  efficient, 

sent  upon  request.  Box  sober,  reliable.  Address.  Box  9011,  Edi- 

Editor  &  Publisher.  tor  &  Publisher. 

*'^»per  Peautre  Writer.  30;  reporter  on  Floorman  or  Working  Foreman, '  Job  Shop 
•'  V  C.  daily;  expert  on  liiimaii  interest  Newspaper.  City  or  Country.  Box 

with  rn,,  "  .,1.“^  .“  ‘  9188.  Editor  &  Publisher. 


Elrod  Model  E.  material  caster,  with  9 
assorted  moulds. 

(2)  Babcock  Optimns  Cylinder  Presses, 
No.  5,  30  X  43  bed  and  No.  8,  39  x  53 
bed.  A.C.  Motors,  3  phase. 

Kelly  Press,  style  B.  Extension  Delivery. 
Sevbold  Power  Cutter,  36  inch  with 
safety  devices.  Boston  No.  7  Wire 
Stitcher,  10  x  15.  12  x  18  Chandler  & 
Price,  14  x  22  Thomson  Universal  5  C, 
14’/(.  X  22  C  &  P  Automatic  Unit,  10  x 
15  Golding,  Baum  Folder,  Iron  Imposing 
Tables.  17  x  25  Potter  Proof  Press.  100 
cases  W’ood  type.  (3)  Miller  Saw  Trim¬ 
mers.  Typo  and  Hamilton  Cabinets,  Gal¬ 
ley  Cabinets.  Lead  Cutters,  etc.,  and 
equipment  to  be  found  in  modern  shop. 

Inspection  days:  Saturday.  Sunday.  Mon- 
dav.  Tuesday,"  October  21st,  22nd,  23rd, 
24th.  ' 

Samuel  Jackson,  Auctioneer,  401  Broad 
w:iy.  New  York  City. 


work  sent  upon  request.  Box  sober,  reliable.  Address.  Box  9011,  Edi- 

— -  ^Oitor  Sc  Publisher.  tor  &  Publisher. 

*'^»per  Peautre  Writer.  30;  reporter  on  Floorman  or  Working  Foreman, '  Job  Shop 
•'  V  C.  daily;  expert  on  liiimaii  interest  Newspaper.  City  or  Country.  Box 

:  with  'humCus  twist  :  9188.  Editor  &  PuJ^sher.  _ 

iUms  an'’'  anyw  here.  Salary  $35.  Superintendent  or  Foreman  Composing  Room 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


EDITOR  &  PUBLISH  E:J 

know  that  I  do  not  want  any  approvi 
of  the  Bethmann-Hollweg  ‘scrap 
paper’  theory  that  Hitler  has  put  i 
practice.  I  want  a  peace  in  w’^il 
treaties  will  be  kept,  not  only  by  Et*. 
ler,  but  by  every  other  state  aa 
,  ,  j  f  1  1  .•  /  4.  statesman.  I  have  read  recently  tb- 

WE  EXPECTED  IT.  When  we  wrote  advi.'^e  England  and  France  to  do  such  greed  of  almost  any  nation  (except  average  life  of  all  treaties 

for  this  page  on  Sept.  23  a  plea  for  an  infamous  deed— a  deed  which,  at  our  own)  are  fanned  by  the  emotions  200  years  has  been  a  litf, 

peace,  it  was  with  crossed  fingers  and  best  (if  the  experiences  of  the  past  of  war.  Certainly,  no  more  umane  years.  If  that  is  true,  w'' -• 

the  notion  that  the  mean  anything  at  all),  can  result  only  program  was  ever  announced  for  the  ^  commentary  on  the  civilizafi*  tir 
next  week  would  be  in  the  purchase  of  a  short  and  unstable  ending  of  any  war  than  President  ^  Hitler! 

spent  arguing  with  a  peace  from  a  faithless  and  shameless  Wilson’s  14  points  —  but  Europe  at 
enemy. 

“Yours  very  truly, 

"Henry  D.  Perkins 


"Not  Peace, 
But 

A  Sword" 


host  of  good  friends 
who  held  contrary 
views.  And  we  were 
pleased  but  surprised  when  the  mail 
day  after  day  brought  letters  of  com¬ 
mendation,  many  of  them  from  people 
who  keep  religiously  out  of  the  “Pro 
Bono  Publico”  ranks.  Only  one  of 
these  letters  held  a  critical  note,  and 
we  used  that  as  a  text  for  further 
exposition  of  views  on  peace. 

The  double  impact  produced  more 
letters.  Most  of  them  continued  the 
applause.  And  at  last  came  the  ex¬ 
pected  crack  on  the  chin.  We  don’t 
want  to  tire  our  audience  with  this 
war  argument,  but  we  believe  that  the 
letter  sent  by  Henry  Perkins  of  the 
Norjolk  Virginian-Pilot  and  Ledger- 
Dispatch  represents  the  views  of 
many  Americans,  and,  perhaps  with 
undue  immodesty,  we  think  our  own 
views  to  the  contrary  are  pertinent  in 
the  present  world  situation.  Mr. 
Perkins  wrote  as  follows: 

“To  Editor  &  Publisher;  I  have  been 
a  subscriber  to  and  a  diligent  reader 
of  Editor  &  Publisher  for  a  number  of 
years.  I  have  found  it  uniformly  and 
entertainingly  informative,  and  of 
marked  efficiency  in  its  chosen  field. 

I  have  also  heartily  enjoyed  the  Shop 
Talk  at  Thirty  by  Arthur  Robb.  To 
my  mind,  he  is  among  the  best- 
informed  and  most  forceful  writers  of 
the  day  and  a  worthy  successor  to 
Marlen  Pew. 

“Of  late,  however,  I  have  read  with 
amazement  (and  the  same  is  no  doubt 
true  of  many  others)  the  position 
taken  by  him  regarding  the  war  in 
Europe. 

“The  reputation  of  Editor  &  Pub¬ 
lisher  for  right-thinking  is  so  high 
that  I  cannot  believe  the  publication 
or  Mr.  Robb  himself  understands  the 
implication  of  the  advice  the  latter  has 
twice  given  the  Anglo-French  allies 
in  his  column. 

“He  has,  in  effect,  advised  and  urged 


Why  Peace 
And  Not 
Swords 


SOME  OF  OUR  editorial  colleagues 
who  had  read  Mr.  Perkins’s  letter  be¬ 
lieved  that  it  put  this  writer  “on  the 
spot.”  When  the  Oct.  7 
page  was  written. 
Hitler  had  not  spoken, 
and  there  was  a  for¬ 
tuitous  coincidence 
between  his  reasoning 
and  that  of  Shop  Talk — which  reached 
readers  on  the  same  day  as  the  re¬ 
ports  of  Hitler’s  speech.  We  didn’t 
care  much  for  that,  but  there  was 
nothing  to  be  done  about  it,  and  when 
Mr.  Perkins’s  letter  arrived  on  Oct.  11, 
there  was  nothing  to  be  done  but  reply 
to  his  statements.  Which  was  done, 
thus: 

“Dear  Mr.  Perkins:  Your  letter  of 
Oct.  10  is  the  first,  of  the  extraordi¬ 
narily  large  mail  I  have  received  on 
the  ‘peace’  columns,  which  takes  me 
to  task.  Frankly,  I  am  amazed  that 
many  more  readers  did  not  agree  with 
your  viewpoint  and  violently  attack 
the  one  I  advanced. 

“Let  me  say  first  that  I  have  abso¬ 
lutely  no  sympathy  with  any  form  of 
totalitarianism.  I  want  to  see  it  wiped 
from  the  face  of  the  earth.  I  want 
democracy  to  prevail;  at  the  least,  I 
should  like  to  see  the  democratic  ideal 
spread  over  the  civilized  world  and 
be  put  into  practice  as  quickly  as  the 
people  are  educated  to  the  point  where 
they  can  make  it  effective.  We  are 
far  from  that  now,  even  in  our  own 
country. 

“War,  to  my  mind,  is  the  negation 
cf  democracy,  the  greatest  possible  or 
conceivable  barrier  to  the  spread  of 
the  democratic  ideal.  Another  world 
war,  I  sincerely  believe,  would  not 
destroy  either  Hitler  or  Stalin,  and  it 
would  inflict  such  wounds  on  England 
and  France  as  to  set  back  capitalistic 


“You  say  that  I  have  advised  aic 
urged  the  allies  to  break  their  trea^ 
with  Poland.  It  was  broken  nhe 
they  did  not  declare  war  on  Russbk 
as  much  an  aggressor  as  Germany,  anj 
possibly  in  the  future  a  much  more 
formidable  aggressor.  I  regard  th 
^  .  ,  allied  promises  to  Poland  as  of  a  MKf 

•Im  no  pacifist,  eiUier  m  personal  ^^eir  cynical,  blundering  d£ 

ufe  or  in  my  past  performances.  ^ 

Twenty  years  ago,  I  had  two  years  in  .  .  -  . 


Versailles  was  in  no  mood  for  Wilson’s 
detached  idealism.  Had  that  program 
been  adopted  at  Versailles,  you  and  I 
would  not  be  writing  to  each  other  in 
this  vein  today.  We  might  have  peace, 
decent  trade  relations,  and  a  higher 
standard  of  living  around  the  world. 


them  to  accept  Germany’s  system  of 
considering  a  treaty  or  a  promise  as 
merely  a  scrap  of  paper  when  it  has 
appeared  to  be  conducive  to  the  wel¬ 
fare  of  the  signator  to  disregard  it. 

‘•He  has,  in  effect,  advised  and  urged 
the  allies  to  break  their  pledge,  many 
times  repeated,  to  Poland,  to  ‘fight’ 
until  justice  has  been  done  that  un¬ 
happy  land. 

“He  is  urging  the  allies  to  sit  down 
at  the  conference  table  with  a  man 
whose  word  and  bond  have  repeatedly 
proven  worthless — a  man  who  just  a 
few  weeks  ago  respionded  to  the  efforts 
of  President  Roosevelt  to  induce  him 
to  agree  to  consider  all  the  questions 


and  democratic  progress  a  century. 
I  think  my  Sept.  23  page  summed  it 
up  in  one  sentence — ‘War  is  not  the 
answer  to  Hitlerism.’ 

“I  realize  that  both  the  Sept.  23  and 
Oct.  7  pieces  can  be  read  as  advocat¬ 
ing  submission  to  Hitler’s  demands, 
but  I  want  no  such  ending.  What  I 
hope  for  (despairingly  at  the  moment) 
is  a  peace  which  will  give  the  democ¬ 
racies  an  opportunity  to  exercise 
leadership — a  peace  which  will  see  the 
jigsaw  puzzle  of  European  nationali¬ 
ties  formed  along  new  lines  which 
will  recognize  economics  as  well  as 
chauvinistic  political  ambitions.  The 
democracies  have  not  exercised  such 


the  army,  thirteen  months  on  French 
soil,  and  eight  of  those  in  active  front¬ 
line  work  as  a  sergeant  of  infantry. 

I  think  I  was  a  zealous  soldier,  good 
enough  to  be  recommended  three 
times  for  commissioned  rank.  I  saw 
war  with  the  British  (brigaded  with 
the  Guards  under  Gen.  Ironside,  now 
chief  of  the  Imperial  General  Staff); 
with  the  French  in  Lorraine,  in  the 
Oise-Aisne  and  Aisne-Marne  and 
Meuse  -  Argonne  offensives  under 
American  command.  I  was  a  machine- 
gun  commander  and  instructor,  and 
for  a  brief  period  commanded  the 
remnant  of  my  company  near  the 
Chemin  des  Dames.  So  much  for 
practical  war  experience,  which  also 
included  five  weeks  in  a  hospital  as 
the  result  of  mustard  gas  burns.  As 
Mr.  Roosevelt  said — I  have  seen  war 
and  I  hate  it. 

“Since  the  war.  I’ve  read  pretty 
nearly  everything  that  has  been  writ¬ 
ten  in,  or  translated  into.  English 
concerning  the  world  war.  Every¬ 
thing  heads  up  to  the  conclusion  that 
war  is  worse  than  futile  as  an  instru¬ 
ment  for  settling  international  affairs. 
It  was  always  futile.  Today,  modem 
war  implied  all  that  William  T.  Sher¬ 
man  regarded  as  ‘grand  strategy.’  He, 
with  his  limited  resources,  made 
Georgia  howl  and  laid  South  Carolina 
in  ruins.  Any  modern  army,  if  it 
adopts  Sherman’s  strategy,  can  make 
all  of  continental  Europe  a  desert  in 
no  more  time  than  it  took  Sherman’s 
army  to  wreck  the  South.  And  to 
what  end?  With  Paris,  London.  Ber¬ 
lin,  Brussels,  Belfort,  Strasbourg, 
Karlsruhe  all  laid  waste  by  explosive 
and  incendiary  bombs,  with  millions 
dead  or  maimed — what  can 


crippled  Czechoslovakia.  TheirproK.I 
ise  to  protect  Poland  was  worth  asl 
much  as  my  promissory  note  for 
million  dollars,  and  they  knewitwher  l 
they  gave  the  pledge.  If  Hitler’s  woni  | 
is  worthless — and  I  agree  that  it » 
of  how  much  more  worth  is  the  wordoll 
France  or  Britain,  on  the  strength! 
of  what  happened  to  the  Czechs? 

“The  Franco-British  policy  smal 
Locarno  is  the  devil  which  has  brou^i  j 
Europe  to  its  present  misfortunes 
Both  winked  at  Japan’s  grab  of  Man¬ 
churia.  Britain  shrugged  an  indifier- 
ent  shoulder  when  Hitler  moved  intc 
the  Rhineland.  Why  worry  about  a 
development  which  might  clip  4e 
wings  of  France?  Why  worry  about 
a  solemn  treaty?  France  blodted 
anschluss  between  Germany  and  Aus¬ 
tria  in  1931,  with  Britain’s  passive 
approval,  and  wrecked  the  financial 
structure,  not  only  of  Europe  but  of 
the  U.S.A.,  by  causing  the  collapse  o* 
the  Credit  Anstalt.  Both  France  and 
Britain  tolerated  the  seizure  of  Ethio¬ 
pia — a  fellow  member  of  the  League 
of  Nations — regardless  of  treaty  obli- 1 
gations.  Britain  and  France  and  (Jer- 
many  and  Italy  sat  down  in  all  I 
solemnity  and  agreed  on  non-int«- 1 
vention  in  Spain,  and  if  you  can  | 
imagine  a  more  hypocritical  perform¬ 
ance,  I  can’t. 

“On  the  record,  there  isn’t  mudi  to 
choose  morally  between  the  com¬ 
batants.  They  have  all  played  a  game 
which  defies  description  in  polite  lan¬ 
guage.  As  I  wrote  three  weeks  ago. 
Hitlerism  must  be  abhorrent  to  all 
decent  people,  so  must  Stalinism,  but 
the  only  deodorizing  factor  on  the 
other  side  is  the  theoretical  devotion 


to  democracy  of  Britain  and  France. 
,  ,  ,  j  Even  that  theory  is  going  overboard 

treaty  produce  that  can  t  be  had  with-  stress  of  war. 

out  that  destruction?  ,  •  x  •  .  nf 

“I  realize  that  that  comes  close  to  /  ^ 

Hitler’s  argument,  but  can  it  be  de-  Recency  m  international  relation^  ^ 

nied  that  if  anyone  but  Hitler  had  said  ^ 

would  be  universal?  I  realize  also  that 
the  present  governments  of  England 
and  France  cannot  take  Hitler’s  way 
out  of  the  war  impasse.  And  I  also 
realize  that  Mr.  Roosevelt  can’t  take 
Berlin’s  hints  that  his  intervention 
would  be  welcome. 


to  be  fought.  And  if  it  does  go  on. 
I  am  convinced  that,  no  matter  ho* 
strongly  we  desire  to  stay  out  of  it 
we’ll  be  in  it  deeply.  And  if  we 
into  it,  we  will  be  no  more  effective  m 
restoring  decency  than  we  were  the 
last  time.  We’ll  all  be  caught  in  « 


involved  at  such  a  table,  with  scorn  leaderslup  in  the  past  20  years,  and  to  ^ose  are  practical  considerations,  be^enou^ 

and  sarcasm,  and  who  then  declared  failure  to  do  so  can  be  charged  which  seem  to  have  so  much  more  mo  in  iail  Ttiobt  now  inEng- 

that  the  Germans  ‘would  never  sur-  the  rise  of  Hitler,  the  banditry  of  Italy  weight  now  than  the  suffering  and  ^  -  ’  ->■ 

render  themselves  to  the  verdict  of  Japan,  the  opportunism  of  Russia,  destruction  entailed  by  a  major  war, 
disinterested  foreign  powers,’  and  the  The  bankrupt  statesmanship  of  Eng-  but  they  cannot  be  discounted.  What 
plain  intimation  that  if  there  should  France  is  as  much  responsible  -  have  hoped  for  and  talked  among 

be  a  conference,  Germany  would  take  this  war  as  is  Hitler’s  maniacal  newspiaper  friends  is  that  some  <xvprv  bit  as  tou^ 

ambition. 


land,  with  the  war  only 
old,  they  are  beginning  to  gag 
not  Communists,  who  dare  to  ^ 
peace.  France  has  become  a  dictato^ 


...jr  i:,  uiai  some  ^  35  tOUgn 

formula  could  be  found  upon  which  ”  ^  ,  .,  x,".  Z  battle. 

“My  argument  is  that  the  terrible  Mr.  Roosevelt,  the  Pope,  and  possibly  thing  real»- 

mistakes  of  the  past  20  years  cannot  another  neutral— say  Argentina— might  .fim.ximc  mv  eves  b>’ 

be  corrected  in  another  death  struggle,  unite  in  a  plea  for  susj^nsion  of  W  BritaiTait 

which,  if  it  goes  to  a  finish  fight,  will  tilities.  And  I  realize  the  improbabil- 


its  weapons  along. 

“All  this  was  before  Poland  had 
been  turned  into  a  shambles.  And 
now  Hitler  is  all  for  a  peace  confer¬ 
ence!  Who  can  believe  his  object  is 
other  than  to  put  in  safety  the  fruits  _ 

of  his  burglarious  activities  and  catch  will  produce  another  peace  as  iniqui-  f^ess  over  the  plight  of  Poland,  and  fv* 

his  breath  for  further  Genghis  Khan  tens  as  those  of  Brest-Litovsk  and  the  Church’s  detestation  of  all  that  befo«- 

Versailles.  I  want  a  peace  without  Russia  today  stands  for.  I  know  all  of  ^  Lr^glani  I 

Id  I  do  not  be-  those  ‘practical  considerations’  block-  I  «» 

And  still  I  hope.  German  people. 


beliefs  that  France  and  Britain  •** 

leave  civilization  prostrate  and  which  hy  of  that,  in  view  of  the  Pope’s  dis-  ^jj|te 


exploits? 

“I  confess  I  find  it  absolutely  im¬ 
possible  to  understand  how  anyone 
outside  the  totalitarian  nations  can 


victory  or  vengeance,  and 

lieve  that  such  a  peace  is  possible  after  n^e  peace. 


the  animal  angers  and  territorial  “From  what  I  have  written,  you 


(Continued  on  page  45) 


